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moves  Chicago  like  fhe  Tribune 


The  Tribune  leads  with  80%  of  the  sporting  equipment  buyers  in  Chicago 

The  Tribune  charts  the  course  for  Chicago’s  grow-  to  the  slopes.  The  Tribune’s  free  ski  school  pro- 

ing  interest  in  participation  sports.  That’s  true  of  vided  pro  instruction  to  some  3,000  would-be  and 

swimming,  bowling,  fishing,  skating  , . .  and,  most  would-be-better  skiers  this  season, 

certainly,  skiing.  .  Xhis  is  the  Tribune’s  editorial  vitality  in  action. 

Two  ski  editors  and  a  whole  patrol  of  feature  writ-  This  is  the  way  the  Tribune  sf)eaks  to  its  readers  in 

ers  give  Chicago  skiers  the  news  and  stories  they  terms  of  their  interests,  the  way  it  serves  both  read- 

want  to  see:  everything  from  where  to  buy  the  skis  ers  and  advertisers  with  enthusiasm  and  thorough- 

to  the  best  place  to  buckle  them  on.  And,  for  two  ness.  No  wonder  the  Tribune  is  the  newspaper  for 

weeks  every  year,  the  features  are  extended  right  80%  of  the  sporting  equipment  buyers  in  Chicago. 

Chicago  Tribune 

First  in  advertising  audience  with  425,000  more  readers  every  day! 

First  with  advertisers,  with  more  linage  than  any  other  two  Chicago  neivspapers  combined! 


The  morning  Examiner  and  the  evening  News  Call 
Bulletin  deliver  more  than  470,000  daily  circulation. 
This  is  140,000  MORE  than  any  other  daily  newspaper 
buy  in  Northern  California.  Only  the  Sunday  Examiner 
with  434,000  comes  close.  Here  is  concentrated  sales 
power  at  rates  that  defy  comparison.  The  optional 
combination  at  $1.55  produces  a  milline  of  $3.18.  This 
is  24  cents  lower  than  San  Francisco’s  second  morning 
newspaper. 


MORNING  AND  SUNDAY 


EVENING 


Means  business  in  Americans  richest  big  market 

REPRESENTED  BY  HEARST  ADVERTISING  SERVICE  INC. 


THE  HEARST  NEWSPAPERS 
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THE 

/  WORD'S 
OUT. . . 


We’ve  outgrown  our  ,  middle  name 


We’ve  dropped  the  “Chemical”  from  our  with  both  feet  and  expanding  rapidly— already 

formal  name  for  a  good  reason— growth.  We  the 'fourth  largest  in  the'yorld.) 

have  today  eight  divisions  operating  in  many  Officially,  our  full  name  is  now  Monsanto 
diverse  areas,  ranging  from  petroleum  and  Company ...  but  our  “working”  name  is  still 

fibers  to  building  materials  and  packaging,  the  same  as  always: 

(Yes,  we  are  still  in  the  chemical  business  Monsanto,  St.  Louis,  Missouri  63166. 


The  best  place  to  sell 
“national  advertisers” 
on  your  newspaper...' 


...is  the  national  newspaper 
they  look  to  every  business 
day  for  business  information. 


Editions  Published:  Eastern.  Midwest,  Southwest.  Pacific  Coast 
Distributed  everywhere  every  business  day. 


A  Genuine  Linotype  Moid 

IS  MANUFACTURED  TO  TOLERANCES  AS  FINE  AS  .0002" 
IS  THE  PRODUCT  OF  79  MANUFACTURING  OPERATIONS 

MUST  PASS  94  SEPARATE  INSPECTIONS 

IS  PRODUCED  IN  60  BASIC  TYPES, 

WITH  HUNDREDS  OF  VARIATIONS 

HAS  BEEN  MADE  BY  MERGENTHALER  LINOTYPE  COMPANY 
FOR  OVER  77  YEARS 


Mergenthaler 


EDITOR  I  PUBUSHER  CALENDAR 

APRIL 

6- 8 — National  Association  of  Newspaper  Purchasing  Executives  Conference 

The  Host  Motel,  Lancaster,  Pa. 

7 —  Silver  Jubilee  Awards  Dinner,  Overseas  Press  Club,  New  York  City. 

8- I&— National  &  Local  Advertising  Managers  Workshop,  Illinois  Union 

Building,  University  of  Illinois,  Urbane. 

9 —  Associated  Press  Publishers  meeting,  Indianapolis. 

9- 11 — South  Dakota  Press  Association,  Lawler  Hotel,  Mitchell. 

10—  Advertising  Women  of  New  York  Foundation  Inc.  and  the  New  York 
State  Department  of  Commerce  consumer  conference,  Hotel  Com¬ 
modore. 

10-11 — Colorado  Newspaper  Conference,  University  of  Colorado  School  of 
Journalism,  Boulder. 

10-11 — Hoosier  State  Press  Association,  Marott  Hotel,  Indianapolis. 

10-11 — Sigma  Delta  Chi  Region  7  Conference,  Lincoln,  Neb. 

10-12 — Region  3,  National  Press  Photographers  Association  Convention 
and  short  course,  Frederick,  Md. 

10- 12 — Sigma  Delta  Chi  Region  8  conference,  Sheraton-Oklahoma  Hotel, 
Oklahoma  City, 

11- 12 — Missouri  Associated  Press  Wire  Editors,  Rcbidoux  Hotel,  St.  Joseph. 

11-12— North  Carolina  Press  Women,  Spring  Institute,  Chapel  Hill. 

11- 12 — Northwest  Mechanical  Conference,  Hotel  Duluth,  Duluth,  Minn. 

12- 14— Inter-State  Circulation  Managers  Association,  Americus  Hotel, 
Allentown,  Pa. 

12-14— Ohio  Circulation  Managers  Association,  Dayton-Inn,  Dayton. 

12-14 — ^Texas  Daily  Newspaper  Assn.  Advertising  Sales  Seminar,  Statler- 
Hilton  Hotel,  Dallas. 

14 — APME  Continuing  Study  Chairmen,  Statler  Hotel,  Washington,  D.  C. 

14 —  Canadian  Press.  Royal  York  Hotel,  Toronto. 

15- 16 — Canadian  Daily  Newspaper  Publishers  Association.  Royal  York 
Hotel.  Toronto. 

15- 16 — Illinois  Editors'  Traffic  Seminar,  Nachusa  House,  Dixon. 

16- 18— American  Society  of  Newspaper  Editors,  Statler-Hilton,  Washington, 
D.C. 

16- 18 — Nebraska  Press  Association,  Sheraton-Fontenelle  Hotel,  Omaha. 

17- 18 — Sigma  Delta  Chi  Region  I  Conference,  Princeton,  N.  J. 

18- 19 — Sigma  Delta  Chi  Region  4  Conference.  Akron,  Ohio. 

18 — Oregon  Newspaper  Publishers  Association,  Admanagers.  Banson  Hotel, 
Portland. 

20-23— American  Newspaper  Publishers  Association.  Waldorf-Astoria  Hotel, 
New  York. 

20 — Associated  Press  membership.  Waldorf-Astoria  Hotel,  New  York. 
20-May  I — American  Press  Institute  seminar  for  city  editors,  Columbia 
University,  New  York. 

22- 24— Conference  on  Communication  Arts,  University  of  Miami,  Coral 
Gables,  Fla. 

23- 25— American  Association  of  Advertising  Agencies,  Greenbrier,  White 
Sulphur  Springs,  West  Virginia. 

24- 25— Louisiana  Press  Association,  Western  Hills  Motor  Inn,  Bossier  City, 
La. 

24- 2^— Sigma  Delta  Chi  Region  5  Conference.  Chicago. 

25 —  Indiana  Republican  Editorial  Association,  French  Lick. 

25— Sigma  Delta  Chi  Region  9  Conference,  Salt  Lake  City,  Utah. 

25— Sigma  Delta  Chi  Region  10  Conference,  Pullman,  Wash. 

25- 26— South  Dakota  Associated  Press  Managing  Editors  Association, 
Watertown. 

26- 27—1  ow^  Circulation  Short  Course,  University  of  Iowa,  Iowa  City. 

MAY 

1-2— Sigma  Delta  Chi  Distinguished  Service  Awards  Banquet  and  Region 
1 1  Conference,  Phoenix,  Ariz. 

1- 3 — New  Jersey  Press  Association  Advertising  Conference,  Ritz-Carleton 

Hotel,  Atlantic  City. 

2- 3— New  Jersey  Association  of  Daily  Newspaper  Women,  Ritz-Carlton 

Hotel,  Atlantic  City. 

3- 9— Journalism  Week,  University  of  Missouri,  Columbia. 

4- 8 — F.I.E.J.  (International  Federation  of  Newspaper  Publishers),  Florence 

and  Montocatini,  Italy. 

4-15— American  Press  Institute  New  Methods  of  Newspaper  Production 
Seminar,  Columbia  University,  New  York. 

6- 9— Copley  Newspapers  Seminar  for  Management  Planning,  La  Casa  del 

Zorro,  Borrego  Springs,  Calif. 

7- 9— Journalism  Institutes  program,  University  of  Wisconsin,  Madisori. 

7- 9— Pacific  Northwest  Newspaper  Advertising  Executives  Association, 

Oceanside  Hotel,  Ocean  Shores,  Washington. 

8- 9— Oklahoma  AP  Members,  Western  Hills  Lodge,  Eastern  Oklahoma. 
8-9— Sigma  Delta  Chi  Region  3  Conference,  Nashville.  Tenn. 
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This  is  the  ninety-eighth  photo¬ 
graphic  award  won  by  a  member 
of  the  Washington  Post  staff.  It 
was  chosen  as  the  best  sports 
photograph  in  this  year’s  White 
House  Photographers  Associa¬ 
tion  contest,  and  brings  to  nine¬ 
teen  the  First  Awards  won  by 


The  Washington  Post  in  this 
competition  alone. 

The  Washington  Post’s  con¬ 
sistently  high  level  of  journalis¬ 
tic  performance  is  reflected  in 
its  fifty  per  cent  circulation 
leadership  over  any  other  Wash¬ 
ington  newspaper. 


®i)e  iOa$i|in9ton  |l09t 

First  in  advertising. . .  first  in  circulation. .  .first  in  awards 


BrmwT 

No.QS 


hr  Ftrfuson.  Walk«r.  W«M.  A  Winter  (F}ori4«).  Lou  RoMno  (N.Y.  and  N.JJ.  Caray  Sava«a 

(Panna.).  Comiea— Puck.  Rot^P’avwro— MotropolHan  Sunday  Nowapapora.  fotamattonal— Nawawaak  inlarnational  (Curopa  and  Aala),  G.  Cnriquaz  Simoni  (Maxioo). 
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MAitVA  MANNES,  astute  critic  of  the  current  M-ene  for 
the ‘^jRepor/er,  gave  mass  communications  media  l  ause  for 
grave  reflection  and  self-analysis  in  a  lecture  at  the  Ktih  annual 
luncheon  for  George  Polk  Memorial  Awards  conferred  bv 
the  Departments’ of  Journalism  of  Long  Island  Universilv,  of 
which  Jacob  H.  Jaffe  is  chairman.  She  sagely  excoriated  over¬ 
wrought  and  over-emphasized  telecasts  of  news  inter|)nlated  with 
crummy  commercials.  She  urged  newspapers  to  conform  less 
and  t<t  J^ome  more  individualistic  and  unpredictable.  “Report¬ 
ing  can  become  a  form  of  supporting,”  she  warned  all  media 
m  connection  with  overplaying  fomentations  of  such  self-ap¬ 
pointed  leaders  of  insurrection  and  strife  as  one  Malcolm  X. 

^Wlien  the  cirrus  came  to  town  the  other  day,  the  /Veir  York 
Daily  News  ran  the  name  of  one  of  its  feature  writers  in  this 
three-rolumn  head:  *^]VIike  Mok  Is  a  Mifthty  Mahout— Hut  Ele¬ 
phant’s  Hide  Is  Toueher  Than  His.”  .  .  .  When  the  Detroit 
pcdire  commissioner  deni(-d  standards  for  police  applicants  had 
been  lowered,  the  “Town  Crier”  column  by  Mark  Beltaire  in  the 
Detroit  Free  Press  carried  this  “arresting”  head:  “Standards  Not 
Arrested.”  .  .  .  Naaman  Nickell’s  column  in  the  Odessa  (Tex.) 
American  is  railed  “a  nickeH's  worth,”  and  Mars-in  Ellis’  column, 
same  paper,  is  “Elliscope”  with  a  drawing  of  a  telescope.  .  .  . 
“Atra  Baer’s  TViews”  column.  New  York  Journal- American,  was 
headed:  “Liquor  Gets  On  Tlie  Air  With  Mixed  Reviews.”  .  .  . 
Heady  heads:  “Bitter  Belli  ‘Big  Deals’  Big  Dallas” — Seattle 
Times-,  “Oftener  Than  Every  Sunday:  Many-Mooded  Cliicken 
Hops  on  Menu” — Denver  Post-,  “Jaw  Grinders  Told:  Tension, 
T<MithU-ssness  Travel  Together” — Washington  Post,  .  ,  ,  State 
Editor  Harold  E.  McClelland,  Wisconsin  State  Journal  (Madison) 
on  May  1  obsers-es  -Uhh  anniversary  of  his  weekly  travel  and  auto 
column,  “Through  the  Windshield.” 

— Some  “firsts”  in  newspaperdom :  First  White  House  re¬ 
porter  is  said  to  have  been  William  Price,  Washington  Star, 
who  began  a  21-year  service  there  in  President  Theodore  Roose¬ 
velt’s  time.  First  Washington  correspondent  of  importance  was 
James  Gordon  Bennett,  who  started  his  articles  Jan.  2,  1828, 
in  the  old  New  York  Enquirer.  First  Negro  correspondent  ac¬ 
credited  to  the  White  House  was  Harry  McAlpin,  Atlanta  Daily 
W orld,  who  attended  his  first  press  conference  there  in  1946. 
First  American  newspaper  advertisement  was  published  in  the 
Boston  News  Letter  in  1704. 


SAWYM  .  FH6USON  ■  WAUK  COMPANY,  MCI.  NMioMl  R*pr.,«rtativ*, 


City  Room  Characters:  III 

GENEROUS  JULIUS:  Opjcrates  a  picture  studio,  and  tells  you 
he'll  let  you  run  an  exclusive  photo  of  a  plumber  and  his  wife 
cutting  a  cake  on  their  16th  wedding  anniversary  at  a  local 
hamburger  stand.  “.All  I  ask  in  return,”  he  says  benignly,  “is 
that  you  give  me  a  credit  line  and  send  back  the  picture  .special 
dedivery.”  When  you  tell  him  no  thanks,  he  threatens  to  bring 
the  picture  to  the  opposition,  which  is  exactly  what  they  deserve. 

HUNGRY  HORAGE:  He  once  was  a  file  clerk  at  City  Hall  and 
was  a  fifth  cousin  through  marriage  of  your  political  editor  who 
died  in  1934,  This  entitles  him  to  show  up  in  the  city  room 
on  election  night  and  eat  lots  of  free  doughnuts  and  cheese 
sandwiches  and  drink  many  cups  of  coffee.  He  has  an  excellent 
appetite  and  is  willing  to  be  quoted  on  a  variety  of  subjects  in 
exchange  for  the  food. 

FRIENDLY  FREDDY:  He  just  drops  in  to  tell  you  he’s  been 
reading  your  paper  since  he  was  a  child  and  never  misses  Mark 
Hellinger,  Franklin  P.  Adams,  Nell  Brinkley,  The  Gumps,  Happy 
Hooligan,  Minute  Movies,  Arthur  Brisbane,  Boob  McNutt,  Floyd 
Gibbons,  Gas  Buggies,  Toonerville  Trolley,  Boake  Carter,  Grant- 
land  Rice,  George  .Ade  and  Richard  Harding  Davis. 

SWINGING  SALLY;  A  superbly  stacked  red  head  who  visits 
you  all  too  seldom  to  promote  National  Fragrant  Armpit  Week. 
Does  her  job  too  well.  You’re  so  engrossed  by  what  she’s  showing 
you  clean  forget  what  she’s  selling. 

^Harold  Winerip,  Boston  Traveler 
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Challenging  reading,  magnetic  style— E  &  P  meets 
the  needs  of  everyone.  Get  a  firmer  hold  on  the 
ladder  of  success  with  a  subscription  to  Editor  & 
Publisher. 

Name  . 

Address . 

City . Zone . State . 

Company  . . . 

Mail  chock  to 

Editor  &  Publisher 

850  THIRD  AVE.  NEW  YORK,  N.  Y.,  10022 

$bJS0  a  yoar,  V.  S.  and  Canada — all  otkor  eountrioo,  $10M 


In  Portland  there  are  two  big  daily 

.  A  lot  of  people  read  the 

t 

.  And  a  lot 


newspapers 


Oregonian  every  morning 
of  people^ 


read  the  Oregon  Journal 
every  evening.  But  not  very  many  people 
read  them.  Together  they 

cover  83  of  every  100  households.  But  only 
6  of  every  100  households  take  both 
This  is  funnyj^^,  but  it’s  a  true  fact.  Scholarly 
advertisers  know  this  That’s  why  they 


'  - - - 

advertise  in  both  the  Oregonian  and  the 

Oregon  Journal  . .  to  cover  the  830,000 

people ,  in  Portland’s  Metro-Market. 


Or,  for  that  matter,  to  cover  the 

2-million  people  in  the  total  Oregon  Market. 
You,  too,  can  be  a  scholarly  ^  advertiser. 


MONDAY  THROUGH  SUNDAY 


The  OREGONIAN 

THE  OREGON  JOURNAL 


MONDAY  THROUOH  SATURDAY  PORTLAND.  OREGON 


Represented  Nationally  by  Moloney, 
Re^an  Schmitt,  /nc. 


editorial 


News  of  Latin  America 

Drew  Pearson  wrote  in  his  column  last  week:  ‘‘The  American 
newspa|)ers  1  read  while  in  Venezuela  and  the  Cariltbean  fea¬ 
tured  the  problems  of  Vietnam  and  Southeast  Asia.  Without  attempt¬ 
ing  to  detract  from  the  importance  of  that  part  of  the  world,  I  believe 
the  area  immediately  south  of  us — the  Caribbean — is  more  important, 
and  here,  much  closer  to  home,  we  are  likely  to  wake  up  some  morning 
to  find  large  parts  of  our  one-time  .American  lake  under  the  Red  Hag.” 

The  lack  of  hard  news  about  our  Latin  .American  neighbor  in  the 
U.S.  press,  with  a  few  major  exceptions,  and  the  lack  of  information 
anti  understanding  of  that  part  of  the  world,  on  the  part  of  the 
American  people,  is  nothing  new.  It  becomes  apparent  to  every  T.S. 
newsman  who  spends  any  time  south  of  the  border. 

The  problem  seems  to  rest  in  the  evaluation  of  world  news  by  the 
men  and  women  who  handle  the  selection  for  the  daily  news  hole. 
Coverage  of  Latin  .American  news  by  the  wire  services  and  spet  ialized 
news  agencies  is  gootl.  But  it  has  been  their  experience  that  few 
editors  are  interested  in  using  much  of  it. 

The  attitude  of  much  of  the  U.S.  press  to  news  of  Latin  .Amerita 
is  a  hangover  from  the  days  when  it  was  popular  to  refer  to  most 
Central  and  South  .Ameritan  countries  as  “banana  republics”  where 
one  revolution  was  just  like  the  last  one.  But  rapid  communication 
anti  transportation  have  changed  the  world  and  with  it  Latin  .America. 

Castro  Communism  is  a  virulent  virus  that  is  being  exported  by 
exj)erts.  Its  home  base  is  IM)  miles  from  Florida  and  the  targets  include 
every  country  in  the  sotithern  part  of  this  hemisphere.  Propagaiula 
and  guns  to  oppose  demcMratit  governments,  some  of  which  ate  on 
pretarious  footing,  are  the  weapons  of  Communism. 

There  may  be  very  little  that  the  average  U.S.  newspaper  reailei 
can  do  about  all  this.  But  at  least  he  shoulil  be  tompletely  aware  of 
what  is  taking  place.  If  he  were  better  infonned  his  government  might 
make  a  greater  and  more  consistent  effort  to  see  that  our  Iriemls  ami 
neighbors  in  Latin  .America  do  not  become  our  enemies. 

Documented  Effectiveness 


/foir  beautiful  are  the  feet  ttf  them 
that  preach  the  gospel  of  peace,  and 
bring  glad  tidingx  of  gtntd  lhing$!— 
Homan*,  .Y;  15, 
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SPEAKING  before  the  third  .AANR  new.spaper  sales  seminar,  Paul 
Gerhold,  director  of  research  for  J.  Walter  Thompson  Co.,  saiti 
it  might  prove  helpful  in  building  linage  if  newspapers  would  pro¬ 
vide  documented  stories  of  sales  effectiveness  from  a  sustained,  con¬ 
sistent  advertising  effort.  I’he  E&P  storv  appearetl  on  page  16  of  the 
March  21  issue. 

It  intrigued  us  because  on  the  opposite  page  (page  17)  was  a 
rejxart  on  how  Acme  Markets  used  newspaper  ads  to  track  down 
burglars  who  have  robbed  .Acme  stores.  The  ads  nt)t  only  helj>ed 
bring  convictions  in  95  out  of  98  cases  but  served  as  a  deterrent  in 
reducing  the  number  of  burglaries.  That  may  not  be  the  kind  of 
consistent  results  Mr.  Gerhold  was  talking  about  but  it  sure  proves 
that  all  sorts  of  people  read  the  newspapers  and  the  advertising. 

On  page  18  of  that  issue  another  story  told  how  the  I'irst  National 
Bank  in  Omaha  uses  newspaper  color  ads  to  bring  -10, 000  visitors 
into  the  bank.  .Another  story  on  page  20  told  how  newspaper  adver¬ 
tising  around  the  country  sold  250  houses  in  Harlingen,  Texas.  Every 
issue  of  E&P  contains  result  stories  of  this  kind. 

The  effectiveness  of  newspaper  advertising  is  proven  by  thousaiuls 
of  such  stories  which  is  why  so  many  national  advertisers  still  use 
newspapers  at  the  local  rate  via  cooperative  copy.  The  reason  why 
more  advertisers  do  not  use  newspapers  at  the  national  rate  can  only 
be  explained  by  factors  other  than  that  of  results. 
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WAGE  DISPUTE 


I  have  just  read  the  article  (Feb.  15)  on 
computer  use  in  Florida  newspapers,  and 
must  protest  vigorously  an  inaccuracy  in 
one  segment  of  an  otherwise  good  article, 
t  I  have  no  connection  with  the  union,  but 
*  as  a  recent  editorial  employe  I  can  testify 
(I,  that  the  strike  at  the  (f'est  Palm  Beach 
N.  Post  Times  does  not  concern  automation 

at  all.  but  is  a  wage  dispute  between  man¬ 
agement  and  union. 

Editorial  employes  of  the  Post-Times  are 
in  favor  of  computers  in  general.  They 
do  wish,  however,  that  a  little  more  of  the 
chain's  budget  would  go  to  editorial  sal¬ 
es.  aries. 

Edith  Haynie  Robertson 
Council  Bluffs.  la. 
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‘‘I  think  this  can  could  become  flagrant¬ 
ly  psychtic.”  —  Pittsburgh  (Pa.)  Post- 
Gazette. 

• 

It  was  close  to  a  door  on  which  Mar¬ 
tha’s  stock-broked  husband  kept  his  tie- 
rack.  —  San  Fra/ncisco  (Calif.)  News 
Call  Bulletin. 

• 

He  has  sunk  with  many  artists,  such 
as  recently  with  Anna  Marie  Alberghetti. 
—  Westerville  (Ohio)  Public  Opinion. 

• 

He  faced  a  barrage  of  latecomers  dur¬ 
ing  his  opening  selection,  a  half-filled 
senior  page-turner  who  deserted  his  ac- 
tompanist.  —  Santa  Paula  (Calif.)  Daily 
Cfuronicle. 


We  urge  all  citizens  to  become  in¬ 
formed  on  outdoor  recreation  needs  and 
art  not  to  provide  for  the  future.  —  Lead- 
tnffe  (Colo.)  Herald  Democrat. 
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COMPLEMENTARY 

I  was  interested  to  read  the  account 
(Feb.  22)  of  the  discussion  at  the  Rep¬ 
resentatives’  Sales  Seminar.  The  sugges¬ 
tion  that  newspapers  should  be  sold  to 
national  advertisers  as  a  complementary 
medium  to  television  is  of  great  interest  to 
us  in  this  country.  In  my  own  Group  we 
have  been  doing  this  since  the  advent  of 
commercial  television  in  1954.  There  is 
no  doubt  in  my  mind  that  the  particular 
advantages  of  regional  newspapers  can  be 
matched  successfully  from  a  marketing 
point  of  view  with  a  regional  television 
campaign. 

Manufacturers  in  Great  Britain  are  tend¬ 
ing  to  think  more  and  more  in  terms  of 
regional  marketing,  and  we  provide  for 
our  newspapers  a  considerable  amount  of 
media  and  market  research  information 
which  agencies  can  use  to  plan  schedules, 
using  both  Press  and  Television,  to  pro¬ 
duce  the  maximum  sales  effect. 

Our  regional  evening  newspapers  in  this 
country  are  naturally  more  in  line  with 
newspapers  in  the  United  States  than  are 
our  national  morning  and  Sunday  papers, 
and  bei'ause  of  this  and  an  increasing 
trend  towards  regional  marketing  we  have 
found  this  selling  approach  to  be  a  most 
successful  one. 

W.  B.  Morrell 

Westminster  Press 
Provincial  Newspajwrs  Ltd., 

London. 

*  *  * 

SPOT  NEWS 

Congratulations  on  your  “Layman’s 
Language”  coverage  (March  29)  of  our 
highly-technical  discusions  at  the  1964 
Mid-Atlantic  Newspaper  Mechanical  Con¬ 
ference  ! 

I  consider  this  story  to  be  another  out¬ 
standing  example  of  the  vital  role  E&P 
plays  in  carrying  the  newspaper  industry 
spot  news  to  the  entire  profession. 

G.  Richard  Dew 

Harrisburg,  Pa. 

*  *  * 

NOT  FOR  PUPILS 

Re  Darrell  Houston’s  SOB  headline,  it 
was  just  as  easy  for  us  to  go  the  other 
way  and  make  it  S  . —  — . 

We  send  several  hundred  copies  of  the 
San  Diego  Union  to  elementary  classrooms 
to  aid  in  the  studies  of  current  events. 

Edward  L.  Thomas 

San  Diego,  Calif. 
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PUNY  BY  COMPARISON 
Hubenthal,  Los  Angelos  Herald-Examiner 
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THE  GRAPES  OF  WRATH,  1964 
Zschiesche,  Greensboro  (N.C.)  Daily  News 


'HOLD  YOUR  FIRE,  IT’S  A  FRIENDLY  CRAFT!’ 

Yoes,  San  Diego  (Calif.)  Union 
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A  I*  Alaska  : 

Eaitlujiiakc  coverage  trciiiendous. 

Spot  checks  show  we  cloininated  story,  news  and  pictures. 

Stones  well  written,  colorful  and  complete. 

I'S  a  trihmc  („  (he  Alaska  a.id  Seattle  Malts  that  yt.u  were  nt.t  stampeded 
into  exaggerated  death  totals.  ‘ 

■mdte'  T';  Phtm-graphers  in  the  held 

and  the  strong  deskinen  m  Seattle. 

AP  New  York 


'Tor  comprehensive  reporting, 
reference  and  news  writing  maturity  at 
all  times.  The  New  York  Times  is  unsurpassed. 

Our  editors  consider  it  an  essential 
tool  in  their  daily  chores." 

John  W.  Moran,  Managing  Editor,  The  Bangor  Daily  News 


Gannett  Buys  Westchester 
Group  of  9  Daily  Papers 


Nearly  200,000  Circulation 
In  Mushrooming  Suburban  Area 


The  lonK-standiiiR  friendship 
between  the  Macy  and  the  Gan¬ 
nett  families  of  New  York  State 
brought  the  Westchester- Rock¬ 
land  Group  Newspapers  into 
the  Gannett  Group  on  April  1. 

The  announcement  of  the 
transaction  was  made  by  Val¬ 
entine  E.  Macy  Jr.,  president, 
and  J.  Noel  Macy,  chairman, 
of  the  Westchester  County  Pub¬ 
lishers  Inc.,  and  Paul  Miller, 
president  of  Gannett  Company 
Inc.,  of  Rochester. 

WCP  Inc.  will  continue  as 
a  subsidiary  of  Gannett  Com¬ 
pany.  Control  of  the  latter  rests 
in  the  Gannett  Foundation 
which  owns  mo.st  of  the  Class 
k  common  stock  of  the  i)ublish- 
ing  company.  The  Foundation 
was  established  by  the  late 
Frank  E.  Gannett. 

Olficers  Mov<“  Up 

William  L.  Fanning,  who  has 
been  executive  vicepi-esident, 
becomes  president  of  the  West- 
chester-Rockland  Group,  and 
George  W.  Helm  Jr.,  who  has 
been  vicepresident,  becomes 
ncepresident  and  general  man¬ 
ager. 

Mr.  Fanning  is  former  treas¬ 
urer  of  the  American  Newspa¬ 
per  Publishers  Association.  Mr. 
Helm  is  a  past  president  of  the 
New  York  State  Publishers  As¬ 
sociation. 

Mr.  Miller  said  no  changes 
in  staff  or  basic  employment 
policies  were  plann^.  The 
Westchester- Rockland  Group 
has  been  a  non-union  operation 
for  nearly  10  years. 

No  price  was  given  on  the 
sale  which  included  nine  dailies, 
with  aggregate  circulation  of 
nearly  200,000,  and  a  weekly 
'dth  circulation  of  3,700.  Radio 
station  WFAS  was  not  in  the 
pnckage;  nor  was  the  Macy  in¬ 
terest  in  Vision  Inc.,  magazine 
publishing  firm,  involved. 

This  marks  the  first  venture 
^  hjr  Gannett  into  the  Westchester 
*nd  Rockland  areas,  although 
^he  Rochester-based  company 
I'M  owned  the  Newburgh  Newn 
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for  many  years,  .serving  neigh¬ 
boring  Orange  and  Dutchess 
counties  on  both  sides  of  the 
Hudson  River.  Westchester  and 
Rockland,  both  Ixwming  subur¬ 
ban  residential  and  industrial 
areas  on  the  fringe  of  New’ 
Yoik  City,  are  connected  by  the 
Tappan  Zee  Bridge  of  the  New 
York  State  Thruway.  Main 
roads  lead  from  Nyack  and 
surrounding  area  to  White 
Plains,  heart  of  the  Westchester 
community. 

Development  Likely 

Pouring  of  Gannett  financial 
and  personnel  resources  into  the 
development  of  the  bi-county 
newspapers  is  a  strong  likeli¬ 
hood  in  the  light  of  efforts  by 
Manhattan-based  dailies  to  build 
home-delivered  circulation  in 
the  area. 

Of  significance  in  this  con¬ 
nection  are  the  circulation  fig¬ 
ures  (as  of  Sept.  30,  1963)  of 
the  New’  York  City  newspapers 
in  Westchestei’.  Their  total  of 
197,888  exceeded  the  174,20.o 
total  of  the  Westchester  Group. 

The  individual  figures  were: 


Herald  Tribune .  29,661 

Journal  American  .  19,802 

Mirror  .  24,888 

New’s  .  69,856 

Post .  3,822 

Times  .  38,621 

World  Telegram .  11,238 


In  Rockland  County,  the  New 
York  papers  sold  25,153  copies 
daily,  as  compared  with  the  23,- 
511  circulation  of  the  Nyack 
Journal-News  in  the  Westches¬ 
ter  Group.  The  Record  of  Hack¬ 
ensack,  N.  J.  sold  4,389  copies  in 
Rockland. 

The  Macy  operation  has  al¬ 
ways  kept  the  new’spapers  con^ 
fined  to  their  ow’n  communities, 
in  contrast  with  the  Newsday 
concept  of  treating  its  wide- 
ranging  area  of  Nassau  and 
Suffolk  counties  on  Long  Is¬ 
land  as  a  unit.  In  recent  years 
there  have  been  major  plant 
improvement  projects  carried 
out  for  the  Macy  papers  in  Port 
Chester,  Yonkers,  Tarry  tow’n 
and  Nyack. 
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Although  local  autonomy  is 
given  to  a  large  degree,  much 
of  the  news-gathering,  editorial 
and  production  functions  are 
centralized  in  White  Plains  and 
Yonkers  w’ith  Edw’ard  J.  Hughes 
as  editorial  director. 

The  group’s  facilities  were 
strained  to  cope  with  a  huge 
volume  of  business  which  flow’ed 
into  the  individual  newspapers 
during  the  New  York  City  new’.s- 
l)ai)er  .shutdow’n  a  year  ago.  In 
some  instances,  linage  from  de¬ 
partment  .stores  which  have  out¬ 
lets  in  Westchester’s  many  .shop¬ 
ping  centers  zoomed  by  50%. 
Current  linage  statistics  of  the 
Group  reflect  that  special  situa¬ 
tion,  losses  as  compared  with 
last  year’s  figures  running 
around  20%  for  the  first  two 
months. 

Linage  Records 

While  the  White  Plains  Re¬ 
porter  Dispatch  ranks  second 
to  the  Yonkers  Herald  States¬ 
man  in  circulation  (35,956  to 
47,418),  it  led  in  linage  w’ith  a 
total  of  14,560,082  in  1963, 
against  14,403,501  for  Yonkers. 

Benefitting  from  a  combina¬ 
tion  and  package  arrangement, 
nearly  all  of  the  Westchester 
units  did  better  than  10  million 
lines  last  year.  The  affiliated 
Peekskill  Evening  Star  (10,905) 
ran  9.4  million  lines. 

Kelly-Smith  Company,  which 
has  represented  the  Group  na¬ 
tionally  for  many  years,  will 
continue  to  serve  under  Gannett 
ownership,  it  was  announced. 
Gannett  Advertising  Service 
represents  most  of  the  other 
Gannett  papers. 

Circulation  .standings  of  other 
Westchester  Group  papers,  as  of 
last  Sept.  30,  were:  New  Ro¬ 
chelle  Starulard  Star,  20,649; 
Mount  Vernon  Daily  Argus,  20,- 
000;  Port  Chester  Daily  Item, 
15,378 ;  Mnmaroneck  D  nil  y 
Times,  9,207;  Tarry  town  Daily 
News,  6,330;  Ossining  Citizen- 
Register,  8,362. 

The  total  for  the  dailies  was 
197.756. 

The  Bronxville  Review  Press 
&  Reporter  is  the  weekly  in  the 
group,  with  3,828  circulation. 

Westchester  County  has  been 
.studied  long  and  frequently  by 
various  “outside”  interests  with 


a  view  to  establishing  a  Sunday 
newspaper.  A  few  years  ago  the 
Patent  Trader  organization  of 
Mount  Kisco  started  a  morning 
daily  to  ser\’e  the  northern  sec¬ 
tion  of  the  county  but  it  failed 
in  a  short  time. 

The  New  York  News  has  been 
pushing  Thursday  and  Sunday 
Westchester  zone  editions  which 
derive  considerable  advertising 
from  the  automobile  dealers  and 
shopping  centers. 

Grew  Out  of  Weeklies 

The  roots  of  the  Macy  Group 
go  back  to  scores  of  village 
weeklies  which  began  to  sprout 
in  1799.  These  highly  person¬ 
alized  editorial  products  failed 
to  meet  the  needs  of  the  fast¬ 
growing  complex  and  most  of 
them  had  wilted  by  1914,  when 
V.  Everit  Macy  decided  to 
add  journalism  to  his  interests 
in  behalf  of  advancing  civic  af¬ 
fairs. 

A  grandson  of  sea  captain 
Josiah  Macy  who  came  to  Har¬ 
rison  in  Westchester  from  Eng¬ 
land  by  way  of  Nantucket  Is¬ 
land  in  1635,  Everit  Macy 
engaged  in  many  humanitarian 
causes,  including  a  direct  attack 
on  poverty.  He  was  the  county’s 
.superintendent  of  the  poor,  com¬ 
missioner  of  public  welfare  and 
head  of  the  world-famed  West¬ 
chester  County  Parks  Commis¬ 
sion.  To  him  is  given  credit  for 
establishing  a  children’s  court 
system  and  the  model  Grass¬ 
lands  Hospital,  a  county  institu¬ 
tion. 

In  1921  Mr.  Macy  invested  in 
the  Yonkers  Statesman,  Three 
years  later,  after  a  reorganiza¬ 
tion,  he  sent  his  son,  Noel,  into 
the  paper  to  gain  experience  in 
all  departments.  Eventually 
Noel  was  in  charge  and  the 
Group  began  to  expand,  first  by 
affiliation  agreements,  then  by 
outright  purchase.  The  last  ac¬ 
quisition  was  made  Jan.  1,  1960 
in  Nyack. 

.S«tv€k1  in  Govemmeni 

In  World  War  II  years  and 
aftei-ward.  Col.  J,  Noel  Macy 
held  numerous  government 
posts,  including  that  of  Am¬ 
bassador  to  Cairo.  He  relin¬ 
quished  most  of  his  newspaper 
duties  to  his  brother,  Valentine 
Macy  Jr. 

Both  will  continue  on  the 
board  of  directors  of  WCP  Inc. 
Of  their  decision  to  .sell  the  pa¬ 
pers  to  Gannett,  they  said: 

“Our  purpose  is  to  assure  the 
long-range  best  interests  of  our 
newspapers  and  their  devoted 
employes,  as  well  as  of  the  com¬ 
munities  they  serve. 

“The  Gannett  Newspapers  for 
many  years  have  maintained  the 
same  principles  of  integn'ity  and 
independence  to  which  we  al- 

(Continued  on  page  67) 
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Justice  Department 
Probes  Syndicates 


The  United  States  Department 
of  Justice’s  Antitrust  Division 
has  initiated  an  investigation 
into  practices  and  policies  of 
newspaper  syndicates  to  deter¬ 
mine  whether  they  agree  “to 
discriminatory  preferences,  such 
as  exclusive  territorial  rights,  in 
connection  with  the  distribution 
of  certain  features  and  in  favor 
of  certain  newspaper  publish¬ 
ers.” 

A  civil  investigative  demand 
for  complete  tiles  of  contracts 
and  agreements  on  April  7  has 
been  sent  to  syndicates,  pre¬ 
sumably  all  of  them,  by  Assist¬ 
ant  Attorney  General  William 
H.  Orrick  Jr. 

Prohibitive  Demands 

The  demands  are  so  all-inclu¬ 
sive  that  syndicate  men  .sai<l 
that  in  the  cases  of  the  largest 
companies  literally  hundreds  of 
thousands  of  business  palters 
would  be  involved. 

“This  is  another  ‘fishing’  ex¬ 
pedition  of  the  government  in 
efforts  to  harass  and  hamstring 
a  small  business  already  beset 
with  decreasing  markets  and  in¬ 
creasing  competition,”  obsen’ed 
one  syndicate  manager.  “Our 
records  are  all  open  to  the  gov¬ 
ernment,  but  obviously  even  if 
we  employed  a  large  staff  of 
lawyers  and  accountants,  we 
could  not  possibly  comply  with 
all  the  demands  made  in  the 
government’s  schedule  of  re¬ 
quested  documents. 

“Evidently  the  government 
hopes  to  prove  we  sell  exclusive 
territorial  rights  to  features,” 
he  continued.  “That’s  exactly 
the  business  we  are  engaged  in 
and  we  have  nothing  else  to  sell. 
We  could  not  stay  in  business 
six  months  without  exclusivity. 
A  writer  sells  an  article  to  one 
magazine;  he  does  not  give  all 
magazines  equal  chance  to  pub¬ 
lish  it.  An  author  sells  his  work 
to  one  book  publisher;  he  does 
not  give  all  book  publishers  a 
chance  to  publish  it.” 

Some  syndicate  men  said  they 
clearly  can’t  fully  comply  with 
the  government’s  demands  for 
documents  because  of  the  sheer 
volume.  It  was  said  that  in  the 
case  of  a  syndicate  handling  60 
features,  it  might  deal  with  900 
newspapers  and  have  225,000 
bits  of  information  about  its 
dealings  with  them.  In  the  case 
of  a  syndicate  handling  200  fea¬ 
tures,  the  number  of  papers 
might  run  into  many  hundreds 
of  thou.sands. 

It  was  said,  in  defense  of 


syn«licates,  that  none  owns  stock 
in  another  and  that  syndicates 
never  confer  with  each  other  on 
Itrices  or  territories.  There  is 
not  even  an  association  of  syn¬ 
dicates  such  as  other  jiha.ses  of 
newspapers  have.  However,  one 
syndicate  leader  ))roposed  that 
such  an  association  be  formed 
to  provide  legal  defense  for  the 
business,  if  the  government  at¬ 
tempts  to  level  charges. 

Many  of  the  individual  nego¬ 
tiations  are  made  by  telephone, 
and  there  is  no  record  of  such 
negotiations,  it  wa.s  pointed  out. 
Perha))s  three-fourths  of  fea¬ 
tures  distributed  are  done  so 
merely  by  letters  of  agreement, 
with  no  formal  contract.  Nearly 
all  may  be  cancelled  by  either 
si<le  by  30-day  notice.  The  vast 
majority  of  columns  are  not 
copyrighted,  although  the  civil 
investigative  demand  appears  to 
be  only  into  copyrighted  fea¬ 
tures. 

More  than  a  year  ago,  many 
syndicates  threw  their  files  oiten 
to  investigators  for  the  House’s 
Celler  Committee,  which  sought 
proof  of  discriminatory  prac¬ 
tices,  evidently  without  succes.s. 

Nature  uf  Busine.ss 

“The  ))re.sent  charge  merely 
defines  the  nature  of  our  busi¬ 
ness,”  observ’ed  a  syndicate 
executive.  “We  do  not  hide  it; 
we  proclaim  it.  We  offer  ex¬ 
clusivity  of  features.  A  syndi¬ 
cate  is  mei-ely  a  pool  to  buy  tbe 
best  talent  available  for  a  grouj) 
of  newspapers.  For  example,  no 
one  newspaper  could  possibly 
afford  Drew  Pear.son,  who  has  a 
staff  of  12  i)eople,  but  550  news- 
l)apers  jointly  can  and  do  af- 
fonl  his  ser\’ice.” 

The  schedule  of  documents 
demanded  by  tbe  Department  of 
Justice  is  so  all-inclusive  its 
mere  listing  requires  four  pages 
of  legal-length  paper. 

Mr.  Orrick’s  investigative  de¬ 
mand  is  for  originals  or  carbons 
of  correspondence,  letters,  mem¬ 
oranda,  messages,  notes,  re¬ 
ports,  cables,  telegrams,  tele¬ 
types,  radiograms  and  other 
written  communications  of  any 
kind;  microfilm;  recordings  or 
memoranda  of  any  oral  com¬ 
munications;  graphs,  charts, 
tables,  tabulations,  compilations; 
bills,  invoices;  minutes,  minute 
books,  lists  or  other  papers. 

Documents  Demandeil 

Here  is  the  list  of  documents 
the  government  demands  the 
syndicates  produce: 


“1.  Such  documents  as  will 
show  in  detail  the  organization 
of  the  company  including  the 
identity  of  and  the  relationship 
between  tbe  comjtany  and  its 
subsiiliaries  and  affiliates  and 
l)etween  the  departments,  divi¬ 
sions,  branch  offices  or  any  other 
component  unit  of  the  comjtany. 

“2.  Such  (Iwuments  as  will 
show  the  names,  addresses  and 
titles  of  the  persons  in  charge  of 
the  princi))al  bu.siness  functions 
or  activities  conducted  in  each 
of  the  offices  of  the  com|)any  and 
such  documents  as  set  forth  and 
explain  the  duties  of  each  such 
person  and  the  scope  of  his 
autlnnity  and  his  responsibility. 

“3.  Such  documents  as  con¬ 
tain  the  names,  titles  and  re¬ 
spective  positions  of  officers, 
diiwtors,  managers  and  sales¬ 


men  engaged  in  the  (list  i  i)ution 
of  features  for  the  comiiaiiy,  to¬ 
gether  with  information  as  to 
the  deimrtment,  division  or 
<»ther  unit  to  which  they  are 
assignerl. 

“4.  All  documents  sucii  as  but 
not  limited  to  catalogues  and 
brochures  which  contain  the 
names  of  all  features  distributed 
by  the  company. 

“5.  .411  documents  suclt  as  but 
not  limited  to  price  lists  which 
announce  or  report  the  iirices 
the  comjtany  will  ohaige  for 
features  which  it  disti  ibutes. 

Uuluiice  Siicets 

“6.  Balance  sheets,  operating 
■statements,  profit  and  loss  state¬ 
ments  and  other  summaty  finan¬ 
cial  records  iticluding  Imt  not 
limited  to  annual  reports  reflect- 
(CiinthiHcd  on  par/c  63) 


Cox  Station  and  Paper 


Exchange  Blows  on  Air 


Dayton,  Ohio 

The  Dui/ton  Daily  News  has 
l)een  censuring  a  local  broad¬ 
casting  station  on  its  own  air 
waves  in  an  editorial  battle  over 
the  arrest  of  a  Daily  News  re¬ 
porter. 

Harry  Kennedy  Jr.  was  ar¬ 
rested  and  jailed  March  2  when 
he  would  not  get  out  of  the 
street  while  covering  a  hotel 
fire.  Mr.  Kennedy  has  filed  a 
$27,500  damage  claim  against 
two  policemen  charging  them 
with  assault  and  false  arrest. 

The  newspaper  featured  the 
arrest  in  an  eight-column  front 
page  spread  and  announced  it 
would  fight  the  case  to  presen’e 
free  access  to  information. 

In  a  radio  and  television  edi¬ 
torial,  .station  WHIG  attacked 
the  coverage  as  trial  by  news- 
jiaper  and  defended  police.  The 
editorial  was  presented  by  Paul 
J.  Price,  WHIG  community 
service  director  and  former 
Dayton  police  chief. 


ment  as  .sole  prosecutor,  judge 
and  Jury  may  l)e  doubted. 

The  editorial  was  |)resented 
by'  Daily  News  managing  editor 
Larry’  Newman. 

WHIG  followed  with  another 
editorial  charging  the  newspa¬ 
per  w’ith  a  personal  attack  on 
Mr.  Price  and  with  “lashing  out 
at  others  because  you  have  been 
caugbt  with  y’our  hand  in  the 
cookie  jar.” 

Again  granted  equal  time,  the 
newspaper  called  the  cookie  jar 
statement  a  “dastardly”  com¬ 
ment  that  usually  refers  to 
“some  kind  of  underhanded  pay¬ 
off  or  sly  theft.” 


Shak«-sp»‘are  in  The  Act 


Granted  Equal  Time 


After  first  refusing  the  Daily 
News  equal  time,  WHIG  ac¬ 
quiesced  upon  receiving  a  letter 
fiom  Daily  News  attorneys. 
Then  the  station  beat  the  news¬ 
paper  to  the  punch  by  going 
over  the  Daily  News  editorial 
and  denouncing  it  on  the  day 
before  it  was  broadcast. 

Charging  trial  by  television, 
the  Daily  News  editorial  said 
Mr.  Price  “has  never  to  our 
knowledge  expressed  anything 
but  praise  for  the  actions  of  any 
policeman”  and  that  his  testa- 


The  Daily  News  editorial 
called  for  a  public  apology  from 
Mr.  Price. 

In  another  editorial  aired  the 
same  day  to  equalize  matters, 
the  Daily  News  accused  Mr. 
Price  of  attempting  to  censor 
the  newspaper  editorials. 

WHIG  kissed  off  the  charges 
March  26  with  a  final  editorial 
misquoting  William  Shake¬ 
speare  as  .saying  “The  gentle¬ 
man  doth  i)rotest  too  much,  me- 
thinks.” 

Principal  owner  of  both  the 
Daily  News  and  WHIG  is  James 
M.  Cox  Jr. 

Mr.  Kennedy  is  facing 
charges  of  disorderly  conduct, 
resisting  arrest  and  obstructing 
police. 

The  American  Society  of 
Newspaper  Editors  has  written 
the  City  of  Dayton  to  say  the 
arrest  is  “of  interest  to  news¬ 
papermen  far  beyond  Dayton.” 
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^Everything  Comes  in  Large  Packages  ’ 

lly  i'..  W.  SiiiMUIen 

I’liblislirr,  Fuirbaiik»>  Daily  N(*«v8-IVIiii«‘r 


I  In  '-ase  you  are  interested  in  the  rather  unique  oiiera- 
i  tion  of  “Aineriea’s  Farthest  North  Daily  Newspaper”  on 
Saturday,  March  28,  following  the  disastrous  earthquake 
which  struck  Alaska  Friday  evening  at  5:37  p.m. : 

There  were  no  communications,  phone.  Teletype  or  ladio 
to  Anchorage,  Valdez,  or  Kodiak  followinR  the  (juake.  Our 
manauiuK  editor,  John  Wilson,  phone<l  the  Seattle  AP 
Buieau  at  (5:20  p.m.  checking  to  see  if  the  Seattle  bureau 
was  in  contact  with  Anchorage.  The  answer  was  negative. 
(The  Seattle  bureau  told  us  later  that  Wilson’s  phone 
call  was  the  first  definite  word  they  had  that  a  major 
catastroi)he  had  happened.)  The  only  w’ord  to  Seattle 
i  up  to  that  time  had  been  a  report  from  a  Seattle  radio 
station  that  some  unidentified  person  had  l)een  en^aKed 
in  a  telephone  conv'ersation  to  Anchorajfo  shortly  after 
.5:30  p.m.,  and  the  AnchoraRe  party  had  remarked  on 
I  the  phone  there  was  an  earthquake  and  then  hunp  up. 
I  This  was  not  considered  unusual,  l)ecause  at  this  time 
I  of  year  it  is  customary  to  have  numerous  slipht  earth- 
I  quakes  up  here. 

I  Weather  conditions  were  jjoor  in  Anchorage.  Overcast 
i  with  a  low  ceiling  precluded  use  of  any  light  plane  with- 
;  out  full  instruments.  About  10:30  )).m.  arrangements  were 
completed  for  a  Wien  Alaska  Airline’s  F-27  prop  jet 
charter  flight,  FAA  clearance  was  received,  and  the  i)lane 
took  off  fi’om  Fairbanks  about  11:15  p.m.  with  New’s- 
Miner  .staffers  Mike  Bradner  and  Terry  Brady  alward, 
along  with  several  Anchorage  residents  who  wanted  to 
return  to  their  families. 

The  ))lane  landed  at  Elmendorf  AFB  about  1:00  p.m. 
Our  two  men  were  on  the  job  at  daylight,  as  .soon  as  per¬ 
mission  was  given  to  enter  downtown  Anchorage,  but 
were  unable  to  get  transportation  back  to  Fairbanks  until 
5:00  i).m. 

We  chartered  another  light  plane,  a  Cessna  185,  which 
left  Fairbanks  at  5:45  a.m.  on  Saturday  with  our  i)hotog- 
rapher  Larry  Crackel  and  reporter  Stan  Caufield,  arriv¬ 
ing  ov'er  Anchorage  shortly  after  8:00  a.m.  They  shot 
some  aerials,  landed  at  Merrill  Field  (light  planes  only), 
hitch-hiked  into  town  for  pictures  and  returned,  arriving 
back  in  Fairbanks  shortly  after  1 :00  p.m. 

Meanwhile,  KENI  radio  in  Anchorage,  which  has  an 
emergency  generator,  went  back  on  the  air  and  started 
transmitting.  An  affiliated  .station  in  Fairbanks,  KFAR, 
monitored  and  relayed  the  Anchorage  broadcast  in  Fair¬ 
banks,  which  we  in  turn  monitored  and  filed  on  the  AP 
circuit,  which  early  Saturday  was  operating  again  into 
the  KENI  studios  in  Anchorage. 

Our  i)aper  (circulation  9,913)  is  a  p.m.,  ordinarily  with 


two  editions,  six  days  a  week,  one  at  noon,  and  the  second  | 

at  2:15  p.m.  On  Saturday  we  i)rinted  a  record  (for  us)  | 

total  of  38,070  papers,  of  which  21,520  were  distributed 
to  regular  channels  and  extra  street  sales.  Because  neither 
Anchorage  paper  could  publish,  we  printed  and  sent  via  | 

a  chartered  airplane  to  Anchorage  15,500  courtesy  copies  | 

imprinted  with  the  masthc-ads  of  the  Anchorage  pai)ers,  f 

and  in  addition  sent  1,000  extra  courtesy  copies  divided  | 

among  Juneau,  Ketchikan  (Alaska),  and  Whitehoise,  | 

Yukon  Territory.  Our  first  extia  edition  came  off  the 
|)ress  at  7:42  a.m.,  and  was  followed  by  three  additional 
editions  at  11:35  a.m.,  2:30  p.m.  and  4:14  jj.m.  The  | 

courte.sy  copies  for  Anchorage  came  off  at  9:28  a.m.,  1:19  | 

p.m.  and  5:38  p.m.  | 

Electrical  jmwer  was  supplied  again  to  some  i)laces  in  | 

Anchorage  Sunday  morning,  including  the  plant  of  the  I 

Anchornffe  Times.  The  Times  performed  a  minor  miracle  | 

and  was  on  the  streets  with  a  special  8-page  extra,  in-  | 

eluding  five  i)age.s  of  pictures,  alwut  4:00  p.m.  Sunday  I 

afternoon.  The  Daily  News  published  on  Monday.  | 

Problems  involved  in  coverage  of  a  major  story  in  | 

Alaska  are  somewhat  different  than  is  the  case  in  most  i 

of  the  smaller  states.  Distances  are  remote  (regular  dis-  | 

tribution  pattern  of  our  newspaper  embraces  approxi-  | 
mately  227,000  squai'e  miles  —  or  roughly  an  area  equiva-  I 
lent  to  Oregon,  Washington,  and  Idaho).  When  an  almost  i 
complete  blackout  of  communications  is  added,  the  prob-  I 
lems  really  get  interesting.  | 

Early  Saturday  we  had  staffers  in  Valdez  (360  miles)  | 
and  Anchorage  (390  miles).  On  Sunday  we  also  had  re-  I 

porters  and  a  photographer  in  Seward  (465  miles),  try-  | 

ing  unsuccessfully  to  get  into  Whittier  (weathered  in  with  | 

a  low  ceiling).  Chartered  airplanes  are  undoubtedly  quite  j 

a  l  arity  to  most  papers  considerably  larger  than  the  News-  | 

Miner,  but  commonplace  up  here.  The  planes  are  a  very  I 

necessary  working  tool  for  the  news  room,  but  certainly  | 

constitute  an  economic  headache  in  the  business  office  of  1 

a  small  operation!  I 

The  continuing  story  recjuired  and  is  reejuiring  a  sus-  f 

tained  effort  by  a  relatively  sleepless  and  unexpandable  | 

.staff.  Reporter  Judy  King  flew  to  Seward  and  Dave  Gil-  | 

liert  to  Valdez  while  reiwrter  Kathleen  Dalton  covered  | 

a  fatal  fire,  a  .shooting,  a  Civil  Defense  effort  on  the  home  | 

front.  Editor  Dave  Glalloway  and  managing  etlitor  John  | 

Wilson  spelled  each  other  on  the  desk,  alternately  writing  | 

fast-br{*aking  stories  and  putting  out  the  series  of  “extras,”  I 

while  still  managing  somehow  to  direct  the  far-flung  staff-.  I 

In  the  largest  state,  everything  comes  in  large  packages,  | 

including  catastrophes.  I 


‘Hy  God,  We^re  Having 

EAKTHQLAKEr 

Stories  of  stupendous  propor¬ 
tions  seemingly  always  break 
into  a  day  that  is  quiet  and 
routine  and  Vince  Hoyman, 
state  editor  of  the  Associated 
Press  bureau  in  Seattle,  says  it 
'ras  extraordinarily  quiet  and 
unusually  routine,  shortly  after 
7  p.m.,  Good  Friday,  Mai-ch  27. 

The  first  eddy  of  the  news- 
l>reak  about  to  come  sifted  into 
tl>e  Associated  Press  Seattle  of- 
^  from  the  Seattle  Post-In- 
Wlijercccr — a  report  that  boats 
^re  bouncing  around  on  the 
cattle  waterfront. 

(Continued  on  page  68) 

editor  ac  PUBLISHER 


Tlie  two  daily  newspapers  in  ,\ncliorage  —  llie 
Tirnt's  and  llie  iS'rws  —  were  out  of  publication  only 
two  days  due  to  the  eartlupiake  on  March  27.  They 
resinned  piihli.shing  with  headlines  telling  of  the 
heroic  efforts  to  rebuild  the  coininunity. 

The  'I'iines  suffered  mainly  from  lack  of  power. 
Its  huilding  on  Fourth  .Avenue,  where  the  worst 
destruction  occurn*d,  remained  structurally  safe,  and 
.sound.  The  rear  section  of  the  News  huilding  toppled 
into  a  hole.  (Composing  rooms  were  a  mess,  with  pied 
type,  turtles  rolled  into  crazy  bunches  and  molten 
metal  all  over  the  floor.  But  presses  withstood  the 
earth’s  jolt. 

Publisher  Robert  B.  Atwood  of  the  Times  had  a 
substantial  personal  loss.  His  beautiful  home  in  the 
Tiirnagain  Bluff  area  slid  into  a  gully. 

for  April  4,  1964 


Dallas  to  Anchorage 
For  The  Big  Story 

Coverage  of  the  Alaskan 
earthquake  by  United  Press  In¬ 
ternational  involved  the  coop¬ 
eration  of  bureaus  from  such 
distant  points  as  Washington, 
D.  C.,  Albany,  N.  Y.  and  Dallas, 
Tex.,  and  the  efforts  of  UPI 
.staffers,  subscribers,  special  cor¬ 
respondents  and  ham  radio  op¬ 
erators  all  over  the  U.  S. 

The  brunt  of  the  breaking 
story  on  the  night  of  March  27 
fell  on  Martin  A.  Heerwald, 
Washington  state  news  manager 
at  Seattle,  and  his  crew,  and  the 
backstopping  efforts  of  division 
(Continued  on  page  68) 


13 


60,000 -Daily  Plans 
Conversion  to  Offset 


Daytona  Beach,  Fla. 

A  $1,800,000  expansion  pro- 
gp"am  that  will  make  it  the  larg¬ 
est  all-offset  daily  newspaper  in 
the  U.  S.  was  announced  this 
week  by  the  Daytona  Beach 
News-Journal. 

On  the  program: 

•  A  53,000-square  foot  news¬ 
paper  plant  designed  especially 
for  the  offset  process. 

•  A  high  speed  80-page  offset 
press,  capable  of  producing  up 
to  16  pages  in  full  color. 

•  Equipment  for  insetting 
pre-printed  color  pages  in  regis¬ 
ter. 

The  newspaper  company  owns 
and  publishes  three  newspapers : 
the  Daytona  Beach  Morning 
Journal,  (circ.  33,222) ;  the  Day¬ 
tona  Beach  Evening  News  (circ. 
26,540)  and  the  Sunday  News- 
Journal,  (circ.  40,785).  In  addi¬ 
tion  it  owns  Radio  Stations 
WNDB  and  WNDB-fm  and 
Florida  Process  Color  Inc.,  a 
commercial  printing  firm. 

The  newspapers  vary  from  a 
minimum  of  16  standard  pages 
to  64.  Eight  editions,  four  morn¬ 
ing  and  four  evening,  are  pub¬ 
lished  daily,  with  five  on  Sun¬ 
day. 

The  Morning  Journal  was  re¬ 
established  in  1936  after  a  lapse 
of  12  years.  Wholly  departmen¬ 
talized  news  columns  distin¬ 
guish  its  format. 

“The  precipitate  growth  of 
the  Daytona  Beach  market  has 
forced  us  to  take  action  to  ex¬ 
pand  our  facilities,”  Publisher 
Herbert  M.  Davidson  said.  “We 
decided  to  modernize  as  well  as 
expand,  and  offset,  with  its  im¬ 
proved  reproduction  quality  for 
black-and-white  and  color,  will 
give  us  a  newspaper  that  will 
stay  ahead  of  the  times.” 

Wood  Building  Press 

The  new  press  will  be 
equipped  to  manufacture  maga¬ 
zines,  supplements  and  other 
products  in  full  color  as  well  as 
preprinted  pages  for  the  News- 
Journal  and  other  newspapers. 


Florida  Process  Color  Inc.,  will 
act  as  sales  agent  for  the  com¬ 
mercial  output. 

The  press  is  being  designed 
and  manufactured  for  the  New's- 
Journal  by  the  Wood  Newspa¬ 
per  Machinery  Company  of 
Plainfield,  N.  J.  The  contract 
price  will  be  about  $750,000. 

Outwardly  the  machine  will 
look  much  like  a  standard  news¬ 
paper  letterpress.  It  will  be  of 
five  arch-type  units  and  two 
color  cylinders,  with  reels,  ten¬ 
sions  and  pasters,  combined 
with  a  standard  2:1  double 
newspaper  folder  with  upper 
formers.  Unit  newspaper  press 
drives  will  be  used.  A  16-foot 
long  gas  dryer  will  be  mounted 
above  the  press. 

The  units  are  blanket-to- 
blanket  type,  with  electric  cylin¬ 
der,  ink  form  roller  and  w’ater 
form  roller  tripoffs.  The  ink 
motion  includes  13  rollers  per 
cylinder,  with  five  drums,  four 
of  the  oscillated,  and  three  form 
rollers.  Unit  base  plates  will 
contain  web  preconditioners,  in- 
feed  control  devices  and  web 
severing  devices. 

The  press  is  designed  to  ac¬ 
cept  web  widths  from  56  to  72 
inches,  at  a  normal  cutoff  of 
22\  inches.  Maximum  speed  of 
the  press  is  to  be  50,000  copies 
an  hour,  or  1580  f.p.m.,  but 
operating  speeds  are  expected 
to  be  about  10  percent  less  on 
a  daily  edition  basis. 

Color  facilities  include  the 
capability  of  printing  80  pages 
with  16  spot  color  pages  on  two 
webs;  48  pages  with  8  full  color 
pages  and  8  spot  color  pages  or 
32  pages  with  16  full  color  pages 
and  8  spot  color  pages.  Book, 
coated  and  commercial  stocks 
can  be  run  as  well  as  newsprint. 

Plate  cylinders  will  be  ar¬ 
ranged  to  lock  up  individual 
page  plates,  two-page  wide 
plates,  two-page  around  plates, 
or  four-page  plates.  The  last 
will  permit  the  production  of 
36x45*  forms  into  a  sheeter, 
planned  for  later  addition. 


•  problem  for  the  News-Journal. 

Circulation  rose  from  an  aver¬ 
age  of  60,000  daily  to  a  peak 
of  more  than  90,000  this  Febru¬ 
ary',  with  Sunday  circulation  up 
from  an  average  41,000  to  a 
peak  of  about  73,000. 

The  Daytona  Beach  Evening 
News,  i)arent  of  the  News-Jour¬ 
nal  papers,  was  founded  as  a 
daily  in  1904  to  serve  the  needs 
of  the  little  city  that  even  then 
was  making  its  mark  as  a  tour¬ 
ist  community. 

The  other  parent,  the  Halifax 
HOME  FOR  OFFSET  production  JwMrTial,  was  founded  as  a  week- 


of  Daytona  Beach  News  Journal 
has  been  designed  by  W.  R. 
Gomon  and  Associates. 

The  new  News-Journal  build- 


ly  in  1896.  In  those  day.s  paper 
supplies  came  by  sailing  vessel; 
when  the  first  supply  was  de¬ 
layed  by  an  Atlantic  storm  the 


ine  new  i^ews-uuu..ia.  enterprising  publisher  ran  his 

mg  has  ^n  designed  by  W  R-  entire  first  edition  on  flowed 
Gomon  &  Associates,  Daytona 


Beach  architectural  and  engi¬ 
neering  firm.  The  cost  is  to  be 
about  $800,000. 

The  53,000  square  feet  of 
space  is  on  two  floors.  In  defer- 


entire  first  edition  on  flowered 
curtain  material. 

The  Davidson  family,  present 
owners  of  the  controlling  inter¬ 
est  in  the  newspapers,  bought  it 
in  1928  from  Eugene  C.  Pulliam, 
who  had  merged  the  Morning 


ence  to  Florida  s  groundwater  Journal  and  the  Evening  News 
problems,  which  make  bpements  collapse  of  the  Florida 

damp  and  expensive,  the  entire  boom.  Julius  Davidson,  who  died 
production  line,  from  city  room  became  publisher  and 

to  mail  room,  is  on  the  s^ond  Herbert  M.  Davidson,  his  son, 


floor.  So  are  executive  offices,  A  third  generation 

and  a  cafeteria.  Davidson,  Tippen,  joined  the 

On  the  first  floor  are  adver-  fii-m  in  1950.  The  John  H.  Perry 
tising  and  accounting  depart-  group  owns  the  minority  inter¬ 
ments,  circulation  offices,  stor-  est. 
age  and  machine  rooms,  press 
reel  rooms  and  paper  storage,  * 

and  Radio  Station  WNDB.  Drebiiijjer  Retires 

The  photographic  and  plat^  73,  John  Drebinger-a 

making  department  is  designed  ^ 

around  a  single  large  pnnting  called  “Joe”-quit  writing  about 
room,  which  will  serve  photog-  baseball  for  the  New  York 


Drebiiifjer  Retires 

At  73,  John  Drebinger — a 
man  whom  Babe  Ruth  always 


raphers,  cold  type  composing 


baseball  for  the  New  York 
Times  on  April  1.  His  own 


machines  and  platemakers,  and 

prcK^ess  photographic  proofs  and  p  ^  , 

velox  prints.  A  single  mammoth  ",  , 

washer  will  carrv  all  urints  to  through 

washer  will  carry  an  prints  to  reported,  without  a 

drying  facilities  equally  acces-  .  ooq  ^  w  u 

break,  203  successive  World 


sible  to  photo,  composing  and 
platemaking  rooms.  A  belt  con- 


Series  games,  and  nobody  knows 


veyor  will  carry  prints  to  the  bow' many  other  games  since  he 

joined  the  Times  staff  from  the 


city  desk  and  proofs  to  the  dis-  , ,  ,  i  o,  ^  ^  j 

patch  department  studio,  color 
separation  and  darkroom  facili-  3- 

ties  also  are  provided.  • 

Papers  will  flow  from  press  j,i  Political  Role 
folders  into  a  second  floor  mail 

room  and  to  the  loading  dock  Washington 

by  gravity  chutes.  Commercial  A  former  Peace  Corps  official. 


III  Political  Role 

Washington 
A  former  Peace  Corps  official. 


products  will  be  skidded  and  re-  Lloyd  Wright,  has  taken  up  a 
moved  to  bindery  operations  new  assignment  here  as  m^ia 
elsewhere  via  a  freight  elevator  co-ordinator  for  the  Democratic 
directly  in  the  pressroom.  National  Committee.  He  has 


irectly  in  the  pressroom.  National  Committee.  He  has 

_  . ,  ^  been  a  director  of  public  rela- 

Oulside  Downtown 

The  building  site  is  three  Convention  of  Texas.  For  the 


miles  northwest  of  the  down-  Democrats  he  will  coordinate  the 
town  area,  on  a  26-acre  plot  oc-  hliH  and  advertising  efforts  in 
cupied  now  by  WNDB’s  anten-  the  presidential  campaign, 
nas.  Removal  to  the  suburban  • 

site  greatly  will  reduce  circula-  Oll-tlie-Spot  Cartoons 
tion  and  newsprint  delivery 

problems  and  will  provide  plenty  London,  Ont. 

of  room  for  future  expansion.  Merle  R.  (Ting)  Tingley  has 
according  to  Tippen  Davidson,  been  doing  his  editorial  cartoons 
the  newspapers’  general  man-  from  Cyprus.  Last  summer  the 


London  Free  Press  cartoonist 
Peak  loads  are  a  pressing  spent  four  weeks  in  The  Congo. 
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47,000-Circ.  Paper 
Had  $303,000  Profit 


By  Hubert  U.  Brown 

The  statement  of  income  and 
profit  and  loss  of  an  “average 
medium  city  newspaper”  which 
Editor  &  PuBiasHE®  has  pub¬ 
lished  for  the  last  five  years  re¬ 
veals  that  1963  was  a  success¬ 
ful  year  financially  —  all  items 
of  revenue  showed  increases 
totalling  5.28%  as  did  all  items 
of  operating  expense  amounting 
to  4.09%  but  management  was 
able  to  retain  49%  of  the  addi¬ 
tional  $135,900  income  for  op¬ 
erating  profit. 

Compared  to  1962,  this  eve- 
ing  daily’s  net  paid  circulation 
increased  from  45,500  to  47,500. 
Local  and  classified  advertising 
showed  the  largest  gains  of  6% 
and  6.01%  respectively  while 
national  was  up  2%  in  spite  of 
a  drop  in  linage.  Circulation 
revenue  was  ahead  4%  bringing 
total  revenue  to  a  new  high  of 
$3,334,200. 

Operation  of  the  editorial  de¬ 
partment  showed  the  largest 
dollar  increase  ($27,900  or  6%) 
and  the  advertising  department 
was  second  with  $20,100  or  a 
9.96%  jump.  Total  expenses 
also  reached  their  highest  peak 
of  $2,718,800. 


Operating  profit  hit  a  new 
high  of  $615,400,  a  $66,500  gain 
of  12.11%,  while  net  profit  after 
taxes  rose  to  $303,000,  an  in¬ 
crease  of  10.74%  over  1962. 

Over  the  five-year  period 
shown  in  the  accompanying 
chart,  operating  revenues  in¬ 
creased  47.59%  while  operating 
expenses  went  up  47.92%.  Op¬ 
erating  profit  increased  46.17% 
and  net  profit  went  up  38.99%. 

In  relation  to  total  income, 
however,  operating  profit  in 
1958  was  18.63%  and  in  1963 
was  18.46%.  Net  profit  in  rela¬ 
tion  to  total  income  was  9.65% 
in  1958  compared  to  9.09%  in 
1963. 

In  five  years,  local  advertis¬ 
ing  revenue  in  relation  to  all 
revenue  has  risen  from  52.86% 
of  the  total  to  54.52%  while  na¬ 
tional  advertising  revenue,  al¬ 
though  showing  an  increase  of 
35%,  has  declined  from  6.02% 
of  total  revenue  to  5.51%.  At 
the  same  time  classified  revenue 
has  gone  from  14.25%  of  total 
revenue  to  15.55%  and  circula¬ 
tion  income  has  declined  from 
26.87%  of  the  total  to  24.42%. 

Of  all  the  operating  expenses. 


the  editorial  department  ac¬ 
counted  for  the  largest  percent¬ 
age  increase  over  five  years  go¬ 
ing  up  72.98%,  In  1958  the  Vi¬ 
toria!  department  expense  rep¬ 
resented  15.15%  of  total  ex¬ 
penses  and  in  1963  it  had  risen 
to  18.13%. 

At  the  same  time  paper  and 
ink  costs,  while  increasing 
43.32%  over  five  years,  declined 
from  18.17%  of  total  expenses 
to  17.61%.  The  composing  room 
cost  went  from  16.43%  of  total 
expenses  in  1958  to  15.05%  in 
1963. 

Mechanical  Costa  Lower 

Mechanical  costs  (operation 
of  composing,  stereotyping  and 
press  room)  represented  21.65% 
of  total  expenses  in  1958  and 
19.44%  in  1963.  Mechanical 
costs  plus  paper  and  ink  went 
from  39.82%  in  1958  to  37.04% 
last  year. 

Net  paid  circulation  went 
from  37,000  in  1968  to  45,500  in 
1962  to  47,300  in  1963. 

With  308  issues  during  the 
year,  the  same  as  1962,  this  eve¬ 
ning  daily  published  11,070 
pages,  220  or  2.03%  more  than 
the  previous  year.  The  number 
of  columns  in  the  final  edition 
was  88,560,  an  increase  of  1,760 
or  2.03%.  This  represents  an 
increase  of  1,770  pages  or  19% 
over  1958,  and  14,160  columns. 

Total  space  in  inches  in  1963 
was  1,904,040,  an  increase  of 
37,840  or  2.03%  over  1962.  This 


This  is  the  first  of  the  annual 
series  of  newspaper  cost  studies. 
The  next  one  will  appear  in  the 
issue  of  April  11. 


was  apportioned  as  follows:  ad¬ 
vert  i  s  i  n  g  58.07%  (1,105,640 
inches  representing  an  increase 
of  27,140  inches  or  2.52% ) ; 
reading  40.95%  (779,700  inches 
an  increase  of  7,700  inches  or 
1%);  promotion  .98%  (18,700 
inches  or  an  increase  of  3,000 
inches  or  1.91%). 

This  represents  an  increase  of 
318,940  inches  or  20.12%  in 
total  space  over  the  1958  fig^ure 
of  1,585,100.  Five  years  ago  ad¬ 
vertising  occupied  57.14%  (905,- 
700  inches)  of  total  space,  read¬ 
ing  matter  42.17%  (668,500 

inches)  and  promotion  .69% 
(10,900  inches.)  Over  the  five 
years  advertising  inches  in¬ 
creased  199,940  or  22.07%,  read¬ 
ing  matter  went  up  111,200 
inches  or  16.63%,  and  promotion 
7,800  inches  or  71.56%. 

75%  from  Ads 

In  1963,  while  paid  advertis¬ 
ing  occupied  58.07%  (1,105,640 
inches)  of  total  space  it  con¬ 
tributed  75.58%  ($2,619,900)  of 
total  revenue.  The  advertising 
department  operating  expense 

(Continued  on  page  66) 


Income,  Expenses  and  Profit 


1963 

%  of 
Total 

Inc.-Dec. 
Over  *62 

Operating  Revenue 

Adv. — Local  . 

$1,817,900 

54.52 

6.00% 

National  . 

183,600 

5.51 

2.00 

Classified  . 

518,400 

15.55 

6.01 

Total  Adv . 

2,519,900 

75.58 

5.70 

Circulation  . 

814,300 

24.42 

4.00 

Total  Operating  Revanuo 

3,334,200 

100.00 

5.28 

Operating  Expenses 

Paper  and  Ink  . 

478,700 

17.61 

3.84 

Press  Room  . 

59,700 

2.20 

2.05 

Composing  Room  . 

409,000 

15.05 

5.01 

Stereotype  Dept. . 

59,900 

2.20 

3.99 

Advertising  Dept . 

221,800 

8.16 

9.96 

Circulation  Dept . 

256,400 

9.43 

.98 

Editorial  Dept . 

493,000 

18.13 

6.00 

Business  Office  . 

97,300 

3.58 

8.96 

Business  Taxes  . 

53,100 

1.95 

12.98 

Adm.  &  Gen . 

165,700 

6.09 

2.98 

Employe  Benefits  . 

269,700 

9.92 

—7.00 

Bldg.  &  Plant . 

76,400 

2.81 

2.96  . 

Depreciation  . 

56,800 

2.09 

5.97 

Bad  Debts  . 

21,300 

.78 

34.81 

Total  Operating  Exp . 

2,718,800 

100.00 

4.09 

Operating  Profit  . 

615,400 

12.11 

Other  Income  . 

45,000 

9.76 

befit  Before  Taxes  . . 

660,400 

11.95 

Income  Taxes  . 

357,400 

12.99 

N«»  Profit  .  303,000 
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%  of 

Inc.-Dec. 

%  of 

1962 

Total 

1963-58 

1958 

Total 

$1,715,000 

54.16 

52.25% 

$1,194,000 

52.86 

180,000 

5.68 

35.00 

136,000 

6.02 

489,000 

15.44 

60.00 

324,000 

14.25 

2,384,000 

75.28 

52.54 

1,652,000 

73.13 

783,000 

24.72 

34.15 

607,000 

26.87 

3,167,000 

100.00 

47.59 

2,259,000 

100.00 

461,000 

17.61 

43.32 

334,000 

18.17 

58,500 

2.23 

29.78 

46,000 

2.50 

389,500 

14.88 

35.43 

302,000 

16.43 

57,600 

2.20 

19.80 

50,000 

7.13 

201,700 

7.70 

69.31 

131,000 

7.13 

253,900 

9.70 

58.27 

162,000 

8.81 

465,100 

17.76 

72.98 

285,000 

15.51 

89,300 

3.41 

41.01 

69,000 

3.76 

47,000 

1.79 

89.64 

28,000 

1.52 

160,900 

6.15 

28.45 

129,000 

7.02 

290,000 

11.08 

24.86 

216,000 

11.75 

74,200 

2.83 

52.80 

50,000 

2.72 

53,600 

2.05 

77.50 

32,000 

1.74 

15,800 

.61 

432.50 

4,000 

.22 

2,618.100 

100.00 

47.92 

1,838,000 

100.00 

548,900 

46.17 

421,000 

41,000 

—  4.25 

47,000 

589,900 

41.11 

468,000 

316,300 

42.96 

250,000 

10.74 


273,600 


38.99 


218,000 
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^You’re  $40,000-a-Year  Men,  ’ 
Newspaper  Ad  Salesmen  Told 


By  Jerome  H.  alker 

Television  advertising  sales¬ 
men  made  their  job  sound  so 
appealing  and  exciting  at  the 
newspaper  sales  seminar,  Maivh 
31,  that  someone  in  the  audience 
threw  this  question  into  the  box: 

“How  can  I  get  a  job  with 
CBS?” 

Richaixl  Golden,  director  of 
market  planning  of  CBS  Tele¬ 
vision  Network,  replied  he  didn’t 
know  of  any  immediate  open¬ 
ings.  “At  the  moment,”  he  added 
with  a  smile,  “I’m  interested  in 
holding  the  job  I  have.” 

Even  more  pleasing  to  the 
ears  of  the  200  newspaper  ad 
salesmen  in  Carnegie  Recital 
Hall  for  the  fourth  session  of 
the  representatives’  refresher 
course  were  the  comments  of 
Norman  E.  (Pete)  Cash,  presi¬ 
dent  of  the  Television  Bureau  of 
Advertising. 

It  Isn’t  ‘Kid  Stuff’ 

If  newspaper  publishers  want 
to  develop  more  national  linage, 
he  said,  they  need  to  open  their 
eyes  and  their  pocketbooks  to 
the  realities  of  the  business. 

“You  fellows,”  said  Mr.  Cash, 
“should  be  getting  $40,000  to 
$50,000  a  year.  We  aren’t  i)lay- 
ing  with  kid  .stuff  when  adver¬ 
tising  budgets  run  up  into  the 
millions.  You  aren’t  making 
calls  on  the  butcher  down  the 
street.” 

Both  of  these  speakers  and 
Frank  Tuoti,  research  manager 
of  WPIX,  the  New  York  News’ 
tv  station,  regale<l  the  news¬ 
paper  group  with  .sales  stories 
built  upon  research  data  that 
impresses  advertisers  and  their 
agencies.  They  had  slides  and 
films  to  illustrate  their  points. 

In  frequent  references  to  tele¬ 
vision  statistics,  Mr.  Cash 
needled  the  newspaper  industry 
for  being  laggard  in  providing 
comparable  information.  While 
he  talked  about  tv’s  1963  dollar 
volume  he  obser\’ed  that  he 
hadn’t  seen  anything  to  date  on 
that  score  in  respect  to  national 
advertising  in  newspapers. 

.More  Specific  I)a(a 

All  advertising  media  might 
benefit,  Mr.  Cash  sugge.sted,  if 
the  newspapers  provided  more 
specific  data.  In  particular,  he 
said,  there  is  a  great  need  for 
concrete  sui^’eys  showing  the 
traffic  that  flows  to  an  ad  in  a 
newspaper. 

This  comment  came  partly  in 
response  to  questions  that  ap¬ 


peared  to  insinuate  that  much 
of  television’s  audience  data  is 
flimsy. 

Mr.  Tuoti  defended  ratings 
ser\’ices  as  a  whole  but  said 
agencies  are  inclined  to  misuse 
the  information.  The  ratings  are 
inten<led  .solely  to  be  a  relative 
index  of  popularity,  he  said,  but 
there  is  a  tendency  to  use  them 
as  a  total  measurement  of 
audience.  If  the  agencies  want  to 
buy  tv  that  way,  Mr.  Tuoti  com¬ 
mented,  “we’ll  .sell  it  that  way. 
We  aren’t  stupid.” 

-A  slide  presentation,  based  on 
share  of  audience  figures,  gave 
CBS  network  a  decided  edge 
over  both  NBC  and  ABC  in 
advertising  .strength.  Mr.  Golden 
demonstrated  how  the  same  sets 
of  figures  could  be  arranged  in 
a  variety  of  patterns — by  hour 
or  day,  up  and  down  time 
l)eriods,  even  to  zig-zag  and 
cross-.stitch  —  with  the  same 
effect.  CBS  shows,  he  pointed 
out,  have  a  commanding  lead  in 
audiences  for  21  of  the  top  40  in 
ratings  and  for  9  out  of  the 
toj)  10. 

Selling  for  Next  Fall 

Starting  last  January,  Mr. 
Golden  .said,  the  network  sales¬ 
men  were  making  their  pitches 
to  jtrospective  advertisers  on 
next  .season’s  programs.  The 
basic  CBS  story,  he  stressed,  is 
that  there  is  a  continuity  from 
one  season  to  the  next  in  the 
pattern  of  programming,  though 
changes  may  be  made  to 
strengthen  certain  segments. 

The  television  salesman,  Mr. 
Golden  said,  has  to  overcome  the 
rumors  about  show  cancellations 
and  to  jjersuade  the  advertiser 
to  examine  the  .schedules  in  the 
light  of  past  performance.  The 
CBS  representative  has  the 
added  task  of  meeting  the  com- 
l)etition’s  story  and  at  the  same 
time  convince  a  prospective 
advertiser  that  CBS  is  a  better 
buy  at  a  higher  price. 

The  higher  cost,  he  said,  is 
usually  explained  by  pointing 
out  that  a  commercial  on  CBS  is 
in  a  better  climate  than  it  would 
be  on  another  network. 

Mr.  Golden  conceded  that  tele¬ 
vision  is  a  ver>'  expensive  tool 
to  use  for  a  specialized  target. 

Lose  on  Documentary 

The  documentary,  such  as 
CBS  Reports,  cuts  down  the 
average  audience  rating  for  the 
network  but,  Mr.  Golden  said,  it 


is  t)olicy  to  maintain  public  sen  - 
ice  programs.  Even  with  spon¬ 
sorship,  he  added,  the  network 
loses  money  on  such  programs 
for  which  there  is  little  public 
demand. 

It  was  Mr.  Cash’s  thesis 
that  all  advertising  media  had 
dragged  their  feet,  waiting  for 
the  vaunted  “soaring  sixties”  to 
produce  a  big  volume  of  new 
business.  This  didn’t  materialize 
as  anticipated,  he  said,  but  there 
are  indications  that  advertising 
budgets  will  climb  to  new 
heights  by  1970. 

While  television  boasts  of  the 
tremendous  increases  in  adver¬ 
tising  expenditures  by  Procter  & 
Gamble  (up  to  $130  million)  and 
Bristol-Myers  (up  to  $51  mil¬ 
lion)  in  that  medium  this  year, 
Mr.  Cash  said  the  major  effort 
is  being  made  to  develoj)  retail 
advertising  in  tv. 

“Your  retail  rate  increases 
help  us  to  sell  tv  spots,”  he  de¬ 
clared. 

Retailers  ‘Locked  In’ 

Every  time  this  happens,  Mr. 
Cash  explained,  tv  salesmen  call 
the  retailer’s  attention  to  the 
fact  that  he  has  teen  “locked 
in”  by  newspapers  because  he 
hasn’t  bothered  to  explore  the 
tv  medium. 

With  multi-million  dollar  bud¬ 
gets  of  the  big  chains  at  stake, 
television  is  working  hard  at  its 
sales  .story’,  Mr.  Cash  said,  al¬ 
though  he  admitted  not  much 
headway  had  been  made  in  the 
last  decade  in  this  area  of  sell¬ 
ing. 

Television’s  total  retail  vol¬ 
ume  has  hung  around  $250 
million  annually  the  last  six  or 
.seven  years  while  its  national 
volume  has  doubled. 

Mr.  Tuoti  told  how  WPIX,  a 
non-network  station,  is  sold  to 
advertisers  in  a  .seven-station 
market.  The  newspaper-affiliated 
station  has  a  research  budget  in 
the  six-figure  bracket  with  four 
people  in  the  department.  Sales 
of  upwards  of  half  a  million 
dollars  can  be  attributed  to  the 
follow-up  on  research  sales  re¬ 
ports  alone,  he  said. 

.Almost  all  of  the  WPIX  busi¬ 
ness  is  national  and  this  makes 
it  an  atypical  independent  sta¬ 
tion,  Mr.  Tuoti  said.  Its  basic 
.sales  approach  is  made  with 
specific  plans  for  advertisers. 

“Our  .salesmen,”  Mr.  Tuoti 
said,  “don’t  go  out  w’ith  mere 
slips  of  paper  to  make  calls. 
They  have  plenty  of  research 
material.” 


Anti-Liquor  Ad 
Fight  Renewt'd 

Washington 

The  question  of  liqui^r  adver¬ 
tising  on  a  radio  station  is  due 
for  a  thorough  airing  by  Con¬ 
gress. 

The  subject  came  uj)  again 
after  the  announcement  by 
WQXR  (owned  by  the  .Vetc 
York  Times)  that  it  will  accept 
liquor  advertising  in  late  eve¬ 
ning  hours. 

A  vigorous  response  to  the 
station’s  action  came  from  Sen. 
John  Pastore  (D.,  R.  1.),  chair¬ 
man  of  the  Senate  Subcommittee 
on  communications,  and  Rep. 
Oren  Harris  (D.,  Ark.),  chair¬ 
man  of  the  House  Interstate  and 
Foreign  Commerce  Committee. 
They  introduced  bills  to  outlaw 
such  ads. 

Explaining  his  position.  Sena¬ 
tor  Pastore  said; 

“There  is  a  v’astly  different 
jirinciple  involved  between  liquor 
advertising  in  newspapers  and 
magazines  and  that  broadcast 
over  radio  and  television.  In  the 
latter  case,  there  is  no  protec¬ 
tion  against  children  and  teen¬ 
agers  hearing  liquor  extolled  as 
a  fit  jiroduct  for  purchase  by 
their  parents. 

“Nor  is  it  any  answer  to  say 
.  .  .  that  the  liquor  industry 
is  a  legal  industry  and  should 
have  the  same  right  to  adver¬ 
tise  as  any  other  American  in¬ 
dustry.” 

Senator  Pastore  was  joined  in 
sponsor.ship  of  his  proposal  by 
Sen.  Warren  G.  Magnuson  (D., 
Wash.),  chairman  of  the  Sen¬ 
ate  Commerce  Committee. 

(McKes.son  and  Robbins  an¬ 
nounced  later  it  was  cancelling 
its  liquor  ads  on  WQXR  be¬ 
cause  of  the  re\’ived  effort  to 
outlaw  it.) 


Fire  Ruins  Plant 

Ypsilanti,  Mich. 

The  Ypsilanti  Press  is  being 
jiublished  from  the  Ann  Arbor 
Xews  plant  for  an  indefinite 
period.  Fire  wrecked  its  plant 
on  Sunday,  March  22,  leaving 
only  the  walls  of  the  one-.story 
brick  building  standing.  James 
T.  Brown  Jr.,  editor-manager, 
estimated  loss  at  more  than 
$250,0()().  It  was  the  fourth  fire 
in  the  plant  in  10  year.s. 


Heyii  Now  an  Offieer 

Leonard  S.  Davidow,  presi¬ 
dent  and  publisher  of  Family 
Weekly  and  Suburbia  Today, 
has  announced  the  appointment 
of  Ernest  V.  Heyn,  editor-in- 
chief  of  both  magazines,  as  vice- 
president  of  the  publishing  com- 
l^any. 
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Women  Rely  Chiefly 
On  Newspaper  Ads 


Saturday’s 
Ad  Bargains 
Show  Gain 

The  national  advertiser  who 
seeks  bargains  is  offered  an  ex¬ 
panded  )  ange  of  weekend  oppor¬ 
tunities  through  the  growth  of 
special  pickup  rates  on  Satur¬ 
days,  rr|)orts  to  Editor  &  Pub¬ 
lisher  sliow. 

Discounts  for  the  general  copy 
run  without  change  of  type  on 
the  Saturday  before  or  after 
weekday  use  range  from  20  to 
50  per  cent  or  more. 

TTie  .savings  for  the  pickup 
copy  arc  even  more  impressive 
when  applied  to  newspapers 
which  maintain  heavy  Saturday 
circulations,  a  scattering  of  re¬ 
ports  show. 

The  Saturday  repeat  copy  can 
be  placed  in  the  New  York 
Times  for  80  cents  a  line  and  in 
the  New  York  Daily  News  for  a 
30  per  cent  discount. 

S.  F.  Joins  Move 

Pickup  offers  are  now  avail¬ 
able  in  San  Francisco.  These 
follow  the  changeover  in  ABC 
accounting  there  to  provide  sep¬ 
aration  of  the  weekday  and  Sat¬ 
urday  circulation  figures. 

The  pickup  ad  discount  an¬ 
nounced  by  the  San  Francisco 
Chronicle  provides  a  real  oppor¬ 
tunity  because  there  is  virtually 
no  reduction  in  Saturday  circu¬ 
lation,  reports  Robert  Lee,  na¬ 
tional  advertising  manager. 

The  San  Francisco  Examiner/ 
News  Call  Bulletin  combination 
offers  a  repeat  rate  of  60  cents 
a  line  for  Saturday  editions  of 
both  newspapers  in  mid-March. 

This  is  described  as  a  61  per 
cent  discount  for  the  pickup 
copy  carried  in  Saturday  circu¬ 
lations  totalling  479,617.  The 
Monday  through  Friday  combi¬ 
nation  circulation  is  446,285, 
points  out  Hearst  Advertising 
Service.  But  no  line  or  word 
of  copy  may  be  changed,  HAS 
warns. 

Philadelphia  Use 

The  pickup  rate  has  long  been 
available  at  the  Philadelphia 
Ir^uirer.  The  plan  began  with 
financial  advertising  and  was 
extended  to  include  all  national 
advertising  a  year  ago.  The  In¬ 
quirer  gives  a  40%  discount  for 
such  Saturday  copy. 

The  daily  and  Saturday  com¬ 
bination  is  a  variation  of  the 
daily  and  Sunday  plan  long 
offered  by  some  newspapers. 
These  include  the  Tacoma 
(Wash.)  News  Tribune’s  well- 
**tablished  plan  for  automotive 
advertisers. 


Other  users  of  daily-Sunday 
combinations  include  the  Wash¬ 
ington  Post  and  the  Chicago 
Sun-Times  and  Daily  News.  The 
Chicago  newspapers  provide  a 
special  pickup  rate  for  daily  and 
Sunday  garden  advertising. 

Representatives  note  possibili¬ 
ties  in  boosting  linage  through 
the  use  of  the  Saturday  pickup 
time.  They  also  point  out  that 
important  milline  cost  reduc¬ 
tions  are  possible.  Each  market 
varies.  Expansion  of  the  plan  is 
expected  to  disclose  new  bene¬ 
fits,  representatives  report. 

• 

New  Zone  Edition 
Pleases  Retailers 

Memphis 

Publication  of  a  zone  edition 
of  the  Memphis  Press-Scimitar 
was  initiated  March  11. 

W.  Frank  Aycock  Jr.,  business 
manager  of  Memphis  Publish¬ 
ing  Company  which  publishes 
the  evening  Memphis  Press- 
Scimitar  as  well  as  the  Com¬ 
mercial  Appeal  (morning  and 
Sunday,  said  the  special  section 
each  Wednesday  will  be  deliv¬ 
ered  to  more  than  41,000  home- 
delivered  subscribers. 

Circulation  of  the  Press-Scim¬ 
itar  exceeds  140,000  net  paid. 

The  first  issue  of  the  “Press- 
Scimitar  EAST”  contained  18 
pages  with  33,992  lines  of  paid 
retail  advertising  and  952  lines 
of  classified.  General  advertis¬ 
ing  is  not  accepted  for  this  zone 
edition. 

“Reaction  of  the  retailers  in 
the  out-East  Memphis  section 
has  been  enthusiastic  and  we 
anticipate  increased  success,” 
Mr.  Aycock  said.  “Because  our 
newspaper  carriers  make  as¬ 
sured  home  delivery  even  in  the 
most  thinly  populated  parts  of 
our  metropolitan  area  we  are 
able  to  offer  advertisers  a  serv¬ 
ice  no  shopper  can  duplicate. 
And  with  paid  subscribers  we  of 
course  reach  the  most  able-to- 
buy  families.” 

Jesse  Fleck  Retires 
As  Ad  Director 

Syracuse,  N.  Y. 

Jesse  W.  Fleck  has  retired  as 
assistant  to  the  publisher  of  the 
Post-Stcundard  in  charge  of  ad¬ 
vertising,  for  reasons  of  health. 

Mr.  Fleck,  joined  the  Post- 
Standard  early  in  1959  following 
his  retirement  as  advertising 
director  and  consultant  of  the 
Detroit  Times.  He  served  at  the 
Times  for  27  years. 

Mr.  Fleck  began  his  career 
while  attending  Syracuse  Uni¬ 
versity.  He  first  worked  at  the 
old  Syracuse  HeraM  in  classified 
advertising. 


Charlotte,  N.  C. 

Newspaper  advertising  was 
found  to  be  twice  as  effective  as 
television  advertising  among 
1,000  persons  interviewed  here 
recently  by  distributive  educa¬ 
tion  students  for  a  class  project. 

93%  of  the  persons  inter¬ 
viewed  said  they  consult  news¬ 
paper  ads  before  shopping.  Only 
41%  said  they  consult  television 
advertising  and  35%  said  they 
consult  radio  advertising. 

The  Myers  Park  High  School 
distributive  education  class, 
taught  by  Mrs.  Elinor  F.  Bur¬ 
gess,  divided  Charlotte  into  nine 
areas  and  conducted  a  door-to- 
door  survey  to  determine  the 
effectiveness  of  all  advertising. 

The  survey  was  a  “creative 
marketing  project”  sponsored  by 
the  Sales  and  Marketing  Execu¬ 
tives  International,  in  coopera¬ 
tion  with  the  Distributive  Edu¬ 
cation  Clubs  of  America.  The 
completed  survey  will  be  entered 
in  a  national  competition. 

The  woman  of  the  house  was 
questioned  in  each  case  since 
women  do  most  of  the  shopping. 

Some  other  results  showed : 

63%  said  they  would  prefer 
more  advertising  in  their  news¬ 
papers.  56%  said  they  would 
prefer  their  ads  in  color. 

60%  said  they  clipped  ads 
from  the  paper  and  saved  them 


6  Hotels  in  I  Atl 

A  “Six  Hotels  for  the  Price  of 
One”  campaign  designed  by 
Pesin,  Sydney  &  Bernard  adver¬ 
tising  agency  in  New  York  for 
the  members  of  the  Miami  Beach 
Associated  Hotels  will  break  this 
month  with  1200  and  800  line 
ad  in  New  York,  Philadelphia, 
Pittsburgh,  Chicago,  Montreal, 
Baltimore,  Boston  and  Cleveland 
newspapers.  The  campaign  is 
aimed  to  attract  travelers  to 
Miami  Beach  during  the 
summer. 

• 

Gay  Elected  VP 

Frank  L.  Gay,  formerly  a 
media  supervisor  with  D’Arcy 
Advertising  Co.  in  New  York, 
has  been  elected  a  vicepresident 
of  the  agency  and  named  asso¬ 
ciate  media  director  of  its  New 
York  office. 


or  took  them  shopping  with 
them.  66%  said  they  had  ordered 
merchandise  by  telephone  or 
mail  l>ecause  they  had  seen  a 
newspaper  ad  for  the  product. 
Television  had  caused  34%  to  do 
this  and  radio  had  stimulated 
only  31%  to  do  so. 

Newspaper  ads  do  not  contain 
enough  information  to  satisfy 
58%  of  those  questioned  and 
27%  felt  there  is  too  much  in 
the  ads.  The  other  15%  .said 
there  is  sufficient  information  in 
the  ads. 

86%  said  they  favor  news¬ 
papers  with  advertising  and  14% 
without.  However,  64%  favor 
television  without  advertising 
and  36%  favor  it  with  ads.  60% 
would  prefer  no  ads  on  radio, 
but  81%  prefer  magazines  with 
advertising. 

Slightly  more  than  half  those 
questioned  said  stores  that  ad¬ 
vertise  trading  stamps  do  not 
attract  their  patronage. 

74%  said  advertising  makes 
shopping  easier,  72%  said  it 
saves  time,  64%  said  it  saves 
money  and  35%  said  it  contrib¬ 
utes  to  their  education. 

Project  advisers  were  Robert 
J.  Alander,  advertising  director 
of  the  Charlotte  News  and  the 
Charlotte  Observer,  and  Ed 
Linsmaier,  promotion  manager 
for  the  two  papers. 


Newspaper  Ads  Planned 
For  Gemini  Cigarettes 

Gemini  cigarettes,  introduced 
in  the  New  York  market  last 
November  as  a  50c  luxury  smoke, 
will  be  promoted  in  a  newspaper 
schedule  for  all  markets  as  the 
product  is  introduced.  Up  to 
now,  advertising  has  been  limited 
to  a  color  page  in  Time  maga¬ 
zine.  Kudner  Agency  handles 
the  account. 

• 

Buys  Milan  Agency 

Foote,  Cone  &  Belding  has 
signed  agreements  to  acquire 
Radar  &  Benson  S.p.A.  of  Milan, 
Italy,  one  of  the  five  largest 
advertising  agencies  in  Italy, 
with  annual  billings  of  approxi¬ 
mately  $6  million.  This  is  the 
first  acquisition  since  FC&B 
shares  were  sold  to  the  public 
last  September. 
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WANTED: 

COCKNIY  CNAUFFiUR  FOR 
1934  INGUSH  TAXICAB 
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Donald  P.  Miller,  leff,  executive  vicepresident  and  co-publisher  of 
the  Allentown  Call-Chronicle  Newspapers,  shows  prize-winning  plaque 
to  Max  Hess,  department  store  owner. 

For  almost  three  decades  this  1934  Austin  of  England 
taxicab  (see  cut)  performed  faithful  service,  operating 
out  of  the  Whitehall  Stand  in  London,  never  dreaming 
that  one  day  it  would  find  itself  in  semi-retirement  as  the 
theme  of  a  newspaper  advertisement  and  the  talk  of 
•Allentown,  Pa. 

Saved  from  a  London  junk  pile  by  Max  Hess,  the  pro¬ 
motion-minded  president  of  Hess’s  department  store,  while 
on  a  trip  to  London,  the  antique  cab,  complete  with  a 
working  meter  that  records  the  fare  in  English  currency, 
twin  bucket  seats  and  twin  drop  seats  for  passengers, 
and  a  bonnet  that  collapses  to  allow  passengers  to  bask  in 
sunshine,  was  purchased  and  imported — except  for  driver 
— to  Allentown. 

While  the  cab  was  being  renovated  and  adorned  with 
the  Hess  medallion  on  its  doors,  the  store’s  advertising 
staff,  headed  by  William  Keller,  conceived  the  idea  of  using 
the  hack  in  a  full-page  newspaper  ad  offering  cab  rides 
on  a  free  drawing  basis  at  the  store  several  times  daily 
on  Tuesday,  Thursday,  Friday  and  Saturday. 

Although  the  ad,  which  ran  one  time,  was  beamed  to¬ 
ward  the  hiring  of  a  Cockney  driver  to  drive  the  cab, 
Herbert  H.  Weibel,  retail  advertising  manager  for  the 
Call-Chronicle,  said  the  response  to  the  8-day  promotion 
ended  with  a  total  of  1,600  rides  and  a  number  of  applica¬ 
tions  from  Englishmen  wanting  to  drive  the  cab. 

“It  was  strictly  a  public  relations  conversation  piece,” 
says  Mr.  Weibel,  “and  on  this  note  was  quite  a  success. 
Conversation  around  town  kept  up  for  quite  a  while, 
particularly  as  the  cab  cruised  back  and  forth  through¬ 
out  the  business  area,” 

(Cited  by  NAEA  as  the  “best  advertising  idea  in  1963“) 


Supermarket  Tie-Up 
Links  Papers  &  tv 


Purity  Stores  Inc.,  San  Fran¬ 
cisco-based  chain  of  90  super¬ 
markets  has  started  a  10-week 
sweepstakes  game  tie-up,  with 
the  television  show,  “Concentra¬ 
tion.”  It  involves  advertising  in 
64  newspapers. 

Henry  Reichman  of  Sales 
Builders  Inc.,  New  York,  said 
he  expects  to  sell  the  idea  to 
other  stores,  except  in  states 
which  prohibit  sweepstakes. 
Four  chains  with  500  stores  will 
get  going  during  April  and  May, 
he  said.  Some  1000  daily  news¬ 


papers  may  be  in  the  promotion 
within  six  months. 

He  called  it  one  answer  to 
trading  stamps  and  said  it  will 
“brighten  up”  supermarket  ads 
as  well  as  sell  goods. 

Chains  pay  what  amounts  to 
%  of  1%  of  normal  gross  sales, 
and  the  promoter  expects  sales 
to  increase  10%  as  readers  pay 
closer  attention  to  the  ads  than 
usual  to  play  the  game.  Purity 
Stores  now  gross  $110,000,000  a 
year.  Charles  Bresnehen  is  ad¬ 
vertising  manager. 


A  3"  X  3”  game  board  of  16 
squares  is  published  in  the  news¬ 
paper  ads.  In  each  square  is 
pictured  a  prize,  either  product 
or  cash  from  $5  to  $100.  To  play 
the  game  readers  must  go  to  a 
Purity  store  to  pick  up  instruc¬ 
tions.  Part  of  the  instruction 
data,  when  sig^ned,  gives  the 
signer  a  chance  towards  a  $1,000 
weekly  sweepstakes  prize.  A 
chance  to  vote  for  most  cour¬ 
teous  store  employe  is  also  in¬ 
cluded. 

Another  part  is  a  replica  of 
the  game  board  printed  in  the 
ad,  except  two  of  the  squares 
of  the  C  contain  pictures  of 
Hugh  Downs,  MC  of  the  tv 
show.  Players  open  up  these 
squares.  They  lay  them  over  the 
board  in  the  ad,  and  if  two 
prizes  match  in  the  openings, 
they  win  whatever  is  shown. 

EDITOR  SL  P 


Mr.  Reichman  says  there  are 
150  different  combinations  pos¬ 
sible,  which  make  the  percentage 
of  winners  attractive.  Game 
boards  change  each  week.  People 
supposedly  save  the  ads  through 
the  10-weeks. 

Mr.  Reichman  said  Purity 
Stores  bought  extra  ad  space  in 
the  newspapers  it  uses  to  intro¬ 
duce  the  game. 


Floor  for  Agency 

The  Chicago  offices  of  Mc- 
Cann-Erickson  Inc.  will  be 
moved  to  a  building  now  under 
construction  at  10  South  River¬ 
side  Plaza  in  Gateway  Center. 
The  entire  13th  floor  of  the  20- 
story  building  will  be  occupied 
by  the  agency  in  the  Spring  of 
1965. 
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Utilities’  $ 

Many  power  and  light  com¬ 
panies  are  giving  advertising 
support  to  electric  range  pro¬ 
motion,  either  by  direct  news¬ 
paper  ads  or  cooperative  allow¬ 
ances  to  appliance  dealers. 

Theme  of  the  program  is  “It 
Cooks  Rings  Around  the  Rest.” 
Advertising  kits  have  been  sent 
out  to  newspapers  by  the  Na¬ 
tional  Electrical  Manufacturers 
Association  and  U.  S.  Steel  Com¬ 
pany.  (E&P,  March  14). 

A  surv'ey  completed  by  NEMA 
among  !>6  utility  companies  — 
56  submitted  details  —  shows 
how  advertising  support  is  pro¬ 
vided  : 

Newspapers 
Motivating 
More  People 

Chicago 

Highly  unfavorable  attitudes 
toward  tv  advertising  discovered 
in  a  series  of  studies  conducted 
since  1957  by  Louis  Cheskin 
Associates,  motivation  research 
firm,  places  more  importance  on 
the  print  media’s  greater  be- 
lievability. 

Those  and  other  findings  were 
revealed  recently'  by  the  Cheskin 
group  in  a  report  showing  how 
consumers  feel  about  the  adver¬ 
tising  in  the  major  media  — 
newspapers,  tv,  radio,  maga¬ 
zines  and  billboards. 

Each  of  six  studies,  with  20,- 
OOO  persons  inter\'iewed,  shows 
that  although  tv  has  the  highest 
impact  it  has  ranked  only  third 
in  favorable  associations  for  the 
past  five  years. 

During  that  time  newspaper 
advertising  has  had  the  highest 
percentage  of  favorable  as.socia- 
tion  of  all  five  media,  with  the 
exception  of  1961  when  it 
dropped  two  percentage  points 
below  magazine  advertising. 

Newspapers  are  most  fre¬ 
quently  considered  “true,”  “in¬ 
formative,”  “sincere,”  “in  good 
taste,”  “beneficial,”  “honest,” 
and  “important”  while  tv  is 
most  frequently  considered 
“false,”  “irritating,”  “insincere,” 
“in  bad  taste,”  and  “deceptive.” 
But  tv  also  is  considered  “pleas¬ 
ing”  and  “like  best.” 

The  two  sexes  agree  tv  and 
magazines  are  “more  for 
women”  and  that  newspapers, 
radio  and  billboards  are  “more 
for  men.” 

According  to  the  Cheskin  re¬ 
port  “the  impact  of  tv  cannot 
be  disregarded  because  it  means 
that  the  public  has  great  inter¬ 
est  in  the  medium.  But,  the  fact 
{Continued  on  page  20) 


Spark  Electric  Range  Ads 


UTILITY  COMPANY 

UTILITY  CO-OP 
ALLOWANCE  FOR 
DEALERS 

PLANNING  TO  RUN 
CO.  UTIUTY  AD  IN 
NEWSPAPERS 

DATES  PLANNING 
TO  Rra  ELECTRIC 
RANGE  PROMOTION 

Appalachian  Power  Co. 

Koanoke,  Va. 

L.  L.  Koontz 

25%  up  to  ISO  inches 

3S%  for  over  160  inches 

Yes 

Sept.  16,  Nov.  16, 

Jan.  16,  March  16 

Arizona  Public  Service 

Phoenix,  Arizona 

Tom  Endridge 

40% 

Yes 

March-April  5 

Bangor  Hydro-Electric 

Bangor,  Maine 

W.  D.  Chadcayne 

Yes 

March-May 

Brockton  Edison 

Brockton.  Mass. 

C.  E'.  Werner 

Yes 

March-May 

Cal-Ore  Electrical  League 

Medgord,  Oregon 

Clarence  Weaver 

20c  i>er  inch 

26c  per  radio  spot 

Yes 

Feb.  12.March  14 

t'entral  Power  &  Light 

Corpus  Christ!,  Tex. 

Richard  Reese 

Yes 

April-May 

Sept. -Oct. 

Cheyenne  Light,  E'uel  &  Power 
Cheyenne,  Wyoming 

Wallace  K.  Reed 

March-May 

Sept. -Oct. 

Cincinnati  Gas  &  Electric 

Cincinnati.  Ohio 

E.  W.  Hodgetts 

26%  for  ads  in  Cincinnatti 
Enquirer  Special  Section 

March  10 

March-May 

Sept.-Oct. 

Community  Public  Service 

Port  Worth.  Texas 

Jackson  Cox 

60%  for  ads  run  on 
specified  date 

Yes 

March-May 

Consumers  Power  Co. 

Jackson,  Michigan 
£.  J.  Lee 

Dealers  get  promotion  and 
ad  allowance  of  $t,  $2  or  $4 
per  unit  sold 

Yes 

March-May 

Sept.-Oct.  1 

Dayton  Power  &  Light  Co. 

Dayton,  Ohio 

G.  W.  Swartz 

Yes 

March-April 

Duquesne  Light  Co. 

Pittsburgh,  Pa. 

A.  G.  Irwin 

60% 

Yes 

March-May 

Sept.-Oct. 

Electric  Power  Board  of  Chattanooga 
Chattanooga,  Tenn. 

Hal  Morris 

February 

E'iorida  Power  Corp. 

St.  Petersburg,  Fla. 

R.  N.  Robertson 

Yes 

March-May 

Sept.-Oct. 

Florida  Power  &  Light  Co. 

Miami,  Fla. 

J.  H.  Keele 

Yes 

March-May 

Gulf  States  Utilities  Co. 

Beaumont,  Texas 

V.  P.  Gayle 

25%  for  one  newspaper 
ad  each  week  for  dealer 
during  promotion  months 

April-May 

Oct.-Nov. 

Indiana  &  Michigan  Electric 

Ft.  Wayne.  Ind. 

R.  L.  Albaugh 

26%  up  to  160  inches 

35%  for  over  160  inches 

Yes 

Sept.  16-Nov.  16 

Jan.  16-March  15 

Iowa  Electric  Light  &  Power  Co. 

Cedar  Rapids,  Iowa 

Oscar  W,  Amador 

52  per  range  ad  if  run 
during  promotion  months 

March-May 

Sept.-Oct. 

Jersey  Central  Power  &  Light  Co. 
Morristown,  N.J. 

George  A.  Engles 

26% 

Yes 

March-April 

August-Sept. 

Kansas  Gas  St  Electric  Co. 

Wichita,  Kansas 

Norman  Jacobshagen 

Yes 

March-May 

Kentucky  Power 

Ashland,  Ky. 

R.  A.  Macomb 

26%  up  to  160  inches 

35%  for  over  150  inches 

Yes 

Sept.  1 6-Nov.  1 6 

Jan.  16-March  15 

Kentucky  Utilities  Go. 

Lexington,  Ky. 

Lynwood  Schrader 

Dealer  contest 

Yes 

(3  ads  in 

96  newspapers) 

Jan.-March 

Kingsport  Utilities 

Kingsport.  Tenn. 

M.  C.  Simpson 

26%  up  to  160  inches 

35%  for  over  150  inches 

Yes 

Sept.  15Nov.  15 

Jan.  15-March  15 

Lake  Superior  District  Power  . 

Ashland,  Wise. 

C.  Van  Remortel 

Yes 

March-May 

Sept.-Oct. 

Minnesota  Power  &  Light  Co. 

Duluth,  Minn. 

N.  W,  Poupore 

Yes 

April-June 

Mississippi  Power  &  Light 

Jackson,  Miss. 

A.  W.  Hardin 

Yes 

March-April 

Monongahela  Power  Co. 

Fairmont,  W.  Va. 

A.  R.  Allen 

30% 

Yes 

March-May 

Sept.-Oct. 

{Continued  on  page  20) 
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Niagara  Mohawk  Power  Corp. 

Syracuse,  N.Y. 

Donald  E.  Vincent 

Yes 

March- May 

Sept. -Oct. 

Northern  States  Power  Co.  of  Wisconsin 
Eau  Claire,  Wise. 

R.  N.  Wilson 

Yes 

(Will  provide  caption 
and  center  spread  for 
dealer  assn,  adl 

March  16- April  16 

Northern  States  Power  Co. 

Minneapolis.  Minn. 

W.  M.  Thometz 

nistriliutors 

March-May 

Sept. -Oct. 

New  Jersey  Power  &  Li^ht  Co. 
Morristown,  N.J. 

George  Engles  [ 

25% 

Yes 

March-April 

August-Sept. 

Ohio  Power  Co. 

Canton,  Ohio 

J.  D.  Wilder 

25%  up  to  150  inches  a  month 
.‘i.5* ,  for  o\'er  l.5it  inches 

Yea 

Sept.  16-Dec.  16 

Otter  Tall  Power  Co. 

Feriraa  Falls.  Minn. 

S.  Swenson 

Yes 

March-April 

Sept. -Oct. 

Pacific  Power  &  Light 

Portland,  Oregon 

Frank  Reis 

June-July 

Pennsylvania  Electric 

Johnstown,  Pa. 

Kenneth  Paulson 

on  dealer 
radio  advertising 

Yes 

March-May 

Sept. -Oct. 

Pennsylvania  Power  Co. 

New  Castle,  Pa. 

Lyle  Bramhall 

25%  on  <iealer 
radio  advertising 

Yes 

April-May 

Potomac  Edison 

Hagerstown,  Md. 

Elgin  A.  Roof 

Yes 

May-July 

Public  Service  of  Oklahoma 

Oklahoma  City,  Oklu. 

Paul  E.  Bryant 

.13%  black  &  white  ads 
on  electric  ranges  only 

Yes 

April  20-June  13 
Nov.  16-Dec.  31 

San  Diego  Gas  A  Electric 

San  Diego,  Calif. 

Yes 

(only  in  those  areas 
where  co.  does  not 
supply  natural  gas) 

all  year 

Savannah  Electric  A  Power 

Savannah.  Ga. 

J.  E.  Averett 

Yes 

March-April 

Oct. -Nov. 

Southern  California  Edison 

Los  Angeles,  Calif. 

Charles  Ferrier 

April-May 

Southern  Nevada  Power 

Las  Vegas,  Nevada 

W.  H.  Handley 

March-July- August 

Southwestern  Electric  Power 

Shreveport,  La. 

W.  J.  Heinrichs 

25'!  up  to  400  inches 

Yes 

(C6  pai>ers) 

March-May 

Sept. -Oct. 

Southwestem  Public  Service 

Amarillo.  Texas 

J.  B.  Austin 

Yes 

Oct. -Nov. 

Tampa  Eleetric 

Tampa.  Fla. 

J.  C.  Carroll 

Yes 

April-November 

Union  Electric 

St.  Louis,  Mo. 

W.  Sheldon  Bascom 

March-April 

Oct.-Nov. 

United  Illuminating  Co. 

Bridgeport,  Conn. 

L.  A.  Dunn 

available 

Yes  March-May 

(Utility  is  participating  Sept. -Oct. 
in  4-day  Bridgeport 

Post-Telegram 

Cooking  School) 

Virginia  Electric  A  Power 

Richmond,  Va. 

T.  B.  Knox 

Yes 

March-April 

Weet  Penn  Power  Co. 

Gi-eensburg,  Pa. 

L.  B.  Stannard 

25%  co-op  on  dealer 
radio  .advertising 

Yes 

March-May 

Sept.-Oct. 

Wheeling  Electric 

Wheeling.  W.  Va. 

J.  W.  Serig 

26% — newspaper 

60% — radio,  billl>oards 

Yes 

Jan.  16-May  16 

Wisoonain  Public  Service 

Green  Bay,  Wise. 

C.  EL  Lagman 

Central  Illinois  Public  Service 

Springfield,  III. 

B.  L.  Palm 

33%  for  newspaper  and/or 
radio  for  electric  range 
ads  only 

Yes 

March-April 

The  Eknpire  District  Electric  Co. 

Joplin,  Missouri 

E.  L.  Pfiug 

25% 

Yes 

March-May 

Interstate  Power  Co. 

Dubuque.  Iowa 

R.  C.  Holcombe 

32  T«r  unit  sale 
if  dealer  runs  2  ads 

March-May 

September-October 

Louisiana  Power  A  Light  Co. 

New  Orleans,  La. 

E.  A.  Hodge 

Yes 

March-May 

September-Octolter 

Patchogne  Electric  Light  Co. 

Patebogue,  N.Y. 

Alfred  E.  Devendorf 

Yes 

March-May 

August 

^^Believahility’* 

(Continued  from  ikh/c  19) 

that  the  attitudes  toward  the 
advertising  on  tv  are  highly  un¬ 
favorable  should  be  given  care¬ 
ful  scrutiny  by  those  who  spend 
great  sums  of  money  on  tv  ad¬ 
vertising. 

“The  fact  that  the  print  media 
have  greater  believability  means 
that  although  they  do  not  at¬ 
tract  as  much  attention  as  tv, 
they  can  serve  as  a  vehicle  for 
motivating  consumeis  more  ef¬ 
fectively.” 

Another  Cheskin  finding  was 
an  indication  that  the  tv  com¬ 
mercial  is  a  much  greater  irri¬ 
tant,  when  it  interrujits  an  en¬ 
joyable  program,  than  is  the 
newspaper  or  magazine  ad. 

Also,  there  are  indications 
in  the  studies  that  tliere  is  more 
irritation  caused  by  advertising 
on  tv  than  there  is  by  ads  in 
l)rint  media. 


¥ 


STARTING  TODAY 


We  ituamtnuv  *■¥««>  Uuntf  •»>  Ml  and 
Mil  uur  MrvWws  mi  lurjtiMi 

We  tMirve  ih»  i*  firat  nml  4iui>  iiU-metuMW 
od  r«im|Minv  KUitranUti'  ever  made 
It  mwna  tKis:  ihal  wv  Kunmnlv*  vomt 
ixMMdKlf  aiwiafwiiun  with  t'vi-rvlhiac. 
from  ttv*  itybi.«iow  ((‘•pofMC  Marathnn  Super-M 
gMuUnr  Ui  4iur  MiuUN  (Ml->-<^-m  vuur  ttrvt  lutn-atioa, 

It  abo  mrtuM  that  iwiw  mw  tan  4a  idl 
vuur  dnvwi^  w'ith  «  mow'V'  tia-k  inuMantre. 

Why  tk)  «v  mak«'  th»  ^uaraniArV  Heiauau  twr  haw 
iiitiMi-tiir  HI  our  pmriurt#  and  our  thnlerw.  And  bacauM- 
wr  want  vuur  Ummimmi  that  nuth.  W'Mdri  yuu  Uy  iw? 


Oil  Firm  Features 
Guarantee  in  Ads 

The  Marathon  Oil  Co.,  Find¬ 
lay,  Ohio,  will  place  an  adver¬ 
tising  campaign  in  101  news- 
papers  in  six  states,  beginning  * 
April  6. 

The  feature  of  the  copy  is  a 
moneyback  guarantee  on  Mara¬ 
thon  petroleum  and  automotive 
services. 

The  first  full-page  ads  in 
Illinois,  Indiana,  Kentucky, 
Michigan,  Ohio  and  Wisconsin 
will  depict  the  guarantee  at  the 
top. 

The  text  of  the  guarantee  will 
also  be  heard  on  radio  and  tv 
commercials. 

Campbell-Ewald  advertising 
agency  in  Detroit  said  it  is 
“believed  to  be  the  first  and  only 
all-inclusive  oil  company  guar¬ 
antee  ever  made.” 
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Photographed  in  Balboa  Park.  Balboa  Park  comprises  l,400  acres  and  was  established  by  the  city  of  San  Diego  In  1868,  on  land  which  had  been  set  aside  by 
the  King  of  Spain  in  1789  for  "pasturage  and  recreational  purposes." 


newspaper  readership! 


k  85%  of  San  Diego  County  families  live  in  an  urban  area  which  accounts  for 

^  over  85%  of  the  total  retail  sales.  80%  of  these  families  regularly  read  The 

San  Diego  Union /Evening  Tribune,  unduplicated."^ 

*Facts  Consolidated  Market  Survey 

in 

E  flje^anJliegaMnion  |  Evening  Tribune 


ir- 
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15  Hometown  Daily  Newspapers  covering  San  Diego,  California  —  Greater  Los  Angeles  —  Springfield, 
Illinois— and  Northern  Illinois.  Served  by  the  Copley  News  Service  with  a  Washington  Bureau  and  Bu¬ 
reaus  in  other  major  centers  of  the  world.  Represented  nationally  by  Nelson  Roberts  &  Associates,  Inc. 


Nelson  Cites  Reasons 
Against  Single  Rate 


By  r.aniplM^II  WutMin 

Los  Angeles 

A  good,  hard,  realistic  look  at 
advertising  rates  is  urged  by 
Robert  D.  Nelson,  vicepresident 
and  general  manager  of  the  Los 
Angeles  Times. 

Otherwise,  he  said,  publishers 
may  be  stampeded  into  a  one- 
rate  plan  which  would  be  dam¬ 
aging  to  metropolitan  dailies 
and  disadvantageous  to  both 
general  advertisers  and  to  re¬ 
tailers. 

There  are  ineriualities  in  rate 
structures  and  these  require  cor¬ 
rections,  he  agrees,  but  such 
actions  should  be  taken  step  by 
step,  in  his  view. 

Meanwhile,  it  is  his  view  that 
the  differential  between  retail 
and  general  advertising  rates 
should  be  maintained  l)ecause 
the  handling  of  general  adver¬ 
tising  costs  more  than  that  of 
retail  advertising. 

25  Pel.  Toiul 

That  difference  is  a  25  percent 
margin  for  the  Los  Angeles 
metropolitan  newspaper,  Mr. 
Nelson  estimated. 


The  differential  begins  with  a 
15  plus  2  percent  agency  com¬ 
mission  and  extends  to  commis¬ 
sions  to  newspaper  representa¬ 
tives. 

It  grows  under  the  impact  of 
costs  of  research,  merchandising 
assistance  and  special  editorial 
aid  in  developing  food,  travel, 
automotive  and  other  classifica¬ 
tions,  Mr.  Nelson  added. 

Retail  copy  merits  special 
consideration  because  this  clas¬ 
sification  of  price  copy  builds 
newspaper  readership  and  circu¬ 
lation.  These  in  turn  provide 
exposure  beneficial  to  the  na¬ 
tional  advertisers. 

Retail  advertising  also  is  con¬ 
sistent  and  helps  build  a  news¬ 
paper  each  day  of  the  w’eek,  Mr. 
Nelson  pointed  out. 

National  advertisers  benefit 
from  each  unit  of  circulation 
while  many  retailers  can  utilize 
only  a  portion  of  a  newspaper’s 
circulation. 

Dangers  could  come  to  the 
national  advertiser  if  the  single¬ 
rate  plan  boosts  retail  rates 
bevond  tbe  reach  of  the  local 


advertisers,  he  warned.  This 
would  be  of  added  concern  to 
these  national  adv'ertisers  who 
actively  encourage  cooperative 
coi)y. 

IIuH  l^aU'N  .Spent 

In  the  food  field,  the  producer 
who  gets  his  copy  featured  in  a 
chain’s  advertising  can  sell 
three,  four  and  even  as  much  as 
10  times  more  of  his  products  on 
a  weekend,  he  .said  in  explaining 
how  a  blow  to  co-operativ'e  copy 
would  seriously  affect  the  nation¬ 
al  advertiser. 

For  these  reasons  there  is  no 
justification  for  the  single  rate, 
and  it  would  be  sbort-sighted  if 
retail  rates  get  beyond  the  reach 
of  the  retailers  on  whom  na¬ 
tional  advertisers  depend  to 
market  their  products,  Mr. 
Nelson  declared. 

Continuity  is  another  reason 
why  Mr.  Nelson  feels  that  no 
dra.stic  changes  should  be  made 
in  advertising  rate  structures  at 
this  time. 

National  advertising  results 
would  be  improved  if  the  adver¬ 
tiser  follow'ed  the  retailer’s  ex¬ 
ample  in  continuity.  This  is  the 
key  used  by  successful  retail 
establishments,  he  noted. 

For  this  reason  the  Times’ 
look  at  advertising  rates  has 
resulted  in  the  use  of  discounts 
for  continuity  as  well  as  for 
volume  users  of  national  adver¬ 
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tising.  This  runs  almo.st  to  25 
percent. 

The  value  of  rejietition 
through  continuity  is  accepted  in 
all  advertising  circles.  It  is  pur¬ 
sued  in  television  and  radio  be¬ 
cause  of  the  rate  structures.  Its 
etft>ct  also  extends  to  news- 
liajiers,  Mr.  Nelson  added. 

For  this  reason  he  urges  pub¬ 
lishers  to  scan  the  values  of 
increased  national  advertising 
continuity  when  they  take  a  look 
at  their  late  structures. 

Rates  do  need  attention,  he 
submitted  in  noting  that  the 
Times  has  been  among  the  fir.st 
to  admit  some  faults  in  its  rate 
structures. 

First  (ioncern 

But  the  first  concern  of  the 
advertiser  should  be  the  effi¬ 
ciency  of  the  medium.  This 
efficiency  includes  not  only  the 
cost  but  also  the  effectiveness  of 
the  advertising,  Mr.  Nelson 
stressed. 

The  deliverj'  of  a  responsive 
audience  at  an  acceptable  cost 
is  of  greater  importance  than 
rate  philosophies,  he  affirms. 

And  as  a  former  buyer  of 
advertising  space,  he  declares 
excuses  for  failures  to  sell  news¬ 
papers  are  invalid. 

Recent  ('.liuiieei. 

As  an  example  of  the  con¬ 
tinuing,  gradual  changes  being 
made  in  the  Los  Angeles  Times’ 
rates,  Mr.  Nelson  pointed  to 
those  developed  for  the  newly- 
revised  Home  Magazine. 

These  provide  basically  for  a 
retail  rate  that  is  75  percent  of 
national.  There  also  are  dis¬ 
counts  to  both  national  and  re¬ 
tail  advertisers  for  multiple 
pages  used. 

A  contract  for  three  pages 
provides  a  discount  of  up  to  2 
percent.  This  ex|)ands  to  35  per¬ 
cent  for  104  i»ages  of  advertising 
placed  within  the  year. 

The  base  page  rate  for  a  full 
color  ad  in  Home  is  now  only 
28  percent  less  for  retail  than 
for  general  advertisers,  he 
explained. 


PARK 
ROW 
NEWS 
SERVICE 


2*0  B-cca-ay,  fJrw  yc'>,  N  ^ 


EDITOR  SL  PUBLISHER  for  April  4,  1964 


Many  of  us  are  looking  forward  with  a  great  deal  of  interest  to 
your  new  editorial  program.  The  Sunday  magazine  field,  in 
general,  and  THIS  WEEK  in  particular,  representan  extremely 
strong  advertising  value  in  terms  of  circulation  efficiency  and 
theabilityto  provide  high  quality  printthroughoutthecountry 
at  affordable  costs.  Coupling  this  media  value  with  enhanced 
editorial  excitement  should  be  a  worthwhile  move  forward  — 
a  stepwhich  gives  promiseof  further  strengtheningyour  hand 
in  the  increasingly  competitive  business  of  securing  adver¬ 
tiser  support.” 

Herbert  Zeltner 

Senior  Vice  President  &  Media  Director 
Lennen  &  Newell,  Inc. 
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CIRCULATION 


The  Most  Powerful 
Marketing  Force  in  Print 


Advertising  Linage  Leaders . . .  First  2  Months 

(Ab  Measured  by  Media  Records,  Inc.) 

1964  1963 


Morning 

Los  Angeles  Times  . 

Miami  Herald  . 

Washington  Post  . 

Chicago  Tribune  . 

Phoenix  Republic  . 

San  Jose  Mercury  . 

New  York  Times . 

New  Orleans  Times-Picayune  . . . 

Orlando  Sentinel  . 

Cleveland  Plain  Dealer  . 


Morning 

Los  Angeles  Times  . 

Miami  Herald  . 

Washington  Post  . 

Chicago  Tribune  . 

Phoenix  Republic  . 

New  Orleans  Times-Picayune 

St.  Petersburg  Times  . 

Orlando  Sentinel  . 

San  Jose  Mercury  . 

Jacksonville  Times-Union  . 


7.662,958 

6.950,684 

5,373,039 

5,104,109 

4,551,297 

4,444,622 

4,334,000 

4.235.753 

4.158.054 

3.835,995 


Evening 


Evening 


Phoenix  Gazette  . . 
San  Jose  News  .  . 
Houston  Chronicle 
Milwaukee  Journal 

Toronto  Star  . 

Detroit  News  .... 
Montreal  La  Presse 
Cleveland  Press  . 
Washington  Star  . 
Montreal  Star  . . . 


5,196,794  L.  I.  Newsday-Nassai 

5,145,000  Houston  Chronicle 

5,068,303  Milwaukee  Journal 

4,959,450  Montreal  La  Presse 

4,797,657  Phoenix  Gazette  .  . . 

4,765,901  Detroit  News  . 

4,725,811  Washington  Star  .  . 

4,697,827  L  I.  Newsday-Suffolk 

4,670,192  Montreal  Star  . 

4,618,559  Toronto  Star  . 


4.974,120 

4,940,498 

4.810,712 

4,642,107 

4.623,586 

4,517.724 

4.517.723 

4,492,733 

4,470,976 

4,291,528 


Sundav 


Sundav 


Los  Angeles  Times 
Now  York  Times  .  .  . 

Chicago  Tribune  . . 

Miami  Herald  . 

New  York  News . 

Milwaukee  Journal  .  .  . 
Philadelphia  Inquirer 
St.  Louis  Post-Dispatch 

Baltimore  Sun  . 

Cleveland  Plain  Dealer 


Los  Angeles  Times 

Miami  Herald  . 

Chicago  Tribune  ... 

Baltimore  Sun  . 

Milwaukee  Journal  . . . 
Philadelphia  Inquirer 

Boston  Globe  . 

Cincinnati  Enquirer  . . 
Minneapolis  Tribune  . 
St.  Louis  Post-Dispatch 


5,150,072 

4,926,118 

2,852,664 

2,824,689 

2,716,534 

2,565,641 

2,511,974 

2,496,566 

2,469,061 

2,392,231 


Six  and  Seven-Day  Totals 


Six  and  Seven-Day  Totals 


Tpl  FTYPFQFTTFR  Angeles  Times  MS  .  13,570,724  Los  Angeles  Times  MS  .  12,900,520 

■  Miami  Herald  MS  .  .  .  10,193,044  Miami  Herald  MS  .  9,672,752 

New  York  Times  MS  9,770,318  Chicago  Tribune  MS  .  7,805,186 

Chicago  Tribune  MS  8,563,928  Washington  Post  MS .  7,323,478 

Washington  Post  MS  8,479,065  Milwaukee  Journal  ES  .  7,126,250 

Milwaukee  Journal  ES  7,525,091  Houston  Chronicle  ES  .  6,768,002 

Houston  Chronicle  ES  7,024,317  Detroit  News  ES  . 6,399,429 

Detroit  News  ES  6,950,363  Phoenix  Republic  MS  .  6,232,624 

Phoenix  Republic  MS  6,934,701  Baltimore  Sun  ES  .  6,099,902 

Cleveland  Plain  Dealer  MS  6,832,427  Minneapolis  Star  &  Tribune  .  6,090,392 

(Nofe:  New  York  and  Cleveland  newspapers  were  dosed  in  this  period  in  1963.) 


The  world’s  only 
Integrated  and  complete 
system  for  the 
automatic  operation  of 
linecasting  machines 


Fairchild’s  Teletypesetter  Cost 
Reduction  System  can  be  tailored 
to  meet  your  typesetting  and  tape 
requirements  —  even  if  you’re  con¬ 
sidering  a  computer  installation. 
It’s  versatile!  Choose  from  5 
high  speed,  light  touch  keyboard 
tape  perforators  and  4  basic  TTS® 
Operating  Units  available  for  all 
makes  and  most  models  of  linecast¬ 
ing  machines.  Select  only  what  you 
need  from  a  wide  range  of  other 
matched  components  designed  for 
high  speed,  low  cost  type  produc¬ 
tion.  To  learn  more,  write  to: 


Written  with  character 
competence  . . .  color. 
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k  ftl¥ISI01l  Of  rAiSCHILS  CAMCAA  AM*  iNSTtSIICST  COAPOAATIOS 


Buiilap  Aerosol  Names 
Grant  for  Campaign 

Bunlap  Corp.,  Los  Angeles, 
has  appointed  Grant  Adver¬ 
tising,  New  York,  to  handle 
advertising,  publicity  and  sales 
promotion  for  its  line  of  aerosol 
products. 

According  to  A.  S.  Lapin, 
president  of  Bunlap,  the  com¬ 
pany  plans  to  spend  about  $1 
million  in  its  introductory  cam¬ 
paign. 

First  product  to  make  its 
debut  will  be  Touch  ’n  Cleen, 
scheduled  for  introduction  in 
Philadelphia  April  13. 

Harold  Rieff,  vicepresident  of 
Grant,  supervises  the  account. 


24 


EDITOR  ac  PUBLISHER  for  April  4,  1964 


EXPy)SlONS 

NICOSIA 


]£.  Em 
mt;  t?irl 

TlMB 


<,|M  «»«»  ' 

•  »**^jr**t 

{Ik 

H*  ^ 

***  ^ 

tHNM** 

lljW-k  T»»*' 


OPPEW^'' 
K>II£  JKTS 
TIOM 


SUNDAY  TELEGRAPH 


are  pleased  to  announce  that  they  have  established 
direct  advertising  representation  in  the  U.S. 


The  Daily  Telegraph,  London,  widely 
known  as  the  leading  quality  newspaper 
in  England,  has  a  circulation  of  more 
than  1,300,000  and  is  constantly  increas¬ 
ing.  The  Sunday  Telegraph,  in  only  three 
years,  has  reached  an  average  sale  of 
655,000.  Both  papers  carry  the  commer¬ 
cial  and  financial  advertising  of  world- 
famous  companies. 

Your  inquiries  and  orders  will  receive 
prompt  attention  and  processing. 


The  placement  of  display  and  classified 
advertising  for  your  company  or  your 
client  in  these  two  prominent  British 
newspapers  is  now  greatly  facilitated. 
Advertising  orders  will  be  received  in 
New  York  for  transmittal  to  London  by 
Regie  International,  Inc.,  exclusive  U.S. 
advertising  representatives.  Clients  will 
be  billed  in  U.S.  currency  at  publisher’s 
rates.  All  recognized  advertising  agen¬ 
cies  are  granted  15%  commission. 


UipE 

•  choosing 

Bran^ 


EXCLUSIVE  U.S.  ADVERTISING  REPRESENTATIVES 

REGIE  INTERNATIONAL,  Inc. 

ROCKEFELLER  CENTER  •  610  FIFTH  AVENUE  •  NEW  YORK  20,  N.  Y. 


CLASSIFIED  CLINIC 


Paper  Sole  Judge 
Of  Ad  Placement 


Chicago 

Judge  Cornelius  J.  Harring¬ 
ton  has  ruled  in  Circuit  Court 
in  denying  a  restraining  order 
against  the  Chicago  Tribune 
that  “no  court  has  the  power 
to  tell  a  newspaper  how  it  shall 
classify  its  ads  after  it  accepts 
them.” 

Staff  Research  As.sociates  Inc., 
of  Chicago,  w’hich  describes  it¬ 
self  as  management  consultants, 
had  filed  suit  against  the  Trib¬ 
une  because  the  newspaper 
placed  the  firm’s  advertisements 
under  the  employment  agencies 
classification  instead  of  the  help 
wanted  listings. 

*  *  « 
WEEK-ENDER 

Something  new  in  Classified 
Advertising  is  being  used  by 
the  Milwaukee  Journal  and  the 
M ilwau kee  Sent inel. 

It’s  called  THE  WANT  AD 
WEEK-ENDER. 

For  $5.50,  an  advertiser  may 
buy  a  two-line  ad  in  the  follow¬ 
ing  newspapers  at  these  sched¬ 
ules: 


w 


HArS  IN  IT  FOR  ME? 


What’s  in  E&P's  Year  Book?  A 
lot  more  than  you  probably 
realized!  Every  time  you  take 
it  down  from  your  bookshelf 
you’ll  find  some  new  and  use¬ 
ful  information  related  to  the 
newspaper  business. 

ADVERTISING  AGENCIES,  for 
instance.  You'll  find  a  selected 
listing  of  top  U.S.  advertising 
agencies — the  ones  that  place 
the  lion’s  share  of  newspaper 
space — in  the  1964  E&P  YEAR 
BOOK.  From  Acomb  to  Zlowe, 
you’ll  find  the  list,  with  ad¬ 
dresses  and  the  names  of 
media  directors  or  managers 
on  pages  472-479  of  the  1964 
edition. 

Starting  on  page  486  you’ll 
find  lists  of  ad  agencies  in 
Great  Britain,  and  Australian 
agencies  can  be  found  on 
page  534. 

You’ll  be  surprised  at  how 
much  useful  information  you 
will  find  in  the  1964  EDITOR 
&  PUBLISHER  YEAR  BOOK. 
Order  your  copy  today,  $8  per 
copy.  Write  to  the  Circulation 
Director,  E&P,  850  Third  Ave¬ 
nue,  New  York  22,  N.  Y. 


26 


Start:  Friday  morning  Senti¬ 
nel. 

Repeat:  Friday  evening  Jour¬ 
nal. 

Repeat:  Saturday  morning 
Sentinel. 

Repeat:  Saturday  evening 

Journal. 

Repeat :  Sunday  Journal 
(Nearly  600,000  circulation). 

Finish:  Monday  morning 
Sentinel. 

If  an  ad  requires  three  lines, 
the  low  “week-ender”  price  goes 
to  $8.25.  A  four  line  ad  similar¬ 
ly  placed  costs  $11.00  and  for 
each  additional  line  $2.75  added 
is  required. 

A  total  of  131  different  classi¬ 
fications  is  covered. 

«  *  * 

IN  MEMORIAM 

The  death  of  Julius  Caesar, 
2008  years  ago  March  15  —  the 
Ides  of  March  —  did  not  pass 
unremembered  in  St.  Louis.  Ap¬ 
pearing  in  the  In  Memoriam 
column  of  the  March  15  St. 
Louis  Post-Dispateh  appeared 
this  notice,  “Caesar,  Caius 
Julius  assassinated  by  political 
enemies  at  a  meeting  of  the 
Roman  Senate  March  15,  44 
B.C.” 

The  notice  was  the  idea  of 
Miss  Isabelle  R.  Schwerdt- 
mann’s  Latin  class  at  Nipher 
Junior  High  School  in  Kirk¬ 
wood.  Miss  Schwerdtmann  said 
her  class  had  been  studying  the 
life  of  the  Roman  soldier  and 
statesman  and  decided  to  re¬ 
member  him  on  the  anniversary 
of  his  death. 

*  «  « 

SIGNATURES  WANTED 

The  Michigan  Prohibition 
Party  is  using  the  help  wanted 
columns  of  the  Kalamazoo  Ga¬ 


WANT  AD  PRAISED — Familiar  cigar  in  hand,  Groucho  Marx  accepts  » 
bronxe  plaque  from  the  Auociation  of  Newspaper  Classified  Advertising 
Managers,  since  his  show  career  started  from  answering  a  want  ad. 
California  donors,  from  left,  are  Charles  B.  Eastwood,  Santa  Monica 
Outlook;  Har  Henry,  San  Jose  Mercury  News;  Mrs.  Cal  Treblay,  South 
Coast  Daily  Breeie  of  Redondo  Beach;  Don  Taylor  and  Frank  Lester, 
Los  Angeles  Times. 


zette  in  an  effort  to  qualify  its 
candidates  for  the  November 
election. 

D.  D.  Gibbons  of  Kalamazoo, 
executive  national  chairman  of 
the  party,  purchased  a  classi¬ 
fied  ad  for  petition  circulators 
in  the  Gazette  and  offered  10 
cents  for  each  signature  ob¬ 
tained  on  qualifying  petitions. 

Mr.  Gibbons  said  circulators 
could  earn  up  to  $20  a  day  by 
getting  signatures  in  supei  mar- 
kets  and  shopping  centers.  He 
told  a  Prohibition  rally  in  his 
home  that  a  1960  state  law  had 
made  it  harder  for  minor  parties 
to  qualify  their  candidates  for 
a  spot  on  the  ballot.  He  said  the 
number  of  minor  parties  ap¬ 
pearing  on  the  Michigan  ballot 
dropped  from  five  in  1960  to  one 
in  1962. 

At  the  time  the  Gazette  ad 
was  published,  the  state  party 
needed  5,000  signatures. 


UPl  NEWSPICTURES 
TELL  THE  STORY 


r 


I 


Mr.  Gibbons  said  it  would  be 
embarrassing  if  the  party  did 
not  qualify  for  the  election  be¬ 
cause  its  presidential  candidate 
this  year  is  a  Michigan  man,  E. 
Harold  Munn  of  Hillsdale. 


Ads  for  Narcotics 
Medicines  Banned 

Olympia,  Wash. 

The  State  Board  of  Pharmacy 
has  banned  advertising  for  medi¬ 
cines  containing  narcotics  which 
can  be  purchased  without  a  pre¬ 
scription  and  said  it  will  enforce 
the  regulations  against  radio 
and  television  stations  and  news¬ 
papers  whenever  violations  are 
noted. 

Representatives  of  Allied 
Daily  Newspapers  of  Washing¬ 
ton,  the  Washington  Association 
of  Broadcasters  and  Marketime 
Drugs  Inc.,  opposed  the  regula¬ 
tions. 

Paul  Conrad,  general  man¬ 
ager  of  Allied  Dailies,  argued 
there  is  already  ample  consumer 
protection  against  false  or  mis¬ 
leading  drug  advertising. 

Another  rule  prohibits  the 
advertising  of  discounts  for 
drugs  that  can  be  obtained  only 
by  prescriptions. 


UNITED  PRESS  INTERNATIONAL 


Ford  Promotes  Flagg 

Gould  B.  Flagg  Jr.,  has  been 
appointed  manager  of  the  adver¬ 
tising  department  of  Ford’s 
Lincoln-Mercury  Division.  He 
formerly  was  associate  brand 
promotion  manager  for  Procter 
&  Gamble’s  Duncan  Hines  Mixes 

_ 1  in  Cincinnati. 
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GENERAL  ELECTRIC  ANNOUNCES 
THE  WINNERS  OF  1963  BAKE-OFF 
STORY  AWARD  CONTEST 


aRCULATION 


College  Students  Sell 
Morning  Paper  Subs 


The  Milwaukee  Journal’s  em¬ 
ployment  of  50  city  sales  solici¬ 
tors  who  are  university  students 
is  resulting:  in  the  addition  of 
approximately  800  new  sub¬ 
scribers  a  week  to  the  morning: 
Sentinel. 

This  program  has  been 
coupled  with  the  addition  of 
college  women  crews  in  the  tele¬ 
phone  department,  Harold  A. 
Schwartz  of  the  Journal  told  the 
Central  States  Circulation  Man¬ 
agers  spring  meeting,  and  both 
have  become  highly  successful. 

All  orders  received,  Mr. 
Schwartz  said,  are  on  a  three 
months,  full  rate  basis.  In  point¬ 
ing  this  out,  he  said  it  is  im¬ 
portant  that  all  newspapers 
maintain  their  price  standards. 

2  Independent  Papers 

After  nearly  two  years  it  has 
been  possible  to  establish  the 
imagfe  of  two  independent  news¬ 
papers  in  Milwaukee  he  asserted, 
to  the  point  that  the  Sentinel 
shows  a  gain  of  7,000  in  the  city 
zone  over  a  year  ago.  Mean¬ 
while  the  Journal  circulation  has 
held  steady. 

“People  will  buy  a  paper  if  it 
is  aggressively  sold,”  Mr. 
Schwartz  said,  in  detailing  the 
problems  of  an  evening  paper 
taking  over  a  morning  operation. 
The  Journal  bought  the  Sentinel 
in  1962. 

*  «  * 

SOMETHIMG  UlNUSl  AL 

If  a  carrier  boy  wants  to 
throw  a  cream  pie  in  his  super¬ 
visors’  face  he  can  if  he  works 
for  the  St.  Paul  Dispatch  and 
Pioneer  Press. 


F^ro^OSmVE . . . 

t^X|pCH^^N»wspap«r  S«rvic*  DOES 
MOKE  to  halp  nawipapert 

lEHER  .  ^>and  wll  MORE  pf^l 


This  isn’t  likely  to  happen,  for 
the  boys  generally  like  to  take 
them  home.  Anyway,  the  papers 
prov’ide  boys  with  such  goodies 
at  various  times  as  part  of 
making  “sales  sizzle  equal  cir¬ 
culation  gains.” 

Explanation  of  sales  sizzle 
was  given  the  Midwest  circula¬ 
tors  by  Ivan  G.  Sundberg,  cir¬ 
culation  director  of  the  Dispatch 
and  Pioneer  Press.  He  left  the 
impression  that  the  St.  Paul 
papers  employ  plenty  of  it. 

He  question^  the  inferior 
quality  of  much  circulation  pro¬ 
motion  material  going  to  car¬ 
riers.  He  urged  the  members  to 
keep  in  mind  that  “these  are 
reviewed  by  parents  in  many 
instances  and  this  makes  it  im¬ 
perative  that  we  have  well  pro-* 
duced  brochures. 

'('.lass  in  C-opy’ 

“Get  some  class  in  your  copy 
and  make  your  initial  announce¬ 
ments  of  campaigns  so  good  they 
will  be  retained,  not  throwm 
aw'ay. 

“Kick  off  your  campaigns  by 
doing  something  unusual  (like 
giving  away  cream  pies)  and 
don’t  merely  hand  it  to  the  boy 
and  tell  him  to  go  home  and  look 
it  over.  He’ll  probably  overlook 
it  entirely.” 

Mr.  Sundberg  said  this  method 
can’t  be  carried  out  on  all  cam¬ 
paigns,  but  is  helpful  in  the 
major  ones. 

He  urged  dressing  up  meet¬ 
ings  with  more  than  just  a  sales 
pitch.  He  said  he  found  break¬ 
fast  meetings  are  successful, 
also  sending  l)oys  teaser  mate- 
.  rial  to  arouse  their  interest. 

As  for  district  managers, 
prizes  offered  them  need  not  be 
fancy  or  expensive,  but  should 
get  across  the  point. 


GKOIJP  ELECTIONS 

.Midwest  Circulation  Managers 
Association  elected  Helge  Holm, 
circulation  director.  Daily  Okla¬ 
homan  and  Oklahoma  City 
Times,  president. 

Other  officers:  Lester  A. 
Green,  Abilene  (Kans.)  Reflec¬ 
tor-Chronicle,  first  vicepresident. 
John  Goossen,  Norfolk  (Neb.) 
Daily  News,  convention  secre¬ 
tary,  and  V.  M.  Sorrells,  Arkan¬ 
sas  Democrat,  Little  Rock,  chair¬ 
man  of  the  board.  Frank  W. 
Long,  Wichita  (Kans.)  Eagle 
and  Beacon,  is  secretary-treas- 


At  the  recent  meeting  of  the 
New  England  Circulation  Man¬ 
agers  Association,  Edward 
Hogan  of  the  Worcester  (Mass.) 
Telegram  and  Gazette,  was 
elected  president. 

Other  officers  are:  Edward 
Koehler,  Providence  (R.  I.) 

Journal  and  Bulletin,  first  vice- 
president  ;  Oscar  Whitmore, 
Lewiston  (Me.)  Sun  Journal, 
second  vicepresident;  and  Frank 
J.  Heinrich,  Burlington  (Vt.) 
Free  Press,  secretary-treasurer. 


Shugard  Resigns 
From  ABC  Board 

Chicago 

Harold  Shugard,  associate 
publisher  of  the  St.  Paul 
( Minn. )  Dispatch-Pioneer  Press, 
tendered  his  resignation  as  a 
director  of  the  Audit  Bureau  of 
Circulations  at  the  March  meet¬ 
ing. 

Mr.  Shugard  has  represented 
daily  newspapers  of  the  Central 
Standard  'Time  zone  on  the  ABC 
Board  since  June,  1954.  He  was 
a  member  of  the  ABC  news¬ 
paper,  bylaws  and  rules,  and 
auditing  practices  committees. 

A  successor  to  Mr.  Shugard 
is  expected  to  be  named  at  the 
June  meeting  of  the  ABC  Board 
to  serve  until  the  annual  meeting 
in  October. 


WOOD  EQUIPMENT  is  the  key  to  a 
BETTER  LOOKING  NEWSPAPER 

LOOK  TO  WOOD  FOR: 

►  Black  and  White  Press  Units 

►  Multi-Color  Units  and  Spot  Color 
►  Reels,  Tensions,  and  Autopasters 

►  Stereotype  P'ate  Casting  Machines  ' 

SEND  FOR  FURTHER  INFORMATION 


WOOD 


NEWSPAPER 

MACHINERY 

CORPORATION 


I  MADISON  AVE.  NEW  YORK  1 1,  N.Y. 


Plainfield,  New  Jersey 


Pulitzer  Kin 
Win  Change 
In  Trust  Fund 


Cl.hVELAND 

Trust  funds  created  three 
years  ago  by  two  great-grand¬ 
sons  of  the  late  Joseph  Pu¬ 
litzer  were  changed  here  this 
week  by  Common  Pleas  Court 
to  release  175  shares  of  common 
.stock  of  the  Pulitzer  Publishing 
Co. 

Acting  in  a  case  brought  by 
the  Cleveland  Trust  Co.,  Com¬ 
mon  Pleas  Judge  Donald  F.  Ly- 
barger  issued  an  order  to  with¬ 
draw  the  shares  from  trusts  set 
up  by  Gordon  Campbell  Weir, 
Cleveland  Heights,  and  William 
Elmslie  Weir  of  Baltimore. 

The  Weirs,  brothers,  are  Pu¬ 
litzer  descendants  on  their  moth¬ 
er’s  side. 

According  to  the  petition,  the 
Weirs  want  to  release  the  shares 
from  the  trust  funds  in  order 
not  to  restrict  “the  right  of  the 
Pulitzer  Publishing  Co.  to  ex¬ 
pand  its  activities.” 

Apart  from  the  withdrawal  of 
the  shares,  the  funds  will  re¬ 
main  unchanged.  Details  about 
the  funds  were  not  available. 

Pulitzer  Publishing  owns  the 
St.  Louis  Post-Dispatch,  as  well 
as  radio  and  television  stations. 
Joseph  Pulitzer  was  the  founder 
of  the  Post-Dispatch,  onetime 
owner  of  the  old  New  York 
World  and  founder  of  the  Pu¬ 
litzer  Prizes. 


Church  Is  Added 
To  Building  Site 

Portland,  Me. 

The  day  after  Guy  Gannett 
Publishing  Co.  announced  it 
planned  to  purchase  eight  build¬ 
ings  in  a  city  block  as  a  site  for 
a  new'  facility  for  the  Portland 
Sunday  Telegram,  it  had  to  re¬ 
vise  and  expand  its  plans. 

The  church  located  next  to  the 
site  was  jiurchased  by  the  com¬ 
pany.  A  jjhotoengraver  in  the 
publishing  plant,  who  is  a  mem¬ 
ber  of  the  church’s  executive 
board,  offered  the  80-year-old 
edifice  to  the  company  because 
it  was  planning  to  move. 


For  .4BC  Personnel 

Chicago 

The  appointment  of  William 
Jepson  as  personnel  manager  of 
the  Audit  Bureau  of  Circulations 
has  been  announced  by  Alan  T. 
Wolcott,  president  and  managing 
director.  Prior  to  joining  ABC, 
Mr.  Jepson  was  assistant  per¬ 
sonnel  manager  for  Continental 
Can  Co.  in  Kansas  and  Texas. 
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with  News  from  Union  Pacific 

For  all  the  facts  about  Union  Pacific,  just  call  the  Director  of  Public 
Relations  serving  your  territory  as  named  below. 


OMAHA— Ed  Schafer 
(Area  Code  402)  271-3476 

PORTLAND— Walt  Graydon 
(Area  Code  503)  CApitol  7-7771 

SALT  LAKE  CITY— Joel  Priest,  Jr. 
(Area  Code  801)  EMpire  3-1544 


NEW  YORK  CITY— W.  G.  Burden 
(Area  Code  212)  REctor  2-7440 
or  Ridgewood,  NJ. 

(Area  Code  201)  Gilbert  5-0340 

LOS  ANGELES— Paul  Harrison 
(Area  Code  213)MAdison  7-9211 


P.S.  Our  sincere  thanks  for  the  fine  cooperation  between  press 
and  railroad  in  the  past  and  hope  that  it  will  continue. 


General  Director  of  Public  Relatione 


UNION 

PACIFIC 

OMAHA,  NEBRASKA  68102 


The  Weekly  Editor 


PUBLISHERS  RE-VISITED 

(First  of  a  two-part  article) 


By  Rick  Frie<linan 

In  1962,  the  Weekly  Editor 
ran  two  columns  which  elicited 
much  interest.  One  told  how 
David  E,  Moore  started  a  new 
weekly  newspaper  in  the  sub¬ 
urban  New  York  City  commun¬ 
ity  of  Harrison  (E&P,  Dec.  15, 
1962,  paK'e  46).  The  other  told 
how  Roily  Charest  fared  after 
he  purchased  the  77-year-old 
East  Hartford  (Conn.)  Gazette 
(E&P,  March  10,  1962,  page  56). 

Looking  in  on  the  two  of  them 
in  April,  1963,  it  can  be  reported 
they  are  both  doing  well. 

^lly  sums  it  up  this  way: 
“I’ve  been  in  East  Hartford  31 
months  now — it  seems  like  31 
minutes.  I  don’t  know  where 
yesterday  went.  I’m  sure  tomor¬ 
row  will  be  exciting.  When  you 
can  feel  this  way,  you’re  lucky. 
I  am.’’ 

Dave  Moore  says:  “The  first 
year  was  good  to  the  H.  I.  We 
had  363  different  display  ac¬ 
counts  insert  advertising  in  those 
first  52  issues.’’  (The  Independ¬ 
ent  printed  an  anniversary 
salute  on  Oct.  31,  1963,  which 
listed  all  of  these  adv’ertisers.) 

Old  ProbleiiiM 

Roily  Charest  reflects  that 
most  of  the  old  problems  he 
mentioned  previously  still  plague 
him — making  the  cash  books 
balance,  meeting  payroll,  selling 
ads,  covering  the  towm  properly, 
finding  time  “to  do  the  eight 
million  little  details.’’ 

But  he  does  note  improve¬ 
ments,  particularly  in  the  hours. 
Roily  now  has  more  part-time 
people  sharing  the  load.  He 
knows  his  own  job  better  and 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

Investigate  the  developments 
that  are  taking  place — In¬ 
creased  population,  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia. 

To  keoo  In  touoh  with  marketlnp, 
ulvartitint.  publiihini  and  srtshio 
arts  In  Australia  read 

NEWSPAPER  NEWS 
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can  do  it  faster.  He  knows  the 
town  better  and  it  knows  him 
better. 

He  has  slowed  down  his  own 
pace  from  70  to  about  50  hours. 
“Experience  is  saving  me  time,’’ 
Roily  says,  “and  not  panicking 
when  three  postage  stamps  get 
lost.  Being  more  established  in 
the  town  also  helps. 

“Some  of  my  brashness  of  the 
first  year  is  gone.  I’d  think 
twice  before  doing  it  again,  even 
though  I’m  sure  all  will  be  well 
and  this  experience  has  been 
the  most  thrilling  of  my  life.’’ 

The  Gazette  was  an  eight-to- 
ten  page  paper  when  Roily  came 
on  the  scene.  It  now  averages 
10  to  12. 

Roily  looks  at  the  Gazette  as 
a  combination  newspaper  maga¬ 
zine.  “I  think  the  weekly  of  10 
years  from  now  will  be  much 
more  magazine  than  news¬ 
paper,’’  he  claims. 

The  content  is  almost  100 
percent  local  and  the  editorial 
mixture,  according  to  Roily,  is 
“much  little  news,  editorial 
courage,  features  and  pictures, 
interpretative  articles.’’ 

Roily  says  he  surrenders  sjieed 
completely  to  the  two  competing 
dailies.  “I  print  what  they 
haven’t  got  the  room  to  print.  I 
print  in  full  what  they  often 
give  only  in  part. 

“I’m  more  convinced  than  ever 
that  a  hometown  paper  should 
stick  to  hometown  news.  There’s 
no  other  reason  for  your  exist¬ 
ence.  When  weeklies  wander  out 
of  their  area,  they  run  the  risk 
of  wandering  into  oblivion.  .And 
since  the  profit-rate  isn’t  too 
high  there,  I  prefer  to  stay  in 
my  hometown.’’ 

In  the  March,  l!lii2,  .story. 
Roily  Charest  referred  to  him¬ 


self  as  “a  big  fish  in  a  little 
pond.”  Updating  it,  he  now  says: 
“I  don’t  call  shots  for  the  fun 
of  hearing  my  editorial  rifle  go 
off.  This  is  foolish.  The  reader 
knows  the  difference  between 
phony  crusades  and  real  issues. 

“I  ask  myself  what  the  im¬ 
portant  matter  is.  Does  it  hit 
many  people?  How  serious  is  the 
injustice?  Does  it  affect  thou¬ 
sands  of  little  people  who  can’t 
defend  themselves?  Is  this  a 
temporary  wrong  or  a  critical 
one  that  really  needs  correcting. 

“First,  I  look  into  the  matter 
quietly.  Then  what  I  find  decides 
my  course  of  action.  Sometimes 
the  officials  involved  are  friends 
and  a  mention  of  something 
brings  about  a  correction — all 
out  of  the  public  eye.  If  this 
doesn’t  work  then,  friend  or  not, 
we  are  on  opposite  sides  of  an 
issue.  And  the  waltz  begins.” 

Editorially,  Roily  says  he 
would  like  to  put  out  “a  human, 
lively,  fair,  courageous  informa¬ 
tive,  little  paper.  We  do  some  of 
each  every  week.  I’ll  be  a  little 
happier  when  I  have  more  news¬ 
paper  to  work  with — say  18  to 
24  pages  so  I  can  do  a  more 
thorough  job.” 

At  the  moment,  the  Gazette 
is  opposing  new  sewers  being 
put  by  a  regional  agency.  “The 
lates  are  ridiculous,”  Roily 
says.  “A  state  legislative  com¬ 
mittee  is  now  probing  them. 
I’m  sure  improvement  will 
come.” 

Last  year’s  big  battle  for  the 
Gazette  came  about  when  a  con¬ 
struction  firm  came  to  town, 
took  out  fill  for  a  highway  and 
left  what  Roily  called  “a  63- 
acre  polluted  ‘lake’  in  the  heart 
of  town.” 

The  Gazette  put  up  a  strenu¬ 
ous  iirotest  and  lost  the  fight. 
But  the  paper  won  a  New  Eng¬ 
land  Weekly  Press  Association 
award  for  community  service. 
(In  a  little  over  two  years,  the 
Gazette  has  received  one  Connec¬ 
ticut,  two  New  England  and  one 
national  award.) 

The  circulation  of  the  Gazette 


has  gone  from  3,600  paid  to 
6,747  paid  in  two  years.  “Read¬ 
ers  now  tell  us  they  wait  for  the 
paper  on  Thursdays,”  Roily 
Charest  says.  “This  pleases  me.” 

Part  of  the  circulation  hike 
came  from  the  annual  high 
school  subscription  drive  which 
Roily  started.  Commissions  are 
paid  to  seniors  and  they  use  the 
money  to  pay  class  expenses.  The 
three-week  drive  last  October 
produced  750  new  subscriptions 
and  1,100  renewals. 

Official  Newspaper 


EDITOR 


The  Harrison  Independent 
also  has  found  acceptance  in  its 
community.  It’s  up  to  16  pages 
weekly  and  over  2,000  paid  sub¬ 
scribers.  (The  paper  guarantees 
3,150  circulation  weekly). 

Not  long  after  it  passed  the 
one-year  mark,  the  Independent 
was  designated  the  official  news¬ 
paper  of  the  town’s  largest 
school  district  and  to  publish  all 
town  notices  concerned  with 
West  Harrison. 

Dave  Moore  says  he  and  his 
staff  are  confident  of  continued 
growth  in  Harrison.  “Mrs. 
Claire  F.  Hughes,  assistant  edi¬ 
tor,  and  Peter  Lersch,  ad  man¬ 
ager,  look  forward  to  an  ever- 
increasing  volume  of  news  and 
advertising.” 

The  Harrison  Independent 
recently  received  a  third-place 
award  for  community  service  in 
the  New  York  Press  Association 
1963  contest.  This  was  for  its 
role  in  launching  and  building 
a  new  Harrison  Chamber  of 
Commerce  and  Civil  Association 
and  for  covering  the  political 
by-play  that  plagues  the  bank¬ 
rupt  New  Haven  Railroad. 

The  community  service  judge 
commented : 

“Swinging  squarely  away  at 
trends,  the  Independent  suc¬ 
ceeded  in  placing  both  problems 
squarely  before  its  readers.  One 
has  to  admire  the  dogged  pur¬ 
suit  of  this  newspaper  in  ex¬ 
ploring  the  New  Haven  crisis, 
going  from  one  source  to  an¬ 
other,  and  to  people  and  places 
far  away. 

“As  for  the  other  trend  of 
shopper  dispersal,  it  was  a  pack¬ 
age  of  enterprise  to  get  the  busi¬ 
ness  community  to  organize  and 
act  on  mutual  problems.” 

The  Independent  also  won  an 
honorable  mention  for  editorial 
excellence,  based  on  its  effective 
use  of  the  pictorial  editorial  and 
“the  definitive  digging  that  is 
obvious.” 

Dave  Moore  claims  there  has 
been  “a  gratifying  reader  re¬ 
sponse”  and  that  “Harrisonites 
felt  the  need  for  a  community 
weekly.” 

He  points  out  that  the  town  is 
so  vast  it  has  three  fire  depart¬ 
ments,  three  water  districts, 
(Continued  on  page  32) 
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Impossible  deadlines  for  news  shots  be¬ 
come  very  possible  when  you  can  make 
your  prints  on  the  spot.  With  Polaroid 
Type  52  Land  film  you  get  a  4x5  print  just 
10  seconds  after  you  shoot.  A  sparkling, 
contrasty  print  that  can  take  a  65-line 
screen  and  come  up  sharp. ..on  the  front 
page.  And  it’s  as  easy  as  1,2,  3. 

1.  Just  put  a  Polaroid  Land  Film  Holder 
in  the  back  of  your  old  reliable  4x5  cam¬ 
era.  2.  Slide  in  the  film  packet  and  shoot. 


3.  Then  flip  a  lever  and  pull  out  the  film 
packet.  10  seconds  later  you  can  peel  it 
apart  and  have  your  finished  picture. 

Type  52  is  especially  good  for  jobs  like 
this.  The  film  is  panchromatic,  has  an 
A  S  A.  equivalent  rating  of  200.  It  can  be 
enlarged  2  or  more  times  without  notice¬ 
able  loss  of  detail. 

Now  there’s  a  total  of  four  Polaroid 
Land  films  for  4x5  photography.  Type  57 
is  rated  at  3200  and  also  makes  prints  in 


10  seconds.  Type  55P/N  is  rated  at  50 
and  gives  you  both  a  positive  and  a  fully 
developed  negative  in  20  seconds.  And 
the  newest.  Type  58,  gives  you  a  finished 
full-color  print  in  only  a  minute. 

So  now,  you  not  only  get  finished  pic¬ 
tures  on  the  spot,  you  can  get  them  with 
the  film  speed  and  emulsion  characteris¬ 
tics  that  are  just  right  for  the  job.  Isn’t  it 
time  you  tried  Polaroid  4x5  Land  film  for 
yourself?  ••folaroio” 


a  4x5  in 10  seconds 


Weekly  Editor 

{Continued  from  page  30) 


four  school  districts  and  is 
serviced  by  six  post  offices. 

Dave  says  that  response  to 
advertisinfif  in  the  past  year  is 
primarily  due  to  the  same  factor 
that  motivated  him  to  launch 
the  weekly.  Harrison’s  20,000- 
plus  people  have  a  dispo.sable 
income  of  more  than  $72.5  mil¬ 
lion.  The  last  census  showed  15 
percent  of  these  families  with 
incomes  over  $25,000 — the  top 
census  bracket — and  another  23 
percent  in  the  $10,000  to  $25,000 
bracket. 

“These  figures  have  of  course 
increased  substantially  since  the 
last  census,”  Dave  says.  “Last 
year,  for  example,  the  average 
value  of  single-family  dwelling 
built  in  Harrison  amounted  to 
$45,000. 

“Approved  last  year  were  sub¬ 
divisions  of  large  tracts  that 
will  permit  construction  of 
nearly  300  homes  in  the  $40,000- 
plus  bracket.  And  a  $2  million 
country  club  is  now  under  de¬ 
velopment. 

“Because  Harrison  is  so  frag¬ 
mented  and  diffused,  all  of  these 
figures  had  to  be  interpreted  to 
neighboring  retailers.  Once 
understood,  they  brought  a  large 
response  to  the  H.  I.  Ironically, 
75  percent  of  our  business  comes 
from  out  of  Harrison  as  the 
town  lacks  its  own  substantial 
market  place.” 

Dave  points  out  that  Harrison 
still  lacks  many  service  estab¬ 
lishments.  Among  the  stores 
people  must  seek  elsewhere  are 
a  furniture  store,  carpet  store, 
bowling  center,  optician,  piano 
store,  furrier,  auto  driving 
school,  surgical  supply  store  and 
corset  shop. 

The  Independent  has  been 
running  a  series  of  Page  One 
testimonials  from  both  in-town 
and  out-of-town  advertisers. 

According  to  Dave,  of  that 
$72.5  million  disposable  income 
in  Harrison,  $35  million  is  spent 


MORE 

PUBLISHERS 
COME  TO 


for  presses  with 
bigger  reserve 
capacity 


at  retail.  Annual  sales  within 
Harrison  amount  to  $4.1  million. 

Dave  Moore  contends  that 
launching  Harrison’s  community 
newspaper  has  stimulated  busi¬ 
ness  in  his  own  town. 

*  *  « 

Next  week  the  two  publishers 
talk  about  personnel,  farming 
out  the  printing,  advertising, 
and  some  personal  observations 
on  buying  and  starting  weekly 
newspapers. 

• 

SALES 

The  Free  Press  Publishing 
Company  of  Falls  Church,  Va., 
publishers  of  the  25-year-old 
Fairfax  County  Sun  Echo  and 
the  Annandale  Free  Press,  has 
purchased  the  Herndon  Dulles 
News  from  the  Dulles  Publish¬ 
ing  Co. 

The  Herndon  Dulles  News  will 
be  continued,  serving  the  Fair¬ 
fax  County  area  around  Dulles 
International  Airport,  the  Town 
of  Herndon,  and  the  new  planned 
community  of  Reston. 

Free  Press  Publishing  Com¬ 
pany  increased  to  four  its  chain 
of  weeklies  newspapers  covering 
Fairfax  County  by  establishment 
of  the  MU  Vernon  and  Lee  Sun 
Echo.  It  serves  a  large  area  of 
the  County  south  of  the  City  of 
Alexandria. 

Roosevelt  Der  Tatevasion  is 
editor-publisher  of  the  Free 
Press  publications. 

*  *  « 

Controlling  stock  in  the  Bon¬ 
ner  Springs  (Kans.)  Chieftain 
has  been  purchased  by  Mr.  and 
Mrs.  Robert  I.  Lauffer.  The 
seller  is  Elton  Carter  of  Nor¬ 
ton,  Kans.,  major  owner  since 
August,  1962. 

Mr.  Lauffer,  editor  and  pub¬ 
lisher  since  June,  1961,  will  con¬ 
tinue  in  those  positions.  His 
grandmother,  Mrs.  M.  W. 
Vaughn,  has  been  associated 
with  the  weekly  for  51  years. 
•  •  * 

Clovis  Copeland,  editor  and 
publisher  of  the  Morrilton 
(Ark.)  Headlight  since  Augrust, 
1962,  has  sold  his  stock  in  the 
newspaper.  He  was  publicity 
director  for  the  Arkansas  Pub¬ 
licity  and  Parks  Commission  for 
several  years. 


THURSDATA 

lllllllllllllIhllllllllllllllllllllllllllllllllllllllllllililH^ 

MERGE  PLANTS  —  'The 
Zionsville  (Ind.)  Times  and 
the  Carmel  (Ind.)  Booster,  both 
weekly  newspapers,  will  be 
print^  in  the  same  plant  at 
Carmel  in  the  near  future.  The 
103-year-old  Times  and  the  28- 
year-old  Booster  will  continue  to 
maintain  offices  in  their  respec¬ 
tive  towns. 


MOVED  —  New  address  of 
the  weekly  Salem  (Ore.)  Capi¬ 
tal  Press  is  1400  NE  Broadway. 
It  took  three  weekends  of  work 
plus  considerable  settling  down 
afterward  before  new  office  and 
equipment  locations  were  ready 
for  use. 

*  *  « 

OFFSET  —  The  Lebanon 
(Ore.)  Express,  which  recently 
dropped  from  twice-weekly  to 
once-weekly  publication  sched¬ 
ule,  has  now  changed  from  let¬ 
terpress  to  offset  production, 
with  cold-type  production  being 
handled  in  the  Express  office  and 
printing  being  done  on  the 
Springfield  (Ore.)  News’  re¬ 
cently-installed  rotary  offset 
press. .  . .  Another  Oregon  week¬ 
ly  to  join  the  offset  ranks:  the 
Sheridan  Sun,  purchased  recent¬ 
ly  by  Phil  Bladine,  publisher  of 
the  McMinnville  News-Register, 
and  Tom  B  rammer. 

*  *  * 

OFFSET  MARCH  —  When 
the  Reedsport  weekly  Courier 
converted  to  offset  printing  with 
its  first  March  issue,  it  became 
the  34th  Oregon  newspaper  to 
switch  to  this  kind  of  reproduc¬ 
tion. 

• 

Photographer’s  Phone 
Traps  Wohhly  Driver 

Youngstown,  O. 

The  Youngstown  Vindicator’s 
chief  photographer,  Lloyd  S. 
Jones,  and  city  police,  teamed  up 
to  apprehend  an  erratic  motorist. 

A  car  with  a  woman  driver, 
weaved  back  and  forth  across 
the  road,  struck  a  pole,  grazed 
several  parked  cars  and  almost 
collided  head-on  with  a  bus  and 
several  oncoming  cars  before 
being  forced  to  a  stop. 

Mr.  Jones  used  his  car  tele¬ 
phone  to  alert  the  police.  He 
pursued  the  errant  car,  keeping 
up  a  running  commentary  with 
the  police  radio  dispatcher.  The 
woman  was  arrested. 

• 

New  Owner,  New  Name 

The  Buena  Park  (Calif.) 
Garden  Gate  Advertiser  has  been 
acquired  by  the  Herald  Publish¬ 
ing  Co.,  and  renamed  the  Buena 
Park  Herald  American,  one  of 
13  newspapers  published  by  the 
Southern  California  chain 
headed  by  Col.  C.  C.  Smith.  Fred 
Shanbour  is  the  resident  pub¬ 
lisher  and  the  paper  will  con¬ 
tinue  Thursday  publication. 

• 

Name  Is  Changed 

Pratt,  Kans. 

The  Pratt  Daily  Tribune  has 
changed  its  name  to  the  Pratt 
Tribune  to  conform  with  the 
local  practice  of  calling  the 
newspaper  “The  Tribune,”  the 
management  said. 


FROM  CITY  EDITOR  to  advertii. 
ing  man  ol  the  year  is  the  long 
step  taken  by  Jerry  Hurter  (right) 
as  he  receives  award  from  Harold 
O.  Parry,  Cincinnati,  Ad  Club 
president.  Mr.  Hurter,  formerly 
with  the  Cincinnati  Times  Star,  is 
director  of  advertising  and  public 
relations  of  the  Cincinnati  Gas  & 
Electric  Company. 


Bowling 

Promotion  Raises 

$100,000 

Chicago 

The  Chicago  Sun-Times  “Beat 
the  Champions”  bowling  contest 
run  in  December  through  Febru¬ 
ary  attracted  more  than  145,000 
paid  entries  from  the  Chicago 
area  alone,  Seymour  Shub,  as¬ 
sistant  sports  editor,  reports. 

Bowlers,  for  a  50-cent  entry 
fee,  can  compete  against  the 
scores  of  winners  of  the  World’s 
Invitational  Tournament,  held 
in  Chicago  in  November.  Top 
prize  is  a  new  auto. 

Challenging  bowlers  form 
leagues  and  the  Sun-Times  pub¬ 
lishes  the  names  of  the  top  four 
scorers  in  each  league.  In  the 
1963-64  event  which  closed  Feb. 
23  there  was  a  total  of  20,540 
names  on  the  final  day,  Mr. 
Shub  said.  Proceeds  of  the  con¬ 
test  are  distributed  among  73 
charity  groups.  This  year  the 
total  realized  exceeded  $100,000. 
• 

Weeklies  into  Daily 

Rialto-Bloomington,  Calif. 

Rialto  Publishing  Company 
Inc.,  publishers  of  the  53-year- 
old  weekly  Rialto  Record  and 
the  41-year-old  weekly  Bloom¬ 
ington  News,  will  combine  the 
newspapers  into  a  five-day  daily 
on  April  1.  Five  afternoon  edi¬ 
tions,  Monday  through  Friday, 
will  be  paid  carrier  boy  delivery. 
• 

AP  in  Paraguay 

The  Associated  Press  has 
opened  its  11th  Latin  American 
bureau  with  staff  representation 
at  Asuncion,  capit^  of  Para¬ 
guay.  Nestor  A.  Verdina  was 
named  correspondent.  The  bu¬ 
reau  is  located  in  the  building 
of  El  Dia,  a  new  morning  news¬ 
paper  which  is  an  AP  subscriber. 
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YES,  YOU  CAN  BUY  SOME  KINDS  OF  HARDWARE 
FOR  HALF  THE  PRICE  OF  SOLID  BRASS 


Bargain  hardware  has  something 
ill  eoinmon  with  bargain  elothing. 
^  on  could  have  bought  suits, 
shirts,  or  shoes  at  half  the  price 
of  those  you’re  wearing.  But  you 
didn’t.  Why?  Because  they  lack 
the  distinctive  look  of  (juality. 


And  they  don’t  stand  up  in  use.  It’s 
the  same  with  bargain  hardware. 

Solid  brass  or  bronze  hardware 
pays  off  from  the  day  it’s  installed. 
It  lasts  a  lifetime.  And  keeps  its 
good  looks,  too.  So  whether  you’re 
a  manufacturer,  a  builder,  or  a 


buyer,  there  are  some  places  where 
it  just  doesn’t  pay  to  pinch 
pennies.  Builder’s  hardware  is  one 
of  them.  The  Anaconda  Company, 
25  Broadway,  New  York  4,  N.  Y. 

6304 

AnacondA® 


BOOKS  IN  REVIEW 


Presidents  Use  Press 
With  Vast  Variance 

By  Ray  Erwin 


THE  PRESIDENTS  ON  THE  PKESI- 

DENCY.  By  Arthur  Bernon  Tour- 

tellot.  Doubleday,  April  3.  306  pages. 

$3.96. 

Presidents  of  the  United 
States,  according  to  their  indi¬ 
vidual  inclinations  and  the 
moods  and  mores  of  their  times, 
have  used  (and  sometimes  mis¬ 
used)  the  press  with  widely 
varying  degrees  of  intensity  and 
success  —  to  the  advantage  or 
disadvantage  of  the  public,  the 
President  and  the  press. 

How  cleverly  and  how  stupid¬ 
ly  public  relations  have  been 
handled  by  Presidents  through 
the  press  is  gleaned  from  this 
detailed  exposition  of  American 
political  philosophy  from  Wash- 
ingrton  through  Kennedy. 

Arthur  B.  Tourtellot,  the 
author,  lives  in  Wilton,  Conn., 
and  is  a  general  partner  in  the 
public  relations  firm  of  Earl 
Newsom  and  Company.  He  is 
the  author  of  several  books  on 
American  historj'. 

Presidents'  Philusopliit's 

Public  and  private  writings  of 
our  Presidents  on  their  personal 
philosophies  about  all  aspects  of 
the  Presidency  —  the  President 
as  national  leader,  as  admin¬ 
istrator,  as  legislative  leader,  as 
Commander-in-Chief  of  the 
Armed  Forces,  as  political  party 
leader — are  examined  and  fully 
quoted. 

Inevitably,  and  fortunately 
for  newspapermen,  there  emerge 
glimpses  now  and  then  of  how  a 
particular  President  dealt  with 
the  press  in  reaching  out  to  the 
public.  It’s  easily  seen  that  a 
President  who  understands  and 
uses  the  press  best  molds  public 
opinion  to  a  greater  degree  than 
one  who  is  neglectful  or  resent¬ 
ful  of  the  press. 

Woodrow  Wilson,  many  years 
before  he  held  public  office, 
wrote:  “That  part  of  the  gov¬ 
ernment  which  has  the  most  di¬ 
rect  access  to  opinion  has  the 
best  chance  of  leadership  and 
mastery;  at  present  (Wilson 
was  writing  during  Theodore 
Roosevelt’s  administration)  that 
part  is  the  President.’’ 

Press  Conference 

Mr.  Tourtellot  thus  depicts 
the  press  conference: 

“The  press  conference  is  in 
fact  a  misnomer.  There  is  little 
conferring,  the  occasion  being 


limited  in  recent  administrations 
to  questions  and  answers.  But 
there  are  political  and  strategic 
uses  of  the  press  conference  that 
make  it  an  increasingly  impor¬ 
tant  device  of  statecraft  as  well 
as  an  informational  vehicle. 
Press  conferences  are  called  and 
canceled  now  at  the  pleasure  of 
the  President,  whose  pleasure  is 
apt  to  be  governed  less  by  the 
amount  of  infonnation  at  hand 
than  by  his  judgment  as  to  the 
best  time  to  give  it  or  to  the 
desirability  of  withholding  it. 
The  fact  that  the  press  confer¬ 
ence  has  grown  greatly  in  size 
has  little  to  do  with  its  value, 
despite  frequent  protests  to  the 
contrarj'.  .  .  . 

“Although  Franklin  Roosevelt 
enjoyed  his  press  conferences, 
frequently  lecturing  the  corre¬ 
spondents,  they  did  not  achieve 
the  tight  responsiv’eness  of  Tru¬ 
man  at  his  best.  Truman’s  an¬ 
swers,  when  he  was  not  avoiding 
a  question  or,  according  to  some 
correspondents,  being  blatantly 
deceptive,  were  without  the  cir¬ 
cuitous  complexities  in  which 
Kennedy  occasionally  lost  his 
way  and  which,  in  Eisenhower’s 
case,  sometimes  defied  all  at¬ 
tempts  at  decodification,’’ 

Inruhercnt  Harding 

It’s  odd  to  reflect  that  the 
onlj'  newspaperman  to  become 
President  (overlooking  Ken¬ 
nedy’s  brief  news  ser\’ice  corre¬ 
spondence)  was  Warren  G. 
Harding  and  his  inaugural  ad¬ 
dress  was  confused  and  at  times 
completely  incoherent.  “There  is 
no  need  to  linger  over  the  vacu¬ 
ous,  intricate  illiteracies  of 
Harding,  the  only  professional 
journalist  to  occupy  the  presi¬ 
dential  office,  any  longer  than 
to  note  that  among  the  other 
thirty-four  men  who  became 
President,  there  is  not  a  single 
example  of  comparable  mean¬ 
inglessness,”  writes  Mr.  Tour¬ 
tellot. 

Truman  once  wrote:  “The 
President’s  relations  with  the 
press  are  of  the  utmost  impor¬ 
tance.  By  way  of  the  press  he 
maintains  a  direct  contact  with 
the  people.” 

Eisenhower,  at  his  press  con¬ 
ference  April  30,  1958,  re¬ 

marked:  “Now,  this  press  con¬ 
ference  habit,  which  started 
back  some  years,  with  each 
President  has  undergone  some 
innovations.  As  you  know,  we 


here  started  the  television  and 
the  radio  on  a  live  basis,  where¬ 
as,  when  these  things  started, 
they  were  the  basis  of  questions 
submitted  by  you  people;  they 
were  written,  they  were  selected 
then  by  the  press  officer  and 
maylie  even  drafts  of  answers 
given,  and  the  President  ap¬ 
proved  them  and  that  was  a 
press  conference. 

Not  GimmI  Enough 

“Now,  to  my  mind,  that  is 
just  not  good  enough  in  modern 
America.  I  believe  they  want  to 
see.  is  the  President,  probably, 
capable  of  going  through  the 
whole  range  of  subjects  that  can 
be  fired  at  him,  and  giving  to 
the  average  citizen  some  concept 
of  w’hat  he  is  thinking  about 
the  whole  works.” 

Here  is  a  pertinent  and  little- 
known  quotation  from  a  little- 
known  President,  William  H. 
Harrison: 

“There  is  no  means  placed  in 
the  hands  of  the  Executive 
which  might  be  used  with 
greater  effect  for  unhallowed 
purposes  than  the  control  of  the 
public  press.  The  maxim  which 
our  ancestors  derived  from  the 
mother  country  that  ‘the  free¬ 
dom  of  the  press  is  the  great 
bulwark  of  civil  and  religious 
liberty’  is  one  of  the  most 
precious  legacies  which  they 
have  left  to  us.  We  have  learned, 
too,  from  our  own  as  well  as  the 
experience  of  other  countries, 
that  golden  shackles,  by  whom¬ 
soever  or  by  whatever  pretense 
imposed,  are  as  fatal  to  it  as  the 
iron  bonds  of  despotism.  The 
presses  in  the  necessary  employ¬ 
ment  of  the  Government  should 
never  be  used  ‘to  clear  the 
guilty  or  to  varnish  crime.’  A 
decent  and  manly  examination 
of  the  acts  of  Government 
should  be  not  only  tolerated,  but 
encouraged.” 

Books  Of,  By 
Or  For  Newsmen 

iinHiiiiiDiiiii^^ 

A  current  topic  of  newspaper 
editorials  is  thoroughly  explored 
in  “The  Negro  Revolution  in 
-America”  (Simon  and  Schuster. 
Hard  cover,  $4.50;  paperback, 
$1.45).  It’s  by  William  Brink,  a 
senior  editor  of  Newsweek,  and 
Louis  Harris,  Los  Angeles  Times 
Syndicate  public  opinion  colum¬ 
nist. 

John  Mason  Potter,  former 
Boston  newspaperman  and  now 
news  director  of  Cornell  Uni¬ 
versity,  Ithaca,  N.  Y.,  is  author 
of  “Thirteen  Desperate  Days” 
(Ivan  Obolensky,  Inc.),  which 
describes  a  plot  in  Baltimore  to 
assassinate  Abraham  Lincoln 


when  he  was  on  his  way  to 
Washington  to  assume  the  duties 
of  President  in  1861.  Mr.  Pot¬ 
ter  has  worked  for  the  Boston 
(Mass.)  Globe,  Boston.  Post, 
Medford  (Mass.)  Evening  Mer¬ 
cury  and  as  a  correspondent  for 
the  Portland  (Me.)  Press  Her¬ 
ald,  Evening  Express  and  Sun¬ 
day  Telegram  and  for  E&P. 

“Jewish  Landmarks  of  New 
York:  An  Informal  Guide  and 
History,”  by  Bernard  Postal, 
editor  of  the  Jewish  Digest,  and 
Lionel  Koppman,  executive  edi¬ 
tor  of  the  JWB  Circle,  will  be 
published  at  the  end  of  April 
by  Hill  &  Wang  in  haid  cover 
and  paperback  editions. 

A  new  paperback  is  “Dennis 
the  Menace  —  Baby  Sitter’s 
Guide”  (Crest-Fawcett.  35c),  by 
Hank  Ketcham,  Hall  Syndicate 
cartoonist,  and  Bob  Harmon. 

Frank  McNitt,  associate  pub¬ 
lisher,  SoMthtridpe  (Mass.)  Eve¬ 
ning  News,  is  editor  of  “Navaho 
Expedition:  Journal  of  a  Mili¬ 
tary  Reconnaissance  from  Santa 
Fe,  New  Mexico,  to  the  Navaho 
Country,  Made  in  1849  by  James 
H.  Simpson”  (University  of 
Oklahoma  Press,  Norman.  Illus¬ 
trated.  356  pages.  May  4.  $5.95). 

John  H.  Fenton,  who  covers 
New  England  for  the  New  York 
Times,  has  signed  a  contract 
with  Coward-McCann  for  an  in¬ 
formal  biography  of  Cardinal 
Cushing  of  Boston. 

Mrs.  Emily  Cheney  Neville, 
wife  of  Glenn  Neville,  formerly 
editor  of  the  New  York  Mirror, 
won  the  John  Newbery  medal 
of  the  American  Library  Asso¬ 
ciation  for  the  “most  distin¬ 
guished  contribution  to  Ameri¬ 
can  children’s  literature”  for 
her  latest  book,  “It’s  Like  This, 
Cat”  (Harper  &  Row).  Mrs. 
Neville,  mother  of  five  children, 
has  written  many  children’s 
stories  but  this  is  her  first  novel 
for  teen-agers.  It’s  about  a  mod¬ 
em  boy  growing  up  in  New 
York  City.  Mrs.  Neville  was  a 
copy-girl  on  the  New  York  Daily 
News  and  later  served  on  the 
New  York  Mirror  staff. 

The  complete  storj'  of  the 
multi  -  million  -  dollar  extrava¬ 
ganza  of  Philip  Musica,  mas¬ 
querading  as  Dr.  F.  Donald 
Coster,  the  man  behind  the  Mc¬ 
Kesson  &  Robbins  debacle  in 
1938,  is  told  in  “Magnificent 
Masquerade:  The  Strange  Case 
of  Dr.  Coster  and  Mr.  Musica” 
(Funk  &  Wagnalls.  April  30. 
Illustrated.  $4.95).  The  author 
is  Charles  Keats,  a  former  Sec¬ 
retary  of  State  of  Connecticut, 
who,  as  a  reporter  for  the 
Bridgeport  ( Conn. )  Sunday 
Herald,  w’as  in  “Dr.  Coster’s” 
Fairfield,  Conn.,  mansion  when 
Mr.  Musica  killed  himself. 
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’15,000,000  Food  Processing  Plant 
Being  Built  In  Elmira,  N.Y.  Means 


r  '' 

V  > 

•  $21 ,300,000  More  Personal  Yearly  Income 

It  fill  P 
mill  Jm 

•  $9,900,000  More  Retail  Sales  Per  Year 

PEOPLE 

*$6,870,000  More  Bank  Deposits 

MOBE 

:i  90  More  Retail  Stores 

f  ttflUtl* 

3,000  More  Employees 

\yr  ^  1 1  f770  More  Area  Residents 

MOBE 

jT  •  2,750  More  School  Children 

•  3,000  More  Households 

^  •  1,900  More  Employed  in  Non-Manufacturing 

Plan  Now  To  Advertise  More  In  Elmira's 

Star- Gazette 


Represented  by 
Gonnett  Advertising  Sales 
Member,  Gannett  Group 


FAIRCHILD 

new  s 


Two  of  HOME  FURNISHINGS  I 

daily’s  columnists  will  lx*  fea-  ] 
tured  participants  in  industr>'  events 
next  week.  Ray  Reed  will  be  puest  j 
speaker  at  the  annual  furniture  in-  | 
dustry  dinner  in  Boston  on  Apr.  6, 
sponsored  by  the  Home  Furnishings 
Association  of  New  England.  The 
dinner  coincides  with  the  opening  I 
of  the  spring  furniture  market  in  | 
Boston.  Earl  Lifshey  will  he  a  mem-  i 
her  of  the  afternoon  panel  dis«'us- 
sion  at  the  second  annual  Guisunier 
Conference  of  the  Advertising  Wom¬ 
en  of  New  York  Foundation  at  the 
Comintxlore  Hotel  Apr.  10. 


DRUG  NEWS  WEEKLY'S  next 
“Drug  Therapy  Up-to-Date’’  special  ! 
report  is  scheduled  for  publication 
on  June  10.  This  report  on  Heart 
Disease  will  l»e  an  exclusive  supple¬ 
ment  summarizing  the  latest  devel¬ 
opments  in  heart  disease  therapy. 
It  will  be  the  third  in  a  series  of 
five  special  reports  for  pharmacists  I 
prepared  by  the  editors,  following 
the  first  on  Diabetes,  published  in 
November  of  1%,3,  and  the  second  ! 
on  .\rthritis,  which  made  its  ap-  I 
pearance  last  March  18.  i 


Fairchild’s  Retail  Management  Spe¬ 
cialist,  EA  Gold,  will  deliver  his  | 
slide  presentation,  “D>’namics  of  ■, 
Retailing,”  before  two  student  ! 
groups  this  month.  On  Apr.  6  it  I 
will  be  given  liefore  100  merchaii- 
dising  students  attending  the  Fash-  ! 
ion  Institute  of  Technology  and  on 
Apr.  21  it  will  he  presented  to  the  j 
^aduating  class  of  Tobe-G)hurn 
School  for  Fashion  Careers.  I 


HOME  FURNISHINGS  DAILY 

will  publish  its  Brands  issue  on 
Apr.  8.  This  feature  is  timed  t<» 
coincide  with  the  Brand  Names 
Foundation’s  promotion  of  “Brands 
Week.”  It  will  report  on  how  re¬ 
tailers  from  all  over  the  countrv 
capitalize  on  and  promote  brand 
names  successfully. 


News  for  all  of  the  Fairchild  papers  I 
from  Nashville,  Tenn.,  will  now  be  \ 
handled  by  Martin  Moon,  Jr.,  the  j 
new  correspondent  in  that  area,  j 
-Also,  James  Greenblatt,  of  the  j 
Saskatoon  Star-Phoenix,  has  been  j 
reinstated  as  Fairchild  correspond-  | 
ent  in  Saskatoon.  .Saskat(;hewan, 
Canada. 


FAIRCHILD 
Publications,  Inc. 

7  Ea*r  12th  St.,  New  York,  N.  Y. 


fmbllihtrt  of 

Daily  Naws  RKord.  Woman's  Waar  Daily, 
Horn*  Purnishin9$  Daily,  Footwtar  Ntws 
$up«rmark«t  N«wt.  Drug  Nawt  Waakly, 
Man  t  Waar  Elactronic  Naws,  EookSi 
MatalwofRing  Naws,  DiitctpriaSs 


personal 


SAILORS — Meade  Monroe,  vice- 
president  and  general  manager  of 
Newspaper  Enterprise  Association, 
and  Mrs.  Monroe  were  pictured  at 
the  start  of  a  trip  to  Honolulu 
aboard  the  SS  Lurline. 

Guv  M(M)NKY,  for  18  years 
editor  of  the  Misnoulinn  (Mont.) 
Sentinel  and  associated  with 
newspajter  work  since  1919  — 
retired.  Edw.ard  A.  Coyle,  ex¬ 
ecutive  editor  —  .succeeds  Mr. 
Mooney;  Sam  Reynolds  Jr„ 
former  reporter,  Madison  IFis- 
eonsin  State  Journal  —  to  edi¬ 
torial  page  editor  for  the 
Sentinel. 

*  *  * 

Tom  Melville  —  to  editor  of 
the  Reqina-  (Sask.)  Leader-Post, 
succeeding  D.  B.  Rogers,  retiretl 
after  24  years.  Willia.m  Thom¬ 
son  —  named  executive  vice- 
president  of  the  Leader-Post. 

a  a  a 

Ted  Smiley  —  from  editor. 
Bellows  Falls  (Vt.)  Times,  to 
executive  editor,  Willimantic 
(Conn.)  Daily  Chroniele,  re¬ 
placing  Lawrence  Grady  — 
now  managing  editor  of  the 
(iloueester  (Mass.)  Tinus. 

*  o  * 

Ja.mes  Goss,  once  with 
Reuters  —  to  lewrite,  Philadel¬ 
phia  Inquirer. 

0  0* 

Larry  Schumpert,  formerly 
with  the  Mishawaka  (Ind.) 
Times  —  to  Lafayette  (Ind.) 
Journal  and  Courier. 


Robert  A.  Juran,  managing 
editor,  Riverdalc  (N.  J.)  Sub¬ 
urban  Trends,  and  Eueen  M. 
CoLicCHlo,  Trends  social  editor 
—  married. 

*  0  * 

J.  Pembroke  Hart,  promotion 
manager  of  the  Newport  \ews 
(Va.)  Daily  Press  and  Times- 
Herald  —  retired  after  more 
than  35  years  in  newspajiei' 
work. 

a  a  a 

John  Mauhacek,  formerly 
with  the  Milwaukee  Sentinel  — 
to  i-eporter,  Albany  (N.  Y.) 
Knickerbocker  News. 

0  0* 

Judy  Harrington,  reimrter, 
Albany  (N.  Y.)  Knickerbocker 
News  —  resigned. 

*  *  * 

Milton  Northrop  —  from 
scholastic  sports  editor  of  the 
New  Haven  (Conn.)  Register, 
to  sports  editor  of  the  Water- 
bury  (Conn.)  Republican. 

0  0  0 

Richard  L.  Batzer,  reporter 
Btiffalo  (N.  Y.)  Courier-Ex¬ 
press  —  president  of  Buffalo 
Newspaper  Guild. 

0  0  0 

Alfhed  Kratzert,  former  re¬ 
porter  on  the  Boston  Herald  and 
Providence  (R.  1.)  Joumial  — 
to  managing  editor  of  teachers’ 
sendees  at  Croft  Educational 
Sendees,  New  London,  Conn. 

0  0* 

Judy  McCluskey  —  from 
women’s  department.  Providence. 
(R.  I.)  Journal  and  Bulletin,  to 
reporter  ( Cleveland)  Plain 
Dealer. 

o  o  o 

Carl  Christensen  —  to  man¬ 
ager  of  the  Kansas  City  bureau 
of  UPI,  succeeding  Jack  Bran- 
nan  —  to  Washington  bureau. 

*  «  * 

Rip  Manning  —  from  gen¬ 
eral  assignment  to  South  San 
Diego  Bay  district,  San  Diego 
(Calif.)  Evening  Tribune. 


Alan  D.  Moyer  —  from  ex¬ 
ecutive  news  editor  of  the  Wich¬ 
ita  (Kans.)  Eagle  and  Beacon 
to  managing  editor  of  the  Wich¬ 
ita  Eagle.  Wiley  W.  Spurgeon, 
a  member  of  the  Eagle  staff 
since  last  September  —  named 
executive  news  editor  of  the 
Eagle.  Samuel  B.  Kief.ner  con¬ 
tinues  as  assistant  managing 
editor. 

«  ♦  * 

James  L.  Brown,  former  gen¬ 
eral  manager  and  publisher  of 
the  Idaho  Statesman  Newspa¬ 
pers  at  Boise  —  the  Master  Edi¬ 
tor  and  Publisher  Award  of 
Idaho  Allied  Dailies. 

*  *  * 

Louis  Prato  —  from  AP 
•staffer  at  Pittsburgh,  to  a  Pitts¬ 
burgh  public  relations  firm. 

*  *  * 

Jerry  Gross  —  to  manager 
of  the  Des  Moines,  Iowa,  bureau 
of  UPI,  succeeding  William 
Spicer,  resigned. 

«  «  « 

Dan  Ulmer  —  from  general 
assignment  reporter,  Burlington 
County  Times,  Levittown,  N.  J., 
to  sports  copy  desk,  Baltimore 
(Md.)  Sunpapers.  Dorothy 
Reid  —  from  feature  writer  to 
reporter,  Burlington  County 
Times. 

4c  *  3K 

James  Gallagher,  who  re¬ 
signed  last  year  as  city  editor  of 
the  Redwood  City  (Calif.)  Trib¬ 
une  to  become  managing  editor 
of  the  Orange  (Calif.)  Daily 
News  —  rejoined  the  Tribune. 

0  0* 

Barbara  Winder,  formerly  on 
the  advertising  staff,  Chicago 
Sun-Times  —  to  Advertising 
Promotions  Inc.,  Springfield, 
Mass. 

4c  ♦  * 

Fred  Walters,  former  AP 
.staffer  at  Harrisburg,  Pa.  — 
now  on  the  news  and  public  af¬ 
fairs  staff  of  radio  station  WIP, 
Philadelphia. 


If  a  Change  of  Jobs 
Is  in  Your  Rians 

DON'T  WAIT  TILL 
YOU'RE  TOO  OLD! 

Most  of  the  orders  we  get  from 
employers  specify  to  age  32  or 
35,  occasionally  to  40  or  45.  If 
a  change  is  indicated  for  you, 
don't  wait  too  long  to  find  it. 

Karl  Nations 

CADILLAC  ASSOCIATES,  INC. 

29  E.  Madison  Bldg.,  Chicago  2,  III. 
Financial  6-9400 

“Where  More  Executives  Fisd 
Their  Positions  Than  Anywhere 
Else  in  The  World." 


SYDNEY  OMARR 

writes  the  most  popular  and  readable 
astrologj’  column  beinj?  syndicated  today. 

Its  rapid  climb  to  the  position  of  un¬ 
challenged  leader  among  all  astrology 
features  is  an  accolade  to  Sydney  Omarr,  an  ex¬ 
ceptional  writer  and  the  most  knowledgeable 
astrologer  of  our  time. 

If  your  territory  is  still  open,  why  not  join  the  swiug  to  Omarr 
and  give  your  renders  the  he-st  column  in  the  field? 

Write  or  wire  for  samples  and  rates. 


The  U  orW>  ImIrprndrnI  ^tndualr 

GENERAL  FEATURES  CQRP 
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Forrest  Bi^ck  —  from  night 
rewrite  to  Delaware  Founty  bu¬ 
reau  at  Media,  Pa.  for  the  Phil- 
adclphia  Bulletin. 

♦  ♦  ♦ 

Malcolm  Johnson,  formerly 
with  the  Hartford  (Conn.) 
Courant  —  to  managing  editor 
of  the  IFesf  Hartford  News. 


Mrs.  Lee  Colvin  —  to  adver¬ 
tising  staff  of  the  McPhertton 
(Kans.)  Sentinel. 


CiiARLiis  E.  Birmingham  — 
rejoined  the  city  staff  of  the 
Warren  County  (Pa.)  Observer 
after  serving  as  wire  editor  of 
the  defunct  Jamestown  (N.  Y.) 
Mominy  Stai'. 


^■■1  Eric  Jackson  —  to  photo 
Perry  Stewart  .staff  of  the  Topeka  (Kans.) 

Capital- Journal. 

New  .4Ihany  Publislutr  *  *  *  , 

•I  .  ij  .  Michaek,  Kenney — from  city 

Moves  to  Hagerstown  Hartford  (Conn.)  Cour- 

Perry  Stewart,  editor  and  ant,  to  Connecticut  Life  maga- 
publisher  of  the  New  Albany  zine,  as  news  editor. 

(Ind.)  Tribune,  has  joined  the 
Hagerstown  (Md.)  Morning  ~ 

Herald  and  Daily  Mail  as  execu¬ 
tive  editor,  according  to  Frank-  rval, 
lin  D.  Schurz,  editor  and  pub¬ 
lisher  of  the  South  Bend  Trib- 


What  does  a  Chicago  editor  do 
when  March's  weather  is  raw  and 
cold? 

It  he  is  Milburn  P.  Alcers  of  the 
Sun-Times  and  this  year's  honorary 
chancellor  of  Florida  Southern  Col¬ 
lege,  he  goes  to  Lakeland,  Fla., 
on  a  sunny  day  to  preside  over 
the  Founders'  Day  celebration  , . . 

And  to  crown  and  kiss  the  cam¬ 
pus  queen  as  one  of  the  more  re¬ 
warding  duties  of  the  honorary 
chancellor.  The  pretty  coed  is 
Susan  Eddy  of  Naples,  Ra., 
elected  by  the  student  body  as 
"Miss  Florida  Southern  of  1964." 


Bruno  Sniders — from  sports 
editor,  Meriden  (Conn.)  Jour- 
to  sports  staff,  Hartford 
(Conn.)  Times;  Thomas 
Pritchard  —  from  Journal  sub- 
tt»e,  which  owns  the  Hagerstown  urban  editor,  to  Hartford  Times, 
paper.  ♦  *  • 

Mr.  Stewart,  36,  went  to  New  1st  Lt.  David  T.  Calhoun, 

Albany  as  general  manager  in  former  staff  member  of  the  Lin- 
1959  and  in  1960  became  editor  coin  (Nebr.)  Star  —  certificate 
and  publisher.  The  paper  was  of  achievement  as  chief,  news 
sold  to  Thomson  Newspapers,  section  in  the  Headquarters 
last  December.  First  U.  S.  Army  Information 

He  started  as  a  sports  writer  office. 
onthePefcm  (Ill.)  Daily  Times.  *  *  ♦ 

*  *  *  Patrick  J.  Owens  —  from 

Karin  Marie  Hyneckeal  —  executive  editor  of  the  Pine 
from  the  Baltimore  Daily  Rec-  Bluff  (Ark.)  Commercial,  to 
ord,  to  the  women’s  page  of  the  editorial  page  staff  of  the  Ar- 
Baltimore  Evening  Sun;  Mau-  kansas  Gazette,  Little  Rock. 

RICE  K.  Kahan  —  from  the  Lin-  ♦  ♦  ♦ 

coin  (Ill.)  Daily  Courier,  to  the  Edward  Uhas,  public  rela- 
city  staff  of  the  Evening  Sun;  tions  man  for  the  Cleveland  In- 

Richard  Pallock  —  from  po-  dians  Baseball  Co.,  is  joining  .  , 

litical  reporter  for  the  Evening  the  Public  Service  Bureau  of  the  News,  to  sports  staff,  Santa  Ana  ministrative  assistant  to  State 
Sun,  to  Newsweek.  Cleveland  Press.  (Calif.)  Register.  Assemblyman  Burt  Henson. 


Elections  of  1964 


Prtvitw  of  conttsfs  for  U.S.  Stnofo,  Houso,  Govomor  in  tbo  50 
sfaftt  —  with  sfott-by-sfoto  and  disfrict-by-distriet  brtokdown  of 
•lief ion  pnreenfoges  sinen  1952  —  including  switch  and  doubtful  dis- 
frlcfs  —  also  biogrophios  and  hoy  votos  of  Sonafors  up  for  einctlon. 
This  fourth  spneial  supploment  in  th#  continuing  covnragn  of  thn  1964 
•locfion  will  bo  publishod  April  24,  1964. 


CONORESSIONAL  QUARTERLY  SERVICE 

1735  K  Sf.,  N.W.,  Washington.  D.  C.  20006  202  296-6800 


Sense  with  Dollars 

3  Columns  per  Week 

by  CHARLES  NEAL 

Family  Financial  Counselor 

,  .  .  toll  how  to  livo  bottor  and  havo  moro  on  your  prosont 
incomo  by  bottor  managomont  in  daily  sponding. 


The  Register  and  Tribune  Syndicate 
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HIGH  READER  TRAFFIC 

A  Starch  Study  of  the  June  9, 1963  issue  showed  these 
high  and  average  readership  percentages: 

Noted  Seen  Associated  Read  Most 

High  Average  High  Average  High  Average 

Full-page,  full-color  ads 


Kirkwood 
Colls  Store 
'Success' 


Major  editorial  features 


REGIONAL.  COVERAGE  IN  DEPTH 

Circulation  is  360,738  in  a  vigorously  growing  5-state,  103-county  area 
with  a  population  of  almost  3  million  and  buying  income  of  almost  6 
billion  dollars.  * 

79%  coverage  Denver  metro  area 

57%  coverage  State  of  Colorado 

50%  coverage  103  counties  in  5  Rocky  Mountain  states 

Penetration  3  to  4  times  that  of  the  leading  national  magazines. 
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CIRCULATION 

Daily  . 255,318 

Sunday . 352,396 

Empire  Magazine  and  Comics  .  .  360,736 

A.  t.  C.  eubH$h*r't  Stot«mttt  Sepivmbtr  30,  1963 

ALL  STORIES  IN  THE  ADJACENT  FACSIMILE  NEWSPAPER  PAGE  ARE 


sailor  ond  Pvblither:  Potmer  Hoyt 

a»pm*n1ed  NaHonally  by. 
Moloney,  Kogan  &  Schmitt,  inc. 


SYNDICATES 


United 

FEATURE 

SYNDICATE,  INC. 


FEATURES  IN  READER  INTEREST 


NATIONAL  COLUMNS 


MARQUIS  CHILDS 
DORIS  FLEESON 
MARY  McGRORY 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 


COMMENTARY  COLUMNS 


INEZ  ROBB 
ROBERT  C.  RUARK 
RICHARD  STARNES 


SPECIALTY  COLUMNS 


BY  GEORGE 
Humorous  Advice 
WILLIAM  A.  DOYLE 
Daily  Investor 
MOLLY  MAYFIELD 
Personal  Problems 
OR.  ERNEST  G.  OSBORNE 
Child  Training 
STELLA 

Daily  Horoscope 
AMY  VANDERBILT 
Modem  Manners 
JOE  WILLIAMS 
Sports 


VARIETY  FEATURES 


LITTLE  PEOPLE’S  PUZZLE  D 
LONDON  EXPRESS  SERVICE 
SAMUEL  LUBELL 
“THE  PEOPLE  SPEAK" 
MUTUAL  FUNDS— 

INVESTMENT  COMPANIES 
SPOTLITE  SERIES 
CROSSWORDS.  DAILY  &  SUNDAY 


COMIC  STRIPS 


ABBIE  AN’ SLATS  D/S 
BLAST  BLAIR  D 
DAVY  JONES  D 
FERD’NAND  O/S 
GORDO  D/S 
LI’L  ABNER  O/S 
NANCY  O/S 
PEANUTS  O/S 
TARZAN  D/S 
FRITZI  RITZ  S 
CAPTAIN  AND  THE  KIDS  S 


PANELS 


ALL  STARS  D 
EDITORIAL  CARTOONS  D 
EMMY  LOU  D/S 
GINGER  D 

HEALTH  CAPSULES  D 
STEES  SEES  W  OR  S 
STRANGE  AS  IT  SEEMS  D/S 
THE  GOOD  OLD  DAYS  W 
THE  GOOD  OLD  DAYS— 
ANTIQUES  FAIR  S 
TICKER  TOONS  D 
THERE  OUGHTA  BE 
A  LAW  D/S 


UNITED  FEATURE  SYNDICATE,  INC., 
22D  East  42nd  St..New  York  17,N.Y. 


‘News-Reals’  Comic 
Photo  Strip  Ready 

Bv  Rav  Erwin 


Famous  national  and  inter¬ 
national  personapes  receive 
amusing  and  satirical  treatment 
in  a  new  photo  comic  strip  for 
newspapers. 

The  comic  strip:  “News- 
Reals.” 

The  author:  Gerald  Gardner. 

The  foimat :  A  three-photo 
strip  once  a  week. 

The  release:  May  31. 

The  distributor:  Adcox  Asso¬ 
ciates,  821  Market  St.,  San 
Francisco  3,  Calif. 


Gerald  Gardner’s  “News- 
Reals”  consists  of  a  strip  of 


Gerald  Gardner 


three  photos  of  some  such  per¬ 
sonage  as  President  Johnson  or 
President  De  Gaulle  or  Premier 
Khrushchev.  Each  action  photo 
has  a  balloon  drawm  in  by  Mr. 
Gardner  with  a  satirical  saying 
that  turns  the  whole  strip  into 
a  hilarious  travesty. 

Author  of  Book 

Mr.  Gardner,  who  lives  at 
Oradell,  N.  J.,  was  the  author 
of  a  satirical  book  of  photo¬ 
graphs  with  funny  balloon  cap¬ 
tions,  “Who’s  In  Charge  Here?” 
which  had  a  very  great  sale.  His 
wife  is  a  columnist  for  weekly 
newspapers. 

Gerald  Gardner  was  one  of 
three  writers  for  the  NBC  tele¬ 
cast  program,  “That  Was  The 
Week  That  Was.” 

Aimed  at  Sunday 

“This  feature  is  a  new  de¬ 
parture,”  asserted  Glenn  Adcox, 
president  of  Adcox  Associates, 
who  was  in  New  York  on  a  sales 


tour  of  the  country.  “It  is  selling 
well  everywhere.  It  is  especially 
aimed  at  the  big  Sunday  news¬ 
papers.  One  fine  position  for  it 
is  to  anchor  it  at  the  bottom  of 
a  world  opinion  page.  The  bright 
picture  strip  is  designed  to 
lighten  and  brighten  a  page  of 
solid  gray  type.” 

The  syndicate  will  provide 
“News- Reals”  in  mat  form  or 
in  slick  proofs  for  reproduction, 
Mr.  Adcox  explained. 

The  plan  is  to  keep  the  photo 
strip  topical,  using  photos  of 
public  figures  currently  making 
news  in  the  newspapers. 

«  *  * 

‘Paper  Clips  ^ 
Drawings  for 
Offset  Papers 

A  new  clip  service  for  the 
offset  printing  trade,  including 
newspapers  which  have  gone  to 
lithography,  is  being  introduced 
by  Paper  Clips  (Box  5364,  Ama¬ 
rillo,  Tex.  79107). 

Known  variously  in  the 
graphic  arts  industry  as  ding¬ 
bats,  spots,  attention  compellers, 
gloomies,  the  new  syndicate 
simply  calls  them  Paper  Clips. 

The  first  edition  of  Paper 
Clips  consists  of  42  pages  of 
all  hand-lettered  headings  and 
cartoon  sketches  for  clipping 
and  pasting  up  on  art  or  page 
makeups  for  offset  newspaper 
printing.  This  is  not  a  mat  serv¬ 
ice,  but  the  informal,  light 
heads  and  humorous  illustra¬ 
tions  printed  on  standard,  un¬ 
bound  bond  paper  may  be  en¬ 
graved  for  letterpress.  No  ben 
day  screens  are  involved,  per¬ 
mitting  blowup  or  reduction. 

The  versatile  Paper  Clips 
sometimes  offer  drawings  with 
balloons  which  may  be  filled 
with  type-set  selling  copy  for 
ads.  Free  samples,  which  may 
be  used  by  editors,  art  directors 
and  advertising  managers  in  the 
newspaper  field,  may  be  obtained 
from  Gene  Miller,  Paper  Clips. 

4>  *  * 

William  Taylor  McKeown, 
Newspaper  Enterprise  Associa¬ 
tion’s  “America  Afloat”  boating 
columnist,  wrote  the  lead  story 
in  the  April  issue  of  True  Maga¬ 
zine.  “The  Old  Kicker  and  How 
It  Got  Slicker”  is  a  roundup 
history  of  outboard  motors. 


OFFICIAL  CITATION  —  Sylvia 
Porter,  "Your  Money's  Worth" 
coluntnist  (334  papers  via  Hall 
Syndicate)  was  given  a  Meritori¬ 
ous  Public  Service  Certificate  by 
Mortimer  M.  Caplin,  Commission¬ 
er  of  Internal  Revenue,  for  her  12 
articles  explaining  the  new  Fed¬ 
eral  tax  laws. 

Two  Golf  Series 
Prepared  by  NEA 

A  new  golfing  double  feature, 
“Ask  the  Pro,”  is  being  dis¬ 
tributed  by  Newspaper  Enter¬ 
prise  Association  to  its  daily 
newspaper  clients. 

One  is  an  illustrated  three-a- 
week  professional  advice  column 
aimed  primarily  toward  the 
weekend  golfer.  It  is  in  easy-to- 
understand  q&a  form  with  the 
solutions  to  problems  that  arise 
for  the  average  golfer. 

The  companion  offering  is  a 
handy  dial  device  which  gives 
on-the-spot,  instant  information 
on  troublesome  lies,  club  selec¬ 
tion  and  problem  shots.  It  can  be 
linked  to  golf  bag  or  cart  handle 
by  an  accompanying  bead  chain. 

Release  date  for  the  60-part 
series  is  April  13,  to  nm  for  20 
weeks. 

The  “Ask  the  Pro”  dials  are 
available  in  bulk  quantity  with 
newspaper  name  imprinted,  or 
through  the  NEA  reader  service 
bureau  with  a  rebate  to  the 
newspaper.  The  dials  will  sell  to 
the  reader  for  $1. 


FORTY  YEARS  YOUNG— "LittU 
Orphan  Annie,"  fhe  Chicago  Trib¬ 
une-New  York  News  comic  strip, 
has  its  40th  birthday  this  year. 
Parrish,  editorial  cart^nist  of  the 
Chicago  Tribuna,  made  the  above 
drawing. 
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PATTERNS  ARE  MORE  THAN  GROWN-UP 


.  ■'  V 

PAHERNS  ARE 


The  40  milljon  American  women  who  sew  creatively  to¬ 
day  will  buy  100  million  patterns  this  year! 

What  an  audience  for  newspapers! 

NEA  will  help  you  develop  this  tremendous  audience 
through  its  pattern  service,  which  offers  greater  response 
and  greater  revenue  than  any  other  newspaper  pattern 
feature. 


NEA's  pattern  service  opens  up  new  dimensions  in  reader 
service  with  dress  patterns,  fashion  originals,  custom 
craft  and  needlework  instructions. 


NEA's  16-page  editor's  manual  tells  you  how  our  pattern 
service  is  designed  to  develop  response,  readership  and 
revenue  for  your  newspaper. 

Let  NEA  show  YOU  what  YOU  should  be  getting  from 
patterns  in  response  and  revenue. 

Return  the  coupon  below  for  your  copy  of  the  manual 
containing  complete  information  about  this  special  read¬ 
er  service  from  NEA. 


- j 

Newspaper  Enterprise  Association  i 

1200  West  3rd  Street  | 

Cleveland,  Ohia  44113  I 

Please  send  me  a  copy  of  NEA's  16-page  manual  | 

on  pattern  services.  | 

NAME .  I 

.  NEWSPAPER .  I 


CITY 


STATE 


© 


Newspaper  Enterprise  Association 


HELPS  BUILD  GREAT  LOCAL  NEWSPAPERS 


NEW  YORK 


CLEVELAND 
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Dr.  Rafferty  Writes 
Column  On  Education 


syndicate 

iDentences 


A  controversial  and  thouRht- 
j)rovokinff  new  column  on  educa¬ 
tion  in  America  will  soon  make 
its  appearance  in  newspa|>ers. 

The  column:  “The  Dr.  Max 
Rafferty  Column.” 

The  Columnist:  Dr.  Max  Raf¬ 
ferty. 

The  format:  Once  weekly. 

The  release:  Last  of  .\)»ril. 

The  distributor:  Los  .AiiReles 
Times  Syndicate. 

Dr.  Max  Rafferty,  the  new 
columnist,  is  California  State 
Superintendent  of  Public  In¬ 
struction  and  Director  of  Edu¬ 
cation.  He  believes  all  the  ills 
of  progressive  e<lucation  will  be 
cured  by  puttinp  “the  three  Rs” 
back  into  public  schools. 

Fighting  Words 

The.se  are  fighting  words. 
Many  agree.  Many  disagree.  But 
all  parents,  educators  and  stu¬ 
dents  are  affected  by  the  con¬ 
troversy  and  doubtless  will  find 
Dr.  Rafferty’s  column,  which  will 
carry  not  only  criticism  but  con¬ 
crete  suggestions,  helpful  and 
stimulating. 

When  Dr.  Rafferty  was  elected 
to  his  state  job  in  1962,  interest 
in  his  campaign  was  so  high  it 
almost  over-shadowed  the 
Nixon-Brown  race  for  Governor. 
Dr.  Rafferty,  a  political  un¬ 
known  and  opposed  by  practi¬ 
cally  all  educational  organiza¬ 
tions,  was  swejit  into  office  by  a 
huge  majority. 

Bom  in  New  Orleans  in  1917 
and  raised  in  the  Midwest,  Dr. 
Rafferty  went  to  California  with 
his  parents  in  1931.  He  received 
a  B.A.  degree  at  UCLA,  fol¬ 
lowed  by  an  M..A.  degree  in  edu¬ 
cation  at  the  University  of 
Southern  California  in  1949.  He 
earned  his  doctor’s  degree  in 
education  at  the  University  of 
Southern  California  in  1956.  He 
has  spent  all  of  his  professional 
life  in  the  ser\’ice  of  public  edu¬ 
cation  as  an  administrator, 
teacher,  vice-principal,  principal 
and  superintendent. 

The  new  newspaper  columnist 
is  the  author  of  the  current 
book,  “What  They  Are  Doing 
to  Your  Children”  (New  Ameri¬ 
can  Library),  which  attacks  pro¬ 
gressive  education  and  has  be¬ 
come  widely  discussed.  He  wrote 
another  book  on  education,  “Suf¬ 
fer,  Little  Children,”  in  1962. 
His  articles  have  appeared  in 
many  national  publications. 


Dr.  Max  Rafferty 

Here  are  the  headings  of  the 
first  four  Rafferty  columns: 

“Ordinary  Citizens  Must  Tell 
Teachers  What  They  Want  For 
.America’s  Children.”  “Educators 
Should  .Act  Like  Professionals, 
Not  Like  Unionized  Skilled 
Laborers.”  “This  Thing  Called 
Progressive  Education  Capable 
Of  Wrecking  Children’s  Lives.” 
“Far-Reaching  Changes  .Are 
Badly  Nee<l^  In  Books  Our 
Children  Read  In  School.” 


HALL  OF  FAME  — Charles  H. 
Goren,  Chicage  Tribune-New  York 
Syndicate's  bridge  columnist,  was 
one  of  the  first  three  men  elected 
to  the  newly  established  Bridge 
Hall  of  Fame.  Harold  S.  Vander¬ 
bilt  and  the  late  Ely  Culbertson 
were  the  other  men  similarly  hon¬ 
ored.  Heads  of  the  winners  will 
be  cast  in  bronze  and  placed  on 
permanent  public  display.  One 
hundred  fifteen  of  the  leading 
bridge  columnists  of  the  United 
States  selected  the  three  men  from 
a  ballot  containing  40  names. 


The  ir<»rr»cr  Chuttcrhox,  stu¬ 
dent  publication  of  the  Woerner 
School,  St.  Louis,  Mo.,  guided 
bv  faculty  meml)ers,  Mr.  and 
Mrs.  Russell  R.  Nickel,  pub¬ 
lished  an  Ea.ster  i.ssue  featuring 
drawings  and  letters  of  some 
cartoonists  whose  work  apj)ears 
in  St.  I.,ouis  newspajters.  Comic 
characters  and  their  artists  rep- 
lesented  were:  “Beetle  Bailey,” 
bv  Mort  Walker;  “Dennis  the 
Menace,”  by  Hank  Ketcham; 
“Dick  Tracy,”  by  Chester 
Gould;  “Henry”  strip,  by  John 
Liney;  “Hi  and  Lois,”  by  Mort 
Walker  and  Dik  Browne;  “Li’l 
Abner,”  by  A1  Capp;  “Little 
Iodine,”  by  the  late  Jimmy  Hat- 
lo:  “Mark  Trail,”  by  Ed  Dodd; 
“Nancy,”  by  Ernie  Bushmiller; 
“Nubbin,”  by  Jim  Burnett  and 
George  Crenshaw;  “Peanuts,” 
by  Charles  Schultz;  “Yogi 
Bear,”  by  Bill  Hanna  and  Joe 
Barbera. 

Henrj’  B.  Rothblatt,  new 
“Readers’  Courtroom”  feature 
columnist  for  General  Features 
Corp.,  .spoke  at  a  Criminal  Law 
Seminar,  .sponsored  by  the  Los 
Angeles  Criminal  Bar  Associa¬ 
tion.  His  co-panelists  were  Mel¬ 
vin  Belli,  trial  attorney  for 
Jack  Ruby,  and  Harry  Fore¬ 
man,  another  Ruby  lawyer. 
He  will  return  to  New  York 
City,  where  he  has  been  a  trial 
lawyer  for  20  years,  after  a 
week’s  stay  on  the  West  Coast. 
He  is  a  member  of  both  the 
New  York  and  California  Bars, 
and  is  married  to  Emma  Roth¬ 
blatt,  Commissioner  of  Public 
.Affairs  of  New  York. 

,1.  Griswold  (Griz),  who 
draws  the  comic  strip  “Hard- 
pan”  in  his  .studio  (914  Second 
Ave.,  Seattle  4,  Wash.),  thought¬ 
fully  and  helpfully  makes  re¬ 
prints  of  news  items  on  E&P 
s.vndicate  pages  that  he  believes 
may  interest  and  help  friends 
over  the  country  and  mails  them 
a  copy.  For  example,  he  sent 
out  four  copies  of  our  March 
14  story  headed  “Green  Thumb 
Column  Grows  Fast  As  Plants” 
about  George  Abraham’s  col¬ 
umn.  About  another  news  item, 
Griz  comments:  “Cato  began 
studying  Greek  at  the  age  of 
80.  Rube  Goldberg  at  81  will 
j>ep  up  a  friend  of  mine  who 
needs  reminding  that  we’re 
never  too  old  to  tackle  .some¬ 
thing  new.” 

In  the  Spring  a  woman’s 
fancy  often  turns  to  thoughts 
of  food  .  .  .  and  especially  so 
if  she  is  glamorous  Poppy  Can- 
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non,  who  writes  the  “Fast  Gour¬ 
met”  column  for  General  Fea¬ 
tures  Corp.  She  remained  fairly 
clo.se  to  her  New  York  apart¬ 
ment  and  Connecticut  country 
estate,  “Breakneck  Hill,”  ail 
Winter  while  .she  recuyierated 
from  surgery  at  University 
Hospital,  but  now  .she’s  wing¬ 
ing  to  far-off  places  to  gather 
new  and  fascinating  recipes  for 
her  readers.  For  a  couple  of 
weeks  her  address  will  be  St. 
Thomas,  Virgin  Islands.  After 
that,  back  to  New  York  and  her 
test  kitchen. 

Hedda  Hopper,  Hollywood  col- 
umni.st  for  the  Chicago  Tribune- 
New  York  News  Syndicate,  will 
l>e  honored  by  her  home  city, 
•Altoona,  Pa.,  which  has  pro¬ 
claimed  April  25  “Hedda  Hop¬ 
per  Day.” 

Alfred  “Freddy”  Sheinwold, 
General  Features’  syndicated 
bridge  columnist,  won  the  men’s 
team  championship  of  the  Amer¬ 
ican  Contract  Bridge  League 
national  spring  tournament  in 
Portland,  Ore.  His  teammates 
were  Harold  Buiver,  Ivan  Erdos 
and  Michael  S.  Lawrence,  all  of 
California. 

♦  ♦  ♦ 

World’s  Fair,  Park 
Layouts  Are  Ready 

Two  special  graphic  layouts 
are  being  offered  at  no  extra 
cost  to  clients  of  Newspaper 
Enterprise  Association. 

.A  World’s  Fair  Preview  Page, 
with  photos  of  outstanding  ex¬ 
hibits  and  a  cartoon  map  lo¬ 
cating  80  important  attractions 
on  the  fairgrounds,  is  doubly 
useful  as  a  special  feature  or 
for  advertising  tie-in  purposes. 

An  eight-column  map  of  the 
country’s  system  of  National 
Parks,  including  complete  list¬ 
ings  of  tourist  accommodations, 
can  be  used  in  whole  or  in  part. 
Mats  for  both  these  special  fea¬ 
tures  are  available  upon  request. 

4  «  * 

TWO  NEW  SERIE.S 

Newsday  Specials  is  distrib¬ 
uting  two  dramatic  series,  relat¬ 
ing  to  two  quite  different  na¬ 
tional  problems  —  crime  and 
(le  Gaulle. 

“Fear  in  the  City,”  in  four 
))arts  by  Maureen  O’Neill,  tells 
how  the  average  New  York  resi¬ 
dent  lives  in  daily  fear  of  as¬ 
sault,  at  work,  in  the  streets 
and  subways,  at  home. 

The  second  series,  “An  Ex- 
Friend  Looks  at  de  Gaulle,”  by 
Jacques  Soustelle,  is  a  docu¬ 
mented  indictment  of  the  French 
leader  as  well  as  the  personal 
story  of  the  break  between  de 
Gaulle  and  his  closest  aide  for 
20  years.  The  Soustelle  story,  in 
three  parts,  is  “told  to”  Lowell 
H.  Drafe,  pseudonym  of  a  well- 
known  journalist. 
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NASA:  News  Chief 
!  Respects  Reporters 


lly  r^ryl  Rivers 

Washington 

The  National  Aeronautics  and 
Space  Administration  is  a  new 
agency  covered  by  a  new  breed 
of  reporter. 

NASA  is  the  major  beat  for 
members  of  Washington’s  rap¬ 
idly  growing  space  press  corps, 
men  who  are  equally  at  home 
*  *  with  newspaper  deadlines  and 
the  scientific  jargon  of  the  space 
age.  Part  of  their  job  is  to  keep 
up  with  technological  advances 
in  a  bewildering  maze  of  inter¬ 
related  sciences  —  from  astron¬ 
omy  to  zoology  —  that  are  a 
part  of  the  U.  S.  Space  program. 

Funneling  this  information 
out  of  the  agency  after  gather¬ 
ing  data  from  NASA’s  scattered 
scientific  operations  is  a  major 
chore  for  the  NASA  public  af¬ 
fairs  unit.  It  is  headed  by  a  38- 
year-old  ex-newsman,  who  has 
establi.shed  a  rapport  with  the 
press  rare  in  government  circles. 

‘A  Man  Who  Plays  Square’ 

Julian  Scheer,  a  former  re¬ 
porter  and  columnist  for  the 
(  *  Cimrlottc  (N.  C.)  News  who 
now  wears  the  title  of  Assistant 
Administrator  for  Public  Af¬ 
fairs,  and  the  Space  Press  Corps 
seem  to  form  a  mutual  admira¬ 
tion  society.  Reporters  refer  to 
Mr.  Scheer  as  “a  guy  with  a 
lot  of  spark,”  “a  man  who  plays 
square  and  honest  with  the 

press”  and  “a  young,  energetic 
ex-newspaperman.”  One  report¬ 
er  says  flatly,  “Julian’s  the  best 
in  the  business.  NASA  is  the 
one  agency  in  this  town  that 
has  been  willing  to  take  its 
lumps  with  its  laurels.” 

Mr.  Scheer’s  praise  for  the 
I  space  writers  is  equally  warm. 

i“They  are  among  the  most 

skilled  men  in  the  newspaper 

business,”  he  says.  “They  have 
K  to  be  part  engineer,  part  scien- 
4  tist  and  part  police  reporter. 
7  They  have  to  be  able  to  stand 
,  in  a  phone  booth  at  any  hour 
of  the  day  or  night,  witness  a 
space  shot  that  man  has  never 
witnessed  before,  and  dictate  a 
story  on  a  complicated  scien¬ 
tific  event  that  will  be  so  in¬ 
teresting  a  New  York  taxi 
driver  will  want  to  read  it.  The 
next  day  they  may  have  to  at¬ 
tend  a  symposium  on  geophysics 
given  by  a  scientist  who  talks 
only  in  the  terms  of  a  scientist. 
On  top  of  that,  they  have  to  be 


(One  of  a  series  of  E&P  spe- 
eial  reports  on  government  in¬ 
formation  services.) 
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experts  on  Capitol  Hill,  the 
.structure  of  the  legislative 
process  and  budgetary  matters.” 

Reporters  think  the  NASA 
information  unit  has  been 
whipped  into  more  efficient  op¬ 
erating  shape  since  Mr.  Scheer 
took  over  in  1962.  “I  can’t  think 
of  many  examples  of  conceal¬ 
ment,  but  it  used  to  be  hard  to 
get  information  quickly  on 
policy  matters.  Julian  is  a  guy 
you  can  go  to  and  find  out  what 
the  top  guys  are  thinking,”  says 
one  newsman. 

News  Bureau 

Mr.  Scheer  brought  new  men 
into  the  information  unit,  most 
of  them  with  newspaper  back¬ 
grounds.  “We  operate  as  a  news 
bureau,”  he  says.  “We  don’t  buy 
any  meals  or  (Irinks  or  give  any 
free  airplane  rides.  This  suits 
the  reporters  just  fine.  We  are 
going  to  get  information  out 
and  we  are  going  to  tell  the 
truth.  It’s  ridiculous  to  have 
an  information  program  predi¬ 
cated  on  anything  else.  I  com- 
l)lained  like  everybody  else  when 
I  was  reporting  and  I  couldn’t 
get  information  that  officials 
were  withholding.  I  didn’t  like 
it,  and  I  am  not  going  to  be  a 
party  to  that  kind  of  stuff  now.” 

Reporters  find  that  access  to 
NASA  officials  is  not  difficult. 
Recently  several  complained 
that  NASA  administrator  James 
Webb  was  suffering  from  under¬ 
exposure  to  the  press,  and  ar¬ 
rangements  were  made  for  a 
monthly  news  conference.  Un¬ 
like  the  Defense  Department, 
NASA  does  not  require  that  offi¬ 
cials  report  to  the  information 
unit  after  talking  to  reporters, 
or  insist  that  intra  -  agency 
squabbles  l)e  kept  under  the 
NASA  roof. 

“We  don’t  try  to  speak  as  one 
voice,  and  we  don’t  monitor  in¬ 
terviews,”  Mr.  Scheer  says.  “If 
one  strong-minded  man  in  the 
agency  wants  to  say  the  earth 
is  square  and  another  says  he 
knows  that  it’s  round,  that’s 
fine.  We  often  have  two  .scien¬ 
tists  get  up  on  the  same  plat¬ 
form  and  disagree.  It’s  the 
healthiest  thing  you  could  have.” 

‘Incapable  uf  Lying’ 

Mr.  Scheer  says  administrator 
Webb  shares  his  conviction  that 
honesty  is  the  best  policy.  “Jim 
Webb  is  incapable  of  lying  to 
the  press,”  he  says.  NASA  is 
also  one  of  the  few  agencies 
that  is  required  by  law  to  dis¬ 
seminate  information  on  its  ac¬ 
tivities. 
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Recently,  Mr.  Scheer  drew  the 
ire  of  some  NASA  technicians 
when  he  insisted  that  the  agency 
give  the  full  details  on  the  scrub¬ 
bing  of  the  long-awaited  Saturn 
launch  that  was  to  give  the 
U.  S.  the  lead  over  the  Russians 
in  missile  power.  The  shot  had 
to  be  cancelled  because  of  a 
thoughtless,  human  “goof”  by 
a  technician  \Yho  left  a  piece 
of  equipment  plugging  a  fuel 
line.  “Some  people  wanted  to 
say  the  shot  was  cancelled  due 
to  technical  malfunction  and  let 
it  go  at  that,”  Mr.  Scheer  says. 
"No  one  would  have  been  the 
wi.ser.  But  I  felt  we  ought  to 
tell  the  whole  story.” 

Some  reporters  don’t  like  the 
daily  mechanics  of  the  opera¬ 
tion.  They  say  it  often  takes 
too  long  to  get  needed  informa¬ 
tion,  that  press  officers  “get 
cautious”  on  subjects  involving 
internal  relations  in  the  agency. 
One  reporter  calls  the  staff 
“overmanned”  and  says  “there’s 
a  lot  of  dead  wood  over  there.” 

Another  newsman  pinpoints 
a  problem  for  the  information 
unit.  “The  scientific  community 
looks  askance  at  the  press.  The 
press  office  has  a  constant  fight 
over  whom  this  information 
really  belongs  to.” 

Scientists’  Papers 

The  traditional  method  for  a 
scientist  to  reveal  new  discov¬ 
eries  is  the  presentation  of  a 
paper  at  a  scientific  conclave  or 
publication  of  it  in  a  scientific 
journal.  “A  scientist  is  a  man 
who  wants  to  be  judged  by  his 
peers,”  says  Walter  Pennine, 
deputy  director  of  the  public 
information  unit.  “He’s  apt  to 
cling  to  information  he  develops 
until  he  can  present  it  to  the 
scientific  community.  He’ll  sit 
on  it  until  he’s  ready  to  go  with 
it.  We  have  to  fight  with  them 
all  the  time.  After  all,  they’re 
on  the  taxpayer’s  payroll,  and 
information  ought  to  be  gotten 
to  the  public  quickly  and  in 
understandable  form.” 

The  release  of  information  on 
foreign  space  shots  —  in  par¬ 
ticular  Soviet  shots  —  is  a  sore 
spot  with  many  reporters. 
NASA  issues  a  “satellite  situa¬ 
tion  report”  containing  informa¬ 
tion  about  worldwide  space  ac¬ 
tivity.  However,  often  shots  that 
have  been  announced  by  the 
Russians  do  not  appear.  The 
problem  stems  from  the  fact 
that  the  North  American  Air 
Defense  Command  (NORAD) 
compiles  and  releases  all  the  in¬ 
formation  contained  in  the 
NASA  report.  “It’s  the  classic 
shell  game,”  complains  one  re¬ 
porter.  He  says  NASA  refers 
reporters  to  the  Pentagon  and 
the  Pentagon  sends  them  back 
to  NASA.  Newsmen  say  the  De¬ 
fense  Department  is  drawing  an 
ever-tightening  curtain  around 


U.  S.  military  space  activity." 

Dutu  on  Foreign  Shots 

Julian  Scheer  defends 
NASA’s  role  in  the  squabble. 
“We  issue  the  report  with  in¬ 
formation  given  to  us  by 
NORAD.  We  are  not  in  the 
business  of  gathering  data  on 
foreign  shots.  The  press  comes 
running  to  us  saying  the  .satel¬ 
lite  situation  report  is  wrong, 
and  they  accu.se  us  of  withhold¬ 
ing  information.  We  don’t 
gather  the  information.  We 
don’t  have  any  resources  and 
we  don’t  do  any  of  the  tracking. 
The  agency  has  no  requirement 
to  monitor  space  activity,  so  we 
can’t  go  to  the  Pentagon  and 
claim  we  have  to  have  the  in¬ 
formation.” 

He  adds,  “We’re  sometimes 
charged  with  withholding  infor¬ 
mation,  but  I  maintain  we  don’t. 
Some  reporters  have  a  built-in 
feeling  that  since  this  is  a  gov¬ 
ernment  agency  we  have  .secrets 
hidden  in  a  deep,  dark  closet, 
and  if  they  could  only  get  the 
key  everything  would  come 
tumbling  down,  as  in  Fibber 
MetJee’s  closet.  We  don’t  have 
.secrets.  We’re  required  by  law 
to  tell  everything  we  know  that 
does  not  involve  national  se¬ 
curity.” 

The  handling  of  the  astro¬ 
naut  program  —  one  of  the  liest 
covered  programs  in  U.  S.  his¬ 
tory  —  has  caused  several  head¬ 
aches  for  NASA.  The  colorful 
“Shorty”  Powers,  the  informa¬ 
tion  officer  who  was  the  voice 
of  the  astronauts,  was  removed 
from  that  spot  after  clashes 
with  the  press  and  reported  fric¬ 
tion  with  the  astronauts.  A  hue 
and  cry  arose  from  the  press 
when  the  agency  announced  that 
the  astronauts  had  signed  a  con¬ 
tract  to  sell  their  personal 
stories  to  Life  magazine.  There 
was  criticism  that  it  represented 
a  commercialization  of  a  great 
adventure  financed  by  U.  S.  tax- 
l)ayers  and  newsmen  grumbled 
because  they  thought  Life  men 
enjoyed  special  access  to  the 
astronauts. 

In  the  Public  Domain 

“The  astronauts  sell  their  per¬ 
sonal  stories,”  Mr.  Scheer  says. 
“As  an  agency  we  are  not  inter¬ 
ested  in  whether  their  families 
sing  in  church  choirs.  We’re 
not  in  the  publicity  business. 
An  astronaut’s  experiences  dur¬ 
ing  the  flight  or  in  training  are 
in  the  public  domain.  We  are 
very  scrupulous  about  the  whole 
thing  to  make  the  astronauts 
as  accessible  to  all  media  as 
they  are  to  Life.  We  have  the 
right  to  see  the  Life  .stories 
before  they  are  printed,  and 
they  are  not  written  until  long 
after  the  astronauts  have  had 

{Continued  on  page  44) 
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Forei^  Policy  Confab 
Planned  for  Newsmen 

Washington 

The  Department  of  State  will 
have  a  foreiffn  policy  conference 
for  editors  and  broadcasters 
April  20  and  21  here.  Secretary 
Rusk  will  address  the  conference 
and  Defense  Secretary  McNa¬ 
mara  will  participate  in  .some  of 
the  sessions. 

This  is  the  eighth  in  a  series 
of  foreign  policy  confei'ences 
since  1961. 

The  program  will  include  a 
series  of  roundtable  discussions 
covering  Africa,  Eastern  Eu¬ 
rope,  Sino-Soviet  relations. 
Southeast  Asia,  the  Near  East, 
the  Western  Alliance,  di.sarma- 
ment  and  trade. 

The  “background  only”  rule 
will  be  in  effect. 

• 

13(),(KM)  Books  SobI 

Cleveland 

W  es  Gallagher,  general  man¬ 
ager  of  the  Associated  Press,  in 
a  letter  to  Philip  W.  Porter, 
executive  editor  of  the  Plain 
Denltr,  has  reported  that  the 
Plain  Dealer  has  distributed 
more  copies  of  “The  Torch  Is 
Passed”  than  any  other  of  the 
AP-affiliatetl  papers  in  the  U.S. 
Readers  of  the  PD  have  ordere<l 
more  than  130,000  copies  of  the 
Kennedy  book. 


The  Chronicle  Telegram 

Spencer  will  truck  water  in 


set  in  1884 


READ  ON! — Prof.  Edmund  C. 
Arnold  of  Syracuse  University 
praises  this  headline  technique 
used  by  the  Elryia  (Ohio)  Chroni. 
cle-Telegram  to  lead  the  reader 
from  a  local  story  into  related 
wire  stories,  (in  this  example,  the 
weather). 


In  Newsprint  Sales 

John  A.  Sayre,  46,  New 
Canaan,  Conn.,  has  been  named 
manager,  commercial  .sales,  for 
the  Coo.sa  River  Newsprint  Di¬ 
vision  of  Kimberly-Clark  Cor¬ 
poration.  Formerly  in  .sales  for 
Great  Northern  Paper  Co.,  for 
24  years,  .Mr.  Sayre  will  work 
temiKirarily  out  of  the  New 
York  Kimberly-Clark  office  and 
eventually  will  lie  in  the  Atlanta 
office. 


THE  ALL  AMERICAN  MADE 
50-Star  Flag  Kit 
that  can  make  your  community 

“FLAG  CITY,  U.S.A.” 


3'x5'  American-made,  high  quality  Thor  bunting, 
50-star  American  Flag  (sewed  stripes) 


2-piece  6-ft.  jointed  hardwood  pole  (for  easy  stor- 


ATLAS  FLAG  CORPORATION  OF  AMERICA 


416  East  Washington  St.  •  Benton.  Illinois  •  Telephone  439-2600 


NASA 
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lengthy  sessions  with  all  the 
jiress.” 

Besides  the  astronaut  pro¬ 
gram,  the  NASA  information 
unit  is  charged  with  getting 
data  out  of  the  various  NASA 
training  centers  and  labora¬ 
tories  scattered  throughout  the 
country.  The  public  information 
division,  headed  by  O.  B.  Lloyd, 
is  one  of  the  three  offices  under 
the  direction  of  Julian  Scheer. 
The  others  are  a  Special  Activi¬ 
ties  Division  and  an  Educational 
Program  Services  Division.  The 
public  affairs  section  has  115 
staffers  and  an  annual  budget 
of  $1,185,000. 

Press  Kits  Prx'pared 

The  information  division  is 
headquartered  in  Washington, 
but  it  has  officers  at  the  field 
centers  and  launch  sites.  Mem¬ 
bers  of  the  staff  are  also  as¬ 
signed  to  each  of  the  three  ma¬ 
jor  program  divisions  of  the 
agency:  Manned  Space  Flight, 
Office  of  Space  Sciences  and  Of¬ 
fice  of  Advanced  Research  and 
Technology.  Besides  the  routine 
press  releases,  the  information 
officers  prepare  special  press 
kits  liefore  every  major  launch 
or  test  containing  detailed  scien¬ 
tific  information.  An  innovation 
is  a  series  of  background  brief¬ 
ings  for  the  press,  in  which 
scientists  from  various  fields  sit 
down  with  reporters  and  discuss 
the  major  advances  and  prob¬ 
lems  in  these  fields. 

The  26  .staffers  in  the  press 
office  handle  about  200  calls 
from  the  press  and  public  per 
day,  and  answer  500  letters  per 
month.  “The  calls  we  get  from 
newsmen  often  take  time,”  says 
Walter  Pennine.  “It’s  not  like 
calling  up  the  Defense  Depart¬ 
ment  and  asking  how  many 
regiments  there  are  at  Fort 
Riley,  Kansas.  Our  people  have 
to  understand  what  they  get 
from  the  scientists  and  be  able 
to  i)ut  it  into  understandable 
terms.”  The  unit  also  writes  and 
edits  a  “space  sheet”  that  is 
mailed  to  several  hundred  pa- 
liers  throughout  the  country. 

At  rocket  launches,  special 
anangements  are  made  for  the 
press.  A  pre-launch  briefing  is 
held,  and  a  special  stand  is  pro¬ 
vided  for  reporters.  An  infor¬ 
mation  officer  is  stationed  inside 
the  blockhouse  to  answer  re¬ 
porters’  questions  relayed  by 
telephone.  In  the  case  of  a 
manned  shot,  the  astronaut 
holds  a  lengthy  briefing  after 
the  shot. 

Educatiuiial  Program 

Under  the  aegis  of  the  public 
affairs  administrator,  NASA 
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also  carries  on  an  e;  :<nsive 
educational  program.  .School 
textbooks  usually  lag  i.ir  be¬ 
hind  the  most  recent  a  ^ance- 
ments  in  space  science. and 
NASA  helps  fill  the  g.;p  with 
liamphlets,  audio-visual  .uds  and 
films.  A  fleet  of  Span  mobiles, 
21  trucks  that  contain  iraterial 
for  a  traveling  space  science 
demonstration,  visit.'  high 
schools  and  colleges  throughout 
the  country.  A  NASA  lecturer 
explains  aspects  of  the  space 
piogram  to  the  youngsters  in 
the  schools. 

NASA  also  helps  to  organize 
space-education  institute.^,  .semi¬ 
nars  and  workshops  for  teachers 
and  school  administrators  and 
participates  in  programs  spon¬ 
sored  by  national  educational 
and  youth  organizations.  The 
agency  gives  prizes  in  the  Na¬ 
tional  Science  Fair  and  .spon¬ 
sors  its  own  national  science 
awards  in  space  science  projects. 
The  student  winners  spend  two 
days  at  a  NASA  center  rubbing 
elbows  with  scientists  and  pre¬ 
sent  scientific  papers  to  a  panel 
of  scientists.  NASA  aUso  helps 
amateur  scale  model  -  rocket 
builders  and  amateur  rocketeers 
through  grants  and  the  release 
of  specialized  information. 

The  office  of  Special  Activi¬ 
ties  arranges  NASA  exhibits 
throughout  the  world.  A  current 
project  is  a  Space  Park  spon¬ 
sored  by  NASA  and  the  De¬ 
fense  Department  at  the  New 
York  World’s  Fair.  The  unit 
also  writes  speeches  for  NASA’s 
top  men,  and  runs  a  speaker’s 
bureau  to  fill  requests  from 
groups  who  want  a  NASA 
spokesman  at  their  conventions 
or  meetings. 

“Everybody  wants  an  astro¬ 
naut,”  says  Edward  Pierce, 
head  of  the  division.  “What  we 
need  are  inflatable  astronauts 
with  voice  boxes  to  send 
around.”  Mr.  Pierce’s  division 
also  handles  the  .semi-annual  re¬ 
ports  to  Congress  that  the 
Agency  is  reijuired  to  make. 

• 

Atl  Staff  (^hun^e»s 
Ill  Rockford,  E4;iii 

ROCKEXtRD,  Ill. 

Robert  G.  Howard  has  lieen 
named  retail  advertising  man¬ 
ager  of  the  Rockford  Morning 
Star  and  Rockford  Register-Re¬ 
public. 

Mr.  Howard,  38,  succeeds  W. 
Walton  Crouch,  who  will  become 
advertising  director  of  the  Rlgin 
Daily  Courier-News  on  April  10. 

Mr.  Howard  has  been  general 
advertising  manager  since  Feb¬ 
ruary,  1962. 

Richard  G.  Lundgren,  adver¬ 
tising  director  of  the  Rockford 
papers,  also  announced  appoint¬ 
ment  of  James  K.  Hirst,  29,  as 
assistant  manager  of  general 
advertising. 
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IKW  TO  MAKE  YWIR  MAH  PROPOSE  IN  1964 

(A  l*op  Y*or  Manuol  For  Sir**!*  Womon) 


READ  THE  TRAVELER! 
EXCITING  WRITING!! 


PROMOTION 


Creativity  Shown 


It  has  been  said  that  a  news-  Phoenix  (Ariz.)  (iazette  promo- 
paper’s  promotion  ads  should  be  tion  ad’s  art.  This  ad  from  Bill 
the  best  examples  of  creative  Shover’s  shop  shows  what  you 
advertising  in  the  paper,  setting  can  do  when  you  Dig. 
an  example  in  creativity  for  Finally,  we  come  to  the  num- 
other  newspaper  advertisers.  bers.  Promotion  ads  are  famous 
The  four  promotion  ads  re-  for  them.  Showing  circulation 
produced  on  this  page  are  all  figures  and  gains  in  roman 
outstanding  examples.  There’s  numerals,  however,  showed  more 
not  a  single  illustration  cliche  than  a  little  ingenuity  on  the 
or  tired  typeface  among  them.  part  of  the  Chicago  Stin-Times 
The  Philadelphia  Inquirer  promotion  people, 
page  (above)  uses  a  “leap  year’ 
theme  to  promote  the  newspa- 
interest  tc 
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per’s  content 

women  readers.  Has  your  news¬ 
paper  run  a  leap  year  ad?  You 
still  have  nine  months  to  get  one 
in  the  works. 

The  Boston  Traveler  adver¬ 
tisement  (upper  right)  promot¬ 
ing  Hedda  Hopper’s  Hollywood 
column  won  a  Boston  Advertis¬ 
ing  Art  Medal  for  Leonard  Kar- 
sakov,  art  director  for  the  Bres- 
nick  Company,  the  Herald-Trav- 
cler’s  ad  agfency.  Mr.  Karsakov 
ingeniously  used  the  hand-let¬ 
tered  “Hollywood”  to  form 
Hedda  Hopper’s  trade-mark,  a 
lar-out  hat.  And  it  suggests  a 
hatful  of  ideas  for  promoting 
ilher  syndicated  features,  too. 

What  are  the  tools  of  a  work- 
teg  reporter?  Spadework’s  most 
iteportant  of  all,  suggests  the 
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TKaI'i  th«  numlwi  oi  Chicago  araa 

Lk).  btighi  Surviay  Sun  Timaa  «ich  Sutvloy 
(iuiing  rwtwuaiy  Tha  Sun  TintM  hat  attiacUAi 
OVM  XnniDCXU  (27.MU  new  lamuwa 
artcw  r«twuaiy,  1963.  It's  mada  a  lung  iMm 
gam  ol  muia  than  CXXVTICDXXlll 
(127.423)  tinea  rakiua.r.  lh)54. 

Matal:  Whan  In  Chicago,  do  at  tha  Chtca* 
>^>antdo.  Tty  lha  BiighI  Ona.  Saa  why  <ha 
Sunday  Sun  Timat  hat  baan  Chica^:^  t  only 
glowing  newi|>apai  bt  tha  patl  10  yaait! 
fV'M  WAKE  UP  TO  THE  BMIOHr  ONE 


fV'M  WAKE  UP  TO  THE  •PIOHT 

[i:JTlMSimd8irSun-1li 


Hiw  many  m  yuui  Umily.  I.  II.  Ill  IV  V’ 
Thay'U  ail  aniuy  (ha  btg  bttghi  C'hK-ago  Sun- 
Timat  cm  Sunday  and  VII  days  a  waak! 
Call  321  2725  kx  hnma  dalivaty 


The  Phoenix  Gazette 


45 


EDITORIAL  WORKSHOP -  - 


By  Roy  H.  Copperud 

Author  of  'Words  on  Paper' 


Eating  Words 

A  generation  ago  one  way  you  could  tell  a  cub  from  a 
seasoned  reporter  was  that  the  seasoned  reporter  knew 
there  was  no  n  in  restaurateur. 

If  this  test  was  inconclusive,  you  could  try  Court  of 
St.  James’s;  everything  hung  on  getting  James’s  in  just 
that  form.  James’  was  grounds  for  excommunication.  The 
court  was  the  address  of  the  American  ambassador  in 
London  (I  think);  at  any  rate,  it  was  not  important 
to  know  this;  it  was  important  only  to  know  how  to 
write  it.  Court  of  St.  James’s  was  unlikely  to  loom 
very  large  in  the  writing  of  reporters  other  than  those 
assigned  to  London,  hut  that  didn’t  matter  either;  the 
inclusion  of  the  term  in  stylebooks  was  de  rigueur. 

Restaurateur,  admittedly,  had  a  wider  use,  especially 
in  papers  where  it  was  likely  to  be  applied  to  the  opera¬ 
tor  of  a  hamburger  stand.  Such  is  the  force  of  attrac¬ 
tion  of  restaurant,  how'ever,  that  the  forbidden  n  often 
crept  in.  So  often,  in  fact,  that  Webster  now  has  a  new 
dispensation;  both  restauranteur  and  restaurateur  are 
recognized. 

This  does  seem  like  a  shabby  way  to  treat  those  pla¬ 
toons  of  reporters  whose  self-respect  has  hinged  so  long 
on  knowing  the  spelling  restaurateur,  and  there  may 
l)e  some  comfort  in  the  fact  that  none  of  the  other  new 
desk  dictionaries  admits  the  n. 


Wayward  Words 

Only  the  pedant  insists  that  nice  means  exacting  and 
must  not  be  used  in  the  sense  pleasant  or  agreeable.  It 
may  mean  either,  and  the  context  always  shows  which. 
The  meanings  attached  to  this  word  at  various  times 
have  a  long  and  tortuous  history,  which  will  not  be  gone 
into  hei-e.  Suffice  it  to  say  that  the  word  of  its  forebears 
has  meant  everything  from  foolish  to  delicately  balanced. 

Xicety,  on  the  other  hand,  preserv’es  one  of  the 
specialized  senses  of  nice,  and  does  not  mean  something 
pleasant  or  agreeable.  In  general,  a  nicety  is  a  detail  or 
a  minute  distinction,  as  “The  niceties  of  formal  etiquette 
are  seldom  observed  today.” 

*  *  * 

Xetv  innovation  is  carelessly  redundant;  an  innova¬ 
tion  is  by  definition  new. 

*  *  * 

As  applied  to  design,  modem  and  modernistic  have 
different  meanings.  What  is  modern  is  contemporary, 
more  or  less,  by  whatever  standards  apply  to  the  art 
or  field  in  question.  Modernistic  applies  to  a  jagged, 
angular  school  of  design  that  lived  and  died  in  the  20s 
and  30s,  and  the  term  now  generally  is  derogatory. 

*  *  * 

The  application  of  the  term  midlands,  which  is  best 
known  as  applying  to  the  interior  of  England,  to  the 
American  Midwest  appears  to  be  an  affected  importation. 

*  <)>  « 

Major  portion  of  is  excessive  for  tnost  of. 


1  Harris  Group 
I  EmployesAre 
j  Millionaires 

I  Hutchinson,  Kans. 

Employes  of  the  Harris  Group 
of  media  in  Kansas  and  Iowa, 
=  collectively,  are  millionaires. 

I  Through  their  newspaper  and 
I  radio  station  profit  -  sharing 
I  trusts,  the  487  workers  have 
I  piled  up  nearly  $5  million.  Some 
I  of  their  money  last  year  earned 
I  as  much  as  11  per  cent. 

I  The  Harris  newspapers  in- 
I  elude  the  Hutchinson  Xews, 
I  Salina  Journal,  Garden  City 
I  Telegram,  Chanute  Tribune  and 
Ottawa  Herald,  all  in  Kansas, 

:  and  the  Burlington  Hawk-Eye 
I  in  Iowa.  Radio  stations  are 
I  KIUL  in  Garden  City  and  KBUR 
I  in  Burlington,  Iowa. 

I  Stocks,  bonds  and  cash  at  the 
i  end  of  1963  reached  an  all-time 
I  high  valuation  of  $4,836,000. 
I  After  payments  of  $763,000  to 
1  participants  over  the  years,  the 
I  total  as  of  Jan.  1,  1964  was  $4,- 
I  074,000. 

I  The  first  of  the  Employe 
I  Profit-Sharing  Trusts  in  the 
I  Harris  Group  were  set  up  22 
I  years  ago  to  provide  for  em- 
I  ploye  retirement,  create  employe 
I  interest  in  product  improvement 
I  and  to  increase  empioye  lon- 
I  gevity. 

I  Each  year,  the  companies  con- 
I  tribute  a  portion  of  their  profits 
I  before  taxes  to  the  trusts.  Since 
I  the  trusts  began,  the  newspa- 
I  pers  and  radio  stations  have  con- 
j  tributed  $2,850,000. 

I  The  trusts  also  own  25  per 
I  cent  of  the  common  stock  of 
I  their  respective  companies.  Em- 
I  ployes,  therefore,  receive  regru- 
I  lar  dividends  from  their  stock 
I  in  the  trust  in  addition  to  the 
I  annual  contribution. 

The  other  trust  funds  are  in- 
f  vested  in  a  varied  portfolio,  su¬ 
pervised  by  a  New  York  bank. 

I  In  1963,  the  trusts’  asset  valua- 
1  tion  increased  to  $688,000  and 
the  trusts  income  climbed  to 
I  $1,157,000. 

Employes  do  not  contribute  a 
I  penny  to  the  trusts.  However, 

I  under  a  savings  program  added 
I  in  1960,  they  may  voluntarily 
I  participate  in  a  savings  plan 
I  through  payroll  deduction. 

I  The  employes’  savings  fund 
I  swelled  to  $141,000  by  the  end 
I  of  1963.  About  $18,000  has  been 
I  drawn  out  of  the  savings  ac- 
I  counts. 

Under  the  savings  plan,  a 
!  trust  participant  of  at  least  one 
=  year  may  authorize  payroll  de- 
1  ductions  of  from  2  to  10  per  cent 
i  of  his  earnings.  The  money  is 
I  mingled  with  the  retirement 
fund  for  investment  purposes, 

EDITOR  8C  P 


but  is  not  earmarked  for  retire¬ 
ment.  The  employe  may  with¬ 
draw  his  savings  at  any  time 
upon  90  days  notice. 

In  the  regular  tnust  program, 
an  employe  becomes  eligible  to 
participate  in  the  trust  after  six 
months  employment. 

An  allocation  of  funds  is  made 
annually  to  the  individual’s 
trust  account.  Money  distributed 
annually  comes  from  that  year’s 
company  contribution,  from  for¬ 
feitures  of  accounts  by  employes 
who  have  left  the  company, 
from  earnings  and  apj)reciation 
of  assets. 

Contribution  and  forfeiture 
funds  are  distributed  equally  on 
the  basis  of  an  employe’s  earn¬ 
ings  and  his  years  of  service. 
Each  person,  too,  receives  his 
proportionate  share  of  earnings 
and  appreciation. 

Should  an  employe  leave  l)e- 
fore  five  years  of  .service,  he 
forfeits  his  whole  account.  At 
five  years,  he  gains  a  50  per 
cent  vested  interest  in  his  ac- 
coimt,  with  a  added  5  per  cent 
for  each  additional  year.  At  15 
years,  he  has  a  100  per  cent 
vested  interest. 

Upon  retirement  (at  65  for 
men,  60  for  women  but  optional 
for  both  at  55),  a  participant 
may  spread  his  account  pay¬ 
ments  over  10  to  20  years  or 
take  his  fund  in  lump  sum.  If 
an  employe  leaves  the  company 
prior  to  retirement,  his  account 
is  frozen,  continuing  to  appreci¬ 
ate  and  draw  interest,  until  he 
reaches  retirement  age. 

Upon  death  or  permanent  dis¬ 
ability,  the  fund  is  paid  to  a 
designated  beneficiary. 

• 

I'^.EA  Gives  Awartl 
lo  Moss  for  Fol 

'Washington 

A  National  Editorial  Associa¬ 
tion  Award  of  Merit  has  been 
presented  to  Rep.  John  E.  Moss 
(D.-Calif.)  by  Max  Thomas, 
Kerrville  (Texas)  Daily  Times, 
NEA  president. 

The  presentation  was  made 
during  the  association’s  govern¬ 
ment  relations  workshop  March 
13  in  recognition  of  the  Con¬ 
gressman’s  “continued  and  out¬ 
standing  support”  of  Fol.  For 
nine  years  Rep.  Moss  has  been 
chairman  of  the  House  Govern¬ 
ment  Operations  Committee’s 
now  permanent  Government  In¬ 
formation  Subcommittee. 

The  workshop  was  attended 
by  137  editors  and  publishers. 
• 

Editor  Now  Banker 

Jonesboro,  Ark. 

Eugene  B.  Smith  Jr.,  man¬ 
aging  editor  of  the  Jonesboro 
Evening  Sun  during  the  last  15 
years,  has  been  elected  as  assist¬ 
ant  to  the  president  of  the  Citi¬ 
zens  Bank  at  Jonesboro. 
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Travel  Eds  Unpack 
Working  Questions 


Norfx)LK,  Va. 

.  .  it  has  long  since  been 
time  for  newspapers  to  recognize 
that  travel  is  not  merely  the 
kinffdom  of  the  upper  classes  but 
is  more  and  more  the  condition 
and  aspiration  of  the  average 
citizen. 

“By  neglecting  to  inform  our 
readers  conscientiously  of  travel 
opportunities,  we  have  not  done 
our  editorial  duty. 

“If  that  argument  lacks  per¬ 
suasiveness,  I  could  add  that  we 
have  lost  some  advertising 
dollars  by  the  same  failure. 

This  was  the  keynote  from  the 
publishers’  viewpoint  sounded  at 
the  Travel  Writers  Workshop 
here  by  Harold  G.  Sugg,  vice- 
president  and  assistant  pub¬ 
lisher  of  the  Norfolk  Ledger- 
Star  and  Virginian-Pilot. 

The  March  22-23  workshop, 
sponsored  by  the  Society  of 
.American  Travel  Writers,  was 
directed  by  R,  K.  T.  Larson, 
associate  editor  for  public  serv¬ 
ice,  of  the  Norfolk-Portsmouth 
Newspapers. 

Newspapers  from  across  the 
country  sent  managing,  Sunday 
and  travel  editors  and  adver¬ 
tising  men. 


Transcripts  in  book  form  will 
be  available  in  limited  quanti¬ 
ties  to  schools  of  journalism, 
newspapers,  and  other  travel 
interests. 

Panel  sessions  were  presided 
over  by  Mike  Frome,  president 
of  the  Society.  Panelists  were 
Kermit  Holt,  travel  editor  of  the 
Chicago  Tribune;  Bill  Hughes, 
travel  editor  of  the  Cleveland 
Press;  Bob  Meyer,  travel  editor 
of  the  New  York  World-Tele¬ 
gram;  George  McGrath,  of  Wes¬ 
ley  Associates,  and  Don  Gon¬ 
zales,  vicepresident  of  Colonial 
Williamsburg. 

Advice  uu  Pitfalls 

Advice  of  the  propagation, 
feeding  and  care  of  newspaper 
travel  pages  .sounded  similar  to 
that  given  a  novice  traveler 
leaving  the  family  fireside: 

How  to  get  there. 

Beware  of  strangers. 

Get  out  and  push  if  you  bog 
down.  Don’t  coast. 

Avoid  this,  that  and  the  other 
|)itfalls. 

The  following  questions  w’ere 
generated  in  “cell”  sessions: 


THE  NEW  TRAVEL 
SECTION 

1.  How  can  a  small  paper 
(circ.  100,000)  justify  travel 
writer  or  editor? 

2.  How  do  you  build  travel 
page  from  scratch? 

3.  What  is  the  correct  way  to 
e.stablish  a  new  travel  section? 

4.  How  can  someone  just  be¬ 
ginning  a  travel  section  get  pro¬ 
fessional  information,  advice 
and  criticism? 

5.  Should  a  parttime  travel 
editor  rely  exclusively  on  puffs 
if  that  is  the  only  way  to  put  out 
a  travel  section? 

C.  How  do  you  get  a  travel 
section  with  fulltime  personnel? 

TRAVEL  PAGE 

1.  What  should  l)e  proper 
l)alance  between:  a.  local  and 
far-away  exotic  places?  b.  travel 
news  writing  and  advertising 
space  (including  “puff”  stories) 
on  a  page? 

2.  How  much  reader  interest 
really  exists  in  distant  exotic 
places  f 

3.  How  can  medium-sized 
l)aper  put  out  a  brighter  travel 
page? 

4.  Are  we  keeping  up  with 
changes  in  travel  habits  and 
travel  interests? 

5.  What  constitutes  a  good 
travel  photograph? 

6.  How  much  travel  writing 


be  “travel  adventure"  oriented? 

OUTSIDE  SOURCES 

1.  What  should  be  proper 
or  good  will  for  paper  which  has 
no  fulltime  travel  editor? 

2.  How  do  you  develop  depend¬ 
able  sources  for  interesting 
material? 

3.  How  do  you  gain  adequate 
first-hand  knowledge  of  areas 
which  you  can’t  afford  to  visit? 

4.  Free  Lance  Contributors: 
How  do  you  find  and  stimulate? 
How  heavily  should  you  rely  on 
them?  a.  frequently?  b.  editing 
thoroughness? 

5.  What  are  some  good  guide¬ 
lines  for  editing  outside  copy? 


How  much  time  should  travel 
editor  spend  traveling? 

1.  What  code  of  ethics  regard¬ 
ing  “free  Trips"?  a.  Can  free 
trips  be  objectively  reported? 

b.  Can  a  free  trip  “no  strings 
attached”  policy  survive  long? 

c.  What  are  the  key  determining 
factors  in  deciding  whether  to 
turn  down  or  accept  a  “free 
trip”? 

2.  Do  any  papers  have  travel 
news  staff  “pay  own  way  ? 

3.  Where  do  you  draw  line 
between  travel  for  personal  rea¬ 
son  and  traveling  to  represent 
your  paper? 

(Continued  on  page  48) 


A  minimum 


PLATES 
a  minute 

by  the  M-A-N  push-button  process 

The  fully-automatic  M-A-N  Caster/Finisher  was  designed 
to  meet  the  rigid  requirements  of  the  most  sophisticated 
newspaper  operation  ...  and  has  proven  its  capabilities  in 
actual  production.*  It  casts,  shaves,  cools,  dries  and  trims 
a  predetermined  number  of  plates  from  any  standard  news¬ 
paper  mat.  For  a  completely  modern  molding  and  casting 
operation  the  M  A-N  Caster/Finisher  should  be  comple¬ 
mented  by  the  fully-automatic  M-A-N  Multopress.  Both  are 
available  exclusively  through  R.  Hoe  & 

Co.,  Inc.,  910  E.  138th  St.,  N.  Y.  54,  N.  Y.  n  W  EL 

M-A-N  CASTER/FINISHER 

*Units  now  in  operation  or  on  order  for  Louisville  Courier*Journal,  Orlando  Sentinel-Star,  Los  Angeles  Times,  The 
Oklahoman,  Portland  Oregonian,  Birmingham  News  and  La  Presse  (Montreal). 
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NORFOLK  STOPOVER — Attending  workshop  for  travel  editors  were: 
Left  to  right — John  Harris,  Sunday  editor  of  the  Boston  Globe;  Richard 
Leonard,  managing  editor  of  the  Milwaukee  Journal;  Murray  Brown, 
travel  editor,  UPl;  and  Mike  Frome,  president  of  the  Society  of  Ameri¬ 
can  Travel  Writers.  They  are  standing  near  the  General  MacArthur 
Memorial. 


Travel  Editors 

(Continued  from  page  47) 


4.  How  can  I  jret  funds  to 
cover  my  trax>el  expenses  for 
reporting  purposes? 

ADVERTISING  and  NEWS 

1.  How  to  overcome  pressures 
from  advertising  without  losing 
business  for  your  paper? 

2.  How  do  you  handle  com¬ 
mercial  names  (hotel,  amuse¬ 
ment  parks,  travel  lines)  in 
stories? 

3.  How  can  you  eliminate  “all 
advertising”  pages  in  the  travel 
sections?  (layout) 

4.  How  much  “free  adver¬ 
tising”  should  be  permitted  in 
travel  stories  and  columns? 

5.  How  much  have  other 
papers  successfully  reduced  in¬ 
fluence  of  advertising  depart¬ 
ments  in  travel  section? 

6.  How  to  get  adequate  space 
divorced  of  correlation  to  adver¬ 
tising  interests? 

HOW  CAN  I  CONVINCE 
MANAGEMENT  OF: 

1.  Importance  of  Travel 
News? 

2.  Need  for  space  and  time  to 
prepare  copy? 

3.  Need  of  more  editorial 
space? 

4.  Need  for  time  and  money 
for  trip  for  first-hand  stories? 

5.  “Developing”  travel  section 
plus  revenue  potential  of  a  good 
travel  section? 

6.  Need  for  space  throughout 
the  year? 

7.  Fact  that  travel  is  work 
and  not  a  lark? 

Pointing  out  that  “leisure  time 
will  change  our  lives  more  than 
any  other  technological  advance 
ever  has  done”  and  that  “travel 
represents  a  vital  and  rapidly 
growing  part  of  our  economy,” 
Mr.  McGrath  of  the  W.  P. 
Colton  Division  of  the  Wesley 
Associates,  declared: 

“When  you  have  developed 
readership,  advertisers  will  come 
knocking  at  your  door.” 

Mr.  (^nzales  said  Colonial 
Williamsburg  keeps  its  adver¬ 
tising  and  publicity  functions 
separate. 

Tracing  the  history  of  travel 
advertising  from  the  road  sign 
on,  he  advised  that  now  “crea¬ 
tion  of  the  desire  to  visit  a  place 
before  tourists  leave  home  is 
becoming  an  absolute  essential.” 

Other  modem  factors,  he 
noted,  “translates  into  adver¬ 
tising  space  as  the  tempo 
quickens.” 

Respect  for  Section 

Mr.  Holt  reported  travel  ad¬ 
vertising  linage  is  constantly 
going  up  in  the  Chicago  Tribune. 
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“There  must  l)e  a  reason,”  he 
.said.  “We  think  we  know  what 
it  is:  We  put  out  a  section 
people  want  to  lead,  not  a  puff 
.sheet.  They  respect  it.  And  be¬ 
cause  people  read  it  and  respect 
it  advertisers  want  to  get  in. 

Reader  He^ponMbilily 

“The  travel  editor  has  one 
responsibility — the  reader.  I 
work  for  the  reader,  an  ordinary 
traveler. 

“In  a  sense  my  job  is  promo¬ 
tion,  too,  but  only  in  its  broadest 
aspects.  In  issues  of  conflicting 
interest  my  duty  is  to  the  reader 
or  traveler,  not  the  pui^’eyor  of 
travel.  And  if  an  advertiser’s 
story  isn’t  as  good  as  a  non¬ 
advertiser’s  he  loses  out  in  the 
news  columns. 

“I’m  not  interested  in  adver¬ 
tising  as  such,  except  that  I  like 
to  work  for  a  money-making 
organization  and  except  that  the 
more  adv'ertising  there  is,  the 
more  editorial  space  I  have  to 
play  with.” 

Mr.  Frome  traced  the  history 
of  travel  editing  over  the  past 
15  years,  from  clipping  and 
pasting,  to  ad  selling  and  giving 
“readers  and  puffs”  as  induce¬ 
ments. 

Booster  and  Critic 

“This  is  the  past,”  he  said. 
“Not  yet  universally,  but  it 
should  be,  and  we  hope  this 
workshop  will  contribute  to  the 
widespread  recognition  of  the 
travel  section  as  a  key  compon¬ 
ent  of  every  newspaper,  worthy 
of  skilled,  professional  editing. 

“Travelers  explore  history, 
art,  architecture,  gardens,  parks. 
They  will  be  even  more  sophis¬ 
ticated  and  discriminating,  de¬ 
manding  the  very  best  quality 
in  places  they  visit  and  in 
peri^icals  that  furnish  guidance 
to  them. 

“Thus  the  travel  editor  of 
today  and  tomorrow  faces  a 
tough  set  of  qualiflcations.  He 
must  love  his  work.  He  should 
be  one  part  naturalist,  one  part 


historian,  one  part  intellectual 
without  snobbery. 

“He  should  be  both  l)ooster 
and  critic  of  places  and  means 
of  reaching  them,  always  at¬ 
tuned  to  the  needs  of  his  readers. 
He  .should  be  a  top  reporter 
chosen  carefully  for  his  assign¬ 
ment  the  same  way  as  a  top 
reporter  is  chosen  carefully  to 
cover  legislature  or  courts. 

“He  should  have  the  under¬ 
standing  and  support  of  his  edi¬ 
tor,  who  recognizes  that  travel 
is  a  beat  rather  than  a  sinecure 
or  a  chronic  vacation  with  pay.” 

Joe  Pauli,  Washington  Post 
assistant  managing  editor,  de¬ 
clared  problems  of  the  travel 
writer  and  editor  are  so  intense 
that  they  should  be  the  focus  of 
conferences  to  come.” 

• 

to  Anibatstiadur 

Phoenix,  Ariz. 

Mr.  and  Mrs.  Eugene  C.  Pul¬ 
liam  were  hosts  here  March  12 
at  a  dinner  honoring  Lord  Har¬ 
lech,  British  ambassador  to  the 
United  States.  Mr.  Pulliam  is 
publisher  of  the  Arizona  Repub¬ 
lic  and  the  Phoenix  Gazette.  The 
dinner  in  Hotel  Westward  Ho 
was  attended  by  300  persons. 

• 

Photo  Desk  Change 

Barry  E.  Stroup  has  been 
transferred  from  AP’s  New 
York  Wirephoto  desk  to  Wash¬ 
ington,  where  he  takes  over 
supervision  of  AP’s  Washington 
photo  staff.  Burt  Foster,  who  has 
been  AP  newsphoto  ^itor  in 
Washington  for  many  years,  is 
transferring  to  New  York. 

• 

Editor  to  Teach 

Lakeland,  Fla. 

Harris  G.  Sims,  editor  of  the 
Lakeland  Ledger  for  24  years, 
resigned  this  week  to  become 
professor  of  journalism  at  Flor¬ 
ida  Southern  College.  His  suc¬ 
cessor  is  Cleve  Hamm  Jr.,  a  for¬ 
mer  Tampa  Tribune  staffer  who 
came  to  the  Ledger  as  managing 
editor  last  November. 


Dow  Jones 
Reports  Gain 
In  ’63  Net 

Net  income  and  revenues  of 
Dow  Jones  &  Company  Inc.  set 
new  highs  in  1963,  Bernard  Kil¬ 
gore,  president,  said  in  'he  an¬ 
nual  report.  Dow  Jones  pub¬ 
lishes  the  Wall  Stree*  Journal, 
the  National  Observer,  Barron’s 
National  Business  and  Financial 
Weekly  and  operates  the  Dow 
Jones  News  Services  in  the 
United  States  and  Canada. 

Dow  Jones  net  income  in  1963 
was  $6,937,884  or  $4.44  per 
share  on  the  outstanding  capital 
stock,  compared  with  $6,518,538, 
or  $4.17  a  share,  in  1962.  The 
prior  record  earnings  year  for 
the  company  was  in  1961  when 
net  profits  totaled  $6,772,845,  or 
$4.34  per  share. 

Operating  revenues  in  1963 
rose  to  $62,372,619,  slightly 
more  than  5%  above  1962’s 
$59,335,066.  Advertising  income 
of  the  company’s  publications 
gained  9.3%;  news  service  reve¬ 
nues  gained  5.1%  while  circu¬ 
lation  income  decreased  1%. 

The  National  Observer,  fam¬ 
ily  weekly,  showed  a  48%  in¬ 
crease  in  subscriber  circulation 
on  a  year-end  comparison  basis, 
with  a  total  of  167,103  as  of 
Dec.  31,  1963,  compared  with 
112,752  on  the  same  date  a  year 
earlier.  Newsstand  sales  were 
23,592.  This  compared  with  110,- 
766  as  of  the  end  of  1962,  in¬ 
cluding  an  estimated  85,000  of 
temporary  sales  due  to  the  New 
York  City  and  Cleveland  news¬ 
paper  strikes. 

“Because  of  heavy  promo¬ 
tional  expenses,”  Mr.  Kilgore 
said,  “the  National  Observer 
operated  at  a  loss  in  1963  and 
it  is  budgeted  to  operate  at  a 
loss  in  the  current  year.” 

Dow  Jones  reported  capital 
expenditures  of  $2,201,569  in 
1963,  compared  with  $3,724,098 
in  1962.  Authorized  commit¬ 
ments  for  plant  and  equipment 
at  the  year-end  amount^  to  $2,- 
536,672.  A  major  portion  of  this 
total  is  earmarked  for  comple¬ 
tion  of  facilities  at  South  Bruns¬ 
wick,  New  Jersey,  which  will 
house  the  company’s  research 
and  equipment  manufacturing 
operations, 

• 

‘New  Horizons’ 

Topeka,  Kans. 

A  54-page  New  Horizons  edi¬ 
tion  was  published  March  17  by 
the  Topeka  State  Journal  and 
Topeka  Dally  Capital.  The  edi¬ 
tion  contained  6,100  inches  of 
advertising  and  was  the  largrest 
such  edition  ever  published. 
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Baker  Probe  Picture 
Ban  Raises  Question 


Washington 

The  removal  of  radio,  tele¬ 
vision  and  still  camera  equip¬ 
ment  from  the  “Bobby  Baker” 
hearings  has  once  a^ain  raised 
the  question  of  the  rights  of  the 
press  in  covering  an  open  Con¬ 
gressional  hearing. 

At  the  request  of  Mr.  Baker’s 
attorney,  Edward  Bennett  Wil¬ 
liams,  television  and  still  cam¬ 
eras  were  ordered  out  of  a 
hearing  room  while  the  former 
Senate  Majority  secretary  testi¬ 
fied  before  the  Senate  Rules 
Committee.  Mr.  Williams  com¬ 
plained  that  the  hearing  was  a 
"legrislative  trial”  staged  for  the 
press  and  the  television  cameras. 

At  another  hearing,  Edward 
Torres,  a  Las  Vegas  hotel  execu¬ 
tive,  requested  that  both  tele¬ 
vision  and  radio  be  ousted  from 
the  hearing  and  the  committee 
complied.  Edward  Levinson,  a 
Las  Vegas  casino  owner  and  an 
associate  of  Mr.  Baker,  also 
asked  that  tv  be  removed. 

Lennox  P.  McLendon,  counsel 
for  the  committee,  said  that  if  a 
witness  felt  uncomfortable  be¬ 
cause  of  the  snapping  of  cameras 
and  the  glare  of  lights,  he  was 
within  his  rights  by  asking  that 


they  be  removed.  In  answer  to  a 
question  as  to  whether  six  tables 
of  newsmen  rustling  paper  and 
staring  at  a  witness  might  make 
the  witness  uncomfortable,  Mr. 
McLendon  said  a  witness  could 
ask  that  the  press  be  removed. 
He  also  said  that  the  committee 
would  have  a  legal  right  to  ban 
the  newsmen. 

The  reason  for  the  ouster  of 
radio  and  tv  from  the  hearing 
was  never  really  clarified  by  the 
committee.  Rule  11  of  the  Senate 
rules  of  procedure  specifies  that 
if  a  witness  objects  to  lights  and 
cameras,  the  committee  chair¬ 
man  may  direct  them  away 
from  him.  However,  no  one 
seemed  to  feel  that  the  witnesses 
in  the  Baker  hearings  were  in¬ 
voking  rule  11. 

“They  didn’t  invoke  the  rule,” 
says  Gordon  H.  Harrison,  staff 
director  of  the  Rules  Committee. 
“They  indicated  that  they  did 
not  want  to  testify  with  the 
lights  and  cameras  there.  They 
wanted  to  testify  in  quieter 
circumstances.” 

Mr.  Harrison  says  the  com¬ 
mittee  felt  it  could  get  better 
testimony  if  it  complied  with 
the  requests  of  the  witnesses.  He 


also  said  that  the  committee 
would  have  a  better  chance  of 
presenting  uncooperative  wit¬ 
nesses  with  contempt  citations  if 
the  witnesses  were  not  subjected 
to  the  glare  of  lights  and  the 
sound  of  cameras. 

More  Precise  Definition  Needed 

Mr.  Harrison  says  that  “the 
rights  of  television  in  an  open 
hearing  is  a  new  scientific  area 
and  its  depths  haven’t  been 
plumbed  yet.  There  is  a  need  for 
more  precise  definition  in  this 
area.” 

The  major  networks  protested 
the  ouster  of  radio  and  tv  from 
the  Baker  hearings.  William 
Monroe,  chief  of  the  NBC  news 
bureau,  .says  that  the  legislators 
were  mistaken  in  thinking  that 
the  glaring  lights  were  television 
lights.  “Those  lights  were  for 
film  coverage,”  he  says.  “Tele¬ 
vision  cameras  can  use  the  nor¬ 
mal  room  lighting.” 

Mr.  Monroe  says  that  “when 
18  or  20  guys  at  the  press  table 
decide  that  one  statement  by  a 
witness  is  a  dramatic  one,  they 
all  start  writing  at  once.  There’s 
a  lot  of  activity  and  it  is  dis¬ 
tracting  to  the  witness.  But  I 
don’t  think  that  this  means  that 
the  witness  should  have  the 
right  to  have  them  thrown  out. 
As  for  radio,  that  is  more  unob¬ 
trusive  than  any  other  medium. 
Nothing’s  moving  but  a  mike.” 

He  adds,  “I  think  the  freedom 


of  the  press  is  being  watered 
down  when  the  medium  that 
reaches  more  than  half  the 
people  in  this  country  is  not 
allowed  to  cover  a  public  hear¬ 
ing.  It  was  arbitrary  of  the 
committee  to  throw  television 
out.  We  had  permission  to  be 
there.  The  committee  had  invited 
us  in  and  had  approved  our 
setup.” 

Better  Use  «»f  Medium 

Mr.  Monroe  says  that  the 
network  would  make  an  effort  to 
make  better  use  of  its  equipment 
so  that  the  presence  of  TV 
would  not  cause  any  discomfort 
to  witnesses.  He  said  he  felt  that 
some  witnesses  were  using  the 
complaint  about  technical  facili¬ 
ties  as  an  excuse  to  avoid  the 
televising  of  their  testimony. 
“We  want  to  take  this  excuse 
away,  so  that  the  other  issues  of 
the  rights  of  a  major  medium 
to  cover  news  events  can  be 
faced,”  he  says. 

William  Small,  director  of 
CBS  News,  says  “In  the  Senate, 
television  coverage  of  a  hearing 
is  at  the  discretion  of  the  chair¬ 
man.  No  coverage  is  permitted  in 
the  House.  I  believe  that  it 
should  be  permitted.  Television 
brings  things  to  life  as  no  other 
media  can.  When  the  exclusion 
of  a  major  news  media  is  based 
on  the  whims  or  desires  of 
lawyers,  the  American  people 
are  the  losers.” 
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1963  UNAGE  FIGURES  FOR  1,358  NEWSPAPERS  IN  1,044  CITIES 

Showing  Media  Records  (412  newspapers)  and  Figures  Gathered  from 
946  Newspapers  by  Editor  &  Publisher 


In  this  annual  linage  report  EDITOR  t  PUBLISHER  presents  linage  records  of 
almost  all  U.S.  and  Canadian  dally  and  Sunday  newspapers  for  the  year  Ifi3.  Linage 
as  measured  by  Media  Records  is  shown  on  this  and  succeeding  pages.  Linage  of 
other  newspapers  as  reported  by  their  publishers  to  E  t  P  begins  on  page  53. 


MEDIA  RECORDS  SUMMARY  FOR  1963 

In  144  cities,  412  newspapers  published  5.575.7B4  074  agate  lines  of  newspaper 
advertising  as  measured  by  Media  Records,  Inc.,  for  Hie  year  1943  in  the  following 


classificafions; 

Retail  .  3,185,149.049 

General  .  550,912,400 

Automotive  .  303,834,023 

Financial  .  125,589,133 


Total  Display  .  4,145,504,425 

Classified  .  1,377,455,944 

Legal  .  32,421,505 


Tofal  Advertising  .  5,575,784,074 


Total 

Auto-  Adver- 

Newspaper  Retail  General  motive  Financial  Classified  tising 

AKRON.  OHIO 

Beacon  Journal  (e)  14,984,327  2,173,843  1,374,414  485.881  8.482.954  27,747,373 

P  Beacon  Journal  (S)  4,275,134  700,322  235,709  105,931  3,375,125  10,492,537 


«  Knickerbocker 

News  . (e)  8,900,021  2,012,840  730,150  442,014  2,213,370  14,204,724 

Timas-Union  . (m)  4,041,790  1,810,210  753,458  421,541  3,483,418  12,882,577 

p  J^Times-Union  ....(S)  5,018  404  571,733  142,919  173,492  1,202,004  7  129,441 

ALBUQUERQUE,  N.  M. 

Journal  . (m)  12.392,375  1,338,147  1,120,507  803,171  4,493,797  20.257,985 

pJoumal  . (S)  3,491,444  551,414  102,887  303,847  1,855,711  4,308,741 

Tribune  . (e)  12,391,220  1,303,092  1,118,547  798,885  4,444,975  20,142,591 

ATLANTA.  GA. 

Constitution  (m)  10,200,098  2,489.498  1,439,543  814,515  7,510,743  22,583,454 

Journal  . (a))  15,892,007  2,588,758  1,577,440  823,247  7,347,980  28,254,571 

Journal  6 

Constitution  . (S)  7,012,187  944,587  248,153  255,920  3,535,934  12,022.420 

ATLANTIC  CITY,  N.  J. 

Press  .  (m)  4,310,932  737.825  520,510  298,530  2,008,417  10,039,249 

■  Press . (S)  1,303,177  333,013  47,875  51,125  522,248  2,257,542 

BALTIMORE.  MD. 

p#  American  . (S)  4,798,730  471,311  374,239  44.450  1,034,454  4.953,228 

News-Post  . (a)  11,457,700  1,354,041  1,441,578  483.844  2,407,547  17,427,250 

Sun  . (mi  5,471,475  2,449,378  1,038,441  704,158  4,400,388  14,349,823 

Sun  . (a)  13,719,291  2,483,188  2,429,401  451,399  4,244,549  25,410,878 

§Sun  . (S)  11,215,345  1,497.327  944,237  192,204  3,937,524  17,792,887 

BANGOR.  ME. 

News  . (m)  5,703,384  1,075,225  584,797  249,975  2,023,035  9,757,515 

BINGHAMTON.  N.  Y. 

Press  . (a)  11,347,427  1,313,543  1,055,734  204,577  3,485,475  17,842,987 

p  Press  . (5)  2,797,900  448,244  227.102  135,432  871,535  4,480.793 

Sun-Bulletin  . (m)  3,501,414  458,995  384,343  149,818  1,753,420  4,370,414 

BIRMINGHAM  ALA 

Post-Herald  . (m)  4,957,047  1,445,555  '  910,479  347,073  3,443,744  11,494,911 

prNaws  . (a)  12,589,289  1,733,049  1,344,987  459,414  4,147,237  20.318.814 

$News  .  (S)  4.394,280  804,503  234,710  141,237  1,935,440  9,517,454 

BOISE.  IDAHO 

*  Statesman  . (m  6  e)  7,919,321  747,454  504,917  293,734  1.997.802  11,571,305 

■  Statesman  . (S)  1,992,310  393,425  117,285  48,412  484,084  3,059,322 

BOSTON.  MASS. 

Record  American  ..  (d)  5,353,992  994,388  472,380  144.589  1,402,453  8,401,835 

*  Advertiser  . (S)  2,127,305  382,083  81,819  13,700  851,484  3,454,429 

*  Globe  . (a)  10,028,309  2.434.248  994,711  328,049  4,121,440  18,184,495 

*  Globe  . (m)  4.503.919  2,719,919  1,024,838  334,424  4,249,237  14,913,420 

p  Globe  . (S)  7,489,819  1,704,525  198,127  34,390  4.129,042  15.758,094 

’Herald  . (m)  7,219,014  2,777,212  942,355  534,393  3,501,040  15,095,195 

i*  Herald . (S)  8,325,779  1,427,410  147.944  44,474  2,708,933  12.858.274 

Traveler  . (e)  10.784,814  2,439,954  927,412  511,419  1,450,850  14,540,357 

BUFFALO,  N.  Y. 

pr  Courier  Espress  ..(m)  7,539,701  1,213,213  2,038,740  242,181  2,351,294  13.457,884 

pr  p  Courier  Express  (S)  7,401,373  1,073,900  883,481  40,853  717,408  10.337,700 

prjjNews  . (e)  14,980,233  3.184.473  2,174,792  297,474  5,479,274  28,200.785 

CAMDEN.  N.  J. 

Courier-Post . (e)  11,407,087  1,112,744  1,224,859  278,489  4,984,099  19,507,447 

CHARLESTON  W  VA 

Mail  . (e)  4,324,017  1.375.483'  I.d04,2l'5  248.478  2,432,973  11,449,789 

GazeHe  . (m)  4,472,240  1,322,094  942,494  229,851  2,434,274  11.731.778 

pGaiaHeMail  . (S)  2,791,520  458,451  142,359  202,795  525,393  4,344,594 


Newspaper 

Auto- 

Retell  General  motive 

Financial 

Classified 

Total 

Adver¬ 

tising 

N«ws  . 

(a) 

CHARLOnE,  N.  C. 
4,492,175  1,242.842  772,124 

480,058 

4  549,922 

13.813.134 

Observer  . 

(m) 

12,853,142  1,397,734  1,048.479 

511,194 

5,549.295 

21.395.138 

§  Observer  . 

(S) 

3.873,004  779,339  154.094 

127,894 

2,083,357 

7.021,034 

pr  Tribune  . 

|m) 

CHICAGO.  ILL. 
24,210.948  4.744.718  1,171,827 

1.044.479 

8,004,554 

39,197,903 

pr  Tribune  . 

.  (S) 

10.405.124  3,081,172  307,471 

445,341 

5,804,328 

20.244.204 

$  Daily  Naws  . 

..(e) 

13,472,045  4,512,988  949,383 

404,584 

3,791,894 

23,373.84$ 

American  . 

..laj 

4,075,745  1,500.843  829.549 

250,714 

1,180,274 

9.894.754 

3r  American  . 

..(S) 

4.901,110  353,398  85,892 

44,193 

531,772 

S.9I8,S92 

Sun-Times  . 

(m) 

10,303.148  2,283,330  1.090,509 

454,931 

5,357,711 

19.523,744 

pr  p  Sun-Times  _ 

..IS) 

4.539.884  1.090.989  232,878 

234,444 

1,571,454 

9,472,203 

Enquirer  . 

(m) 

CINCINNATI.  OHIO 
11,255,118  1,921,272  1,233,418 

434,391 

8,882,903 

24.017,553 

§  Enquirer  . 

(SI 

10,189,973  1,251,418  330,140 

128,077 

3,482.774 

15.397.314 

Post  6  TImes-Star  . 

(a) 

13,133,797  2,818,559  1,554,541 

475,341 

4.440.451 

24,485.810 

Plain  Dealer  . 

(m) 

CLEVELAND.  OHIO 
10,312,904  1,784,082  1,145,338 

485,949 

8,254,405 

22.284.442 

§  Plain  Dealer  _ 

..(S) 

7,454,440  1,422,410  347,720 

115,488 

3.344.210 

12.888.330 

pr  Press  . 

(•) 

14,444,858  2,300,919  1.321,225 

524,051 

4,054,747 

24,759,442 

Dispatch  . 

..(a) 

COLUMBUS.  OHIO 
15,472,810  2,703,850  1,984,111 

591,721 

7,471.287 

28.744.045 

Dispatch  . 

..(S) 

8.408,844  1,054,118  321,533 

228.412 

4,905,939 

14.923.205 

Citixan-Journal  _ 

(m) 

5,984,847  1.891.044  931,428 

677,179 

2,297,435 

11,900,423 

Star  . 

..|w) 

444,300  122,257  44,488 

28,074 

45 

441.344 

Naws  . 

.(m) 

DALLAS.  TEXAS 
14,081,512  2.549.294  1,439,974 

398,458 

8,377,530 

27,102,455 

S  News  . 

-IS) 

4,448,295  1,070,023  193,342 

125,415 

3.102.454 

8,959.401 

pr  Times-Herald  ... 

..(a) 

17,017,311  2,474.484  1,479,147 

357,545 

7.044.131 

28,997,994 

p  Times-Herald  ... 

..(S) 

5,311,709  953,829  233,712 

113,452 

2.407.548 

9.031.848 

Journal  Herald  _ 

..|m) 

DAYTON.  OHIO 
11,807,994  1,707,324  1,489.104 

323.338 

4,383,912 

21.889.750 

News  . 

..(a) 

14,294,584  1,705,748  1,493,098 

323,141 

4,385,432 

24,284,712 

p  News  . 

..(S) 

5,228,140  439,188  143,191 

47,877 

1,842,540 

7,902,459 

Rocky  Mountain 
News  . 

..(m) 

DENVER,  COLO. 

13,741,550  1,124,429  1  384.453 

417,290 

7,554,214 

24,439,138 

p  Rocky  Mountain 
Naws  . 

•  IS) 

3,072,152  494,413  122,070 

84,843 

1,477,454 

5,240,028 

pr  Post  . 

.  (a) 

15.880.493  2,392,917  1.418,055 

878,905 

8,928,584 

29,714,808 

§  Post  . 

..(S) 

5,033,348  1.073.441  219,774 

84,224 

4.858,918 

11,273,044 

Register  . 

..(m) 

DES  MOINES.  IOWA 
2.521.974  1,084,904  409,858 

210,485 

2,557,599 

7,093,371 

Tribune  . 

.  (a) 

4,884,004  1,123,953  895,449 

375,827 

2,572,372 

11.924,731 

§  Register  . 

•  IS) 

2,423,337  1,272,443  232,854 

44,704 

1,775,944 

5,751,440 

pr  Free  Press  . 

.  (m) 

DETROIT.  MICH. 
11,302,054  2,243,048  1,530.425 

381,240 

2,792,841 

18,294,038 

pr  p  Free  Press  . . . . 

.  (S) 

3,422,057  1,089,582  275,847 

114,408 

879,004 

5,990,350 

prNaws  . 

(a) 

19,155,484  3,340,314  1,502,833 

319,348 

7,029,482 

31,384,149 

pr  §  News  . 

.  (S) 

7,441,334  1,588,507  289,324 

144,359 

4,287,515 

13,975,245 

fd  Advertiser  . 

.  (m) 

ELMIRA,  N.  Y. 
109,944  28,014  27.432 

11,548 

121,525 

307,057 

fd  Star  Gazette  . . . 

..(a) 

431,893  28.594  34,049 

13,904 

118,322 

430,140 

■  Telegram  . 

-Is) 

1,843,490  345.282  142,985 

100,371 

543,244 

2,974,234 

Star  GazeHe  & 
Advertiser 

(Sa) 

44,037  2,201  3,303 

2,599 

15,929 

70,114 

Star  GazeHe  & 
Advertiser 

(d) 

4,432,454  491,989  544,131 

133.407 

1,704,779 

9,440,742 

Times  . 

..(m) 

'  EL  PASO.  TEXAS 

8,593,200  1,340,511  924.174 

275,800 

4,110,919 

15.288,990 

(SI 

3.075,142  545.772  74.475 

41,151 

790,907 

4.551.450 

Herald-Post  . 

-  (a) 

8,405,240  1,402,029  934,121 

292,230 

4,043,150 

15,110,220 

•  Times  (e)  &  News  |m) 

ERIE.  PA. 

9,317,440  1,307,071  997,893 

300,444 

2,912,889 

14.949.210 

p  TimeswNews 

(S) 

2,915,911  544,448  107,037 

130,848 

1,472,742 

5,172,607 

Register-Guard 

.  (a) 

EUGENE.  ORE. 
7,974,281  991,059  833,370 

140,450 

5.I8I.2S5 

15.472.514 

I  Register-Guard  . 

..  (S) 

2,088,990  385,708  154,195 

24,882 

1,384,489 

4.059.510 

Herald  . 

(a) 

EVEREHE.  WASH. 
7,744,173  413,429  554,775 

338.178 

2,814,224 

12.348.242 

Herald  News  _ 

.  .  (a) 

FALL  RIVER,  MASS. 
7,855.933  1,159,724  714,517 

405,218 

1,703,550 

11.954.484 

Journal  Gazette 

(m) 

FORT  WAYNE,  IND. 
4,734,051  1,507,021  1,043,447 

272,149 

5.804.401 

15,503.731 

p  Journal  Gazette 

(S) 

4.047.390  523,245  143,102 

29,334 

1.422,860 

4.404.154 

News-Sentinel  _ 

(a) 

12,445  ,543  1,494,848  1,228.704 

349,205 

4,234,598 

22,172,453 

Star-Telegram 

(m) 

FORT  WORTH,  TEX. 
4.445.048  2,038,405  917,872 

228,778 

4,144.493 

11,905,327 

Star-Telegram 
p  Star-Telegram  . 

(a) 

14,435,172  2,042,851  1,584,210 

234,575 

4,112,981 

22,451,347 

(S) 

5,904,100  707.148  278,598 

71,042 

1.844.401 

8.814,493 

fd  Press  . 

.  (a) 

3,434,048  400.755  303,484 

110,354 

930,940 

5.429,231 

Press  . 

...(S) 

1,501,107  114,813  90.402 

35,824 

270,083 

2.023,443 

.  (a) 

FRESNO.  CALIF. 
10,499,430  2,018,270  1,242,319 

413.254 

3.971,313 

18,397,899 
y,03 1,974 

p  Bee  . 

-  IS) 

4,004.720  911,054  344,558 

140,084 

1 .583,782 
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GARY,  IND. 

Post-Tribuna  . (a)  I3.0S3.I50  I,I05.M7  876.73&  195,118  3,428,510  18.858,219 

iFoit-Tribuna  . (S)  3,844,178  453,748  137,111  149,850  1,115,968  5,701,029 

GLENS  FALLS.  N.  Y. 

•  Poit  Star  (m)  t 

Times  (a)  5.526,616  549,122  385,588  251,776  1,772.585  8.599,065 

GRAND  RAPIDS,  MICH. 

Prtis  . (a)  15,211,677  1,857,086  i.565.004  452,569  6.554.883  25.849,872 

(Prtss  . (S)  3,953.803  656,635  280.800  110,228  1.212.034  6.213,874 

HACKENSACK.  N.  J. 

prRacord  . (a)  17,651,030  1,599,664  1,169,039  502,755  4,755,398  25,956,116 

HAMMOND,  IND. 

fd  Times  . (a)  11,572,211  777,055  907,971  231,541  2,977,807  16,606,477 

Timas  . (S)  4,099,893  193,227  249.419  209,741  1,053,197  5,808,012 

HARRISBUR&  PA 

Patriot  (m)  9,338,567  1,688,315  ‘  945,537  245.086  3.582,842  15,925,010 

p  Patriot-News  (S)  3,406.973  704,408  172,791  51,508  840,935  5,177,842 

HARTFORD.  CONN. 

Courant  . (m)  6,178,023  1,673,153  1,008,939  330,603  3,603,243  12,949,394 

pCourant  . (S)  5,847,079  1,159,837  397,360  181,349  1,533,372  9.121,814 

ITimas  . (a)  13,368,970  3,208,101  1.524.028  479.585  5,235,867  24,041,352 

HAVERHILL  MASS 

Journal  .  (a)  1,876,307  161,669'  40.287  13,971  792.511  2.910.256 

HONOLULU.  HAWAII 

Advartisar  . (m)  4,917,402  1,308,125  977,717  511,104  4,383,078  12.479.111 

Star-8ullatin  . (a)  9.989.843  1,524,222  1,014,347  511,608  4,340,687  17,842,869 

it  p  Star-Bulletin 

1  Advartisar  ....(S)  2,822,619  675,558  86,911  64,028  1,193,442  4,846,295 

HOUSTON.  TEX. 

prChronicIa  . (a)  17,993,180  2,629,779  1,341,361  378,021  12.399.804  34  834.123 

pr-p  Chronicle  . (S)  9,520,731  1,223,482  242.777  146,351  2.927.234  14,071,211 

prPost  . (m)  16.433.280  2.422,904  1,267.326  406.942  6,861,835  27.474.165 

(Post  . (S)  6,213,825  1,012,696  177,156  83,034  1,476,087  8,980,594 

Press  . (a)  4,721,121  682,713  374,472  181,138  1,278,792  7,343,595 

INDIANAPOLIS,  IND. 

Naws  . (a)  9,743,375  2,017,742  1.456,064  378,961  7,232,733  20,915,568 

Star  . (m)  9,924.795  2.090,640  1,526,526  362,942  7,246,865  21,236,166 

(Star  . (S)  9,010,650  1,167,102  291,065  93,043  2,355,623  12.917.792 

Timas  . (a)  5,545,945  986,941  684,030  295,395  2,290,909  9,905,091 

pTimes  . (S)  1,748,261  524,498  84,591  57,126  469,526  2,886,536 

JACKSON.  MISS. 

Clarion-Ledgar  . (m)  6,295,814  1,188,947  996,023  344,116  2,800,157  11,966,011 

p  Clarion-Ledgar 

8  Naws  . (S)  2.827,668  603,898  80,690  232,808  798.085  4,545,889 

Naws  . (a)  6,271,585  1,230,067  998,004  352,418  2.804,621  11,954,374 

JACKSONVILLE.  FLA. 

Timas-Union  . (m)  17,242,790  1,878.299  2.921,722  524.096  4,401,042  27,092  448 

JTimas-Union  . (S)  5,080,527  853,124  358,526  40,921  1,605,135  7.881.333 

Journal  . (a)  4,928,311  1,665,674  1,712,435  336,117  4,328,843  13,006,816 

JERSEY  CITY.  N.  J. 

pr Jersey  Journal  (a)  7,325,287  1,134,534  822,247  349,068  3,927,473  13,884,382 

KANSAS  CITY.  MO. 

Timas  . (m)  13,942,697  1,626.195  866,371  222,565  5,138,902  21,798  561 

Star  . (a)  10,347,055  1.775.870  1,297,091  269,360  5,093,785  18.804.459 

iStar  . (S)  6,027,923  1,353,812  345,772  355,318  2,680,575  10.766.091 

KNOXVILLE.  TENN. 

Journal  . (m)  3,841,122  1,268,094  606,585  226,905  2,111,623  8.104,191 

Naws-Santinal  . (a)  8,530,086  1,388,404  911,151  273,527  2,071,082  13.224,480 

p  Naws-Santinal  . (5  )  2.490.503  490,114  65,607  22,993  969,904  4,045,340 

LAWRENCE.  MA5S. 

Eagla-Tribuna  (d)  8,659,962  744,903  547,985  388,163  2.030,751  12,540,798 


LIHLE  ROCK,  ARK. 

Arkansas  GaiaHa  ...(m)  7,940,368  1,051,901  987,528  274,152  2,564,562  12,952,902 

p  Arkansas  Gazatte  (S)  3,244,784  559,010  160,261  196,648  852.850  5,018,702 

LONG  BEACH.  CALIF. 


pr  Independent  . (m)  12,804,577  1,991,198  1,454,645  520,057  6,669,058  23,727,131 

P  Independent  Prass- 

Talegram  . (SI  4,811,714  591,169  186,921  84,240  2,558,575  8,232,889 

pr  Prass-Talagram  ...(a)  13,762,029  1,988,732  1,469,476  519,306  6,690,137  24,425,865 


LONG  ISLAND,  N.  Y. 

Nawsday  (Suffolk)  ..  (a)  16.612.606  1,970,884  1,742,090  448.293  7,252,889  28,075,519 

Nawsday  (Nassau)  ..(a)  18,836,474  1,981,556  1,743,211  561,464  7,243,481  30,706,249 

LOS  ANGELES.  CALIF. 


PrTimas  . (m)  28,342,823  4,381,404  1,493,181  1,864,061  16,360,392  52,471,303 

Pri  Timas  . (S)  19.866.231  2,467,003  454,766  1,261,196  11,191,162  35,243,523 

Harald-Ezaminar  . .  (a)  13,858,112  2,825,773  1,237,315  662,519  4,364,998  22.964.433 

$  Harald-Examiner  (S)  5,578,551  1,030,475  236,628  102,932  1,863,899  8,814,578 

LOUISVILLE.  KY. 

Courier  Journal  ....(m)  8,026,236  1,719.637  1,859,810  891,487  4.586.464  17,139,160 

Courier  Journal  ....(S)  7,243,107  751,193  246,623  245,315  1,241,421  9,733,925 

Timas  . (a)  10,665,612  1,788,048  2,172,659  905,166  4,502,297  20,224,627 

LOWELL.  MASS. 

San . (a)  6,397,627  617,298  390,865  158,960  1,713,357  9,414,174 

>Sun  . (S)  1,445,148  367,433  90,437  122,858  888,418  2,927,319 

LYNN,  MASS. 

<**m  (a)  5,753,755  480,351  388,634  347,910  1,907,414  9.005.141 

MANCHESTER,  N.  H. 

'Union  Leader . (d)  5,899,232  1.440.810  648,535  235,535  1,984,909  10,317,387 

•’News  . (S)  I.44I.68I  453,879  137,299  109,821  483,536  2,627,196 
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MEMPHIS,  TENN. 

Commercial  Appeal  (m)  12,975,736  1.891.235  1,329,120  409,491  4.899.502  21,563,848 

I  Commercial  Appeal  (S)  5,436,336  783,796  160.021  78.305  2,456,630  8,917,143 

Prass-Sclmitar  . (a)  6,759.362  1,798,336  1,438,939  370,824  4,903,491  15,311,024 

MERIDEN.  CONN. 

•  Record  (m) 

8  Journal  . (a)  7,144,074  707,139  754,231  407,645  1,244,538  10,337,226 

MIAMI,  FLA. 

pr  Herald  . (m)  26.334.290  2,840,268  2,152,135  1,054,276  10,494.483  43,012.496 

prp  Herald  . (S)  9,630,789  1,405,966  373,187  420,254  4.835,000  16,701,080 

Naws  . (a)  7,436,263  1,464,873  1,319,200  429,630  3,098,156  13,903,935 

INaws  . (S)  2.335.664  972,836  179,838  144.467  656.6IS  4,294,604 

MILWAUKEE  WIS 

Sentinel  . (m)  4,370,700  1,000,946  '  828,^  407,263  3,100,737  9,728,231 

Journal  . (a)  22,403,968  2,638,877  1,443,684  553,807  1,468,789  34,534,050 

§  Journal  . (S)  8,075,692  1,633,218  567,742  208,834  7.195.505  17,683,659 

MINNEAPOLIS.  MINN. 

Tribune  . (m)  5,120,517  1,729,226  1,014,411  751,579  9,273,734  17,891,752 

prStar  . (a)  16,000,167  2,033,773  1,219,955  842,324  9,262,122  29.360.517 

I  Tribune  . (S)  7,175,103  1,377,673  195.949  222.393  5,529,421  14,500,682 

MODESTO.  CALIF. 

fd  Baa  . (a)  5,679,366  944,307  677,711  276,649  2.158,155  9,927,338 

pBaa  . (S)  1,199,542  494,935  110,324  33,793  563,984  2,440,749 

MONTREAL.  CANADA 

mStar  . (a)  15,285,752  3,629,462  1,489,158  353,907  9,553,678  30.714.409 

GaiaHa  . (m)  7,223,944  3,448,672  1,034,332  486,358  4.377,883  17,080,756 

La  Pressa  . (a)  17,641,075  3,862,568  1,669,695  307,399  9,046,897  32,776,557 

La  Patria . (S)  829,739  443,722  113,095  40,476  62,248  1,496,779 

MUNCIE,  IND. 

Press  . (a)  6,735,061  835,303  909,025  259,172  1,977,654  10,778,621 

Star  . (m)  6.718.672  841,118  896,181  266,355  1,994,370  10,808,044 

I  Star  . (S)  1,781,386  349,350  159,495  151,586  765,895  3,207,937 

NASHVILLE,  TENN. 

Banner  . (a)  10,396,063  1,686,534  1,450,597  367,649  4,093,966  18,053,073 

Tannassaan  . (m)  10,396,097  1,692,905  1,451,543  369,776  4,092,670  18,047,897 

Tennessean  . (S)  4,979,171  434,023  130,579  93,838  1,638,521  7,276,992 

NEW  BEDFORD,  MASS. 

Standard  Timas . (a)  7,327,428  1,045,822  665,894  341,777  1,674,746  11,201,450 

p  Standard  Timas  ...(S)  2,131,705  607,314  176,414  56,860  364,261  3,337,656 

NEW  HAVEN.  CONN. 

fd  Journal  Courier  .  .(m)  3,186,850  1,358,345  1,284,034  362,088  2,223,935  8,663,998 

fd  Register  . (a)  11,140,121  1,982,228  1,128,135  377,070  2,217,036  16,940,342 

I  Register  . (S)  5,268,294  706,616  515,485  296,918  1,435.062  8,242,250 

Register  S  Journal 

Courier  . (Sa)  352,640  27,019  132,659  75,656  474,533  1,085,045 

NEW  LONDON.  CONN. 

Day  . (a)  7.537,766  973,642  1,175,423  354,417  1.844.016  12,039,607 

NEW  ORLEANS.  LA. 

Timas-Picayune  . (m)  22,710,775  2,324,178  1,143,600  559,028  6,053,333  32,880,495 

I  Timas-Picayuna  ....(S)  6,476,910  1,001,907  211,885  98,777  3.354.348  11,153,931 

States  S  Item  . (a)  5,447,015  2,290,125  1,108,763  539,308  6,394,731  16,090,457 

NEW  YORK.  N.  Y. 

Timas  . (m)  8,620,109  4,393.934  709,258  1,610,549  8,323,858  23.705.831 

Timas  . (S)  10,690,080  7.474.241  246,982  451,972  6,865,477  25,739.136 

Herald  Tribune  ....(m)  2,894,042  2,655,231  450,921  821,164  1,253,160  8,102.885 

pri  Herald  Tribune  (S)  3,632,173  1,903,517  63,982  144,129  670,263  6,417,577 

prNaws  . (m)  12,127,736  1,795,734  667,893  565,015  293,132  15,513,173 

prNaws  .  (S)  13,373,657  940,485  301,276  114,018  64,670  14,794,215 

pr  Mirror  . (m)  2,817,000  527,851  601,962  154,120  535,407  4,683,119 

pr  Mirror  . (S)  1.512.247  206,482  24.470  2,879  81,168  1,827,441 

pr  Journal-Amarican  (e)  4,359,790  1,379,839  547,884  386.807  1.555.542  8,337,240 

pr  it  Journal- 

Amarican  . (S)  1,715,587  499,798  27,412  S,4n  540,987  2,789,766 

fdPost  . (a)  6,157,304  1,360,497  296.392  225.590  1,641,688  9,712,877 

Post  . (S)  615,462  70,089  4,756  934  502,534  1,194,095 

pr  World-lalagram 

ft  Sun  .  (a)  6,194,815  2,028,093  463,527  589,209  1,481,600  10,832,480 

Long  Island  Press  ...(a)  9,448,029  1,167,353  1,089,815  533.835  4,670,918  17,149,434 

P  Long  Island  Press  (S)  5,311,513  581,043  94,353  140,044  1,561,068  7,692,024 

NEWBURGH.  N.  Y. 

prNaws  . (a)  6,184,521  710,413  603,016  288,442  1,264,950  9,158,571 

NEWPORT,  R.  I. 

News  Press . (m)  10,135,409  1,365,957  994,344  422,635  3,561,633  16,606,662 

p  Naws  Press . (S)  3,385,692  397,366  213,121  49,595  656,124  4,713,107 

News  Times-Herald..(a)  8,711,658  1,339,292  894,675  341,808  3,271,257  14,602,391 

NIAGARA  FALLS.  N.  Y. 

Gazette  . (a)  7,940,600  812.450  561,794  229,214  1,877,845  11,744,217 

z  Gazette . (S)  1,574,799  331,473  76,135  56,686  457,042  2,496,135 

NORFOLK,  VA. 

pr  Ledger-Star . (a)  8,492,188  2,130,637  1,606,343  564,018  9,158,788  22.127.309 

pr  Virginian-Pilot  ...(m)  14,703,189  2,127,402  1,577.028  464,660  8,593,579  27.739.450 

pr  §  Virginian-Pilot 

ft  Star  . (S)  6,143,234  809,544  271,767  154,957  2.234.607  9,670,222 

OAKLAND,  CALIF. 

Tribune  . (a)  12,456,635  2,508,936  1.470,699  540,731  6,283,546  23,488,479 

prp  Tribune  . (S)  6,001,760  713.046  200,607  46,788  2,547,435  9,518,076 

OKLAHOMA  CITY.  OKLA. 

pr  Oklahoman  . (m)  7,074,054  1,553,738  1,040,930  269,316  5,010,588  14,961,953 

Oklahoman  . (S)  2.958.934  781.356  97.177  141,783  2,345,050  6,325,880 

pr  Timas  . (a)  8,229,843  1,508,302  1,201,677  301,633  5,008,939  16,253,598 

OMAHA.  NEBR. 

*  World-Harald  (mfta)  9,843,075  1.672.731  1.018.647  219,236  3,788,205  16,571,454 

§  World-Herald  . (S)  5,583,356  942.509  312,514  77,840  3,098,110  10,016,856 
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pr  •  Star  . 

(a) 

ORLANDO,  FLA. 
17,323,473  1,749,115  1,209,147 

423,417 

8,275,513 

Total 

29,235,103 

pr  *  Santinat 

|m) 

17,323,473  1,749,115  1,209,147 

423,417 

8,275,513 

29,235,103 

pr  Santinal 

(S) 

7,071,047  413,534  154,383 

442,072 

2,398,442 

10.483,724 

Star  Naws . 

{•) 

PASADENA.  CALIF. 
4,802,844  1,194,310  734,245 

343,372 

4,428,495 

13,757,381 

p  Indapandant-Star 
News  . 

(S) 

2,240,548  501,357  49,483 

111,784 

1,845,082 

4,788,544 

Independent 

(m) 

4,248,034  1,188,043  729,025 

344,590 

4,387,200 

12,994,727 

Times 

(e) 

PAWTUCKET,  R.  1. 
4,853,039  483,984  780,959 

413,254 

1,393,512 

10,258,827 

News . 

(a) 

PENSACOLA,  FLA, 
4.371,557  728,133  885,577 

178,101 

3,001,423 

9,495,490 

Journal  . . 

(m) 

9,721,894  792,574  1,043,339 

199,940 

3,009,323 

14,893,572 

News  Journal 

(S) 

3,020,047  409.408  1 19,784 

189,844 

543,410 

4,304.895 

’Journal  Star  .  (etm) 

PEORIA,  ILL. 

9,009,701  1,524,777  1.047,940 

482,451 

4,139,590 

14.222.401 

p  Journal  Star  _ 

(S) 

3,734,474  513,252  147,230 

54,482 

1,254,841 

5,732,504 

pr  Bulletin 

(e) 

PHILADELPHIA.  PA. 
15.531.931  3,404,405  1,554,817 

392,811 

5.059,524 

24,093,249 

$  pr  Bulletin 

(S) 

5,301,927  1,111,718  183,042 

42,387 

1,321,450 

7,980,740 

pr  Inquirer 

(m) 

9.239.578  2,985,928  1,034,311 

588,752 

5,998,141 

20,041,909 

pr  Inquirer 

(S) 

10,570,877  2,115,537  427,183 

87,110 

4,090,890 

17,292,183 

News 

(e) 

4.304.953  995,070  352,327 

185,257 

2,181,250 

10,443,714 

Republic 

(m) 

PHOENIX.  ARIZ. 

19.339  449  2,114,319  2,354.040 

788,455 

7,449,800 

32,071,337 

§  Republic 

(SI 

7.2.93  023  1,134.830  371,310 

287,923 

2,349,877 

11,381,433 

Gaiette 

(e) 

19.303.951  2.097,121  2,351,955 

788,104 

7,485,520 

32.044.274 

Post-Gazette  & 
Sun-Telegraph 

|m) 

PITTSBURGH,  PA. 

8  914  460  2  244  448  1.000.953 

473,851 

1,458.958 

14.457.587 

Press 

(e) 

13  833  278  2,924,554  1,097,701 

410,124 

5,330,532 

23,908,253 

§  Press 

(S) 

4,455,431  1.372.244  153.373 

153,179 

3,480,555 

11,814,904 

Oreqonian 

|m) 

PORTLAND,  ORE. 
13,441.384  2,292,490  1,214,808 

243,285 

7,095,582 

24,325,479 

$  p  Oregonian 

(S) 

4,213.915  1.155.244  231,459 

48,320 

3,484,014 

11,333,842 

pr  Oregon  Journal 

(•) 

4,574,880  1.040.999  437,483 

142,344 

1,848,354 

8,290,357 

Bulletin 

(e) 

PROVIDENCE,  R.  1. 
11,744,278  1,972,870  1,344,445 

442,229 

4,111,408 

19,490,548 

Jo'irnal 

(m) 

9.889,149  2.2S4.I49  2,582,518 

484,225 

4,242,844 

20,079,948 

§  Journal 

(S) 

4,403,428  1,320,400  1,131,843 

384,242 

1,058,448 

10,299,545 

*  Eaqia  (e)  B  Times  (m) 

READING.  PA. 
8.591.823  1,019  930  880,083 

297,820 

2,429,057 

13,380,484 

p  Eagle 

(S) 

3,373,332  537,342  149,433 

104.915 

385,144 

4,551,320 

News-Leader 

(e) 

RICHMOND,  VA. 
11,595.202  2.358.458  1,807,814 

853,774 

5,294,142 

21,940,438 

Timas-Dispatch 

(m) 

9,515,393  2.079.837  1,808,807 

474,104 

5.485,440 

19,809,429 

§  Timas-Dispatch 

(S) 

7,335,702  941,105  347,434 

409,442 

1,500,328 

10,587,845 

pr  *  Enterprise  (m) 

B  Press  . 

(e) 

RIVERSIDE.  CALIF. 

10,198.504  1,177.592  941,810 

384,239 

4,353,213 

17.123.401 

p  Press-Enterprise 

(S) 

2,471,394  444.029  85,337 

74,000 

1,053,249 

4,148,209 

Times . 

(m) 

ROANOKE,  VA. 
7,430,471  1.174,109  714,334 

395,359 

2,437,393 

12,401,449 

p  Time*: 

(S) 

2,445.487  584.540  87,084 

228,234 

478,554 

4,034,344 

World-News 

le) 

7,514,044  1,195,794  725,347 

395,715 

2,442,034 

12,529,744 

Democrat  B 

Chronicle  . 

(m) 

ROCHESTER,  N.  Y. 

11,219,700  1,733,440  1,841,784 

530,204 

4,044.271 

19,741,403 

§  Democrat  A 

Chronicle  . 

fS) 

7.304.178  1,013,804  454,433 

319,121 

1,752,203 

11.048.474 

Times  Union  . 

(e) 

14,273,303  2.042.150  2,130,283 

714,400 

2,525,214 

23.745.448 

fd  *  Star  (m)  &  Register- 
Republic  . (e) 

ROCKFORD.  ILL. 

7.930,190  1,289,112  742,444 

241,521 

3,543,553 

13,848,521 

star  . 

(S) 

4,353.359  221.244  200,784 

153,775 

1,174,834 

4,108,133 

Bee  . 

(«) 

SACRAMENTO.  CALIF. 
14,795,104  2,351,731  1,459,528 

419,341 

7.423.044 

24.5l2.20t 

p  Bee 

(S) 

3,884,448  741,720  230,448 

79,517 

2.487.503 

7,445,432 

Union 

|m) 

4.091.444  428.844  588,338 

388,034 

4,174,451 

10,104,825 

X  Union  . 

(S) 

1,548,294  307,054  52,552 

41,033 

809,981 

2,781,743 

fd  pr  Globe- 

Democrat  . 

(m) 

ST.  LOUIS.  MO. 

9,479,297  1,745,447  1,200,140 

817,594 

2.442.007 

15,959,007 

pr  §  Globe- 

Democrat  (weekend) 

3,905,322  1,030.014  298,943 

150,929 

1,550,012 

4,945,331 

pr  Post-Dispatch 

(e) 

13.488.315  2.873,444  I.4I0.7I4 

550,315 

7,470,489 

25,852,473 

pr  p  Post-Dispatch 

(S) 

7,490.474  1,412,482  282,759 

1 14,028 

4,855,204 

14,344,773 

Pioneer  Press  . 

(m) 

ST.  PAUL  MINN. 
4.482.104  1,923,300  895,581 

542,144 

5.014,957 

12,874,541 

p  Pioneer  Press 

(S) 

4,054,191  948.149  93,141 

204,474 

2,494,097 

9,817,881 

pr  Dispatch 

(•) 

14.314.449  1,947,254  1,044,115 

440,444 

5,014.474 

22.948.848 

Independent 

(e) 

ST.  PETERSBURG,  FLA. 
4,347,489  971,557  737,535 

374,242 

4.052.853 

12,917,101 

pr  Times  . 

(m) 

17.028.408  1,734,294  1,709,121 

1,044,944 

5,781,843 

27,341,244 

pr  p  Times  . 

(S) 

5,448,421  872,501  149,432 

322,995 

1,314,420 

8,349,703 

Oregon  Statesman 

(m) 

SALEM.  ORE. 

4,545,444  472,891  514,840 

150,494 

2,948,337 

10,979,552 

X  Oregon  Statesman 

(S) 

1,543,242  288.842  124,822 

34,228 

707,494 

2.719.187 

Capital  Journal  _ 

(a) 

7,525,548  727,048  410,292 

184,711 

3,273,402 

12,598,181 

Tribune  . 

(m) 

SALT  LAKE  CITY.  UTAH 
14,279,358  1,594,417  1,494,074 

451,544 

4,090.442 

24,011,353 

§  Tribune  . . 

..(S) 

5.382.144  794.859  220,582 

47,392 

1,440,443 

8,128,754 

Deseret  Naws 

Telegram  . 

.(•) 

14.134.204  1,454,543  1.495.427 

451,194 

4,080.818 

23,814,754 
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tising 

fd  Express  . 

.(m) 

SAN  ANTONIO,  TEXAS 
8,520,552  1,497,578  842,909 

314,740 

5,939  983 

Total 

1  Express-News  . 

Express-News  . 

.(S) 

5,058,421  717,395  117,417 

50,197 

2.044  203 

7.991  445 

(Sa) 

1,439,034  172,499  59,424 

13,814 

1,837  937 

3.524  351 

fd  News  . 

..(•) 

10,252,428  1,599,501  983,437 

272,824 

5,912.504 

19.038 iri 

fd  Light  . 

..(e) 

12,784,300  1,420,215  939,874 

351,014 

4.823.802 

20.34l'^ 

p  77  Light  . 

..(S) 

4,355,280  430,547  in,497 

49,454 

1,407,207 

8.424  053 

Light . 

(Sa) 

745,400  42,154  24,575 

11,498 

959,923 

I.79ii8i5 

pr  *  Sun  (m)  B 

Telegram  . 

..(e) 

SAN  BERNARDINO,  CALIF. 

11,424,298  1,574,410  1,099,831 

548,130 

5,799,304 

20.551,093 

p  Sun-Tefegram  _ 

(S) 

3,104,538  538,749  117,878 

95,124 

1,452.013 

5.510.(37 

Union  . 

■'"si 

SAN  DIEGO.  CALIF. 
10,523,054  2.071.442  1,378,201 

447,053 

4,217.532 

20,945.403 

p  Union  . 

7,742,748  778.933  520.000 

155,797 

1,498.444 

I0.9I5.44I 

Tribune  . . 

..(e) 

17,521,790  2,223,872  1,849,170 

577,747 

4,234  044 

28,429,114 

pr  Chronicle 

(m) 

SAN  FRANCISCO,  CALIF. 
11.459.813  3,281,852  944.541 

582,907 

7,991,941 

24.274.418 

§  Chronicle  . 

..(S) 

4,298,954  1.572.513  125,204 

45,284 

2,284.410 

10,327,344 

pr  Examiner  . 

.(m) 

10,427,883  2,533,581  883,844 

480,477 

11.578.717 

24,143.541 

#  Examiner  . 

..(S) 

4,859.459  1,153,033  180,593 

30,949 

3,400,170 

11,427,517 

pr  News-Call- 

Bulletin  . 

(e) 

9,130,324  1,494,011  949,321 

390,112 

1,775,347 

14,293,729 

pr  Mercury  . 

SAN  JOSE.  CALIF. 
15,955,312  2,248,413  2,131,405 

579,305 

9,387,777 

30,504.980 

pr  News  . 

..(e 

14,014,248  2,245,079  2,124,590 

577.943 

9.377,485 

30,5n,l94 

p  Mercury-News  _ 

..(S) 

5,899,499  444.711  199,338 

81,245 

2,404.472 

9.234.303 

Independent-Journal 

(•) 

SAN  RAFAEL.  CALIF. 
7.942,832  542,585  914,210 

444,593 

5,151,904 

15,472,709 

Gazette  . 

.(^ 

SCHENECTADY.  N.  Y. 
7,843,917  1,480,571  779,279 

371,317 

3,434,358 

14.048,321 

Union-Star  . 

..(•) 

4.534.041  750,283  535,240 

422,492 

1,994,944 

10,347,481 

Times  . 

..(e) 

SCRANTON,  PA. 
8,431,708  1,529,497  721,422 

213,443 

1,079,824 

12.295,494 

Post-Intelligencer 

.(m) 

..(S) 

SEATTLE,  WASH. 
4,424,527  1.729,353  851,103 

328,144 

5,493,018 

15.249,444 

#  p  Post- 

Intelligencer  .. 

2,777,224  725,820  142.840 

47,4n 

1,424,024 

5.340,394 

Times  . 

.  .  e) 

12,149,438  2,401,205  1.294.442 

342,480 

7,884,045 

24,297,348 

Times  . 

..(S) 

5,554,452  845.893  137,208 

54,039 

2,844,530 

9,480.484 

Journal  . 

..(#) 

SHREVEPORT.  LA. 
4,174,714  1,347,284  1,109,843 

324,543 

2,802.411 

11,978,991 

Times  . 

(ntO 

9,253,325  1,441,890  1,028,722 

319,923 

2,813,232 

15,041,393 

Times  . 

..(sj 

3,444,944  319.041  130,044 

57,901 

1,094,021 

5,271,859 

Tribune  . 

..(e) 

SOUTH  BEND.  IND. 
10,457,284  l,2n.S45  1,450,145 

373,144 

3,322,894 

17,231.351 

Tribune  . 

..(S) 

5,094,499  403,779  248,027 

220,220 

704,234 

4,473,412 

Spokesman-Review 

(m) 

SPOKANE.  WASH. 
4.488.203  1,141,777  442.504 

42,422 

2,383,091 

8.780.838 

§  Spokesman-Review 

.(S) 

2.444,822  724,770  121,784 

91,907 

1,238,757 

4.845.721 

Chronicle  . 

..(e) 

5,947,375  1,197,194  749,188 

137,419 

2,300,974 

10,410,228 

Record  . 

..(e) 

STOCKTON.  CALIF. 
10.833.944  1,512,857  1,211,352 

513,748 

4,049,550 

18,244,987 

Herald  Journal  _ 

..(e) 

SYRACU5E.  N.  Y. 
11,520,534  2,389.847  1,249,394 

278,942 

3,929,882 

20,042,914 

p  Herald  American 

.(S) 

3,895.208  479,479  102,351 

92,754 

1,607,940 

4,534,952 

Post-Standard  . 

(m) 

4.993,042  2,149,584  927,997 

237,280 

1,954,471 

11,131,484 

§  Post-Standard  . . . . 

..(S) 

1,380,747  810,541  49,354 

114,892 

543,597 

3,092,572 

News  Tribune . 

(e) 

TACOMA,  WASH. 
9,709,185  1,830,122  904,577 

304.414 

4,723,248 

17,520,358 

Naws  Tribunt  . 

..(S) 

3,240,744  219,487  104,144 

43,504 

1,750,508 

5,381.700 

Tribune  . 

(m) 

TAMPA,  FLA. 

13,794.371  2.092.807  1,531.218 

489,382 

5,429,278 

23,599,254 

1  Tribune  . 

..(S) 

5,393,491  957,539  205,929 

64,517 

2.317,218 

8,941,575 

..(e) 

4.787,788  1,730,800  1,138,237 

341,059 

5,755,998 

15.894,780 

fd  Times  . 

.(m) 

TOLEDO.  OHIO 
2,327,950  1,711,983  1,149,918 

349,255 

1,210,141 

7,288,344 

Blade  . 

..(e) 

12,545.401  1,903,420  1,198,951 

349,471 

5,302,754 

21.412.941 

Blade  . 

..(S) 

4,475,785  719,298  148.743 

119,542 

1,909,029 

9,392,790 

Globe  B  Mail  . 

(m) 

TORONTO.  CANADA 
4,241,575  4,010,891  1,244,054 

503,078 

5,593,434 

17,915,229 

pr  m  Telegram 

.  (e) 

13,307,439  4.404.448  1,728.351 

334,489 

7.014,008 

24,903,725 

Star  . 

..(e) 

14,443.124  2,987,294  1,484,282 

244,133 

9,803,114 

29,504,900 

fd  Times  . 

..(e) 

TRENTON.  N.  J. 
7,972,198  1,347,403  829,764 

354.829 

3,120,940 

13,838,983 

X  Times  Advertiser 

(S) 

4,574,788  418,244  110,893 

132,444 

1,019,819 

4.244.493 

Trentonian  . 

(m) 

4,234,443  430,143  780,523 

228,174 

2,474,521 

10.299,938 

*  Record  (m)  B 
Times  Record 

..(e) 

TROY.  N.  Y. 

7,738,992  1,290,190  773,542 

258,242 

1,814,920 

12,035,898 

Tribune  . 

(e) 

TULSA,  OKLA. 
11,921,289  1,753,449  1,064,787 

253,945 

4,390,419 

19.490,947 

World  . 

(ml 

11,944,024  1,754,447  1,051,313 

354,974 

4,389,827 

19.509.321 

World  . 

..(sj 

4,274,835  379.401  75,221 

111,014 

1,731,477 

4,573,018 

Hudson  Dispatch  .. 

(m) 

UNION  CITY,  N.  J. 
5,572,914  543,820  451,284 

340,820 

2,910,072 

10.127.745 

Observar  Dispatch 

..(e) 

<  (S) 

UTICA.  N.  Y. 

4,945,717  1,184,442  744,451 

271,384 

2,450,444 

11.491.401 

X  Observer  DIspatcl 

2,557,444  380,574  115.783 

130,957 

522,380 

3.707,792 

Press  . 

(m) 

9,507,539  1,189,395  844,540 

399,235 

2,510,922 

14,400,459 

EDITOR  ac  PUBLISHER  for  April 

4,  1964 

Total 

Auto- 

Adver- 

Newspaper 

Ratail 

Ganaral 

motive 

Financial 

Classifiod 

tising 

WASHINGTON.  D.  C. 

News . 

..(a) 

9,020.6S« 

910,327 

870,178 

353,019 

2,436,641 

13,651,344 

lf.S2S.S99 

3,540.071 

2.027.972 

738,192 

12,728,339 

38,654,738 

pFott . 

..|S 

8,224,359 

1.567,260 

310.74ft 

278,571 

4,010,919 

14,399,875 

Star  . 

18,118,548 

2,305,211 

1,274,597 

637,828 

7,452,836 

30,181,423 

jStar  . 

..(sj 

6,893,912 

1,035,397 

159,33ft 

254,138 

3,294,629 

11,649,352 

WATERBURY. 

CONN. 

•  Affltrican  . 

..(;) 

9,455,719 

1,304,174 

611,912 

569,998 

2,704,075 

14.710.357 

Itpubliean  . 

..(S) 

3,196,197 

193,491 

25,749 

287,419 

827.883 

4,551,703 

WEST  PALM  BEACH.  FLA. 

pr’Poit  (m)  ft 

Times  . 

..(0) 

10,697,839 

1,019,416 

967,840 

322,010 

3,468,478 

16,664,917 

Mt*Timfs  . 

..(!>) 

3,911,535 

325,174 

87,024 

225,569 

718,934 

5,280,651 

MACY  WESTCHESTER-ROCKLAND  GROUP.  N.  Y 

Msmaroneck  Times 

6,400.761 

1,559,287 

564,631 

449,118 

1,757,531 

10,774,154 

Mt.  Yoinon  Argus  . 

..(•) 

7,360,071 

1,633,621 

711,192 

374,767 

2,112,226 

12,283,423 

New  Rochelle 

Standard  Star  . 

.(•) 

8,000,748 

1,656,048 

711,271 

418,087 

1,992,969 

12,843,927 

Ouining  Citizdn 

Raglstor  . 

..(e) 

6,131,796 

1,564,283 

588,279 

368,476 

1,891,457 

10,593,403 

tHbkill  Star . 

..(a) 

6,338.003 

1,390,593 

588,117 

311,098 

774,396 

9,473,975 

M  Chester  Item  . 

..(a) 

8,005,696 

1,627,650 

635,174 

417,465 

1,925,317 

12,668,332 

Tsrrytowp  News  . . . 

..(a) 

6,196,348 

1,534,703 

572,908 

337,754 

1,901,080 

10,582,016 

ronkars  Herald 

Statesman  . 

..(a) 

8,770,837 

1,631,363 

731,108 

448,663 

2,689,368 

14,403,501 

Plains  Reporter 

Dispatch . 

..(e) 

8,726,138 

1,581,629 

881,217 

485,797 

2,726,408 

14,560,082 

lotkiand  Journal 

News  . 

..(a) 

5,578,570 

1,378,895 

702.266 

451,086 

2,457,955 

10,716,988 

WICHITA,  KANSAS 

Eagle  .  . 

(n^ 

9,423,740 

1,427,654 

855,637 

175,956 

5,404,063 

17,300,497 

leacon  . 

(a) 

5,854,825 

1,340,991 

1,010,355 

180,648 

5,389,156 

14,178,770 

f  Eagle  ft  Beacon  . . 

.  (S) 

2,956,359 

752,171 

142,039 

76,190 

1,608,739 

5.546.443 

WINSTON-SALEM.  N.  C. 

Journal  . 

(m) 

9,375,420 

1,084,425 

827,313 

364,083 

3,173,518 

14,993,040 

Sentinel  . 

..(a) 

8,994,879 

1,113,506 

836.258 

366,229 

3,167,732 

14.504.865 

Journal  ft  Sentinel 

..(S) 

3,392,639 

269,151 

108,898 

217,710 

993,707 

4,993,491 

WORCESTER. 

MASS. 

Tologram  . 

(S) 

4,077,628 

410,869 

283,314 

188,237 

1,346,220 

6,308,015 

Tiltqram  . 

(m) 

5,547,509 

1,158,266 

889,411 

242,942 

2,808,600 

10,795,434 

Sautte  . 

(a) 

8,172.483 

1,320,070 

982,213 

323,904 

2,966,543 

13,796,988 

YOUNGSTOWN.  OHIO 

Vindicator  . 

.  (e) 

10,968.221 

1,773,985 

1,437,284 

276,625 

2,945,651 

17,490,004 

p  Vindicator  . 

..(S) 

6,177,299 

737,562 

228,029 

112,860 

1,865,187 

9,121,208 

DIRECTORY  OF  FOOTNOTES 

BOISE  - - Statatman  (mfta)  sold  only  In  combination.  LInaga  of  ona  adition 

(morning)  is  shown.  _  .  .  . 

BOSTON  Globa  (a)  sold  in  combination  with  aithar  Globa  (m)  or 

Globa  (S). 

Travalar  (a)  sold  only  In  combination  with  aithar  Harald  (m) 
or  Harald  (S). 

CLEVELAND . All  Nawspapars  on  strika  Jan.  I  through  Apr.  7. 

DETROIT  Naws  on  strika  Octobar  21,  22  and  23. 

ELMIRA  . •Advartisar  (m)  ft  Star  Gaiatta  (a)  margad  to  a  Daily  adition 

affactiva  Fab.  I. 

ERIE  . Tha  Naws  (m)  and  tha  Timas  (a),  ara  sold  in  optional  combi¬ 

nation.  Linaga  of  ona  adition,  Timas  (a),  is  shown. 

GLENS  FALLS . Post  Star  (m)  and  Timas  (a)  sold  only  in  combination.  Linaga 

of  ona  adition.  Post  Star  (m),  is  shown. 

HONOLULU  Advartisar  did  not  publish  from  Juna  22  through  Aug.  7  dua 

to  strika.  Star-Bullatin  did  not  publish  from  Juna  21  through 
Aug.  7  dua  to  strika. 

MANCHESTER  - Naws  (S)  is  sold  in  optional  combination  with  tha  foilowing 

Monday  Union  Laadar. 

MERIDEN . Racord  (m)  and  Journal  (a),  sold  only  in  combination.  Linaga 

of  ona  adition,  Racord  (m).  is  shown. 

NEW  YORK - -All  Nawspapars  including  Long  Island  (Quaans  Edition)  con- 

tinuad  on  strika  Jan.  I  through  Mar.  31.  with  tha  asception  of 
Naw  York  Post  which  rasumad  publication  Mar.  4._ 

Mirror  discontinuad  publishing  aftar  tha  Oct.  li  issue. 

OMAHA . World-Harald  (mfte),  sold  only  in  combination.  Linaga  of  one 

adition  (a)  is  shown. 

ORLANDO . Santinal  (m)  and  Star  (a),  sold  only  in  combination. 

PEORIA  - Journal  Star  (aftm),  sold  only  in  combination.  Linaga  of  ona 

adition  (a)  is  shown. 

PHILADELPHIA  - - Inquirer  (m)  on  strika  March  29. 

READING . Ea^la  (a)  and  Timas  (m),  sold  in  combination.  Linaga  of  ona 

edition,  Eagle  (a),  is  shown. 

RIVERSIDE  . Entarprisa  (m)  and  Press  (a),  sold  in  combination.  Linaga  of 

one  adition,  Entarprisa  (m),  is  shown. 

ROCKFORD  . Star  (m)  and  Ragistar-Republic  (a)  sold  only  in  combination. 

Linaga  of  ona  edition.  Star  (mt  is  shown. 

SAN  BERNARDINO  --  Sun  (m)  and  Talagram  (a)  sold  in  optional  combination.  Linage 
of  ona  edition.  Sun  (m)  is  shown. 

TOLEDO . All  Nawspapars  on  striha  Nov.  17  through  23. 

TROY  . Racord  (m)  and  Times-Racord  (a),  sold  only  in  combination. 

Linaga  of  one  edition,  Racord  (m).  is  shown. 

WATERBURY . -American  (a)  and  Republican  (m)  sold  only  in  combination. 

Linage  of  American  (a),  is  shown. 

WEST  PALM  BEACH  ■  Post  (m)  and  Timas  (a)  sold  only  in  combination.  Linaga  of  ona 
edition.  Post  (m),  is  shown. 

§  Includas  "This  Weak"  Linage, 
m  Includas  "Waak-End"  Magaiine  Linage. 

X  Includas  "Family  Weakly"  Linage. 

p  Includas  "Parade"  Linaga. 
pr  Includas  Part-Run  Linage, 
fd  Published  S  days  a  weak  only. 

*  Combination  Newspapers. 

#  Includes  "American  Weekly"  Linage,  which  dis¬ 
continuad  publishing  aftar  the  Sept.  I  issue. 


1963  ADVERTISING  LINAGE  REPORTED  BY  946  U.S.  AND  CANADIAN  NEWSPAPERS 

Total,  National,  Local,  Classified  and  Legal  Volume  in 
900  Cities  as  Reported  to  Editor  &  Publisher 


Pub-  Total 

lished  Linage 


Pub-  Total  Disglay 

lished  Linage  National  Local 


Display 

National  Local 


Classi- 
ned  Legal 


Classi- 
tled  Legal 


Paper 


.News  . (ecisat.)  2.630.180  284.676  I.828.4S6  324.702  192.346 

.News*  . (mexsat)  3.583.117  79.758  2.087.252  1.271. 172  144.935 

'Published  3-tinies  wkly,  until  Nov  I,  1963,  then  5-tiines  weekly  thereafter. 
.Independent  .  .  .(eexsat.)  3.092.936  283.514  2.016.854  666.848  125.720 
.Oi'ange  Coast 

Daily  Pilot  (eexsat.) *13.315.330  532,266  7.322.252  4.008.746  255.010 

'Total  includes  1.197.056  Inserts 

.Tlmes-Advocate  . (e)  5.791.744  286.174  4.032.924  1.267,042  205.604 

.Humboldt  Times- 

Standard  . (meS)  11.360.062  665.994  7.918.134  2.493.288  282.646 

.Herald-News  ...(e)  3.240.902  260.960  2.274.258  593.782  111.902 

.News  Tribune  . (e)  9.625.882  905.058  6.338.430  2.199.260  183.134 

.News-Press  . (e)  9.314.844  542.276  5.894.952  2.720.746  156.870 

.Union  . (e)  2.977.912  212.128  2.007.600  569.660  188.524 

.Sentinel  . (el  4.652.956  373.156  3.196.(60  889.042  194.698 

.Review  . (eS)  16.008.734  782.628  II.838.M6  3.108.140  259.420 

.Signal  . (e)  9.393.536  515.564  5.553.744  3.194.280  129.948 

.Antelope  Valley 
Ledger- 

Gazette  . (eexsat)  3.431.863  308.444  2,362.178  614.619  146.622 

.News-Sentinel  . (m)  6.061.293  311.136  4.001.851  1.603.021  145.285 

.Times-Observer  (eexsat.)  2.469  947  278.401  1.797.723  640.09-)  253.743 

.Tribune  . (eexsat)  3.037.944  243.614  2.02.'’.438  555. 1 14  21 1.778 

.Appeal-Democrat  (e)  9.069.998  *  555.814  5.918.346  2.442.090  153.748 

'Legal  includes  political 

.Sun-Star  (a)  7.067.368  518.028  4.832.394  1.481.200  235.746 

.Peninsula  Herald  (e)  14.494.144  775.362  9.502.416  3.971.632  244,734 

.Register  .  (e)  8.152.676  520.898  4.840.766  2.644,642  146.370 

.See  Costa  Mesa 

.Report  . (eSexsat)  14.042.658  567.308  10.271.142  2.969.246  234.962 

.Mercury- Register  ....(e)  8.017.177  255.843  6.231,190  1.296.904  233.240 

.Press-Courier  . (el  10.582.642  667.002  6.758.248  2.955.918  201.474 

.Timas  .  (a)  17,356.486  841.288  10.286.024  6.074.698  154.476 

.Argus-Courier  . (e)  3.555.888  255.878  2.378.628  828.864  92.498 

.Progress-Bulletin  (eS)  20.153.910  884.688  13.721.974  5.248.724  300.524 

News  . (e)  3.217.970  249.403  2.171.960  616.806  179.802 

.Record-Searchlight  ..(e)  7.761.992  654.584  4.876.060  1.954,820  276.528 

.Facts  . (e)  5.182.716  317.310  3.713.724  672.154  479.528 

.Tribune  . (el  10.899.910  522.998  7.240.436  2.670.696  465.780 

.Independent  . (a)  13.254.304  793.590  8.885.730  3.417.890  157.094 

.Calitornlan  . (e)  12.543.762  7%.55S  8.713,320  2.714.502  319.382 

.Valley  Times  . (e)  17.503.135  1.127.252  9.066.963  6.942.764  386.156 

.Valley  Tribune  (eS)  26.645.318  1.228.024  14.851.326  10.252.844  313.124 

.Teletram-Tribune  .  (e)  6.036.492  546.350  3.997.482  1.270.348  222.334 

.Times  ft.  Daily 

News  Leader  . (e)  14.830.606  942.494  10.269.238  3.328.402  290.472 

.News-Pilot  . (e)  6.093.262  377.104  4.046.888  1.563.842  105.440 

.News-Press  . (e)  15.085.035  1.064.126  8.035.244  5.561.493  424.172 

News-Press  . (8)  5.693.226  119.861  4.123.154  1.407.924  42.287 

'Total  . (meS)  21.286.909  1.153.987  12.158.398  6.969.417  466.459 

’Includes  2M,33S  Family  Weekly,  and  240.320  County 


ALABAMA  Brawley  . 

■Star  . (eS)  9,106.272  546.252  7.484.848  998.620  76.552  Camarillo  . 

.Decatur  Daily  . (eS)  8.736.476  442.554  6.406.638  1.755.502  131.782 

.Eagle  . (eSexsat)  8.195.972  469.188  6.269.238  1.394.773  62.773  Corona  . 

.Times*  . (eS)  8.879.696  624.946  6.450.556  1,742,804  61.390  Costa  Mesa  _ 

'Sold  in  comb,  with  Sheffield  (Ala.)  Tri-Cities  Dally. 

.Times  .  (eS)  6.499,792  539.756  4,692.548  1.164.296  103.192 

.Times  . (eS)  14,986.958  872.956  10.262.294  3.698.338  153.370  Escondido  . 

.Mountain  Eagle  (eexsat)  1,998,836  198.982  1.536,122  174,902  88.830  Eureka . 

.Advertiser-Journal  (meS)  16,092,426  1.532.706  11.103.910  3,374.518  82.292 

.Times-Journal  (eSexsat.)  5,012.126  364.658  4.057,032  528.360  62.076  Fontana  . 

.Tri-Cities  Daily*  .  .  .  (eS)  8,945.524  624.946  6.572.594  1,742,804  5.180  Fullerton . 

'Sold  In  comb,  with  Florence  (Ala.)  Times.  Glendale  . 

.News  .  (eS)  9.728.768  539.196  7.393.498  1.734,936  61.138  Grass  Valley  ... 

Hanford  . 

.  ALASKA  Hayward  . 

Jcelisiago  . Times . (e)  11.531.966  661.458  7.347,410  3.373.692  149,408  Huntington  Park 

;>i'tanks  . News. Miner . (e)  4,455.472  414.188  3.296.061  648.529  96.694  Lancaster  . 

°"llu  . Dispatch  . (e)  2,504.334  124.292  1,947,974  298,788  133.280 

Lodi  . 

466.228  2.800.602  724.038  436.688  '  “  . 

190.137  1.956.435  536.712  234.381  S*®*''*... . 

Marysville  . 

362.152  4.964.932  1.200.052  177.030  _ _  . 

wi6rc0d  . . . 

Monterey  . 

150.694  1.461.533  270.905  39.510  ' ' 

316.703  3.314.850  501.977  . 

387.625  4.895.947  1.040.942  68.852  “ 

365.820  3.824.303  787.402  217  . 

753.445  8.720.250  1.828.344  69.089  Palo  Alto 

355.886  5.109.426  857.948  52.654  . 

181.419  1.774.150  56.849  34.890  R.d  ri..<f . 

182.546  1.265.768  155.806  64.778  S.hh“.  . 

357.180  5.716.670  845.'I48  101.454  Rauiandi  . 

1.392.846  7.326.200  1.958.642  140.896  Redwood  CItv " ' 

187.406  2.527.614  697.998  1.652  Riehmond  ”  •' 

1.580.252  9.853.814  2.656.640  142.548  R.iinos  . 

150.360  1.994.412  276.766  75.264  8,„  Coriiaiido'’ 

154.770  3.176.933  408.320  36.995  u.ii.®  ® 

280.796  1.567.286  288.006  15.820  San  Gabriel ' 

San  Luis  Obispo 

us-.  CALIFORNIA  San  Mateo  .. 

. Post-Advocate  . (e)  7.280.728  399.938  4.473.392  2.273.480  133.938 

iMuS,"  . Bulletin  . (e)  12,999.308  1.390.886  8.039.066  3.109.330  460.026 

. Ledger  . (eexsat)  3.681. 118  210.249  2.590,308  815,948  64.568 

. ....Calitornian  . (e)  17.326.848  1.662.906  12.249,076  2.985.318  429.548 

•wnsi-Beaumont  .Record- 

Gazette  . (eexmon)  4.320.360  160.160  3.228.220  797.076  134.904 

Editor  sc  publisher  for  April  4,  1964 


Jssisten  .. 
Oieater  ... 
Dctban  . . . 
Flcrsnce  . . 

Siliden  . . 
linlsville 

lusir  _ 

Xsetfoniery 

Scies 

swffsid  .. 
Tsicileosa 


ARIZONA 

.Arizona  Dally  Sun  . .  (e)  4.427,556 

.Courier  . (eexsat)  2,917,665 

.Sun  ft  Arizona 

Sentinel  _ (eSexsat.)  6.704.166 


ARKANSAS 

-Guard  . (eexsat.)  1.922.642 

-Courier  Newt  . (e)  4,133,530 

-News  . (mS)  6.393.366 

Timet  . (e)  4.977.742 

Total  .  11.371.108 

-Northwest  Arkansas 

Timet  . (e)  6.375.894 

-Timet  . (eexsat)  2.047,308 

-Star  . (e)  1.668,898 

-Sun  . (e)  7.020.7,50 

-Democrat  . (e)  10.818,584 

Democrat  . (8)  3.414,670 

Total  .  14,233.254 

.Banner-Newt  .(eSexsat)  2,496,802 

.Newt  . (eexsat)  3,777,018 

.Leader  . (e)  2,151.912 


tilmille 

■iynitville 

Odende 


'Mtesille 

5»tlien  .. 

Hies  . 

I'ccikero 

Reck 


San  Pedro  .... 
Santa  Barbara 


53 


City 

Santa  Cru2  . 
Santa  Ma^ia  . 
Santa  Manica 
Santa  Paula 
Santa  Rosa 
Redondo  Beach 


Turlock 

Ukiah 

Valleio . 

Ventura  . 

Visalia  ... 
Walnut  Creek 
Watsonville 

Whittier  . 

Willows 
Woodland  . 
Yreka 


Boulder  . 

Canon  City  ■  ■  • 
Colorado  Springs 

Fort  Collins  . 

Fort  Morgan 
Grand  Junction 

Lamar  . 

Longmont  . . 

Salida . 


Paper  lished  Linage 

.Sentinel  . (eSexJit)  lO.^SKMZ 

.^iifies  . tc)  9, 91  Of  712 

Evenint  Outlook  .  ..(o)  I*-**®''*® 

•Chronicle  <«•«»* 

Protf  Democrat  (e^xsat)  13,726,984 
Torronco  South  Boy 

Daily  Breeze  . . .  (eS)  19,068,742 
Midway  Driller  (eexsat.) 

.  Advance^Register 

ft  Times  . 

Journal  . 

Journal  . (eexs^) 

. .Times* Herald  .  ...(mS) 


2,324.910  184.996 


3.767.060 

3.895.514 

3.558,170 

1,818.575 


isl^F^  Pre,.  :  .:.(e)  I2;655;«30  937  M4  8.m492 


.  .Times- Delta  .  (•) 

Contra  Costa  Times  (d) 
Rogister-Pajaronlan 

4  Sun  . («) 

The  Daily  News  - (•) 

I '.Journal  . (eexsat.) 

“Democrat  te) 

Siskiyou  News  (eexsat) 


Pi.pef  lished  Linage 

ILLINOIS 

^  IS  B;^in.,on 

Canton  . .  ..Ledior  . •<•) 

Centralia  . Sentinel  . . (*8) 

Champaian-Urbana  Courier  . '•> 

Courier  . (8) 

Total  .  13.123.208 

New,-Ga2ette  . <o8)  •8'®8J.7I6 

Courier-New,  . (e)  4.656.651 

•Legal  include,  18.849  R«»8«i 
Chicago  . Caiumet  ...........  (e)  2,200.000 


UI7  QA7  6  962  242  2,889.138  422.240 

5  542  082  3.532.732  256.886  Aiton 
7.2I2.'58  Bel.idere 


605.556  11.349.534  6.937.182  176.470 
1.801,478  2o7.526  70.910 


Champaign  -  Urbana 


953.904  104.790 
745.528  96.110 

3,^'.^  225!442  Charicton 
2,9i6.438  300.916 
470.253  4;900,549  1.517.323  jJ6.986 

,982  4.168.346  3.002.314  124.558 


342.772 

264,040 

278.222 

667.771 


2.365.594 

2.789.836 

2.716.098 

7.243,096 


5.279.106 

9.441.012 

3.682.196 


5.519.850 

9,618,350 

1.767.794 

5,031.894 

1.779.918 


COLORADO 

.Camera  ..(e)  14.^.192 

Record  . (e)  2.947.6M 

Gazette-Telegraph  .  (eS)  17.991.722 
Coloradoan  (eScKsat.)  6,079.695 

Time,  ie)  2.318.582 

.Sentinei  (cS)  7.550.690 

.Tri-State  News  (e)  2,269.505 

,.Times-Cail  . (e)  4.764.172 

.Mountain  . 

Mail  (eexsat)  I. (>80.042 

.  .Journal-Advocate  ...(e)  4,456,088 

..Chronicle- News  ....(e)  2.466.772 


CONNECTICUT 

. . .  (e)  5.944.876 

..(m)  20.994.922 
..  (e)  20.705.64’ 
(S)  5.926.465 

47.627.034 


351.302  3.953.586  1.104.642  H0.3M 

417.550  6.027.560  2.933.IM  «0.0M 
158.046  1.122.562  341.656  45.^ 

313.964  2.716.518  1.853.432  47.9M 

296.184  1.085.756  268.856  129.122 


422,100  12.494.524 

iUi'el  I2;m?;mI  4.|5.002  5o:m 
373.184  4,591.825  987.364  127.322 


Claxiifled  include.  Legal 

Clinton  . Journal-Public  . (e) 

Oanville  . Commercial-New, 

Dixon  . Telegraph 

Effingham 
Elgin  .-. 

. .  '.'.'('er  I0.723.W2 

3.415.389 
7.258.670 
3.774  - 


.689.869 
(eS)  12.128.802 
.(el  5.359.018 

Nows  . (e)  3,753,092 

Courier- New,  . (e>  II.0I3,0M 

Classified  include,  17.322  line.  Legal 

Galesburg  . Register-Mail  . je) 

Harrisburg  . Register  . (e) 

La  Salle  . News-Tribune  . (e) 

Lincoln  . Courier  . . (•) 


455.280  8.302.840  2.369.738  242.328 
177,198  1.933.912  311.318  104,958 

722.498  8.849.484  3.215.438  129.479 
185.682  2.265.382  301.168  55.090 

219.366  3.736.824  622.930  137.958 

303.158  4.110.358  787.598  77.994 

709.702  6.793.688  1.851.780  85.882 
54,180  2.850.932  776.132  952 

763.882  9.644.600  2.627.912  88,814 
632.954  13.212.178  2.763.530  194.054 
129.225  4.122.169  302.048*103,209 

220.000  1.200.000  780,000  . 


154.602  52.788 
1.695.176  157.229 
1.012. 088  107.718 
518.840  80.588 


200.069  1.282.442 

672.700  9.603.706 
232.386  4.006.828 
287,000  2.866.654 
651,928  8,010.310  2.249.734  101,124 


246.638 

575.358 

205.852 

311.654 

163.695 

338.730 

213.367 


1,728.090 

5.434.380 

1.588.958 

3.618.258 

I. 106.112 
3.337.628 
1.944.061 


New  Britain 
Norwalk  ... 
Stamtord 
Torrington 
Waterbury  .. 


Dover  - 

Wilmington 


Bradenton  . 

Clearwater  . . . . 
Daytona  Beach 


Fort  Myer,  . . . 
Fort  Pierce  . . 
Gainesville  ... 
Hollywood  ... 
Kev  West  ... 
Lakeland  .... 
Leesburg  ...  . 
Marianna  .... 

Melbourne  ... 

Ocala  . 

Palatka  . 

Pompano  Beac 
St.  Augustine 
Sarasota  ...  - 

Tallahassee - 


Winter  Haven 


.  .Sentinel 
...Telegram  . 

Post  . 

Post . 

Total  .  . 

Classified  includes  Leoal 

Press  . (*)  6.936.692 

..News-Times  ..(e)  11,502.106 

Classified  includes  Legal 

...Times  . (eexsat) 

Classified  includes  Lecal 

...Herald  ...  <*> 

...Press  . (e) 

Classified  includes  Legal 
.  .Herald 


286.517  4.754.750 
1.844.579  14.286.427 
1,856.321  14.077.915 
140.173  4.220.816 
3.841.073  32.585.158  I 

394.338  5.223.372 
671.608  7.519.218 


6.356,164  610.834  4.313.18 


286.888  56.966 
1,383.886  157.066 
418.166  56.529 

736.750  97.510 

311.381  98.854 

683.298  96.432 
178.920  130.424 


764.211  139.398 

4.863.916  . 

4.771.41 1  . 


Litchfield 
Macomb 
Marion  . 
Mattoon 


.News-Herald  . (e) 

.Journal  . (e) 

.Republican  ...  . (e) 

•Journal-Gazette  . (e) 


1.488.826 

4.886.063 

3.774.428 

5.257.994 


593.684 

198.532 

307,142 

194.698 

131.040 

218.884 

170.870 

295.078 


6.814.486 

2.548.273 

5.918.094 

3.256.778 

1.034.750 

4.077.612 

2.993.088 

3.884.286 


3.041.724  273.168 
344.110  124.474 
950.820  82.614 

235.970  - 

323.038 
485.926  103. 
541.436  69.034 
962.584  Il6.r 


82!6I4 

86.702 

03.63i  <1 

60  031  1 


. .  :  14  485.898  1.337.000  10.754.254  2.174.858  219,788 

”“"ne  . . Dispatch  , . (e)  192.374  2.543.674  390.026  76.060 


I. 565.47B . .  FtreAtor 

II. 200.803  .  Waukggtn 


Monmouth  . . Review  Atlas  . (e) 

Mt.  Carmel  . Republican-  ^  ..iszs 

Register  . (eexsat.)  2,037.700 

Olnev  . Mail  . <e)  4.035.060 

Pontiac  . Leader  . (e)  2»474,360 

Classified  includes  Legal 

Quincy  . Herald-Whig  . <e8)  0-791.418 

Robinson  . News  .  •(«]  3.m.022 

Rock  Island  ...  ....Argus  .  ....(e)  13,367.816 

Springfield  . Illinois  State  , 

Journal  &  Illinois 
State  Register 


1 82.000  1.613.500 
183.407  3.166.91 1 

154.440  2.147,992 

461.160  7.252.224 
200.580  2.616.680 
1.353.716  10.192.364 


187.600  54.600 
591.008  93.734 
171.928  . 

1.933.722  144.312 
317.972  71.790 
1.643.012  170.724 


Timee-Press  . (c) 

_  _  News-Sun  .  ...(e)  14.172.^ 

West  Frankfort  ....American  .  (e)  2.828,420 


(meS)  30.787.162  2.427,558  20.650.364  7.130.396  578.8^ 


.Hour 

....Advocate 
....Register 
...Republican 
American 
Republican 

Total  . 

Classified  includes  Leoal 
....Citizen  . .  .  (e) 

Classified  includes  Legal 


7.136.071 
7.410.991 

(e)  10.902.862 
(e)  11.663.246 
(e)  14.057.226 
(c)  7.331.800 

;m)  11.149.138 
(e)  14.461.790 
(S)  4,470.186 


260.587  5.740.364 
499.044  5.600.168 


1.232.150 

“-2^®  Anderson 


.Herald  &  Bulletin 


,311.779  .  Bedford  .....  . Times-Mail  . (e) 

.  .  ,  ICO  Bicknell  . News  .  (eexsat) 

872.961  8.839.092  I.HS.B'O  /7.I99  Bloomington  . Herald-Telephone  ..(e) 

862.372  8.4(8,9  U  2.218.552  M.-M  B  uffton  ...  . News-Banner  (e) 

1.192.338  10.065.580  2.651.694  138.614  Clinton  . Clintonian  . (eexsat) 

449.708  5,6W.788  I.I36,W2  84,462  Cslumbia  City  .••••Commercial  Mail 

I.I96.3B6  7.506.184  2.444.566  .  Post  . (e) 

1.252.6^  10.543.806  2.665.320  .  Columbus  . Republican  . (c) 

85.316  3.569.258  815.612  .  rrawfordsvilli  . Journal  &  Review  ...(e) 


INDIANA 

(me)  23.214.496 


30.081.114  2.536.366  21.619.248 
3.164.350  168.616  2.804.508 


DELAWARE 

*  ’^News*  (eexsat)  4.960.258  _ 

. . . .  News  &  Journal 


5.925.500  .  E!wood 

Frankfort  .... 

191.226  -.  ••  Franklin  . 

Goshen  . 

lireensburg  ... 
Hartford  City 
Huntington 

539.136  128.661  . 


_ _  _  3.906.171 

(me)  22.086.932  2.187.915  15.019.445  4.445.273  434.299  LM«ett. 

Lebanon 


5.678.372 

670,794 

8.530.620 

3.385.207 

1.824.413 

2.141.674 

7.990.318 

4.967.340 

2.670.906 

4.367.120 

3.422.076 

4.165.280 

3.370.864 

2,684.570 

5.133.240 

3.051,586 


224.308  4,635.316  577.038  134,521 

S39.996  10.002.356  3.076.508  454.006 
206,359  2.312.348  244.110  65.603 


88.456  17.843.840  4.939.312  342.888 
445.326  4.477,480  683.410  72.156 

58.895  355.660  8.208  48,031 

446.544  6.543.670  1. 469.958  70.448 
151  228  3.006.318  166.747  60.614 

I00'.436  1,586,217  89,670  48.096 


93.548  1.627.920 

337.638  6.628.832 
282.660  3.644.032 


FLORIDA 

Herald  . (eS)  7.833.854 

.Sun . (eSexsat)  15.801.828 

Journal  .  .  .(m)  10.309.072 

News . (e)  10.549.232 

News-Journal  .  (S)  2.735.748 

Total  . (meS)  23.594.052 

News  Journal  . (m)  1.253.266 

.Nows  . (o)  27.478.690 

News  . (8)  8.783.956 

Total  .  36.262.646 

..News-Press  (mS)  11.276,174 

News  Tribune  (eSexsat.)  5.806.024 


(eSexsat)  9.497,146 
.  (e)  9.964.486 

(eSexsat)  4.370.086 
(eSexsat.)  10.734.654 
(eSexsat.)  3,132.542 


. . .  .Sun 

. . .  .Sun-Tattler 
.  Citizen  . 

....Ledder 
. . .  .Commereial 
....Jackson  Countv 

Floridan  ..(mexmon.) 

Times  . (eSexsat) 

.  Star-Banner  .  (oSexsat) 

_ News  ..(eexsat.) 

..  Sun-Sentinel  ..(mexsat) 

..Record  . (eSexsat) 

_ Herald-Tribune 

Journal  . 

. Democrat  .  <e) 

Democrat  . (8) 

Total 

. News-Chief  .  (e8exsaf) 


303.754  6.069.588  1.176.924  284.088 

385.392  11.756.220  3.269.140  391.076 
690.599  7.538.748  2.051.049  28.676 
683.029  7.324.702  2.232.335  309.166 
93.083  1.998.052  643. .353  1.260 

1.466.71 1  16.861.502  4.926.737  339.102 
242.522  787.486  177.548  45.710 

1.172.434  19.947.945  5.727.931  630.380 

232.923  7.250.292  1.300,741  . 

1,405.357  27,198.237  7.028.672  630.380 
454.342  8.441.965  2.081.751  298.116 
331.800  3.938.760  1.374.282  161.182 

407.254  6.818.602  2.118.648  152.642 
309.330  6.904,842  2.471.182  279.132 
215.082  3.182.872  779.604  192.528 

493.318  8.268.708  1.736.952  235.676 

158.130  2.539.992  349.874  84.546 


Call- Leader 
••Times 
■Star  . 

••News 

"News  ...  -  - 

••News-Times  . (•) 

••Herald-Press  .(eSexsat.) 

•  •Herald  . — 

••Tribune  . (eSexsat)  11,832.686 

"Journal  &  (k)urier  ..(e)  I6.M4.95I 

■■Reporter  . . (*)  ?•  JI'!!? 

"Press  . Im)  5. 196.114 

Pharos  Tribune  .  •  ■  ■  (e)  5,234,782 

Pharos  Tribune  .nenso 

t  Press  . 

Leader-Tribune  - (">> 

"Chronicle  . <«) 

Chronicle-Tribune  .  (8  )  2.625.423 


305.956  114.256 
922.656  101.192 
946.274  94.374 
619.262  39.361 
503.314  6.266 

356.888  66.554 
569.002  136.934 
510.160  59.444 
377.622  44.744 
,069.390  76.832 

_  134,797  42.770 

ovv  8.981.462  2.229.924  126.000 
777:339  12.871.575  3.I9I.«6  104.601 
162.892  2.450.490  «6.082  45,654 

339.024  3.885.644  915,348  56.096 

338.996  3.913.364  915,852  68.576 


1.901.879 
3.6I3.24S 
2.896.516 
3.277.638 

_  2.651, 8M 

135.144  2.127.060 
262.486  3.724.532 
225,959  2.658.060 
496.300 


110.404 

244.272 

102.088 

181.706 

149.366 


151.256  154 

1.982.456  122.822 
.758.883  86.167 


Martinsville 

New  Castle 

•'ob'esville 

Plymouth 

r'ortlend 

Rochester 

Rushville 


Tital  . (ineS) 

Reporter  . <•> 

Courier-Times  . Je) 

Lcdier  . Je; 

■■  Pilot- News  . (e) 

■■  Commercial-Review  ..(e) 


.(e) 


3.251.108 

6,166.972 

3.483.994 

3.429.678 

2.770.285 

2,243.332 


.(e) 


1.305.626 
8.186.293 
7.523.208 
2.599.548 
9.335.332 
3.758.300 
(mS)  13.764.422 
(eexsat)  8.933.638 
7.142.699 
1.944.582 
9.137.281 
5.708.157 

GEORGIA 

.Banner-Herald  (eSexsat)  6.210,986 

A**  Examiner  .  .  (meS)  13.447.308 

Dispatch  . (eexsat)  2.716.490 

Courier- Herald 

Dispatch  &  Press  (e)  2.M8.708 

Times  .  (eSexsat)  5,080.336 

■Telegraph  . (m)  9.599.016 

News  (e)  *'/.?,3.0« 

Telegraph  A  News  .  (S) 

Total  .  .....  21.990.354 

(eSexsat)  6.271. |72 


Seymour  . . . 
142  534  l.f>l4.5IO  85.4"2  62,090  Shelbyville 

347.256  6,454,014  1,155.336  229.684  Spencer  ... 

390.222  4,967.466  1.950.186  215.334  . 

129.276  2.070.782  313,054  86.436  Terre  Haute 

629.346  6.849.285  1.766.134  90.567  Valparaiso 

175.896  2.777.810  659.330  145.264  Vincennes  . 

627.340  10,799.026  2.090.788  247.268  Warsaw 

511.714  7.133.476  1.282.862  5,586  Washington 

624.081  4,730.888  1,591.786  195.944 

31.776  1.493.932  451.304  17.570 

655.857  6.224.820  2.043.090  213.514 

255.892  4.417,546  967,071  67.648 


3.522.890 

S.M9.058 

5.305.196 

1,191.400 


Sentinel 
. . .  Reoublican 
A  Telegram 

_ Tribune  . . J®J 

.  News  .  (•) 

. World  .  (eexsat.) 

•Classified  includes  Lenal 

. Tribune-Star  .  .  .(meS)  23.685.536 

. Vldette-Metsenger  ■  <*>  5.327.M4 

. Sun-CommerciAl  (eSexiPt)  6,773.102 

. Timee-Union  . (e)  ** 

.  Herald  . (*) 

Washington  . ..Times  .  (e>  2.9*7.072 

Winchester  . News  A  Journal 

Herald  . 


17.556  1.017.086 

695,576  8.816.094 

4M.0M  7;093'.726  ^  '25,128 

3.Sr.“6  2,,, 

128.030  2.387.126  ■’* 

273.056  4.969.202 
162.336  2.876,290 
141.316  2.723.728 
184.275  2.228,569 
131,446  1,670.900 


611.128  124.824 
835.604  86.1111 
382. 2’8  83.166 
495.670  66,^ 
286.027  74.<I4 
372.974  68.012 


125,608  2,821.658 
250.624  4.096.400 
246.834  4.287.038 
63.000  873.600 


506.464  69.166 
1.540.682  61.152 
678.048  94.276 
254.800  • 


1.731.380  17.276.112  4.456.0M  M2.040 
313.068  4.358.550  543,718  I12.5|6 

440.958  5.302,806 
235.583  5.600.000 
148.806  1.692,642 

109.284  1,584.100 


935.942  93.394 

247.708  100.894 

358.708  57.W 
309,484  64.204 


(e)  2.241.736 


295.030  4.335.954  899.094  180.908 

.295.658  9.554.370  2.284.422  312,858 
218.610  2.319,534  146.972  31.374 


Rome  . 
Tifton  . . 
Vgidottt 
Waycrois 


Caldwell 
Cppur  d'Alene 
Idaho  Falls 

Lewiston  . 

Moscow  . 

Namga  — 
Pocatello 


Journal - - - 

•Observer  . («) 

Weekly  Edition  . 

Total  . 

.  NewsvTribune  (eSexsat) 

.  Gazette  . («) 

..Times  . 

..Journal-Herald  . (c) 

Classified  includes  Legal 
. .  Va'Iev  Times- 

News  . (eexsat.) 


4.341.876 
926.282 
5.268. 1 S8 
7.841.698 
2.931.488 
6.239.506 
4.210.623 


329.863 

217.378 

1.147.762 

1.147.762 

136.332 

2.431.856 

308.656 

260.386 

30.814 

291.200 

397.708 

255.766 

445.060 

283,704 


1.744.934 

4.142.222 

6.301.330 

6.233.976 

1.907.290 

14.442.596 

4.540.320 

3.652.768 

760.648 

4.413.416 

6.069.185 

2.431.030 

4.545.184 

3.758,732 


423.589 

649.728 

2.149.924 

2.149.924 

534.674 

4.834.522 

1.008.022 

428.722 

61.320 

490.042 

1.063.296 

213.052 

I.I00.5R2 

168.187 


73.500 

73.500 

111.419 

31.640 

146.680 


IOWA 

Amis.  Tribune  . 4,331,973 

Boone  ■■■!J**V'i^'’“'’'"*"(eSex.it)  i'lMWI 

Burlinrton  . Hawk-Eye  ..(eSexsat)  8.m.^ 

Carroll  . ....Times  Herald  .......(e)  2.^.358 

Cedar  Falls  . Daily  Record  ..(eexsat)  2.m624 

Cedar  Rapids  .  Gazette  .  («8)  'J-®®®-"® 

Council  Bluffs  Nonpareil  . (c8)  8.921.346 

Creston  . News-Advertiser  <«}  ® 

Davenport  . Times  . <•>  'J-SZf'SfS 

Times- Democrat  - (8) 

?oTar". ®».'«.2!2 

. ■"ffid"' . (.8ex.at)  11.558.764 

...  Mmm*  (e)  2gl/l)tOi< 

Esthervillo  . ,  *"?*  - 


3.281.068  186.809  2.814,717  270.672  8.869 


Fairfield 
Ft.  Madison 
Iowa  City 


3.097.389 
3.095.359 
1.432.417 
6.71 1.160 


.Hawaii  Hochi 


.News-Tribune 

Press 

Post-  Register 

Tribune  . 

Idahonian  .. 
Free  Press  . 
State  Journal 


IDAHO 

. .  (e)  5.022.290 

; . (e)  4.235.658 

...(meS)  9.372.083 

...  (mS)  7.258.956 

. (e)  3.494,7*2 

. (e)  5.547.794 

(eSexsat)  7.574,110 


Ledger  . —  <«  [ 

Democrat  . (*) 

Iowan  . (mexmon) 

. "SontinSl....... (eexsat)  2.226.704 

MaTshalltown  . . . Times-Republican  . ,  .  (e 

Mason  City . Globe-Gazette  . (*• 

ut  PIvx.nt  News  . 


568.932  2,881,956  1.569.260  2.142 

386.512  2.845.570  060.664  142.912 

537.341  6.910,961  I.823.9M  .99.764 

54*  222  5,908,560  678.100  123,074 

351.519  2.40i:483  634.557  107.253 

672.684  3.443.498  1.345.080  M.534 

722,610  5.640,124  1,111.656  99,720 


Mt.  Pleasant  .  News  - 

Muscatine  . Journal  . (e) 

Oelwein  . . }!l 

Oskaloosa  . Herald  . 

nttumwa  . Courier 

Chiat 


7.436.352 

9.272.540 

2.545.932 

5.258.323 

3.162.026 

3.587.976 

7.553.924 


_  niii«i  . (e)  2.420.163 

sh^7andoah  i^ntinW  ■ : : : . .  •  ■  •  • .  •  J|»  , 

Sioux  City  . Journal  - (all  dayAS)  l2.8/z.4Ui 

EDITOR  ac  PUBLl 


230.267 

196.630 

460.8M 

243.940 

141.274 

1,119.898 

434.472 

525.728 

174.039 

1.438.808 

I79.4M 

1.412.586 

3.030.888 

764.932 

160.972 

165,809 

188.268 

210.966 

229.325 

227.458 

105.406 

263.8A4 

619.836 

118.038 

559.300 

171.416 

264.408 

384.916 

144.313 


3.133  717 
2.625.714 
6.220.045 
2,206,834 
1.869.546 
12.838.868 
6.333.756 
6.234.914 
2.304.735 
10.148.320 
3.279.458 
6.848.436 
20.276.214 

8.867.180 

1.588.230 

2,333,044 

2.389.851 

1,109.346 

5.274.108 

4,191.012 

1,592,948 

5.591.068 

7,417,102 

2,009.442 

3.744.545 

2,440.305 

2,977.660 

6.089.986 

1,798.734 


818.547  99,442 
436.443  57,W 
1.346.002  106.950 
305. 2^6  «.3M 
186.704  I49,IM 

3.324.622  147.434 
1.269.864  105.721 
2.050.146  110.555 

443.858  89.0*2 
3.261.818  224.0M 
931.532  7.IM 

2.330.622  I22.9« 
6,523.972  354.IM 

1.808.450  118.202 
353.72  4  73,90* 
456.5e5  52,MI 
487.891  29.  W 
1 1 1  937  '(( 

1,113:980  93.747 
47L4®6  6I.0M 
505.974  22.37* 
1,391.558  1**.^ 
1,152.738  n.»»® 
318,800  9*,652 
*79.711  M.7*7 
459.781  90.M< 
257.600  «.22® 
981.470  97.552 
433.972  52.  44 
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City 


Paper 


SMMr  . Reporter  . (eexeat)  3.096,198 

yiitta  . Cedar  Valley  TImei  (e)  1,491.826 

yidiielton  . Waihington  Journal  (e)  2,679,052 

KAN«A« 

iMIiee  . . Reflector-Chronlelt  ..(e)  2,992,006 

iiteiiae  City  . Trtyeler  . (o)  4,196,192 

tldtiien  . Globe  . (eSexsatl  4,642.729 

CIMxte . Tribune  . (el  3.332.168 

Cin  Center  . Dispatch  . (o)  2,520.960 

Cilnyilla  . Journal  . (oSexiat)  4.959,150 

Cdiabai  . Adyocate  ...  —  (aaxiat)  1,616,606 

CMcerdIa  . Blada-Emplra  . (a)  2,454.522 

CHScil  Greys  . Republican  . (eexeat)  1,487,200 

DidwCIty . G'oba  . (e)  4,365,774 

El  Oerada  . Times  . (e|  3.451.298 

Eoierla  . Gazette  . (e)  4.773.489 

Firt  Scott . Tribune  . (e)  2.925.832 

„  •Legal  includes  Readers 

Gerden  City  .  ....Telegram  . (a)  3.292.296 

Greet  Bend  . Tribune  . (eSexsat)  5.463.610 

Gnat  Bend  . Western  Kansas 

Press  . (mexmon)  2,115,021 

*C  asslOed  Includes  Legal 

Hen . News  . (eSexsat)  3.900.064 

Hctcliinsen  . News  . (all  day  A  8)  10.513,398 

h(teendanee  . Reporter  . (eSexsat)  3.443.860 

Ids . Register  .  (a)  2.650.718 

liiKtien  City  . Union  . (e)  4,785.347 

Heniei  City  . tansan  . (eSexsat.)  5.K27.892 

Limenee  . Journal- World  . (e)  6.709.556 

Lrewneiorth  . Times  . (eSexsat)  6.1 15.781 

Limi . Southwest  Times  ...(e)  3.376.592 

Lnni  . News  . (e)  I.6S9.I3I 

•tSherson  . Sentinel  . (e)  3.089.698 

•Mli*n»"  . Mercury  . (eSexsat)  4.793.614 

index  . Kansan  . (e)  4.136.762 

Od«»i  . Herald  . (e)  3.854.004 

. Sun  . (e)  3.711.974 

"'"•‘“F*  . Sun  . (m)  433.860 

Headlight  (e)  432.866 

Total  .  866.726 

trait  . Tribune  .  ..(e)  2.818.798 

Rmcll  . ....News  . (e)  2.165.060 

Sillea  . . lournal  . (eSexsat)  10.074. S96 

fhsU . Capital  A  Journal  (meS)  27,656.566 

Classifled  includes  Legal 

•rlhniton  . News  . (eAsat.ml  3.566.199 

*i"Md  . Courier  . (e)  3.502.338 


327,138  2,283.918 
139.146  1,166.228 

127.358  2,119.938 


392.952  92.190 
127,806  58.646 
395.528  32.228 


164,486 

205.856 

281,770 

220.458 

196.940 

231.014 

77,742 

223.104 

145.309 

343.750 

335.377 

327.040 

147.154 


2.522.040 

3,650.108 

3.263.078 

2.672.026 

2,047,497 

4,106,802 

1.335.138 

2.014.006 

1.196.859 

3.062.242 

2.696.225 

4.027.107 

2.322.460 


176.344 

271.880 

933.885 

371.056 

198.761 

562.856 

117.432 

152.544 

80.861 

887.516 

345.253 

341.278 

416.850 


68.236 

68.348 

163.996 

68.628 

77.753 

58.476 

86.296 

64.776 

64.264 

92.260 

74.443 

78.064 

•39.368 


254.954  1.603.724  257,243 


1.442 

).099 

L960 

1.321 

9.106 

7,434 

5.721 

0.551 

9.012 

4.014 

7.16* 

2.970 

4.150 

0.202 

'3.960 

>2.031 

iO.349 

10* 

93.747 

91.0*2 

22.37* 

09.0*2 

82.0*4 

90.052 

74.7*7 

86.220 

97.552 

52,144 

62.IH 

6*.5(* 

1964 


353.276 
734.622 
298.130 
185.080 
335.866 
459. ‘J98 
315.952 
331.155 
354.235 
93.073 
146.398 
287.588 
196.326 


2.844.884 

7.480.138 

2.985.402 

2.003.988 

3,841.829 

3.399.340 

5.133.828 

5.135.563 

2.631.923 

1.335.965 

2.637.348 

3.873.212 

3.473.494 


20.206  2.828.126 
18.116  385.294 

18.102  381.178 

766.472 
1,854.685 
1.826.692 
7.583.632 
19.176.444 


36.218 

257.481 

IP9.380 

654.402 

1.822.226 


653. ROO 
2.150.078 
115.836 
318.976 
521.054 
1.845.620 
1.125.110 
531.253 
352.401 
166.925 
245.988 
547.316 
351.267 

605.136 

28.686 

28.826 

57.512 

646.834 

103.824 

1.719.564 

6.657.896 


48.104 

166.560 

44.492 

142.674 
86.598 

122.934 

134.660 

117.810 

38.033 

63.168 

186.024 

85.498 

115.675 

58.506 

1.764 

4.760 

6.524 

59.798 

45.164 

116.998 


Alpena  . Newt  . (•) 

Ann  Arbor  . Newt  ...  . (e) 

Battle  Croek  . Enquiror  anO  Newt  (e8) 

Bay  City  . Timet  . . (e) 

Timet  .  .<8) 

Total  . 

Btnton  Harbor  . Newt*Pallatflum  ....<e) 

Cadlllae  . Newt  .  (e) 

Cheboyqan  . Tribune  . (o) 

Dowaolat  . Newt  . (ei 

Flint  ...a . Journal  . (eS) 

*C=attlfled  ineludet  Leoal 

•Tribune  . (e) 

•Newt  . (e) 

•Newt  . (e) 

‘•Mining  Gazette  _ (e) 

•Newt  . (ti 

'•Globe  . (e) 

‘•Citizen  Patriot  ...  (e) 

Citizen  Patriot  ..(S) 

Total  .  . 

■  Gazette  . <e) 

G&zetto  . (S) 

Total  . 

'Local  includes  Legal 

Lansing  . State  Journal  . (eS) 

Ludlnqten  . Newt  . . (el 

Marshall  . Chronicle  . (a) 

Midland  . Newt  . (e) 

Mt.  Clement  . . Monitor-Leader  (eexsat) 

Muskegon  . Chronicle  ... 


Grand  Haven  . 
Greenville  .... 

Hllltdale  . 

Houghton 
Iron  Mountain 

tronwood  . 

Jackson  ...... 


Kalamazoo 


Niles 
Owotto  . . . . 
Petoskey  . . 
Pontiac  ... 

Port  Huron 
Roval  Oak 
Saolnaw 


KENTUCKY 

4)lil«nd  . Independent  . (eS)  9.473.215  431.340  7.291 

Bowling  Green  .  ..Park  City  News  (eSexsat)  7.345,156  590.562  5.811 

Covington  . Kentucky  Pott  &. 

Times  Star  .  (c)  8.273.356  141.274  5.757.822  2.137.198  237.062 

Hofldtrton  . ..G'''aner  &. 

Journal  ..(mSexmon)  4.377.086  302.967  3. 46: 

Hotkintville  . Kentucky  New  Era  .  (e)  6.830.012  319.410  5.97 

'Classified  includes  Legal 

KUioenville  . Messenger  .  ..(e)  3.602.998  358.680  2.884.098  360.220 

^Classified  includes  Legal 

Maylltld  . Messenger  . (e)  3.878.196  251.748  3.17 

Miggietboro  . News  . <e)  3.239.539  193.167  2.78 

Owonokoro . Messenger  4 

Inquirer  (all  clay  &  S)  I0.I42.M8  619.696  9.12 

'’iBnoth  . Sun-Democrat  (eSexsat)  11.698.974  656.782  9.13 

Classified  includes  Legal 


. Star  .  (e) 

...Arqut-Press  . (o) 

.•.News-Review  . U) 

...Press  . (0) 

Classified  includes  Legal 

.Times  Herald  . (eS) 

, .  Tribune  . (e) 

...News  . (eS) 

Classified  includes  Legal 

St.  Joseph  . Herald-Press  . (e) 

Sau'te  Ste.  Marie  News  . (e) 

South  Haven  . Tribune  .  (e) 

Sturgis  . Journal  . (e) 

YpsilantI  . Press . (e) 

Albert  Lee  . Tribune  (eSexsat) 

BemtdJI  . Pione3r .  (e) 

Bralnerd  . . Dispatch  . (e) 

Duluth  . Heraid  News 

Tribune  . (meS) 

Fairmont  . Sentinel  .  (e) 

Faribault  . Nows  . (e) 

Fergus  Falls  . Journal  . (e) 

Hibbing  . ...Tribune  . (e) 

International  Falls  Journal  . (oexsat) 

Little  Falls  . Transcript  . (eexsat) 

New  Ulm  . . Journal  (e) 

Review  Journal  ..(S) 

Owatonna  . Peop’e’s  Press  (mSexmon) 

Red  Wing  .  .Republican  Eagle  .(e) 

Rochester  . Po$t-Bu(letin  . (e) 

St.  Cloud  . Times  .  (e) 

Virginia  . MesabI  Newt  .  (9) 

Willmar  . West  Central  Tribune  (c) 

Winona  . Newt  . (eSexsat) 

Worthington  . Globe  . (eexsat) 


4.828.658 

14.144.858 

13.969,326 

11.037,936 

2.743.566 

13.781.502 

10.512.964 

3.515.429 

2,129.309 

2.599.526 

32.247.558 

5.268.338 
3.146.106 
3,823  936 
4.L38.6d8 
3.496.332 
3.536.024 
11,434.536 
3.597.128 
15.031.664 
16.020.536 
3.744.594 
19.765.130 

26.996.781 
3.106.068 
1.881. MO 
8  248.520 
7.555.964 
I4.934.K08 
5.123.174 
7.753.402 
3.542.764 
20.050.100 

11.703.412 

10.528.560 

20.260.184 

5.310.662 

3.962.196 

2.757.850 

4.125.228 

4.477.648 

NESOTA 

5.580.022 

2.982.086 

3.629.822 

23.187.272 

4.413.192 

4.067.896 

3.863.790 

3.671.710 

2.218.094 

2.3G5.132 

3.670.030 

3..526.73I 

??6.()86 

I4.696.C52 

9.M8.676 

5.064.482 

4.401.052 

6.144.768 

4.488.148 


278.aM 

760.816 
954.016 
994.322 

76.202 

1.070.524 

644.084 

200.203 

153.305 

145.530 

1.870.582 

207.070 

192.136 

228,463 

270.242 

240.996 

208.726 

1.028.006 

143.276 

1.171.282 

1.201.788 

74.662 

1.276.450 

1.761.396 

162.148 

M8.776 

372.834 

198.842 

942.844 

291.816 
295.644 
211.500 

1.011.G12 


3.565.045 

10.106.292 

10.927.602 
8.188.810 
2.296.686 
10.486.496 
8.252.146 
2.895.098 
1.767.612 
2.020.410 

23.U5I.616 

4.220.742 

2.210.740 

2.834.048 

3.793.076 

2.718.604 

2.927.680 

7.998.452 

2.847.782 

10.846.234 

1 1.193.602 
2.744.042 
13.937.644 

20.233.983 
2.520.056 
1.147. 192 
6,309.674 
5.601.176 
10.742.606 
3.969.630 
6.362.538 
2.757,702 
I5.48MI9 


Legal 

125.779 
83.930 
85.890 
28.432 
2.534 
26.966 
44.618 
190.1 1 1 
90.316 
117.964 


796.474  8.777.552 
375.648  6.663.202 
1.843.800  15.174.992 


262.318  3.193.106 


858.960 
3.193.820 
2.631.818 
1.828.372 
368.144 
2.196.516 
1.572.1 16 
230.014 
116.076 
315.602 
7.325.360 

710.458 

644.546 

645.092 

380.786 

495.278 

352.184 

2.215.962 

598.640 

2.614.602 

3.625.146 

925.890 

4.551.036 

4.901.638 

351.288 

354.074 

1.370.082 

1.620.920 

3.233.494 

762.580 

970.480 

415.812 

3.557.369 


1.936.088  193.296 
3.346.254  141.456 
3.241.392  . 

704.816  102.284 
630.546  43.134 
342.202  122.570 
606.256  55.804 
952.924  69.300 


130.068 

98.574 

116.333 

94.564 

41.454 

77,434 

192.116 

7.430 

199.546 


99.764 

72.576 

61.068 

195.930 

145.026 

10.864 

99.148 

124.740 

157.750 


301.308  4.501.070  665.504  112.140 

262.164  2.192.332  406.972  121.618 

283.654  2.381.334  627.508  137.326 


2.477.242  15.657.355 
208.894  3.231.718 
294.796  3,025.372 
221.508  3.134.544 
248.584  2.737.952 
196.880  1.824.620 

157.006  1.721.979 


4.801.984  250,691 
841.512  131.068 
626.808  120.918 
398.802  110.936 
540.456  144.718 
101.500  95.004 
418.222  67.025 


213.010 

:68.803 

14.224 

637.126 

478.870 

288.470 

255.038 

369.404 

196.224 


2.728.656 
2  595.670 
171.094 
11.351.620 
7.068.012 
3.866.604 
3.478.354 
4.837.630 
3.599.330 


654.346 

530.57? 

34.342 

2.568.132 

1.432.802 

816.336 

573.846 

840.812 

598.178 


74.018 
131.686 
6.426 
139.174 
136  992 
93.072 
93.614 
96.922 
94.416 


Aiotndria  . Town  Talk  . (e)  11,226.138 

Bates  Rouge  . State-Times  &. 

Advocate  . (meS)  41.465.424 

Bicaluu  .  ...Newt  . (eSexsat)  3.587.934 

Criolcy  . Signal  . (e)  3.158.918 

Mnci  . News  . (eexsat)  2.441.138 

4isroc .  World  L  News- 

Star  . (meS)  20.800.898 

Hifitn  City  . Review  . .  (eSexmonAsat)  2. 141.951 

Niv  Iberia . Iberian  . (eSexsat)  4.8I8.S24 

OnNumi  . World  . . . .  (eSexmon.sat)  4.579.224 

..  . Leader  . (eexsat)  2.424.072 


636.342  8.677.186  1,783.222  129.388 


2.538.214  31.577.854 

375.004  2.568.384 
220,318  2.513.448 
259,479  1.794.667 

1.866.215  14.123.096 

168.182  I.625.C08 

311.510  3.800.408 
388.122  3.370.472 
260.330  1.726.270 


6.747.804  601.552 
591.262  53.284 
332.444  92.708 
292.708  94.284 

4.646.243  165.344 
245.532  103.229 
585.786  120.820 
616.230  2(M.400 
335.622  101.850 


Aitsita  .  . Kennebec  Journal  ..(m)  6.251.672 

‘Classified  Includes  Legal 

Biddiftrd  . lournal  .  (e)  3.272.724 

Liwliten  . Sun  . ...(m)  8.237,768 

Journal  .  (e)  8.042.748 

Total  .  16.280.516 

^ittltsd  . Press  Herald.  Express 

&  Telegram  ..  (meS)  25.84.3.833 

’•'tWville  . Sentinel  (m)  7.013,678 

Local  includes  Legal 

MARYLAND 

*"MS0lli  . ''apital  . (e)  7.179.822 

Caabridge  . Banner  . (e)  3.147.676 

^^iek  . Post  . (m)  7.896.924 

News  . (e)  7.847.490 

Total  .  15.744.414 

Hagantown  . Herald  .  ...(m)  10.059.567 

Mail  . (e)  I0.MI.997 

Total  .  20,171.564 

,  'C'assifled  includes  Legal 

^liibBfy . Tines  .  (e)  I2.258.596* 

'Legal  includes  3.374  Readers  lines 

MASSACHUSETTS 

. Newt  . (e)  3.020.360 

i«l*kcro  . Sun  . (e)  7.034.468 

°[^ten  . Enterprise  A  Times  (e)  10.684.408 

. Record . (eexsat)  2.645.482 

‘  ■  Item  . (c)  21.147.714 

9.100.854 
6.3G8.86G 
7.049.714 
9.729.436 


499.646  4.991.630  760.396 


235.116  2.393.566 
744.884  6.554.716 
744.534  6.366.362 
1.469.418  12.923.078 

3.574.699  18.166.643 
437.626  5.856.480 


377.996  5.530.793 
189.826  2.480.926 
442,694  6.635.300 
439.852  6.589.856 
882,546  13.225.156 
657.363  7.495.978 
658.168  7.560.763 
1.315.531  15.056.741 


586.390  57.652 

938.168  . 

929.852  . 

1.868.020  . 


I.0I3.I0I  257.932 
431.102  45.822 
705.376  113.554 
711.312  106.470 
1,416.688  220.024 
1.906.226 
1.893.066  * 

3.799.292  * 


^  ..  MISSISSIPPI 

Biloxi-Gulfport  . Herald  . (e)  14.145.054 

Clarktdale  . Press  Register  . (•)  4.077,220 

Columbus  . Commercial 

Dispatch  ...(eSexsat)  5.671.862 

^  'Display  includes  Classified  &  Legal 

Greenville  . Delta  Democrat- 

^  Timet  . (eSexsat)  6,538.126 

. Commonwealth  . (e)  2.823.873 

MeComb  . Enterprlse- 

„  Journal  . (eexsat)  3.063.074 

Meridian  . Star  . (eS)  7.200.032 

Tiioelo  . Journal  .  (m)  7,076.040 


Boonville  . News  A  Advertiser  ..(e) 

Cape  Girardeau  . Southeast 

Missourian  . (e) 

Carthage  . Press  . (e) 

Chlllicothe  . Conitltut1on»Tribune  (e) 

Clinton  . Democrat  . (eexsat.) 

Columbia  . Missourjan  ....(eSexsat) 

Columbia  . Tribune  . (e) 

Excelsior  Springs  ...Standard  (eSexsatAmon) 

Fulton  . Sun-Gazetto  . (e) 

Hannibal  . Courier-Post  . (e) 

Jefferson  City  . News-Tribune  _ (meS) 

Joplin  . Globe  A  Newt 


546.661  11.236.323  2.041.998  320.072 
387.387  3.453.044  160.363  76.426 


338.618  5.333.244 


501.032  4.926.950  1.009.176  100.968 
373.800  1 .983.373  267.603  199.097 


76.096  2.852.894 
559.790  5.403.678 
464.997  5.583.298 


80.668  53.396 
1. 121.512  115.052 
898.022  129.723 


595.098  9.186.856  2.168.488  307.154 


Ciiilsn  . 

''*'*^‘0  . ;...S«ntlne)  . . 

222?^  . Recorder- Gazette  ..  (e) 

. Gazette  . (e) 

. Transcript-Telegram  .  (e) 

. Cape  Cod 

Standard-Times  (tS) 

.Enterprise  . (e) 

•  News  ..  . (e) 

..  'Local  includes  Legal 

. Transcript  . (e) 

•Chronicle  . (e) 


158.424 

217.224 

892.892 

130.886 

.563.450 

451.556 

418.558 

433.734 

579.148 


2.493.176 

5.771.570 

7.656.250 

2.269.876 

19.452.090 

7.135.744 

5.430.160 

5.050.248 

7.744.746 


333.564 

973.196 

1.983.828 

205.450 

102.578 

1.449.434 

422.184 

1.495.900 

1.312.656 


35.196 

72.478 

151.438 

39.270 

29.596 

64.120 

97.944 

69.832 

92.938 


'Local  includes  Legal 

Kennett  . . Dunklin 

Democrat  . .  (eexsat) 

Klrksvllla  . Exnrest  A 

News  . (eSexsat) 

Macon  . Chronicle- Herald  .  (e) 

Marshall  . Demoerat-News  .  (e) 

Mexico  . Ledger  . (e) 

Moberly  . Monitor-Index 

A  Democrat  . (e) 

Neosho  . ..Newt  . (eSexsat) 

Nevada  . Mall  . (eSexsat) 

Poplar  Bluff  . American  Republic  .  .(e) 

Sedalia  .  Democrat 

A  Capital  ....(meS) 

Sikeston  . Standard 

Springfield  . Newt 

Leader  A  Press 
News  A  Leader 
Total  . 

Warrensburg  . Star-Journal  . . .  (eexsat) 


.  (e) 


(8) 


*''**»6  ... 


6.950.482 

3.736.370 

4.358.564 


-  . 

itSUr*  . B.rk.hir*  Eagle  (eexsat) 

'««t.» . 

••BO**  .... 


New.  . (e)  9.030.812 

•Cla..i6ed  include.  Local  A  Legal 

Gazette  .  (e)  0.073.138 

•Cla«i6ed  include.  Legal 
News-Tribune  . (e)  6.054.041 


334.628  5,170.494 
142.814  2.786.224 
I70.GB8  3,905,720 

368,284  5.SI3.8I6 
237.500  4.687.430 
919.674  8.943,690 
431.900  • 

713.163  4.078.153 
329.504  4.818.268 


1.332.520  112.840 

742.700  64.638 
282.156 

744.296  85.610 

889.700  23.100 
2,084.488  113.890 
8.598.912 

881.822 

132.461  773.808 


West  Plain. 


.Quill  . (eexsat) 


3.716.498 

214.589 

3,110,100 

313.957 

77.852 

6.RI  4.976 

302.470 

5.323.472 

1.051.764 

137.270 

3.703.378 

223,910 

2.909.248 

501. G40 

68.530 

3.508.050 

216.188 

2,746.856 

473.396 

71.610 

1.237.097 

ins.700 

1.014.846 

104-482 

I2.r60 

4.165.896 

254.492 

3.002.622 

821.674 

87.108 

7.008.843 

400.512 

5.210.128 

1.212.554 

I85.6M 

1.. *55. 476 

199.864 

999.992 

305  760 

49.860 

2.412.G20 

170.450 

1.956.164 

194.754 

91.252 

3.960.358 

308.462 

3.IOa244 

523.386 

28.266 

6.877.346 

434,490 

5.356.306 

989.142 

97.328 

15.129.226 

1.376.592 

10.677,366 

3.075.268 

• 

4  779.250 

277.536 

4.254,054 

200.116 

47.544 

4.652.508 

233.058 

3.964.604 

412.594 

42.252 

3.032,918 

253.946 

2.512.930 

194.908 

71.134 

2,383.047 

(68.298 

1.879.368 

203.377 

132.004 

3.863.300 

300.860 

3,095,932 

412.160 

54.348 

3.596.250 

257.992 

2.830.066 

459.690 

48.482 

3.580.920 

210.910 

2.899.036 

441.000 

29.974 

2.982.560 

192.052 

2.278.430 

416.080 

95.998 

4.929.279 

255.402 

3.864.481 

757.498 

51.898 

11.567.584 

703.303 

9.611. 105 

1.040.193 

192.983 

4.147.920 

304.122 

3.55AI82 

252.714 

34.902 

12.406.471 

963.934 

9.283.386 

2.126.131 

1 3.020 

12.591.075 

977.445 

9.420.551 

2,126.131 

66.948 

4.495.519 

126.399 

3.493.742 

872.123 

3.255 

29.493.065 

2.087.778 

22.197.679 

5.124.385 

83.223 

2,584.561 

272.594 

2.090.249 

190.820 

30.898 

2,210.908 

212,212 

1.772.288 

153.300 

73.108 

MONTANA 
(meS)  11.836.468 
.  (eSexiat)  3.364.466 


Billings  . Gazette 

Bozeman  . Chronicle 

Butte  . . Montana  Standard  A 

Butte  Pott  . (niS)  7.211.092  812.238 

Great  Falls  . Tribune  . (m)  9.453.878  996.415 

Leader  . (e)  4.490.982  989.526 

Tribune  . (S)  2.252.866  162.680 


•Mm 


MICHIGAN 

..Telegram  . (e)  8.054.228 

..Recorder  . . (e)  2,609,072 


301.056  6.214.628  1.405.838  132.706 
162.106  2.166.402  256.094  24.470 


Total 
.Ravalli 

ReguMiMia  . . .  (eexsat)  986,000 
'ClaisiOad  includes  Legal 
•Independent 

Record  . (eSexsat)  6.187.391 

Lewistown  . News  . (eSexsat.mon)  2,350,740 

C  attiOed  includes  Legal 


8.356.222 

2,616.376 

5.210.170 

6.745.431 

1.874.481 

.698.221 


Hamilton 


Helena 


16.197.726  2.148.621  10,318.133 


1.051.386  137.298 
1.648.220  63.812 
1.561.896  65.079 
388,437  3.528 

3.598.553  132.419 


99,467  830,533  56.000 
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NEBRASKA 

AIIIarm  . Timet- HBTAId . (e)  2.844.0IS 

■••trlee  . Sun  . (eSettat)  4,000,164 

Calumbn  . Teletram  . (t)  5,267,696 

Frammt  . Tribune  . (e)  6,639,952 

Brand  Island  . Indenndant  .  (a)  9,251,270 

*!“«"*•  . Tribune  . (a)  7,017,318 

Holdradia  . Citlaen  . (a)  2,773,298 

Kaarnay  . Hub  .  (a)  5,048.700 

W"®*'"  . Star  . (ml  13.234,733 

Journal  . (a)  12.959.272 

Journal-Star  . (S)  3.728,331 

Totals  . 29.922.336 

‘Clattilled  includes  Obituaries 

McCoak  . Gaaatte  . (a)  3.780.000 

Nebraska  City  . Nawt-Prett  ...(aSeasat)  2,959,348 

Norfolk  . Newt  . (a>  5.591.978 

North  Platte  . Telagraah-Bullatin  (a)  8.672.736 

Scettsbluff . Star-Herald  (mSexmon.)  6.059.710 

York  . Nawt-Timat  . (a)  2,659.188 

NEVADA 

Elko  . Free  Press  .  .  .  (a)  1.638.762 


210,000  2.520.000 
174.650  2.226.924 
397.320  4.064.158 
365.708  5,364.828 
317.275  4.899.797 
154.630  2.080.512 


770.000  280.000 
442.652  115.122 
1.024.030  106.470 
811.300  130.900 
836.73n  5.908 

284.788  139.258 


Salisbury 
Sanford  . . 
Statasvilla 


.Fine  Press 
.Nevada  State 
Journal 
G  alette 
Nevada  State 
Journal 

Total  . 


314.748  1.129.996  140.007  54.011 


(S)  3.313.744  91.504  2.693.782  519.344  9.114 

(meS)  24.169,320  1.880.494  15.812.608  5.942.902  533.316 


NEW  HAMPSHIRE 

Claremont  . Eatle  . (e)  3.748.318 

Concord  .  ...Monitor  (e)  5.795.216 

Keane  . Sentinel . (e)  4.945.276 

Laconia  . Citiien  .(e)  3.916.396 

Classified  include?  Leoal 

Lebanon  . Valley  News  .  .  (el  3.786.870 

ClattlAed  includes  Legal 

Nashua  . Teleiraph  .  (e)  8.932.969 

'ClattiAad  includes  Legal 

Portsmouth  . Herald  . (e)  7.726.259 


306.798  2.838.490 
636.902  4.711. 196 
412.258  4.017.776 
315.000  3.051.4% 

320.952  3.108.215 
631.288  7.250.436 
616.014  5.528.086 


560.056  50.974 

365.946  81.172 
462.182  53.060 
549.900 


Pub- 

Total 

Display 

Paper 

lithed 

Linage 

National 

Local 

..News- Arp  us 

. (e) 

7.554.848 

333.018 

5.706.259 

»•  Reflector  ... 

. (a) 

5.064.304 

530.224 

3.937.794 

..Dispatch  ... 

. (e) 

3.309.824 

105.370 

2,001.190 

.•T)mee*New« 

. (e) 

4.275.241 

331.764 

3.510.326 

e  a  Record  . 

. (e) 

6.027.992 

429.156 

7,091,518 

seNCWI  . 

6.026.890 

338.891 

4.642.932 

-•Free  Press  . 

5.751.844 

293.944 

5.122.064 

.  -Dispatch  . . . 

. (e) 

3.500.406 

197.204 

3.066,574 

•  eRotoetonion  . 

...(eexsat.) 

4.675.664 

298.606 

4.107.116 

■  •Newt- Herald 

(exaeat.) 

3.001.092 

152.026 

2,620.716 

••Sun-Journal 

4.171. Ill 

538.685 

3.413.459 

•■Herald  . 

.  .(eSexsat.) 

4.221.091 

355.978 

3,374.513 

'Classifled  includes  Legal 

''Telegram  ... 

. (eS) 

7.783.930 

456.792 

6.753.985 

•  'Post  . 

. (eS) 

8.959.590 

478.842 

6.940.332 

’’Harold  . 

. (e) 

4,801,110 

371.280 

4.242.126 

"Record  & 

Landmark 

. (e) 

6.295.296 

307.828 

5,446,808 

New*  . 

. (e) 

2,514.260 

312.970 

1,793.582 

star  . 

. (m) 

6.405.233 

856.464 

4.281.046 

Newt  . 

. (e) 

5.835.536 

855.134 

4,004.476 

star- News  .. 

.  (S) 

1.891.568 

60.074 

1.479.998 

Total*  . 

14.132.342 

1.771.672 

9.765.518 

'Ciattifled  include*  Legal. 

»,Tlme*  . 

5.022,113 

499,184 

3.827.096 

NDRTH 

DAKOTA 

Tribune  .... 

. (e) 

5.913.7% 

493.402 

4.453.246 

..Journal  . 

. . .  (eextat.) 

2.621.668 

264.222 

2.165.002 

..Dickinton 

Pre**  . 

,  (mexnion.) 

2.556.302 

272.440 

1.994.230 

..Forum  . 

....  (meS) 

11.394.335 

1.072.474 

8.054.219 

..Grand  Forks 

Herald  _ 

. (eS) 

8.644.834 

608.776 

6.136.706 

.«New*  . 

. (C) 

8.237.782 

497.280 

6.580.854 

.•TImet-Record 

(eextat.) 

2,185,302 

185.392 

1.670.000 

..Herald  . 

. (el 

2.836.484 

234,934 

2,139.592 

ClattU 

Leoal 

I..ib0,l2l  64.7S9 
473.452  1 13 154 
757.494  55.159 
557.659  55.493 
444.136  65,112 
985.182  56.665 
257.679  76.176 
229.236  67  472 
127.296  52.666 
■45.166  65.164 
132.405  66.162 
590.600  • 

,  474,425  69.726 
'  .•»«4.9p4  71.612 
277.704  . 

332.574  126.166 
333.439  74.270 
1.267.729 
975,926  • 

351.490  • 

2.595.152  • 


NEW  JERSEY 

Atbury  Park  . Press  . (eS)  16.968.712  843.1 

Bayonne . Sayonne  Timet  . (e)  4.624.383  317.1 

Lmittown  .  See  "Wlllingboro. 

Millville  . . Millville  Daily  .  .(e)  4.258.282  341.: 

Morristown  . Record  . (e)  8.709.209  6.143.1 

New  Brunswick  ....Home  Newt  . (eS)  14.335.805  1.338.; 

Pkxxalc  . Herald-News  (e)  14.520.950  l.734.( 

Patemn  . Paterson  News  ..(e)  14.613.599  (.251.; 

Eftth  Amboy . Newt  . (e)  11.150.917  776.; 

PlAjeJeld  . Courier-Newt  . (e)  15.029.476  l.036.( 

Red  Bank  . Red  Bank 

.  Reulster  _ (eexSat.)  7,548.063  529.1 

'^oeland  . TImet-Joumal  ....(e)  7.087.549  513.: 

Wlllingboro  . Wlllingboro  Burlington  CounW 

Timet  . (e)  7.344.596  568.! 


268.856  71,176 
188.160  1.893.038 
3.035.720  287.182 
2.949.509  88.974 
3.673.045  252.702 
I.9I5.68I  131.617 
2.331.854  154.384 


OHIO 

Alliance  . Review  (el  9,012,024 

Ashland  . Times  Gaxette  . (el  6,107,630 

Athens  . Messenger  . .  (eSex.Sat.)  6.861.070 

Belletontaine  . Examiner  . (el  4.902.043 

Bellevue  . Gazette  (e)  2.142.179 

'Classifled  includes  Leoal. 

Bowline  Grnaa  Sentinel-Tribune  . .  .  (e)  4,455.878 

Cambridge  '■"■Jeffersonian  . (e)  6.063.034 


988.890  170,736 
286.720  43,190 
374.808  87.150 


1. 333.976  93,212 
1.342.754  97.166 
1.359.914  93.665 
450.114  77.742 
171.926  • 


NEW  MEXICO 

Alamotordo  . Newt  . (eSexsat.)  3.300.066 

krtetia  . Press  (eSexsat.)  2.755.789 

Carlsbad  . (Carlsbad  Cuirent- 

Arout  . (eSexsat.)  6.169.044 

Clowls  . Newt-Journal  (eSexsat.)  458.479 

Famington  . Timet  . (eSexsat.)  4.440.618 

Gkllun  . Independent  (eSexsat.)  2,450.546 

. Beacon  .  (eexsat.)  2.079.220 

[fPl)*;, . News-Sun  _ (eSexsat.)  6.347.334 

Las  Vagat  . Optic  . (eexsat.)  1,543.346 

S**®"., . Range  . (e)  2,352.491 

"»»>*ell  . Roswell 

Record  .  ..(eSexsat.)  10.426.668 

Silver  City  . Press  &  Independent  (e)  2.113.342 

’Legal  included  in  Classifled. 
Tucumcarl  . Newt  .  (eexsat.)  1.846.026 


(eSexsat.)  458.479 
.(eSexsat.)  4.440.618 
(eSexsat.)  2,450.546 


Amsterdam  . Recorder  ..(e)  4.991,236 

Auburn  . Citizen-Advertiser  ..(c)  5.906.432 

Batavia  . Newt  . (e)  5.937.414 

Brooklyn  . Daily  . ..(mexsat.)  5.184.000 

£*rw.‘!***“*  . Messenger  . (eexsat.)  2.816.044 

Catsklll  . Mail  . (e)  2.809.848 

Co^inq  . oCorninq  Leader  .  (e)  8,484.3*0 

Cortland  .  ....Cortland  Standard  ..(e)  5.997,410 

Gloverxville  . Leader. Herald  . (e)  5.477.584 

"ofTiell  . ’’'ribune  .  (e)  3.784.010 

l^dton  . Register. Star  (eexsat.)  4.522.546 

. thaca  Journal  . (e)  6.753.110 

Jamestown  . °ott.Journal  . (e)  11.101.020 

Kingston  . 'reeman  . (e)  (0.637.284 

rlJilLi  *  . Times  (e)  2.477.756 

Lockport  . jnion 

stinHi......  Journal  . (e)  6.545.196 

Middletown  . Times  Herald. 

Record  . (m)  9.091.726 

"'G  . journal  of 

si._  v.>i.  Commerce  ..(mexsat.)  7,244.091 

New  York  . („j,y 

Record  .  .  .  (dexsat.)  4.683,924 

Home  Fumithingt 

Daily  . (dexsat.)  5.990.727 

Women’s  Wear 

Daily  . (dexsat.)  7,185.172 

Dgdentburg  . Journal  S  Advance- 

Newt  . (eSexsat.)  3.448.270 

Dlean  . Times- Herald  . . (e)  6,882.330 

Dneida  . Dispatch  . (e)  3.738.123 

Oneonta  . Star  . (m)  5.764,998 

Oswego-Fulton  . Pelladlum-TImet  .  ..(e)  4.851.665 

Plattsburgh  . Press- Republican  ...(m)  6.684. %2 

Poughkeeptio  . Journal  . (e)  12.985.799 

Journal  . (S)  4.856.381 

Totals  .  17,842.180 

Part  Jarvis  . Union-Gazette  . (e)  2.899.372 

Rome  . Sentinel  . (e)  7,811.006 

Salamanca  . Republican-Press  ...(e)  2,411.332 

Saranac  Lake  . 'dirondack 

Enterprise  ..(eexsat.)  1,934,354 

Saratoga  Springs  . .  .Saratogian  . (e)  3.862.208 

Staten  Island  . Advance  . (e)  11.613.734 


332.150  4.755.856 
25.690  357.730 

391.580  3.329.494 
233.534  1.952.028 

401.600  1.428.000 

243.670  5.143.852 
98.420  1.164.422 

146.931  2.012.696 


143.710  1.258.1 10 


1.126.300  342.580 


Cxnton  Repository  . (eS)  27,591.998  2,354.310  I 

Chillicothe  . Gazette  . (e)  8.823.119  438.277 

Circleville  ...  ••••Berald  . (c)  4,040,120  223.706 

Cjshoeton  ' . Herald  . (eS)  6.144.595  294.885 

Defiance  . Crescent.  News  . (e)  4.707.724  276.304 

Delaware  . Gazette  . (e)  3.923.217  201.865 

East  Liverpool  . Review  . (e)  10.220.658  377.412 

Elvria  . Chroniele-Telegram  .  (e)  13,798.596  575.729  I 

Fairborn  . Herald  . (eexsat.)  2.531.914  85.862 

Findlay  . Republican -Courier  .(m)  9,888.871  463.525 

Fostoria  . Review  Timet  . (e)  5,033.%4  214.528 

Fremont . Newt-Messenger  _ (e)  8,394.950  4(M.950 

Greenville  . Advocate  . (e)  4.706,604  216.706 

Ironton  . Tribune  . (eSexsat.)  5,503, In6  332.122 

Kenton  . Times  . (el  3,352.432  172.214 

Lancaster  . Eagle-Gazette  . (el  9,210.604  414.162 

Lorain  . Journal  . (el  14.173.526*  672.962  I 

‘Does  not  include  281.309  lines  Family  Weekly. 

London  . Madison  Press  .(eexsat.l  1,434,723  146.958 

Mansfield  . Newt-Journal  . (cSI  14.849.814  852,306  I 

Marietta . Timet  . (el  6.848.239  341.085 

Marion  . Star  . (el  13,156.388  705.796 

Martin's  Ferry  .....Timet-Leader  . (el  6.518.5%  320.062 

Marysville  . Journal- 

Tribune  _ (eexsat.l  2.427.460  117,340 

Massillon  . Independent  . (el  9.213,804  354,984 

'Local  includes  Classifled. 

Mt  Vernon  . News  . (el  6,460.160  321.678 

Napoleon  . Northwest 

Signal  . (eexsat.l  2.895.886  142.772 

Newark  . Advocate  (e)  12.205.060  565.432 

New  Philadelphia  ..Timet  . (el  7.038,668  302.442 

Niles  . Times  . (el  4.732.469  140.805 

Piqua  . Call  . (el  6.285.960  275.072 

Port  Clinton  . Newt  . (eexsat.)  2.905.476  159.950 

Portsmouth  . Timet  . (e)  12,795.076  577,934 

'Classifled  includes  Readers. 

Ravenna  . Record-Courier  . (e)  396.508  27,706 

Salem  . Salemt  Newt  . (e)  6.076.140  324.240 

Sidney  . Newt  .  (e)  5,378.163  177.020 

Springfleld  . -Sprinrfleld 

News-Sun  . (meS)  13.128.542  913.654 

Steubenville  . ...Herald-Star  . (c)  14.338,058  645,876  I 

Urbana  . Citizen  . (e)  3.921.232  225.890 

Van  Wert  . TImes-Bulletin  .  (el  4.488,008  192,794 

Wapakoneta  . Wapakonrta  Newt  ..(el  2.355.794  111.552 

Warren  . Tribune  Chronicle  ..(el  15.971,410  753,256  I 

Washington  C)i>rt 

House  . Record-Herald  _ (e)  5.070.758  257.782 

Wellston  . Sentinel  . (eexsat.l  1,370.810  99.610 

’Classified  includes  Legal. 

Willoughby  . News-Herald  . (el  7,640.416  192.514 

Wilmington  . .News- Journal  . (e)  5,246.088  264,544 

Wooster  . Record  .  (el  8,366.986  398.132 

Xenia  . Gazette  . (el  7.214.690  291.214 

Zanesville  . Times  Recorder  ...(mS)  10.085.208  614,642 


65.673  122.717 
3.631.292  151.634 
1.012.400  127.535 
2.642.724  103.544 
1.038.954  119.666 


302.092  53.562 
2.466.842  139.602 
1.567.104  85.932 
903.861  62.244 
1.032.978  71.372 
409.024  43.134 
2.745.638*151.550 

32.536  . 

1.327.312  71.676 
889.550  74,465 

2.273.546  62,364 
2.423.316  176.162 
658.548  51.266 
461.048  54.446 
329.420  61,642 
3,149.986  239.946 

628.222  44.756 
177,800 

2.481.030  142.940 
542.934  74.506 
1.586.808  86.416 
1.055.082  130.404 
1.894.158  123.046 


178.754  1.670.858 

660.954  2.621.752 
936.100  6.978.193 


NDRTH  CAROLINA 

JUhevllle  . Citizen-Times  _ (meSI  24,535.1%  1,441.272  18.930.814 

Burlingtpn  . Timet-Newt  . (e)  10,675,028  351,904  9,148.244 

Concord  . Tribune  . (eSexsat.)  6.388.172  354.564  4.788.364 

Durham  . Herald  . (ml  10,350.718  711.158  8.006.894 

Sun  . (el  10.514.518  712.110  8.187.928 

Herald  . (S|  3.109.456  55.272  2.2%.854 

Totals  .  23.974,692  1,478.540  18.491.676 

'Display  includes  Legal 

Elizabeth  City . Advance  . (el  3.304.177  412.828  2.551.055 


412.828  2.551.055 


60.442  16.300 
437.920  141.582 
3.648.2%  51,145 


4.016.768  146.342 
1.169.504  5.376 

1. 195.614  49.630 
1.632.666 
1.614.480 
757.330 
4.004.476 


OKLAHOMA 

Ada . News . (eSexsat.)  5.198.679 

Alva  . Review- 

Courier  .  .  (eSexsat.)  1.923,908 

Altus  . TImes-Democrat  ...(eS)  6,544,843 

Ardmore  . Ardmoreite  _ (eSexsat)  6,130.632 

Bartlesville  . Examiner- 

Enterprise  . .  (eSexsat)  6,647,732 

Claremore  . Progress  .  (eSexsat&mon)  2,214,722 

Duncan  . Banner  . (eSexsatl  6,271.265 

El  Reno  . Tribune  . (eSexsat)  3,413.640 

Eni(t  . Newt  . (m)  7,361.907 

Eagle  . (e)  7,381.907 

Newt  . (8)  2.829.512 

Totals  .  17,553.326 

Holdenville  . News  . (eSexsat.)  2.016.434 

McAleeter  . News-Capital  . (a)  4.475.310 

Miami  . Newt-Record  ..(eSexsat)  4,760,028 

Norman  . Transcript  ...  (eSexsat)  8,223.494 

Pauls  Valley  . Democrat  (eSexsatOimon)  2.912.980 

Pawhuska  . journal 

Capital  (eSexmon.6tat.)  2,002,500 

Ponca  City . News  . (eSexsat)  7,201,474 

Sapulpa  . Herald  . (eSexsat)  3,923,556 

Seminole  . 'reducer  . (eSexsat.)  2,742,922 

Shawnee  . News-Star  ..(mSexmon)  6,307.770 

Stillwater  . Newt-Press  ...(eSexsat)  5,201.200 

VInita  . lournal  . (a)  2,804,780 

'Leral  included  In  Classifled 
Wewoka  . Times  . . .  (eSexmon..sat.)  1,862,910 


273.574  4.513,418  386.053 

155.764  1.560.454  184.380 

269,957  5.185.070  1.055.010 

335.002  5.085.038  610.022 


83.310  (.543.514  280.372 

288.078  5.714.170  1.112.412 

116.200  3.362.156  326.396 

137.914  2.293.388  741.514 

263.144  5.093.158  9I7.0I0 

246.815  4.1 1 1.793  768,IM 

116.000  2.482.060  296,720 

95.900  I.S4I.806  105.840 


EDITOR  8C  PUBLISHER  for  April  4, 


...  -Democrat-  H  crald 

...(0) 

5.532.436 

421.694 

3.808.014 

see. Tidings  . 

2.720.620 

338.028 

1.767.562 

Sderia  . 

.eeeAitorian  . 

....(e) 

2.697.422 

305,564 

1.805,706 

Ii*tr  ..  . 

■ . . .  Democrat-  Herald 

. ..(e) 

1,941,492 

265.804 

1.247.596 

U»4  ‘  ' 

..-.Bulletin  . 

.. ..(e) 

4.515,847 

407,330 

3,196.438 

Csss  Bay 

Kerth  Bond  ... 

....World  . 

....(e) 

5.983.852 

424.424 

3.983.126 

....Gazette-Times 

....(e) 

7,377,020 

439.838 

4.993.849 

klsBiath  Falls  ... 

. . . .  Herald  and 

News  . (eSexsat) 

8.098,608 

670,544 

6.000.612 

....Observer  . 

....(e) 

2.301,012 

251.468 

1.681. 162 

.  ..Mail-Tribune  ... 

_ (e) 

9.436.364 

794.34G 

6.854.540 

Mail-Tribune  ... 

.  (S) 

2.553.040 

35.154 

2.041.424 

Totals  . 

. . .  (eS) 

11.939.404 

829.500 

8.895.964 

. . . .  Enterprise- 

Courier  . (eSexsat) 

3.340.932 

277,466 

2.264.990 

Fsegicton  . 

....East  Oregonian  . 

....(e) 

3.98*. 890 

436.814 

2.653.882 

Psrtland  . 

- Reporter  . 

....(e) 

3,717.406 

58.786 

2.371.978 

'Classifled  includes  Legal. 

The  Dallc'  . 

...  Chronicle  . 

....(e) 

3.284.414 

255.836 

2,393.398 

PENNSYLVANIA 

....Call  . 

,...(m) 

18.854,220 

1.401.708 

13.934.340 

Chronicle  . 

....(e) 

20.768,678 

1.365.028 

16.093.000 

Call-Chronicle  .. 

...(S) 

5.226,536 

137.228 

4.306.386 

Totals  . 

44.849,434 

2.903.964 

34.333.726 

I.IS3.6I4  149.114 
542.164  54.866 
451.906  134.246 
377.566  50.526 
807.317  l(M.762 

I.4I6.6I8  159.68* 
1.792.910  150.423 

1.245.062  173.390 
338.492  29.890 
1. 543.906  243.572 
468.258  8.204 

2.012.164  251.776 

491.848  306.628 
817.292  76.902 
1,286.642 

422.310  76,636 


AltNna  . Mirror  . (a)  12.489,976 

BMW  . Braver  County  Timos  (e)  9.395,120 


BMver  Falls  .. 

....News-Tribune  .... 

7.652.274 

BMford . 

_ 'Jazette  . 

.(m) 

2.692.116 

Bsrwicli  . 

....Enterprise  . 

..(e) 

4.269.464 

BdhNhem  .... 

....Globe-Times  . 

..(e) 

13.518.452 

Bleemtburo  . . . 

- Press  . 

4.924.113 

Brtdford  . 

••‘.Era  . 

6.195.742 

Brtwntville  ... 

- Telegraph  . 

..(e) 

3.087.966 

Butler  . 

12,231.403 

Chester  . 

....Delaware  County 
Daily  Timet  ... 

..(e) 

10.412.500 

ClMrfl«ld 

_ Propreit  . 

.(e) 

6.900.376 

CsieMbia  - . 

....Newt  . 

. .  (e) 

2.080,780 

‘Legal  included  in 

Classifled 

Csenelltville 

....Courier  . 

..(e) 

5.619.139 

Oinville  . 

....News  . 

...(o; 

2.657.633 

Dal.il  . 

....Courier- Express  .. 

4.198.880 

‘Lepal  included  in 

Classifled 

Ellweod  City 

Ledger  . 

..(0) 

4.586.904 

774.522  11.115.650 
231.507  4.485.936 
407.059  5.071.006 
140.644  2.578.100 
404,609  9,7(M,968 


Fnnkhn  . Naw>-Horald  . <e)  4,955.725 

(iMniburg  . Tribune  Review  (all  day)  10,520.720 

Gmnville  . Record- Argut  . (e)  4,953,644 

Huleton  . Standard- 

Speaker  . (all  day)  8.537,377 

Heetinidon  . Newe  .  (e)  4.891.007 

Jiannette  . News-Oispatch  .(eeisat)  4,929,770 

Jeheitewn  . Tribune- 

Democrat  ..  (all  day)  11.855.872 
‘Legal  included  in  Claisified 

Kue  . Republican  . (e)  2,187,542 

Laecaiter  . I.'itelligencer  Journal  (m), 

and  New  Era  . (e)  13.709.160 

News  . (S)  2.688.400 

Landale  . North  Penn  Reporter  (a)  5,983,170 

Lebenen  . Newt  .  (e)  10,488,492 

Lwittewn  . Bristol  Daily  Courier- 

Levittown  Timet  ..(e>  11.196.192 

Lnriitown  . Sentinel  . (e)  8,735,506 

Leek  Haven  . Express  . (e)  4.722.029 

beedville  . Tribune  . (m)  7,810.607 

bIHen  . Standard  .  (el  2,362,174 

'Classified  includes  Lcnal. 

Neeetten  . Valley  Independent  .(e)  6.989,190 

kiw  Kensington  - Oiepatch  . (el  10.440.337 

"  . Times  Herald  . (e)  10.397.511 

•“City . Derrick  . (e)  6.219.778 

Tettitown  . Mercury  . (m)  11.298.896 

Qeal^own  . Free  Prete  . (eexsat)  3.968,946 

*'  "kry*  . Press  . (e)  2,368.319 

*»»"ton  . Tribune  . (m)  5.382,657 

Serantonlan  . (S)  4,446.697 

Totals  .  9.829.354 

Sfe«kln  . News- Dispatch  . (e)  4.407.354 

Mann  . Herald  . (e)  10.965.360 

*e«ertet  . American  . (m)  3.ii80.944 

ttreedsburg  . Record  . (m)  5,840.394 

Jartfituffl  . Valley  Daily  Newt  ..(a)  11.471.704 

3«k«ry  . Item  .  (a)  7.829.108 

levanda  . Review  . (m)  2,461.606 

Jinee  . Tyrone  Daily  Herald  (e)  2.767.470 

Ueleetewn  . Herald-Standard  ...(m)  7.787,654 

Vaedarrift  . News-Citizen  . (e)  1.816.624 

. . Observer  . (m)  334.488 

'Laoiil  included  In  Display 

Wuhlngton  . Observer  . (m)  I7p424g302 

^  Reporter  . . (e)  I7g424.302 

Waynesboro  . Record  Herald  . (e)  4,833.709 

Waynesburg  . Democrai- 

Messenper  . (m)  1,871.930 

Westchester  . Local  News  . (e)  6.712.538 

Wllkas-Barre  . Record  . (m)  6.847,344 

„  Times-Lcader-Newt  .(e)  12,371.744 

Williamsport  . Grit  (Williamsport 

Edition  only)  .  2.427.693 

‘Legal  included  in  Classified 

Sun-Gazette  . (e)  10.076,136 

„  ‘Legal  included  in  Local  Display 

'Wk  . Gazette  &  Daily  ..(m)  7,529.186 

RHODE  ISLAND 

••"veort . Newa  . (a)  6.146.912 

u,  ‘Legal  included  in  Classifled 

West  Warwick  . Pswtuxet  Valley 

„  .  Time,  .  (e)  2.926.249 

Weitwly  . Sun  . (eSexsat)  5,103.229 

‘Legal  included  in  ClassiOed 

Weeasocket  . Call  . (e)  9.270.500 

‘Legal  included  in  Classifled 


SOUTH 

•  Independent  . (m) 

Mail  . (a) 

Independent  . (S) 

Totals  . . 

.Newa  &  Courier  . . .  (mS) 

Pott  . (e) 

Total  . 

.State  . (mS) 

Record  . te) 

Totals  . (meS) 

‘Local  includes  Legal. 

.News  . (mS) 

.News  . (m) 

Piedmont  . (e) 

Totals  . (mAe) 

.Index-Journal  . (e) 

.Herald  . (e) 


CAROLINA 

4.707,727 

6.734.870 

2.022.395 

13.464.992 


576.304 

6.882.092 

2.770.362 

183.652 

316.932 

5.560.464 

957.628 

65.352 

73.219 

1.697.767 

309.794 

• 

249.423 

4.903.143 

420.320 

46.253 

202.142 

2.096.612 

311. 1:03 

47.876 

279.286 

3,578.232 

341.362 

130.424 

3.916.822 

506.492 

33.166 

432.487 

3.485.400 

1.002.130 

35.708 

398.202 

8.704,30* 

1.348.844 

69.370 

172.814 

4.078.683 

659.442 

42.705 

118.435 

7.419.594 

915.894 

83.454 

241.514 

4.309.410 

235.440 

104.643 

219,349 

3.754.312 

932.218 

23.891 

,178.331 

8,764,315 

1.913.226 

* 

102.004 

1.928.206 

119.000 

38.332 

.644.414 

9.039.436 

2,914.699 

110.609 

216,123 

1.866.512 

605.511 

254 

185.887 

4.499.762 

1,183.048 

114.473 

481.768 

8.284.850 

1.627.822 

94.052 

585.634 

8.027.775 

2.438.632 

144.151 

106,340 

7,933.506 

569.268 

126.392 

313.839 

3.776,757 

548.804 

82.629 

312.354 

5.876.668 

1.461.971 

159.614 

155.884 

1.964.046 

206.244 

* 

207. 8(W 

6.100.353 

624.516 

56.513 

390,745 

7.415.905 

2,579,474 

54.213 

680.542 

7.M6.4I7 

2.031.153 

139.399 

431.005 

4.661.416 

1.079.339 

48,018 

441.686 

8.836.870 

1.945.188 

75.152 

181,281 

2.909.081 

814.164 

64.440 

153.426 

1.993.672 

177.982 

43.239 

803.188 

3.725.484 

753.847 

100.138 

803.895 

3.412.337 

206.057 

24.408 

1.607.083 

7.137.821 

959.904 

124.548 

240.196 

3.695.258 

428.960 

42.938 

448.126 

8.504.720 

1.934.030 

78.484 

190.573 

2.557.112 

225.664 

107.598 

386.778 

4.046.532 

1.322.034 

83.030 

396.375 

8.382.236 

2.579.474 

113.619 

426.818 

6.687.940 

669.648 

44.702 

198,170 

1.730.596 

468.300 

64.540 

206,920 

2.378.385 

158.895 

21.270 

402.206 

6.254.052 

1.024.828 

106,568 

123.816 

1,508.206 

116.972 

67.630 

8.508 

310.848 

15,134 

• 

936.558 

13.787.048 

2.573.564 

127.134 

936.558 

13.787.046 

2,573.564 

127.134 

203.952 

3.924,466 

667.793 

57.498 

77.282 

1.387.190 

365.610 

41,748 

359.311 

4.436.462 

1.828.066 

88.699 

1.288.404 

4.284.028 

1,216.712 

60.200 

1.285,606 

9.782.150 

I.2I3.I98 

90.790 

308,101 

2.064,225 

85,367 

• 

531.818 

8.039.976 

1. 304.342 

‘ 

333.900 

5,900.286 

1,179.346 

115.654 

360.479 

5.139.857 

646,576 

‘ 

75.935 

2.597.159 

180,180 

72.975 

213,750 

4.381,243 

508.236 

* 

505.161 

8.101.860 

663.470 

* 

644,570 

3.259.094 

711.577 

92.486 

767.985 

4.843.370 

1,111.838 

11.677 

123.415 

1.486.108 

400.261 

12.611 

1,535.670 

9.566.572 

2,223.676 

1 18.774 

1.294.457 

9.597.125 

3.653.27 1 

121.017 

1.291.752 

9.495.629 

2.938,541 

67.605 

L586.209 

19.092.754 

6.593.812 

188,622 

.705.742 

4.620,154 

* 

.154.646 

3.185.098 

* 

.860,388 

7.805.252 

• 

611.632 

5.612,404 

1.313.382 

1 12.898 

1.819.858 

3,354.278 

25,473 

.521.631 

2,667.542 

266.656 

.341.489 

6.026.820 

292.129 

204.176 

3.950.002 

731.296 

80.220 

391.482 

4.573.828 

1.280.958 

49.910 

Spartanburg  . Herald-Journal  ..(meS)  10.481,436 

Sumter . Item  . (e)  5,654,491 

Union  . Times  . (a)  2.262.300 


Aberdeen  . . 
Huron  ... 
Madison 
Mitchell  . . 
Rapid  City 
Sioux  Fall, 
Watertown 
Yankton  ... 


SOUTH  DAKOTA 
.  American-News  .  .  (eS)  6.200.432 

.Plainsman  .  (eSexsat)  5,060,988 

Leader  . (eexsat.)  2,584.000 

Republic  . (el  4,650.422 

.Journal  . (eS)  11.174.324 

Argus- Leader  . (eS)  11.666.508 

-Public  Opinion  _  (e)  4.507.916 

Press  A  Dakotan _ (e)  2,867.298 


TENNESSEE 

Athens  . Post-Athenian  (eexsat.)  2.790,592 

‘Classified  includes  Local. 

Columbia  . Herald  . (a)  4,430,118 

Elizab^thton  . Star  . (eSexsat.)  2.848.916 

Jackson  . Sun  . (eSexsat)  8.529,514 

Johnson  City  . Press-Chronicle 

(mexmon;exsat:S)  8,196.580 

Kingsport  . Times-New,  . (meS)  9,532,152 

Maryville  . Time,  . (eexsat)  6.218,464 

Oak  Ridge  . Oak  Ridger  . (e)  4.928.602 

Paris  . Post- Intelligencer  ...(el  2.235,562 

ShelbvvillG  . Times-Gazette  (eexsat.)  2.641,240 

TEXAS 

Abilene  . Reporter  News  (m)  10,773,364 

Reporter  News  (e)  10.240.538 

Reporter  News  . (S>  3,600,464 

Totals  . (meAS)  24.614.366 

Athens  . Review  . . (e)  3.333.288 

Austin  . American  . (m)  19.207,132 

Statesman  . (el  18,610.578 

American-Statesman  (S)  5,421,262 

Totals  .  43.238.972 

‘Legal  included  in  Classified 

Bay  City  . Tribune  .  (eexsat)  2,656.024 

Legal  Included  in  Classified 

Beaumont  . Enterprise  . (m)  13,604,568 

Journal  . (e)  13,163.732 

Enterprise  . (S)  3.304.171* 

Totals  .  30,072.471 

‘PARADE  linage  not  included. 

Baytown  . Sun  . (eSexsat.)  7.218.344 

Big  Spring  . Herald  . (eSexsat.)  7.845.012 

Borger  . News-Herald  (eSexsat.)  4.851,462 

Brownwood  . Bulletin  . (eSexsat)  4.476,430 

‘Legal  included  in  Classifled 

Corpus  Christ!  . Caller  . (ml  17.371.550 

Times  . (e)  17.025.428 

Caller-Times  . (S)  4.421.774 

Totals  . 38.818.752 

Cucro  . Record  . eSexsat.)  3.200.162 

‘Classified  includes  Legal. 

Del  Rio  . Nrws-Herald  (eSexsat.)  3.457.664 

‘Classified  includes  Legal. 

Denton  . . . Record- 

Chronicle  . . . (eSexsat)  7,222,334 

Freeport  . Brazosport 

Facts  . (eSexsat)  3,749,115 

'Legal  includes  1.365  Political 

Garland  . Nows  . (eSexsat)  4,728.468 

‘Classified  includes  Legal 

Greenville  . Herald  Banner _ (mS)  5,183.234 

Hillsboro  . Mirror  . (e)  1.887.732 


Jacksonville  . Progress  . (eSexsat.)  3.198.646 

‘Classified  includes  Legal 

Kilgore . ..News  Herald  ..(eSexsat)  4,057,725 

Killeen . . Herald  . (eSexsat)  3.527.601 

Lufkin  . News  . (eS)  5,357,419 

Marshall  . News 

Messenger  . .  (eSexsat)  6.573,798 

Midland  . Reporter- 


Display 

Clasii- 

Ltgal 

Slational 

Local 

fled 

745.360 

7.540.120 

2.088.674 

107.282 

253.609 

4.282.516 

1.023,178 

92,190 

70,800 

2.026.500 

98.000 

67.000 

469.476 

4.528.790 

1.076.432 

123.734 

313.063 

3.573.913 

1,035.943 

118.019 

170.000 

1.260.000 

770.000 

384.000 

468.412 

3.063.830 

979.258 

138.922 

662.256 

7.861.546 

2.544.304 

106.218 

997.488 

7.922.908 

2,524.802 

221.312 

344.008 

3,380.104 

677.194 

108.610 

242.480 

2.083, SLt 

458.192 

82.782 

222.033 

2.181.802 

386.757 

• 

262.864 

3.522.008 

564.536 

80.710 

134.008 

2.220.050 

391.510 

103.348 

490.731 

6.732.695 

1.234.375 

71.713 

628.654 

6.351.982 

1,194.886 

23.058 

512.876 

7.335.384 

1.637.216 

46,876 

193.011 

5.2I7.20S 

760.690 

47.558 

146.230 

3.915.814 

849,870 

16.688 

182.070 

1.689.674 

313.308 

50.512 

180.726 

2.176.552 

257.264 

26.698 

717.780 

7.548.310 

2.497.978 

9.296 

712.096 

7.366.254 

2.142.322 

19.668 

38.248 

2.910.376 

646.940 

4.900 

.468.124 

17.824.940 

5.287.240 

34.062 

174.678 

2,818.690 

322.844 

17.276 

.098.328 

13.712.230 

4.306.574 

.102.206 

13.376.874 

4,136.498 

80,584 

3.829.952 

1.510.726 

.281.118 

30.919.056 

10.043.798 

194,642 

2.040.276 

421,106 

* 

.451.535 

9.310.297 

2.814.573 

28.183 

.453.964 

8.972.166 

2,721.253 

16,349 

93.761 

2.466,150 

740.399 

3,861 

.999.260 

20.748.613 

6.276.223 

48.373 

311.108 

5.950.378 

941.108 

13.730 

394.464 

5.489.260 

1.934.240 

27.0a 

196.056 

3.909.990 

737.912 

7.564 

164,990 

3.445.218 

888.222 

.249.724 

12.183,374 

3.907.008 

31.444 

,247.652 

11.812.654 

3,682,914 

82.208 

142,114 

3.253.656 

1.022.392 

3.612 

,639,490 

27.2*9,884 

8,812,314 

117.264 

168.714 

2.425.159 

606.289 

• 

,698,080 

142.520 

617.064 

• 

294,626 

6.032.236 

868.168 

27.104 

191.905 

2.944.123 

589.644 

‘23.443 

84.302 

3,177,318 

1. 466.848 

‘ 

288.288 

3.901.786 

993.180 

112.700 

1. 611.456 

163.576 

327,717 

2.182.039 

688.890 

253.09S 

3.379.935 

411.795 

12,900 

242.417 

2.701.587 

583.597 

20,766 

430.017 

4.220.006 

686.630 

332.584 

5,363.442 

867.538 

10.234 

2.588.332  31.402 
2.334.101  3AS20 
1,372.014  * 


1.002.834  17.094 

1.948.504  * 

674.254 

2.623.558  * 


Midland  . Reporter-  _  .. 

Telegram  ...(eSexsat)  11.485.168  649.082  8.218.350  2.588.332  31.^ 

Odessa  . American  . USexsat)  13.268.152  858.810  10.038.915  2.334.101  3AS20 

Orange  . Leader  . (eSMsat)  15.914.558  349,190  14.193.354  1,372.014  * 

‘Legal  Included  in  Claselfled  _  „  . 

Palestine  . Herald-Press  (e)  2.926.462  247,646  2.122.778  5M.038  * 

Herald-Press  (S)  926.982  30.310  769.678  '36.994  * 

Totals  . (eSexsat.)  3.853.444  277.958  2.982.456  683.032 

-  .  ‘Classified  includes  Local. 

Pans  . News  . (eSexsat.)  5.847.142  299.264  4.527.950  1.002.834  17.094 

Port  Arthur  . Newe  . (e)  9.569.238  692.034  6.927.900  1.948.304  * 

News  .  ...(S)  3.935.386  62.958  3.198.174  674.254  * 

Totals  .  13,504.624  754.992  10,126.074  2.623,558  * 

Legal  Included  in  Clauifled 

San  Angelo . Standard  _  _  .  . 

Times  ....(meSexsat)  11.418.946  728.628  8.180.690  2.482.788  28.840 

Taylor  . Press  . (eexsat.)  1.748.838  138,825  1.413.706  197.330  * 

Tyler . Courier 

Times  ....(meSoxsat)  13.253.184  642.868  10.799.284  I.8II.054  . 

Vernon  . Record  . (eSexsat.)  6.135.864  414.734  4.876.564  839,566  * 

Victoria  .  Advocate  . (mS)  7.687.442  459.718  5.697.398  1.530.326  * 

Waco  . News-Tribune  A 

Timee-Herald  (meS)  .  25.247.836  1.335.1 10  18.352.838  5.559.888  * 

‘Legal  Included  In  Classifled 

UTAH 

Ogden  . Standard. Examiner  (eS)  15.053.909*  1.639.554  10.513.650  2.747.412  152.474 

‘Does  not  include  1963  Family  Weekly  (274,554). 

VERMONT 

Barre- Montpelier  ...Times- Argus  . (e)  4.221.412  550.089  3.374.491  243.105  53.727 

Bennington  . Banner  . (e)  3.475.654  324,492  2.783.592  301.686  65.884 

Brattleboro  . ...Reformer  A  Vermont 

Phoenix  . (e)  4.160,744  343.448  3.499.062  257.838  60.398 

Burlington  . Free  Press  . (m)  9.439.922  1.982.382  5.805.501  1.652.039  * 

‘Classified  Ineludee  “Legal”  and  “Readers” 

Newport . Express  . (e)  1.989.718  193.520  1.593.950  168,504  33,744 

Rutland  .  Herald  . (m)  7.484.078  768.890  5.427.738  1.289.452  * 

.  .  ‘Legal  Included  in  Classifled 

St.  Johnsbury . Caledonian- Record  ..(e)  2.600.850  287.938  2.061,318  200,816  50,778 


726.628  8.180.690  2.482.788  28,840 
138.825  1.413.706  197.330  * 


642.868  10.799.284  1.81 1.054  . 
414.734  4.876.564  839.566 

459.718  5.697.398  1.530.326 


1.335.1 10  18.352.838  5.559.888 


343.448  3.499.062  257.838  60.398 


193.520  1.593.950  168.504  33.744 

768.890  5.427.738  1.289.452  * 


287.938  2.081,318  200,816  50,778 


VIRGINIA 

Bristol  . Herald-Courier  A  Vir¬ 
ginia  Tennessean  (meS)  8,791,314 

Charlottesville  . Progress  . (e)  11,004.286 

Clifton  Forge . Review . U)  1,880,424 

Covington  . Virginian  . (s)  3.316,304 

_  .  ‘Legal  Included  In  Classifled 

Culpeper  .  Star-Exponent  .(eexsat.)  1.728,538 

Danville  . Register  . (mexmon.)  5.829.474 

Bee  . (e)  8.060.164 

Register  . (S)  2.760.114 

Totals  . (meS)  18.649.752 

Fredericksburg  . Free  Lanoe-Star  ....  (a)  6,587,792 

Harrisonburg  . News-Record  . (m)  6,007.808 

Hopewell  . News  . (eexsat)  2.894,161 

Lynchburg . News  . (mS)  10.790,262 


683.578  6.685.338  1.400.858  21.742 

619.520  8.811.698  1.514.485  58.583 
92.218  1.570.814  189.580  27,832 

206.567  2,882,447  248.290  ‘ 


OR  ac  PUBLISHER  for  April  4,  1964 


Staunton  . 


Suffolk  . 

Waynesboro  ... 


. <•>  I0,4«.I04  S33.302  8.754.046  1.204.756  . 

Tot.U  .  21.282.366  1.079.862  17.569.916  2.632.588 

..Lnder  &  Ntwt- 

Leadw  . («S«»at)  6.212.822  432.852  5.155.052  624.918  * 

*  Legal  included  in  Clattifled 

..Newi-Herald  (cScatat)  3.637.410  281,078  2.787.946  510.020  58.366 

..Ncwi-Viniinian  (t)  5.889.262  266.409  5.101. 716  478.148  42.98S 


Claisi. 

O'O  Legal 


Aberdeen  . . 

Bellingham  .... 

Bremerton  . 

Centralia  . 

Ellentburg . 

Longnew- Kelio 
Moeet  Lake _ 

Olymoia  . . 

Paeeo  . 

Vancouver  . . 
Walla  Walla  .. 


.World 

.Herald 

.Sun  . 

.Chronicle  . 

.Record 

•Newi  . 

•Columbia  Batin 

Herald  . 

•Olympian  . 

•  Tri-City  Herald 
.Columbian 

■  Union  Bulletin 
(mexmon : 

•  Republic 

Herald  . 

Herald 


WASHINGTON 
(e)  6.432.524 
(cSeatat)  7.690.928 

. (e)  8.210.972 

. (0)  4.779.376 

(eexiat)  2.664.046 
. (e)  10.197.026 

.(eexial)  3.841.964 
(eSexxat)  7.819.042 
(eSextat)  9.925.853 
.(eextat)  I0.ISI.49I 

:eextat:8)  7.624.512 
<e)  9.615.354 
...(m)  8.576.876 
. (8)  2.850.318 


692.832  5.644.590 
973.364  7.198.948 
962.290  5.694.290 
66.108  1.999.144 


Looan  . . 

Martlntburg 

Morgantown 


WEST  VIRGINIA 
•  Beckley  Pott- Herald  and 
The  Raleigh 

Regitter  . (meS)*l0.087.976 

*Morning  only  shown. 

..Telegraph  (mSl.  Sunset 

Newt-Observer  _ (e)  6.958.458 

..Exponent  ..(mexmon)  5.280.093 
Telegram  (e)  5.335.914 

Exponent. Telegram  (8)  2.651.337 

Totals  .  13.267.344 

•News  (e)  2.125.284 

.Advertiser  A  Herald- 

Uitpateh  . (meSI  25.804.041  : 

-Bkhner  (e)  3.825.332 

.Journal  . (e)  5.028.779 

.  .Dominion-News  (ml  5.684.753 
Morgantown  Post  (o)  5.600.753 
Tolnit  11.375.506 

..Newt  (mS); 

Sentinel  .  (e)  Totals  21.288.540 

•Times  . (e)  7.525.014 

•N'**  (e)  3.507.798 

.Intelligencer  - (m)  9.008.675 

Newt. Retitter  (e)  8.544.604 

Newt-Register  . (8)  4.789.405 

Totals  22.470.6''4 

•Newt  (el  4.272.562 


18.617.298 

6.255.158 

3.049.704 

7.252.952 

6.758.304 

4.481.820 

18.493.076 

3.816.190 


1.055.376  18.468 
1.434.524  130.158 
1.886.542  80.318 
1.053.752  105.448 
647.262  46.928 
1. 816.514  135.156 

742.350  64.764 
1.720.698  84.406 
2.507.372  122.325 
2.555.574  104.951 

1.226.610  60.480 
2.339.512  103.530 
1.866.046  54.250 
791.994  2.072 


*2.682.956*223.489 


1.145.709  83.881 
615.720  104.041 
676.399  89.110 
334.614  574 

1.626.733  193.723 
173.446  22.428 

4.600.005  268.959 
317.072  111.090 
293.545  31.276 
920.057  99.568 
920.057  99.568 
I.840.II4  199.136 

1.248.786  221.256 
869.792  56.630 
141.750  100.968 
922.152  58.170 
790.104  142.548 

248.990  . 

1.961.246  200.718 
121.788  74.844 


WISCONSIN 

Journal  .  .  (e)  2.358.188  139.706  1.936.072 

Pott-Crescent  (eS)  16.041.396*  925.946  12.006.764 

*Does  not  include  Family  Weekly 


Beloit  . 

Chippewa  Falls 
Eau  Claire  .... 
Fond  du  Lac  .. 

Green  Bay . 

Janesville . 

Kenosha . 


.  Press  . 

.Citixen  . 

'Legal  included  i 

.Newt  . 

.Herald  Telegram 

.Telegram  . 

.Common  wraith 
Reporter 
.Press-Gaxette 

.naiette  . 

•Newt  . 


.  (e)  2.674.084 

..  (e)  3.716.604 

I  Clattifled 

(e)  8.518.496 
(e)  3.495.100 
(meS)  7.814.422 


447.048  3.808.418 
256.774  2.410.730 
567.770  5.428.178 


(e)  5°0.803  32.220  468.555 

.  (eS)  15.275.170  1.177.750  11.344.914 

;«4ette  . (a)  10.186.689  497.667  7.485.646 

lews  . (e)  13.383.860  662.648  9.442.888 

Includes  Local  Automotive  and  Building  R  0  P  Display 
Includes  Readers  (65.184).  and  City  Council  Proceedings 


.Tribune  . (e)  7.696.794 

Tribune  .  (8)  2.155.328 

.Wisconsin  State 

Journal  (m)  15.895.131 

Capitol  Times  .  (e)  15.627.381 

Wisconsin  State 

Journal  . (8)  4.617.410 


645.386  5.598.166 
53.718  1.481.228 


(6.508) 

1.315.090 

619.682 


(m)  15.895.131  1.680.1 19  10.317.433 

(e)  15.627.381  1.679.846  10.321.444 


Marinette . . 

Marthfleld . 

Merrill  . . 

Monroe . 

Oshkosh  . . 

Portage  . 

Racine  . 

Rhinelander  . 

Shawano  . 

Sheboygan  . 

Btovons  Point  .... 

Watertown . 

Waukesha  .  , 

Wausau  . 

Wisconsin  Rapids 


Journal  . (8  )  4.617.410*  142.205  3.572.072 

Totals  .  36.139.922*  3.502.170  24.210.949 

‘Does  not  include  325.563  lines  Parade 

.Eagle-Star  . (e)  4.983.272  274.190  4.033.512 

.News-Herald  . (e)  4.841.830  272.846  3.491.236 

•  HerniO  . (e)  2.076.r44  161.672  1.650.362 

.Times  . (e)  2.492.280  195.342  1.892.793 

.Northwestern  . (c)  10.513.860  616.742  7.914.844 

■  Register  . (e)  2.522.394  166.936  1.966.496 

.  Journal. Timet  . (o)  14.954.310  734.678  11.135.957 

■  Newt  . (e)  2.948.142  180.373  2.305.303 

.l-eader  .  ...(e)  2.015.606  136.502  1.532.286 

.Pr«t  . (e)  11.703.524  564.718  8.848.294 

Journal  . (e)  4.162.830  295.310  2.743,334 

■IJlhOs  . (e)  3.278.002  212,786  2.395.372 

258.216  4.428.648 
576.835  7.632.646 
291.410  3,955.064 


.Times  . (e)  3,278.002 

.Freeman  . (e)  6,353,592 

•  Record-Herald  . (e)  9.912,182 

.Tribune . (e)  5.265,358 


North  Bay  . . . 


St.  Catharlnee  . 
St.  Thomas  . . . 


.664.096  5.178.390 


999.864  3,512.444 
946,540  4.918.718 


539,244  7.206.682 
761.671  3.023.980 


320.663  5.016.295 


NEWFOUNDLAND 

.Western  Star  . (a)  4.127.564  897.344  2.539.292 

'Legal  included  in  Clattifled 

.Newt  . (ffl)  3,990.966  1.093.638  2.447.410 

'Legal  included  in  Clattifled 

.Telegram  . (e)  8.666.826  1.664.096  5.178.390 

‘Lk  ai  inc.uded  in  Clattifleu 

NOVA  SCOTIA 

.News  . (el  4.657.778  676.396  3.671.854 

.Cape  Bretan  Post  (el  I0.660.99J  1.537.393  8.290.341 


ONTARIO 

.Examiner  . (e)  5,458.300 

'Legal  Included  in  Clattifled 
.Ontario  Intelligencer  (el  7,144.648 
'Legal  included  in  Clattifled 

•Expositor  . (a)  10.239.054  I, 

'LmoI  included  in  Local  Display 

•  Recorder  and  Timet  (a)  4,i24,2l8 

'Legal  included  in  Clattifled 

•  Nesvt  . (el  7.527.766  I, 

'Legal  Included  in  Local  Display 

.Reporter  . (e)  8,696,950  I, 

.Guardian  . (m)  2,093.646 

'Local  includes  Legal. 

•Mercury  . (e)  9.857.517  I, 

'Legal  included  in  Local  Display 

.Spertator  . (a)  24.168.346  4. 

'Legal  included  in  Clatsifled 

.Whig  Standard  _  (cl  10.673.116  I. 

'Legal  included  in  Clatsifled 

•  Northern  Daily  News  (e)  3.694.245 
'Legal  included  in  Local  Display 

.Record  . (e)  16.376.027  2. 

•  Free-Press  . (m8e)  21,956.960  3 

'Legal  included  in  Local  Display 

•  Review  . (e)  8,610,661  I, 

'Legal  included  in  Local  Display 

•  Nugget  . (el  7.242.032  I, 

'Legal  included  in  Classified 
•Journal  Record  . (d)  3,485.484 

'Legal  included  in  Clatsifled 
.Packet  &  Times  ...(e)  3,785.593 

*C  atsified  includes  Legal. 

•Citizen  . (e)  21.790.406  3 

•Journal  . (el  19.107,333  3 

'Legal  included  in  Clatsifled 

•  Le  Droit  . (el  11.712.034  3. 

'Legal  Included  in  Classified 

.Sun-Times  . (e)  4.493.482 

'Clastifled  includes  Leal. 

•Observer  . (e)  3.568.203 

•  Examiner  . (el  10.002.656  I 

*C  attifled  includes  Leal. 

•  News-Chronicle  . (el  9.791,793  I 

'Legal  included  in  Clastifled 

.Guide  . (e)  1.351.344 

'Classified  includes  Leral. 

.Standard  . (e)  1 6.669.462  I 

.rimet-Journal  . (e)  6.346.959  I 

'Legal  included  in  Classified 

.Star  . (e)  11.513.922  I 

'Legal  included  in  Classified 

.Beacon- Herald  . . (e|  4.861.514 

'Legal  Included  in  Clastifled 

.Star  . (el  950.137 

'Legal  included  in  Local  Display 

.B'obe  &  Mail  . (ml  17.397.666  5, 

•Star  . (el  29.285.485  4 

'Legal  included  in  Local  Display 

.Tribune .  (el  8.686.572  I 

'Legal  included  in  Locai  Ditpiay 

.Star  . (e)  14,917,353  3 

'Legal  linage  it  inciuded  with  either 
nature. 


.487.174  11.697.519 
.274.531  10.695.539 


447.856  12.574.453 
043.926  4.354.601 


1.447.178  57.731 
415.936 


.335.971  6,947.321 
.712.851  13.698.642 
.754.797  7.310. 1 19 
611.433  2.500.989 

.256.543  10.862.984 
.419.665  13.500.445 

.265.907  6.324.744 
,386.478  4.502.764 
492,607  2.261.260 
701.727  2.289.767 


6.473.321  132.392 
5.137,263 


173.917  5.946.390 
614.348  3.392.620 


,643.317  6.789.166 


2.618.210  28.943 
948,432 


.582.728  8.651.538 
021.743  3.188.698 


,230,416  6.097.389 


•  2.542.045 
depending  on  the 


Charlottetown . . 


PRINCE  EDWARD  ISLAND 
.Guardian  (ml 

Patriot  . (e)  6.040.470  802.800 

'Le  al  included  in  Clattifled 


.Le  Devoir  . 

'Legal  included 
•  Le  Soleil- 
L'Evenement 


QUEBEC 

...(ml  3.725.250  1. 271.210 

Clatsifled 


L'Evenement  -(el  19.572.979  3,591.364 

'National  includes  Legal. 

•  La  Tribune  . (e)  7,557.113  1.893.481 

.Record  . (e)  4.428.908  1.234.162 

'Local  Included  in  Clastifled 

.Lx  Nouvelliste  . (e)  8.943.875  1.848.630 

'Legal  included  in  Clattifled 

SASKATCHEWAN 

•Times  Herald  . (e)  5.390.739  693.043 

'Legal  included  in  Local  Display 
•Star-Phoenix  . (e)  11.046.573  1.968.660 


2.790.554  I46.9N 


WYOMING 

.Tribune  . (el  7.105.849  780.052  4.576.544  1.507.450  241.794 

Star  . (ml  5.312.258  725.186  3.492,426  1,060.962  33.684 

Totals  . (mAe)  12.418.098  1.505.238  8.068.C70  2.568.412  275.478 

-Timet  . (mexmon)  2,463,636  221.172  1.904,392  227.276  110,796 

.Ranger  . (eextat.)  2.268.870  263.779  1,688.746  203.777  112.568 

.Press  . (e)  3,058.132  232,680  2.404.990  228.284*192,178 

'Includes  Readers  A  Notices  (28.294) 

.News  . (mexmon)  1,904.308  187.068  1,499,232  155.400  62.608 


Calgary  . . 
Calgary  .. 
Edmonton 
Lethbridge 


CANADA 

ALBERTA 

•  Albertan  . (m)  7.142,370  1.021,953  3.027.149  3.093.268  . 

. Herald  . (e)  20.958.832  3.226.721  11,351.502  6.230.578  150.031 

•  Journal  . (o)  20.577.882  3.882.740  9.922.059  6.736.251  26.832 

•  Herald  . (a)  7.808.776  1,006.899  5,140.914  1,660.963 

'Legal  included  in  Local. 

.Advocate  . (o)  3,996.754  633.983  2.696.996  665.775 

'Legal  included  in  Local. 

BRITISH  COLUMBIA 

•Courier  . (e)  3.207.564  700.802  1.957.044  549.718  * 

'Legal  included  in  Clattifled 

.Free  Press . (e)  5.298.593  776,411  3.226.180  1,296.002 

'Legal  Included  In  Clastifled 

•  Newt  . (m)  2.525,171  522,177  1.486.079  516.915  * 

'Legal  Included  in  Classified 

.Sun  . (01*26.983.687  *5.110.252  11,430.952  10.342.304  100.179 

'Includes  WEEKEND  MAGAZINE  linage  (1.025,846) 

•  Colonist  . (m)  14.766.366  2.187,190  7.608.439  4,970.736 

Timet  . (e)  14.621.482  2,193.226  7.531,000  4,897.256 

'Legal  included  in  Local  Ditpiay 

MANITOBA 

•  Free  Press .  (e)  23,616.151  3.999.559  10.013,790  9.516.279  86.523 


Nield  Proinole<l 

Ben  G.  Wright,  pre.siilent  of 
This  Week  magazine,  has  ap¬ 
pointed  Samuel  J.  Nield  to  the 
position  of  vicepresident  for 
newspaper  relations.  Mr.  Nield 
joined  This  Week’s  sales  staff 
three  years  ago  after  15  years 
with  other  magazines. 


Progress  in  Roto 

Springfield,  Mass. 
64-page  gravure  tabloid  sec¬ 
tion  of  the  Sunday  Republican, 
March  29,  was  devoted  to  civic 
and  business  progress  reports. 
The  section  was  prepared  by 
Jerry  Healy,  feature  editor; 
Brian  F.  King  and  Al  Vanelli. 

EDITOR  8i  P 


Directs  FA  A  Info 

Washington 
Charles  G.  Warnick  has  been 
promoted  from  deputy  director 
to  director  of  the  Federal  Avia¬ 
tion  Agency’s  Office  of  Informa¬ 
tion  Services.  The  post  pays 
$18,000.  He  succeeds  Philip  M. 
Swatek,  who  has  been  promoted 
to  the  post  of  deputy  director 
of  the  agency’s  Southwest  Re¬ 
gion. 

3-1  Press  Aide 

Mitchell  Thomas,  a  former 
San  Francisco  Chronicle  re¬ 
porter,  has  joined  the  press  re¬ 
lations  staff  of  the  Insurance 
Information  Institute  in  New 
York. 

UBLISHER  for  April  4,  1964 


Newspaper  Linage— 52  Cities 

(Compiled  by  EDITOR  &  I^^BLISHER  from  Media  Record  Measurements) 


1963 

Linage 


%  of 
1963 


E&P 

Index 


February’s 
Linage  Galil  ' 
Exceeds  10% 

Total  advertising  linage 
showed  a  10.6%  gain  in  Febru¬ 
ary,  over  the  figure  for  Febru¬ 
ary,  1963,  in  the  52  Cities 
Report  of  Media  Records.  Cleve¬ 
land’s  dailies,  which  are  meas¬ 
ured  in  this  compilation,  were 
shut  down  in  February,  1963, 

I  by  labor  trouble. 

For  two  months,  total  linage 
ran  3.6%  ahead  of  last  year’s 
figure,  with  plus  signs  in  every 
category.  Automotive  was  up 
14.6%,  with  healthy  increases 
running  into  February. 

City-by-city  figures  follow: 


1964 

Linage 

Total' Advertising 

February  . 

210,378,000 

January  . 

210,559,000 

Year  to  date  . . . 

420,937,000 

Display 

February  . 

149,500,000 

January  . 

150,784,000 

Year  to  date  . . . 

300,284,000 

Classified 

February  . 

60,878,000 

January  . 

59,775,000 

Year  to  date  . . . 

120,653,000 

Retail 

February  . 

112,333,000 

January  . 

115,150,000 

Year  to  date  . . . 

227,483,000 

Department  Store 

February  . 

37,448,000 

January  . 

38,826,000 

Year  to  date  . . . 

76,274,000 

General 

190,328,000 

110.5 

106.6 

197,694,000 

106.5 

105.3 

388,022,000 

103.5 

106.1 

137,086,000 

109.1 

104.2 

142,555,000 

105.8 

104.1 

279,641,000 

107.4 

104.2 

53,242,000 

114.3 

114.4 

55,139,000 

108.4 

108.2 

108,381,000 

111.3 

111.2 

103,197,000 

108.9 

106.9 

108,625,000 

106.0 

106.5 

211,822,000 

107.4 

106.7 

33,629,000 

111.4 

105.5 

36,716,000 

105.7 

114.8 

70,345,000 

108.4 

104.0 

AKRON.  OHIO 

1964 

1963 

iMcon  Journal-e  . 

1.866,580 

1,842,789 

jleecon  Journal-S  . 

772,384 

716,963 

Grand  Total  . 

2,638,964 

2,559,752 

ALBANY, 

N.  Y. 

•Knickerbocker- 

News-e  . 

957,583 

924,757 

Times  Union-m  . 

886,003 

854,472 

jTimts  Union-S  . 

423,090 

390,708 

Grand  Total  . 

2.266,676 

2,169,937 

ALBUQUERQUE.  N.  M. 

JournaUm  . 

1,497,659 

1,415,976 

tJournal-S  . 

452,211 

439,397 

Tfibune-e  . 

1,455,551 

1,422,051 

Grand  Total  . 

3,405,421 

3,277,424 

ATLANTA, 

,  GA. 

Constitution-m  . 

1,748,385 

1,579,590 

Journal-e  . 

2.032,484 

1,898,834 

Journal  8 

Conslitution-S  . 

821,924 

750,855 

Grand  Total  . 

4,602,793 

4,229,279 

ATLANTIC  CITY.  N.  J. 

Pre$s-m  . 

742,883 

668,406 

•Press-S  . 

126,088 

117,922 

Grand  Total  . 

868,971 

786,328 

BALTIMORE.  MD. 

INews  American-S  _ 

464  457 

478,460 

Naws  American>e  . 

1,313,925 

1,245,898 

Sun-m  . 

1,193,436 

1,129,421 

Sun-e  . 

1,910,804 

1,901,380 

tS«n-S  . 

1,194,363 

1,142,363 

Grand  Total  . 

6,076,985 

5,897,522 

BANGOR. 

ME. 

News-m  . 

676,245 

595,485 

BINGHAMTON.  N.  Y. 

frts$-a . 

1,255,222 

1,181,179 

jPress-S  . 

269,859 

262,272 

Sun>Bulletin-m  . 

485,740 

494,173 

Grand  Total  . 2,010,821  1,937,624 


February  _ 

. .  20,785,000 

19,459,000 

106.8 

87.3 

January  . 

. .  18,236,000 

17,761,000 

102.7 

91.8 

Year  to  date  . 

. .  39,021,000 

37,220,000 

104.8 

89.3 

Automotive 

February  .... 

. .  12,133,000 

10,271,000 

118.1 

115.1 

January  . 

. .  10,630,000 

9,598,000 

110.8 

104.6 

Year  to  date  . 

. .  22,763,000 

19,869,000 

114.6 

109.9 

Financial 

February  .... 

4,249,000 

4,159,000 

102.2 

106.1 

January  . 

6,768,000 

6,571,000 

103.0 

101.8 

Year  to  date  . 

..  11,017,000 

10,730,000 

102.7 

103.4 

1964 

1963 

1964 

1963 

tNews-S  . 

606,287 

627,901 

Post  &  Times>Star>e 

1,853,630 

1,677,617 

Grand  Total  . 

.  2,888,089 

2,874,952 

Grand  Total  . 

4,615,329 

4,331,433 

NOTE:  Part-run  adv. 

included: 

1,401,333 

(32,498);  1,407,735  (36,089). 

CLEVELAND,  OHIO 

Plain  Deater-m 

2,208,564 

BOSTON, 

MASS. 

tPlain  Dealer-S . 

.  1,213,030  On  Strike 

Record  American-d  _ 

616,519 

613,726 

Press-e  . . 

2,374,009 

Globe*e  . 

1,247,898 

1,210,053 

Grand  Total  . 

5,795,603 

Globe-m  . 

1,246,252 

1,211,381 

NOTE:  Part-run  adv. 

included: 

2,374,009 

§Globe-S  . 

1,118,885 

1,057,845 

(166  739). 

Herald-m  . . 

1,106,940 

1,082,594 

tHerald-S  . 

945,847 

896,630 

COLUMBUS 

>.  OHIO 

Traveler-e  . 

1,147,884 

1,062,705 

Dispatch-e  . 

2,086,762 

1,942,667 

Dispatch-S  . 

1,122,037 

1,015,776 

Grand  Total  . 

.  7,659,939 

7,373,852 

Citizen-JournaUm  . 

915,649 

832,307 

Star-w  . 

50,772 

40,595 

BUFFALO, 

N.  Y. 

Courier  Express-m  .... 

.  918,395 

855,007 

Grand  Total  . 

.  4,175,220 

3,831,345 

§Courier  Express-S  _ 

.  721,736 

603,532 

f  Evening  Naws>e . 

.  2,004,917 

1,885,149 

DALLAS. 

TEXAS 

News-m  . 

.  1,992,920 

1,858,294 

Grand  Total  . 

3,645,048 

3,343,688 

tNews-S  . 

629,382 

651,898 

NOTE:  Part-run  adv. 

included; 

2,004,917 

Times  Herald-e  . 

.  2,089,638 

1,969,215 

(19,712). 

§Times-Herald-S  . 

.  633,479 

663,179 

CAMDEN. 

N.  J. 

Grand  Total  . 

.  5,345,419 

5,142,586 

Courier-Post-e  . 

.  1,414,641 

1,271,404 

NOTE:  Part-run  adv. 

included: 

2,089,638 

(22,587)  1,969,215  (53.451). 

CHARLESTON.  W.  VA. 

Mail-e  . 

.  832,824 

808,897 

DAYTON. 

OHIO 

Gaiatte-m  . 

.  823,038 

746,235 

Journal-Herald-m  _ 

.  1,767,608 

1,544,179 

§Gazetto>Mail>S  . 

266,125 

275,618 

New$-e  . 

.  1,839,345 

1,728,868 

§News-S  . 

507,437 

514,683 

Grand  Totil  . 

.  1,921,987 

1,830,750 

Grand  Total  . 

.  4.114.390 

3,787,730 

CHARLOTTE.  N.  C. 

News-e  . 

.  1,232,978 

1,091,476 

DENVER. 

COLO. 

BIRMINGHAM.  ALA. 

Pott-Harald-m  .  880,469  839,316 

Ntwt-e  .  1,401,333  1,407,735 


IMPORTANT  NOTICE 

Tha  linage  tabulationi  shown  hara  have 
Dean  compiled  by  Madia  Records,  Inc.  for 
mlusiva  publication  by  Editor  t  Publishar. 
nray  may  not  be  printed  or  Published  in 
•jy  form  without  expiicit  permission  from 
Madia  Records,  Inc. 

bcept  where  other  figures  are  specifi- 
ully  shown  the  following  footnotes  apply 
to  Media  Records,  February  1964  Linages: 
•acludes  16,532  lines  FAMILY  WEEKLY 
•eludes  27,831  Unas  THIS  WEEK 
ilacludas  22,646  lines  PARADE 
tincludes  60,315  lines  WEEKEND  MAGA¬ 
ZINE. 


Obsarver-m  .  1,675,165  1,448,318 

tObsarver-S  .  526,412  470,361 


Grand  Total  .  3,434,555  3,010,155 

CHICAGO,  ILL. 

Tribuna-m  .  2,821,612  2,514,240 

Tribune-S  .  1,496,492  1,382,351 

tDaily  Naws-e  .  1,737,329  1,610,493 

American-e  .  743,332  749,183 

American-S  .  484,385  232,178 

Sun-Times-m  .  1,397,231  1,359,075 

§Sun-Times-S  .  722,541  686,815 


Grand  Total  .  9,402,922  8,534,835 

NOTE:  Part-run  adv.  included:  Tribuna-m 
2,821,612  (414,506)  2,514  740  (346,875);  S— 
1,496,492  (281,936)  1,382,151  (307,787).  Sun- 
Times  722,541  (102,549)  686,815  (110,923). 

CINCINNATI.  OHIO 


Enquirar-m .  1,726,457  1,583,253 

tEnquirar-S  .  1,035,242  1,070,563 


Rocky  Mt.  News-m  _ 

,  1,926,013 

1,673,690 

§Rocky  Mt.  News-S  _ 

413,518 

361,604 

Post-e  . 

2,154,246 

2,044,899 

fPost-S  . 

739,756 

762,960 

Grand  Total  . 

5,233,533 

4,843,153 

NOTE:  Part-run  adv. 

included: 

2,154,246 

(210,077)  2,044,899  (132,730). 

DES  MOINES.  IOWA 

Register-m  . . 

,  473,924 

454.326 

Tribune-e  . . 

.  829,187 

741,301 

(Ragister-S  . 

,  407,347 

392,999 

Grand  Total  . . 

,  1,710,458 

1,588,626 

DETROIT. 

MICH. 

Free  Press-m  . 

,  1,432,529 

1,232,706 

§Free  Press-S  . . 

.  402,502 

327,800 

News-e  . . 

.  2,352,193 

2,218,001 

f News-S  . 

,  1,113,415 

955,966 

Grand  Total  .  5,300,639  4,734,473 


NOTE;  Amtrkan  Waakly  discontinued 
Publishing  after  the  September  I,  1963 
ntue. 

Editor  ac  publisher  for  April  4,  i964 


NOTE:  Part-run  adv.  included:  Free  Press 
1,432,529  (145.236)  1,232,706  (105.222);  5— 
402  502  (9,799)  327,800  (17,788).  News  2,- 
352,193  (195,450  )  2,218,001  (228.915);  S— 
1,113,415  (96,472)  955.966  (55,535). 


1964 

1963 

ELMIRA. 

N.  Y. 

Star  Gaz.  &  Adv.-d  . . 

752,068 

684,743 

•Telegram-S  . 

183,015 

144,096 

Grand  Total 

935,083 

828,839 

EL 

PASO. 

TEXAS 

Times-m 

.  1,187,150 

1,125,773 

§Times-S 

311,198 

315,892 

Herald*Post«e 

1,170,364 

1,169,690 

Grand  Total 

2,668.712 

2,611,355 

ERIE. 

PA. 

Times-e 

1,015,957 

987,769 

§Times-News-S 

329,178 

342,656 

Grand  Total 

1,345,135 

1,330,425 

NOTE:  The 

News. 

Morning, 

and  tha 

Times,  Evening 

are  sold  in  optional  com- 

bination.  The  1 

linage 

of  one  edition,  the 

Times,  Evening 

is  shown. 

EUGENE, 

ORE. 

Register  Guard 

-e  . 

.  1,193,336 

1,046,220 

*Register  Guard-S  .... 

.  401.250 

361,031 

Grand  Total 

.  1,594,586 

1,407,271 

EVERETT. 

WASH. 

Herald-e  . 

.  948,542 

821,238 

FALL  RIVER.  MASS. 

Herald  News-e 

903,795 

804,099 

FORT  LAUDERDALE.  FLA. 

News-e  . 

.  2.189,640 

News-S 

779,175 

News-Sat 

559,511 

Grand  Total 

3,528,326 

vrana  loioi  .  . 

NOTE:  (*)  Published  5  days  a  week  only. 


FORT  WAYNE.  IND. 


Journal  Gaiatte-m 

1,164,510 

1,065,959 

§Journal  Gaiette-S 

396,967 

393,057 

News  Sentinel-e  . 

1,588,440 

1,501,436 

Grand  Total 

3,149,917 

2,960,452 

FORT  WORTH.  TEXAS 

Star-Telegram-m 

878.480 

811,331 

Star-Telegram-e  . 

1,486,940 

1,574,295 

§Star-Telegram-S  ... 

598,812 

636.095 

Press-e  . 

449,157 

377,778 

Press-S  . 

138,144 

132,653 

Grand  Total 

3,551,533 

3,532,152 

NOTE:  Press  Evening 

published 

5  days  a 

week  only. 

FRESNO. 

CALIF. 

Bee-e  . 

.  1,325,764 

1,214,153 

§Bee-S  . 

.  523,675 

475.014 

Grand  Total  . 

1  849,439 

1,689,167 

GARY. 

IND. 

Post-Tribuna-a  . 

.  1,468,984 

1,319,353 

•Po$t-Tribune-S  . 

.  389,683 

324,912 

••N.W.  Ind.  Sentinel-m  836,535 

Grand  Total  . 

2,695,202 

1,644,265 

First  publication  December  10,  I96L 


GLENS  FALLS.  N.  Y. 

Post-Star  (^Sea  Note)...  549,610  575,768 

NOTE;  Post-Star  Morning  sold  in  com¬ 
bination  with  Timas  Evening.  Linage  of 
one  edition,  Post-Star  Morning,  only  is 
given. 

GRAND  RAPIDS.  MICH. 

Press-e  .  1,790,890  1,782,375 

tPress-S  .  441,980  430,015 


Grand  Total  .  2,232,870  2,212,390 

HACKENSACK.  N.  J. 

Racord-e  1,820,582  2,126,271 

NOTE:  Part-run  adv.  included:  1,820,582 

(82,674)  2,126,271  (106,064). 

HAMMOND.  IND. 

Times-e  .  1,149,298  1,167.620 

Timas-S  .  378,594  360,683 


Grand  Total  .  1,527,892  1,528,303 

NOTE;  Times  Evening  published  five  days 

a  week  only. 

HARRISBURG.  PA. 

Patriot-m  .  1,039,569  976.579 

iPatriot  Naws-S  .  350,510  313,105 


Grand  Total  .  1,309,079  1,289,684 

HARTFORD.  CONN. 

Courant-m  .  1,027,591  920,713 

§Courant-S  .  557,613  545,623 

59 


tTime«-e  .  1,835,90?  1.773,047 


Grand  Total  . 

3,421,113 

3,239,383 

HAVERHILL, 

MASS. 

Journat>a  . 

234,439 

246.343 

HONOLULU, 

HAWAII 

Advertiser-m  . 

1,360.713 

999,877 

Star-Bulletin-e  . 

1.549,623 

1,482,785 

*Stdr-Bulletin  & 

Advartiser-S  . 

388,262 

377,095 

Grand  Total  . 

3,298,598 

2,859,757 

HOUSTON. 

TEXAS 

Chronicle-e  . 

2,495,708 

2.382.580 

IChronicla-S  . 

1,061,964 

985,535 

Post-m  . 

1,925,534 

1,800,832 

(Posts  . 

710,709 

709,981 

Press-e  . 

523,605 

527,883 

Grand  Total  . 

6,717,520 

6,406,811 

NOTE:  Part-run  adv. 

included; 

Chroni- 

cle-e  2  495,708  (109,348  )  2,382,580;  S— 1.- 

061,964  (12,947)  985,535  (13.397);  Post  1,925,- 

534  (57,709)  1,800,832  (79,037). 

INDIANAPOLIS.  IND. 

News-e  . 

1,473,262 

1,396,489 

Star-m  . 

1,530.088 

1,415,361 

(Star-S  . 

887,735 

860,306 

Times-e  . 

674,229 

671,735 

§Times-S  . 

208,604 

192,931 

Grand  Total  . 

4,773,918 

4,536,822 

JACKSON, 

MISS. 

Clarion  Ladger-m  . 

881,808 

787,121 

§Clarion  Lodger  & 

News-S  . 

301,056 

303.98C 

Daily  News>e  . 

871,847 

790,870 

Grand  Total  . 

2,054,711 

1,881,971 

JACKSONVILLE,  FLA. 

Times*Union-m  . 

1,992,152 

1,881,772 

(Times-Union-S  . 

539.839 

582,255 

Journal-e  . 

968,757 

935,518 

Grand  Total  . 

3,500,748 

3,399,545 

JERSEY  CITY.  N.  J. 

Jersey  Journal>e  . 

1.047.518 

1,109,423 

NOTE:  Part-run  adv. 

included: 

1,047,518 

(73,520)  1,109,423  (52.362). 

KANSAS  CITY,  MO. 

Times-m  . 

1,589,199 

1,457,698 

Star-e  . 

1,265,110 

1,273,855 

(Star-S  . 

700,338 

690,885 

Grand  Total  . 

3,554,647 

3,422,438 

KNOXVILLE. 

TENN. 

Journal-m  . 

619,052 

515,371 

New$-Sentinel-e  . 

1,017,910 

845.63C 

§News‘$entinel-S  . 

271,123 

230,592 

Grand  Total  . 

1,908,085 

1,591,593 

LAWRENCE. 

k4ASS. 

Eagle-Tribune-d  . 

904.804 

845,185 

LITTLE  ROCK.  ARK. 

Arkansas  Gazette-m  ... 

911,032 

876,770 

§Arkansas  Gazetta-S  ... 

402,736 

381,391 

Grand  Total  . 

1,313,768 

1,258,161 

LONG  BEACH 

,  CALIF. 

Independent-m  . 

1,922,207 

1,707,325 

§lndepandent  Press- 

Telegram-S  . 

624,471 

571,755 

Press-Telegram-e  . 

1,976,621 

1,733,739 

Grand  Total  . 

4.523,299 

4,012,819 

NOTE:  Part-run  adv 

included;  Inde- 

pendent  1.922.207  (144,260)  1,707,325  (160,- 

151);  Press-Telegram 

1,976,621 

(144,260) 

1,733,739  (160,151). 

LONG  ISLAND.  N.  Y. 

Newsday  Suffolk-e  . 

2,057,986 

2,226,075 

Newsday  Nassau-e  . 

2,221,139 

2,470,532 

Grand  Total  . 

4,279,125 

4.696.607 

LOS  ANGELES.  CALIF. 

Times-m  .  . 

4,121,917 

3,608,053 

(Times-S  . 

2,481,998 

2,595,879 

Herald  Examiner-e 

1.788.736 

1,614,926 

Herald  Examiner-S 

605,538 

601,909 

Grand  Total 

8,998,189 

8.420.767 

NOTE:  Part-run  adv 

included:  Times 

4,121,917  (  529,471)  3,608,053  (  424.587);  S- 

2,481.998  (726,009)  2,595,879  (894,648). 

LOUISVILLE.  KY. 

Courier  Journal-m  _ 

1,278,730 

1,153,144 

Courier  Journal-S  . 

618,884 

608,915 

Times-e  . 

1,504,766 

1,355,969 

LOWELL. 

MASS. 

696,135 

660,613 

•Sun-S  . 

191,225 

185,081 

Grand  Total  . 

887,360 

845.694 

LYNN.  MASS. 

Item-e  . 

,  675,721 

626,214 

MANCHESTER,  N.  H. 

807,359 

637,894 

•News-S  . 

231,319 

156,495 

Grand  Total  . 

1,038,678 

794,389 

NOTE:  The  Sunday  News  is  sold  in  op- 

tional  combination  with  the  following 

Monday  Union  Leader. 

MEMPHIS, 

TENN. 

Commercial  Appeai-m 

1,539,827 

1,433,966 

fCommercial  Appeal-$ 

627,737 

648,225 

Press-Scimitar-a  . 

1,134,973 

1,065,488 

Grand  Total  . 

3,302,537 

3,147,6/9 

MERIDEN, 

CONN. 

Record  Journal 

(See  Note . 

752,298 

706,462 

NOTE’  Record  Morning  and  Journal  Eve- 

ning  are  sold  only  in  combination 

.  Linage 

of  one  edition  Record  Morning 

only  is 

shown. 

MIAMI, 

FLA. 

Herald-m  . 

3,744,441 

3,505,324 

§Herald-S 

1,497,683 

I,4i6,87l 

News-e  . 

1,179,329 

1,231,848 

(News-S  . 

360,378 

378,301 

Grand  Total  . 

6,781,831 

6,532,344 

NOTE:  Part-run  adv. 

included: 

Herald 

3,744,441  (180,697  )  3,505,324  (  76,990);  S— 

1,497,683  (88,057)  1,416,871  (115,889). 

MILWAUKEE,  WIS. 

Sentinel-m  . 

.  675,335 

646,601 

Journal-e  . . 

.  2,397,582 

2,318,214 

(Journal-S  . . 

.  1,305,081 

1,124,734 

Grand  Total  . 

.  4,377,998 

4,089,549 

MINNEAPOLIS,  MINN. 

Tribune-m  . 

.  1,391,596 

1,209,591 

star-e  . . 

.  2,196,994 

2,018,700 

(Tribune-S  . 

.  1,077,095 

985,432 

Grand  Total  . 

.  4,665,685 

4,213,723 

NOTE:  Star-e— 1964 

—  2,196,994 

includes 

293,039  lines  of  part-run  advertising.  1963— 

2,018,700  includes  235,282  lines  of 

part-run 

advertising. 

MODESTO. 

CAUF. 

Bee-e  . 

759,810 

654,718 

§Bee-S  . 

185,180 

158,603 

Grand  Total  . 

.  944,990 

813,321 

NOTE:  Bee  Evening 

published 

5  days  a 

week  only. 

MONTREAL. 

CANADA 

2f*Sfar-e  . 

2,419,760 

2,252,101 

Gazette-m  . 

1,430,077 

1,219,136 

La  Presse-e  . 

.  2,489,903 

2,352,996 

La  Patrie-S . 

129,344 

123,957 

Grand  Total  . 

.  6,469,084 

5,948J90 

NOTE:  (*)  Includes 

WEEKEND 

MAGA- 

ZINE  linage. 

MUNCIE, 

IND. 

Press-e  . 

.  784,054 

691,533 

Star-m  . 

.  792,616 

697,262 

•Star-S  . 

.  229,078 

201,815 

Grand  Total  . 

.  1,805,748 

1,590,610 

NASHVILLE,  TENN. 

Banner-e  . 

.  1,238,989 

1,186,031 

Tennessean-m  . 

.  1,244,583 

1,186,179 

Tennessean-S . 

525,612 

438,084 

Grand  Total  . 

,  3,009,184 

2,810,294 

NEW  BEDFORD.  MASS. 

Standard-Times-e  . 

.  807,730 

746,610 

IStandard-Times-S  .... 

.  234,881 

206,876 

Grand  Total  . 

.  1,042,611 

953,486 

NEW  HAVEN 

1,  CONN. 

Journal  Courier-m  . . 

624.483 

566,696 

Register-e  . 

.  1,316,126 

1 ,226,386 

Register-S  . 

506,232 

484,054 

Register  ft  Journal- 

Courier-Sat  . 

106,617 

63,565 

Grand  Total  . 

2,553,458 

2,340,701 

NEW  LONDON,  CONN. 

Day-e  . . 

909,790 

818,152 

NEW  ORLEANS.  LA. 

Times-Picayune-m  . 

.  2,296,542 

2,100,316 

tTimes-Picayuna-S  _ 

714,854 

737,180 

States  ft  Item-e  . 

.  1,204,696 

1,081,437 

NEW  YORK. 

. 

Tim«$.S  . 

Herald  Tribuna-m  . 

fHarald  Tribuna-S  . 

Naws-m  . 

Naws-S  . 

Journal-Amarican-a  .... 
Journal-Amarican-S  .... 

Pojt-e  . 

Post-S  . 

World  Talagram  S  Sur)-e 


Grand  Total  . 12,083,812  . 

NOTE:  All  Naw  York  nawtpapars  on 
strike  January  I  through  February  28,  1963. 
Mirror  discontinued  publishing  attar  the 
October  16.  1963  issue.  Post  Evening  pub¬ 
lished  5  days  a  week  only.  Part  run  adv. 
included;  News  1,593,899  (814.523);  S— I.- 
365,441  (891,299);  Journal  American  884,175 

(110,750);  S - 277,985  (50,827);  World  Tel. 

&  Sun  978,512  (106,851);  Herald  Tribune 
510,457  (  33,499).  Split-run  adv.  totals; 
News  151,474;  S— 69,729. 

NEW  YORK  (QUEENS).  N.  Y. 

Long  Island  Press-e  ...  1,294,665  1,214,668 
§Long  Island  Press-S  ...  460,802  690,505 

Grand  Total  .  1,755,667  1,905,173 

NOTE:  Long  Island  Press  Queens  edition 
on  strike  February  1963. 


NEW  YORK  (EL  DIARIO- 
LA  PRENSA),  N.  Y. 

El  Diario- 

La  Prensa-m  .  265,407 

El  Diario- 

U  Prensa-S  .  59,681 


Grand  Total  .  325,088  . 

NEWBURGH.  N.  Y. 

News-e  .  601,472  596,204 

NOTE:  Part-run  adv.  included:  601,472 
(35,915)  596,204  (30,794). 

NEWPORT  NEWS,  VA. 

Prass-m  .  1,308,851  1,167,212 

6Prass-S  .  319,305  311,873 

Times-Herald-a  .  1,103,317  1,047,611 

Grand  Total  .  2,731,473  2,526,696 

NIAGARA  FALLS.  N.  Y. 

Gaiette-a  .  806,473  776,175 

*Gaxatte-S  .  158,256  152,625 

Grand  Total  .  964,729  928.800 

NORFOLK.  VA. 

Ledger-Star-e  .  1,701,465  1,561,342 

Virginian-Pilot-m  .  2,051,471  1,860,715 

(Virginian-Pilot  & 

Star-S  .  621,260  589,302 

Grand  Total  .  4,374,196  4,011,359 

NOTE:  Part-run  adv.  included:  1,701,465 

(465,669)  1,561,342  (375,405);  2,051,471  (429- 
078)  1,860,715  (359,928);  621,260  (128,115) 

589,302  (112,776). 

OAKLAND,  VA. 

Tribuna-a  .  1,868,131  1,600,211 

§Tribune-S  .  764,068  620,391 

Grand  Total  .  2,632,199  2,220,602 

OKLAHOMA  CITY.  OKLA. 

Oklahoman-m  .  1,129,768  1,022,597 

Oklahoman-S  .  448,656  409,676 

TImes-e  .  1,277,570  1,119,667 

Grand  Total  .  2,855  994  2,551,940 

NOTE:  Part-run  adv.  included:  Okla¬ 
homan  1,129.768  (57,061)  1,022,597  (56,651); 
Times  1,277,570  (198,579)  1,119,667  (155,430). 

OMAHA.  NEBR. 

World-Herald 

(See  Note)  .  1,064,116  1,120,924 

tWorld-Harald-S  .  676,497  662,401 

Grand  Total  .  1,740,613  1,783,325 

NOTE;  World-Herald  sold  in  combina¬ 

tion  Morning  and  Evening,  linage  of  only 
one  edition.  Evening,  is  shown. 

ORLANDO,  FLA. 

Star-e  .  2,303,681  2,089,227 

Sentinal-m  .  2,303,681  2,089,227 

Santinal-S  .  837,376  763,608 

Grand  Total  .  5,444,738  4,942,062 

NOTE;  Part-run  totals  included:  1964 — 
I  750,769.  1963—1,435,076. 

PASADENA,  CALIF. 

Star-News-a  .  1,162,514  988,023 

§lndependant-Star 

News-S  .  349,751  326,564 


PAWTUCKET,  R  I. 

Times-e  .  669,757  708,900 

PENSACOLA,  FLA. 

News-e  .  697,485  646  135 

Joumal-m  .  I,C8I  485  I  081 '225 

Naws-Journal-S  .  263,091  '280[9t9 

Grand  Total  .  2,047  061  2,008  359 

PEORIA,  ILL. 

Journal  Star  (See  Note)  1,124.148  1  090  293 
§Journal  Star-S  363  171  ‘344',269 

Grand  Total  .  1,487.319  1,434  5^2 

NOTE;  Journal  Star  Morning  and  Journal 
Star  Evening  sold  in  combination.  Linage 
of  only  one  edition — Journal  Star  Evening 
— is  shown.  ^ 

PHILADELPHIA.  PA. 

Bulletin-e  .  1,915.984  1  768  662 

(Bulletin-S  .  630,630  484'737 

Inquirer-m  .  1,542,318  1,367  905 

Inquirer-S  .  1,274,623  1,207,793 

News-e  .  715,275  728,650 

Grand  Total  .  6,078,830  5,557,747 

NOTE:  Part-run  adv.  included;  Bulletin 
1,915.984  (184,480)  1.768.662  (  55.449)'  S- 
630,630  (102,782  )  484,737  (  55,931);  Inquirer 
1,542,318  (82,052)  1,367.905  (82,060)'  S- 
1,274,623  (68,434). 

PHOENIX,  ARIZ. 

Republic-m  .  2,622,604  2,238  553 

(Republic-S  .  857,176  867i000 

Gazatte-e  .  2,549,703  2,243,958 

Grand  Total  .  6,029,483  5,349,511 

PITTSBURGH.  PA. 

Post-Gai.  &  Sun-tal.-m  1,001.478  922,547 

Press-e  .  1,864,896  1,673,280 

t  Press-S  .  811,122  799,978 

Grand  Total  .  3,677,496  3,395,805 

PORTLAND,  ORE. 

Oregonian-m  .  1,863,223  1,631,036 

§tOregonian-S  .  849.387  738,406 

Oregon  Journal-a  .  622,133  578,050 

Grand  Total  .  3,334,743  2,947,492 

PROVIDENCE.  R.  I. 

Bulletin-e  .  1,351,539  1,313,196 

Journal-m  .  1,282.094  1,252,862 

fJournal-S  .  6l7.34i  622,883 

Grand  Total  .  3,250,974  3,188,941 

READING,  PA. 

Eagle  (See  Note)  .  896,136  912,410 

§Eagle-S  .  295,195  317,172 

Grand  Total  . 1,191,331  1,229,582 

NOTE:  Eagle  Evening  and  Timas  Morning 
sold  in  combination.  Linage  of  one  edi- 
fion  (Eagle  Evening)  is  shown. 


RICHMOND,  VA. 

News  Leader-e  .  1,631,836  1,556.204 

Times  Dispatch-m  .  i,470,343  1,355,741 

(Times  Dispatch-S  .  689,921  647,580 

Grand  Total  .  3,792,100  3,559,525 

RIVERSIDE,  CALIF. 

Press-Enterprise 

(See  Note)  .  1,370,083  1,253,713 

§Press-Enterprise-S  _  319,294  272,952 

Grand  Tota*  .  1,689,377  1,526,665 

NOTE:  Eniarprise  Morning  and  Press 
Evening  sold  in  combination.  Linage  of 
one  edition.  Enterprise  Morning  is  shown. 
Part-run  adv.  included:  1,370,083  (  22,228) 
1,253,713  (26,194). 

ROANOKE.  VA. 

Timas-m  .  883,024  837,799 

§Times-S  .  262,261  252,773 

World-News-e  .  891,656  858,787 

Grand  Total  .  2,036,941  1,949,359 

ROCHESTER.  N.  Y. 

Democrat  & 

Chronicle-m  .  1,380,317  1.267,578 

(Democrat  & 

Chronicle-S  .  775.711  748,335 

Times-Union-e  .  1,735,868  1,637,752 

Grand  Total  .  3,891,896  3,653,665 

ROCKFORD,  ILL. 

Star  (See  Note)  .  966,209  903,412 

Star-S  .  459,893  422,160 


Indepandant-m  .  1,107,277  913,618  Grand  Total  .  1,426,102  1.325,572 

_  .  _  .  ,  -.AF  NOTE:  Star  Morning  and  Register-Re- 

Grand  Total  .  2,619,542  2,228,205  public  Evening  sold  in  combination.  Lin- 


3,402.380  3,118,028  Grand  Total  . 4,216,092 


PATERSON.  N.  J. 


age  of  only  one  edition — Star  Morning 
is  shown.  Star  Morning  published  n** 


Call-m  .  538,987  .  week  days  only,  excluding  Monday. 

EDITOR  SC  PUBLISHER  for  April  4,  1964 


1964 

1963 

1964 

1963 

HUNTINGTON. 

Adv«rti$«r>e  . 

Harald-Dispatch-m  _ 

Herald-AdvertU*r-S  . . 

W.  VA. 
816,938 
831,026 
230,31 1 

729,207 

728,865 

196,334 

PORTLAND, 

Prass  Herald-m 

Exprast-a 

Taiegram-S 

ME. 

771,794 

703,108 

230,431 

708,459 

640,862 

211,968 

Grand  Total  . 

1,878,275 

1,654,406 

Grand  Total  . 

1,705,333 

1,561,289 

HUNTSVILLC,  ALA. 

Timas-*  .  8S4.532  673,232 

Times-S  .  325,388  231, «8 


Grand  Total  .  1,179,920  905,170 

Does  not  includ*  FAMILY  WEEKLY. 


HYANNIS,  MASS. 
Cap*  Cod  Standard- 
Tim*s-*  481,166 


JOHNSTOWN.  PA. 

T  ribune-Damocrat- 
All  Day  828,044 


KENNEWICK-PASCO- 
RICHLAND.  WASH. 
Tri-City  Harald-*  546,987 

Tri-City  Harald-S  152,502 


KENOSHA,  WIS. 

1.014.790 


Tribune-e 

Tribune-S 


KOKOMO.  IND. 

.  698,600 

134,624 


LOCKPORT.  N.  Y. 

Union-Sun  C  Journal-*  515,074  395,836 


MOLINE-ROCK  ISLAND.  ILL. 


Arqus-a  . .  989,758 

Dispatch-*  . .  1,047,784 


NORRISTOWN,  PA. 

Tim*s-H*rald-*  732,552 


NORTH  PLATTE,  NEBR. 

Telegraph-Bullatin-a  467,698 


OGDEN.  UTAH 

Standard-Esamincr-a  785,744  775,136 
Standard-Examin*r-S  . .  216,530  282,810 


OIL  CITY-FRANKLIN.  PA. 


D*rrick-m 

Naws-Harald-a 


Grand  Total  .  861,423 


ONEONTA,  N.  Y. 

396,606 


PADUCAH.  KY. 

Sun-Damocrat-a  .  704,606 

Sun-D*mocrat-S  .  201,348 


Grand  Total  .  905,954 


PINE  BLUFF.  ARK. 

Commarcial-a  .  514,430  486,878 

Comm*rcial-S  .  152,082  143,752 


Grand  Total  666,512  630,630 

Doas  not  includ*  17,241  linas  FAMILY 
WEEKLY. 


PLATTSBURGH,  N.  Y. 
Pr*ss-R*publican-m  _  403,242  443,730 


PORT  JERVIS.  N.  Y. 
Union-GazaHa-a  .  197,666  201,880 


POTTSTOWN.  PA. 

Mercury-m  831,474  715,330 


POUGHKEEPSIE.  N.  Y. 

Journal-*  .  834.592  738,370 

Journal-S  262,755  226,306 


Grand  Total  .  1,097,347  964,676 

Includas  FAMILY  WEEKLY  17,241  lines 
(1964);  16,668  linas  (1963). 


9UINCY,  lU. 

Herald-Whig-a  514,878  496,916 

Herald-Whiq-S  180,334  179,774 


Grand  Total  699,489  652,001 

Doas  not  includ*  FAMILY  WEEKLY. 


KINGSTON.  N.  Y. 

Fr*eman-e  .  718,830  644,868 


Grand  Total  .  833,224  713,860 

Does  not  includ*  FAMILY  WEEKLY  17,241 
linas  (1964);  16,668  linas  (1963). 


LINCOLN.  NEBR. 

Star-m  .  949,470  888,216 

Journal-*  .  913,448  872,592 

Journal  ft  Star-S  .  271,236  247,268 


Grand  Total  . 

695,212 

676,690 

RAPID 

CITY.  S.  D. 

Journdl-«  . 

643,846 

583,226 

Journals  ....... 

176,596 

143,570 

Grand  Total  . . . 

820,442 

726,796 

RENO,  NEV. 

Journal-m  _  . 

705,488 

558,614 

Journal-S  . 

319,550 

244,776 

Gaz*tte-e  . 

.  978,194 

828,660 

Grand  Total  . . . 

.  2,003,232 

1,632,050 

SALISBURY,  N.  C. 

Post-e  . . 

565,614 

506,408 

Po5t-S  . 

.  1 19,238 

138,782 

Grand  Total  . . . 

.  684,852 

645,190 

SIOUX 

FALLS,  S.  D. 

Argus-Laadar-a 

653,184 

643,468 

Argui-L*ad*r-S 

195,748 

175,392 

Grand  Total  .  848,932 


Grand  Total  2,134,154  2,008,076 

Includes  PARADE  25.007  lines  (1964); 
23,871  lines  (1963). 


STROUDSBURG.  PA. 

Record-m  .  402,360  367,640 


MADISON.  WIS. 

Capital  Times-*  1,147,321  1,032,031 

State  Journal-m  .  1,161,384  1.047,732 

State  Journal-S  319,109  313.656 


TOPEKA,  KANS. 

Capital-m  .  6,910,490  819,504 

State  Journal-*  .  820,970  785,736 

Capital-Journal-S  .  245,406  244,440 


1,976,866  1,849,680 


Grand  Total  2,627,814  2,393,419 

Includes  PARADE  21.945  lines  (1964); 
23,149  lines  (1963). 


TUCSON,  ARIZ. 

Star-m  .  1,624,819  1,549,779 

Star-S  .  375,774  376,642 

Citizen-*  .  1,893,840  1.803.428 


MIDDLETOWN,  N.  Y. 

Timas  H*rald-R*cord-m  615,762  569,716 


Grand  Total  .  3,894,433  3,729,849 


WAUKEGON,  lU. 

Naws-Sun-a  .  969.962  947,058 


WILMINGTON.  DEL. 

N*ws-Journal-m*  .  1,524,199  1,417,307 


WOONSOCKET.  R.  I. 
Call-*  .  660,962 


CANADA 

CALGARY,  ALTA. 

Harald-a  .  1,647,711  1,514,233 


EDMONTON,  ALTA. 

Journal*  .  1,577,984  1,435,963 


Grand  Total  1,002,274  1,057,946 

Includas  FAMILY  WEEKLY  18,158  linas 
(1964);  17,136  linas  (1963). 


HAMILTON.  ONT. 

Spectator-*  1.837.480  1,683,719 


463,371  411,574 

398,052  333,859 


KITCHENER-WATERLOO,  ONT. 
Racord-e  .  1.247.250  1,107,256 


LETHBRIDGE.  ALTA. 

Harald-a  .  603,279  575,769 


LONDON,  ONT. 

Fra*  Pr*ss-m*  .  1,663,310  1,498,094 


NORTH  BAY.  ONT. 

Nuggat-a  .  515,697  467,141 


OTTAWA,  ONT. 

Citizen-*  .  1,534,699  1,382,825 

LaDroit-a  .  874,985  768.484 


PASSAIC-CLIFTON.  N.  J. 
Harald-Naws-a  .  1,050,144  1,128,896 


REGINA,  SASK. 

Laadar-Post-a  .  1,107,262  970,693 


SASKATOON,  SASK. 
Star-Phoanix-a  852,885  767,145 


SYDNEY,  N.  S. 

Cap*  Breton  Post-*  .  713,012  641,497 


VANCOUVER,  B.  C. 

Sun-a  .  2,211,461  1.846.613 

Provinc*-m  .  1,061,403  839,522 

Includas  WEEKEND  MAGAZINE  73,361 
linas  (1964);  63,637  lines  (1963). 


WINNIPEG,  MAN. 

Fra*  Press-*  .  1,826,874  1,710,004 

Tribune-*  .  1.247.753  1,253,116 


Overseas  Press 
Awards  Posted; 
Dinner  April  7 


Awards  in  14  categories  for 
excellence  in  foreign  correspon¬ 
dence  during  1963  were  an¬ 
nounced  this  week  by  the  Over¬ 
seas  Press  Club  of  America. 
Winners  will  receive  diplomas 
and  runners-up  citations  at  the 
Silver  Jubilee  Awards  Dinner 
of  the  club  April  7  in  the  Ameri¬ 
cana  Hotel. 

Secretary  of  State  Dean  Rusk 
will  be  the  principal  speaker  of 
the  dinner,  which  marks  the 
25th  anniversary  of  the  found¬ 
ing  of  the  Overseas  Press  Club. 

Laura  Bergquist,  senior  edi¬ 
tor  of  Look  magazine,  won  in 
the  “best  magazine  rejicrting 
of  foreign  affairs”  and  the  “best 
article  or  report  on  Latin 
America”  categories. 

Richard  Ti-egaskis,  author  of 
“Viet  Nam  Diary,”  was  named 
winner  of  the  Georgfe  Polk 
award  and  was  also  given  a 
citation  for  “best  book  on  for¬ 
eign  affairs.” 

John  Tiffin  and  Jean  Reit- 
berger,  Columbia  Broadcasting 
System,  won  an  award  and  a 
citation  for  their  report,  “Eth¬ 
iopia — The  Lion  and  the  Cross.” 

Other  awards  are: 

Daily  newspaper  or  wire 
service  reporting  from  abroad: 
Malcolm  Browne,  Associated 
Press,  from  Viet  Nam.  Citation 
to  Ward  Cannel,  Newspaper 
Enterprise  Association,  Africa. 

Radio  reporting  from  abroad: 
George  Clay,  National  Broad¬ 
casting  Company,  the  Congo.  No 
citation. 

Television  reporting  from 
abroad:  Peter  Kalischer,  Col¬ 
umbia  Broadcasting  System, 
Viet  Nam,  “Death  of  a  Regime.” 
Citation  to  the  American  Broad¬ 
casting  Company,  “Soviet  Wom¬ 
an.” 

Photographic  reporting  from 
abroad:  Henri  Cartier-Bresson, 
Life  magazine,  Cuba.  Citation 
Horst  Faas,  Associated  Press, 
Viet  Nam. 

Magazine  reporting  on  for¬ 
eign  affairs:  Laura  Bergquist, 
Look,  Cuba.  Citation  to  Jess 
Gorkin,  Parade,  the  “hot  line.” 

Interpretation  of  foreign  af¬ 
fairs,  Louis  E.  Rukeyser,  Bal¬ 
timore  Sun,  on  Asia.  Citation 
to  Melvin  K.  Whiteleather, 
Philadelphia  Bulletin  on  Eu¬ 
rope. 

Radio  interpretation  of  for¬ 
eign  affairs:  Phil  Clarke,  Mu¬ 
tual  Broadcasting  System,  “The 
Big  Lie.”  Citation  to  John 
Chancellor,  NBC,  “The  Presi¬ 
dents  in  Central  America.” 

Television  interpretation  of 
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foreign  affairs:  Fred  Freed, 
NBC,  “The  Death  of  Stalin.” 

Citation  to  CBS,  “Ethiopia _ 

The  Lion  and  the  Cross.” 

Book  of  foreign  affairs:  Dan 
Kurzman,  “Subversion  of  the 
Innocents.” 

Ed  Stout  Award  for  the  best 
article  or  report  on  Latin 
America:  Laura  Bergquist, 

Look.  She  will  receive  $500, 
from  Vision,  Inc. 

E.  W.  Fairehild  Award  for 
the  best  business  news  report¬ 
ing  from  abroad:  Ray  Vickers, 
Wall  Street  Journal,  the  Soviet 
chemical  industry'.  Citation  to 
Stewart  Ramsey,  Business 
Week,  economic  stories  from 
behind  the  Iron  Curtain. 

Robert  Capa  Award  for 
photography :  Larry  Burrows, 
Life,  Viet  Nam.  Citation  to 
CBS. 


California  BANG 
Group  in  One  Onler 

Six  northern  California  news¬ 
papers — Palo  Alto  Times,  Rich¬ 
mond  Independent,  Redwood 
City  Tribune,  Haytvard  Daily 
Review,  Concord  Transcript  and 
Burlingame  Adx'ance-Star  (bi¬ 
weekly) — have  formed  the  San 
Francisco  Bay  Area  Newspaper 
Group. 

The  group  (BANG)  has  a 
combined  circulation  of  more 
than  140,000  and  is  available 
at  a  90c  per  line  national  rate 
using  one  insertion  order  for 
all  six  papers.  On  an  individual 
basis  the  national  line  rate  is 
22%  higher. 

The  BANG  buy  can  be  made 
through  the  Katz  Agency. 

The  Richmond  Independent 
and  the  Concord  Transcript 
were  previously  represented  by 
Story,  Brooks  and  Finley  Inc. 


Protest  Effective 


Sayre,  Pa. 

A  community  protest,  set  off 
by  a  news  story  and  an  editorial 
in  the  Sayre  Evening  Times, 
caused  state  officials  to  cancel 
plans  to  move  the  regional  office 
of  the  Employment  Service  from 
Sayre  to  a  small  county  seat 
20  miles  away.  An  editorial 
cartoon  ridicul^  the  change.  It 
showed  two  men  in  a  cornfield, 
under  the  caption,  “Just  the 
Place  for  an  Employment 
Office.” 


‘Jake’  Albert  Dies 

Ann  Arbor,  Mich. 

Jacob  Albert,  69,  promotion 
director  of  the  Detroit  Nevis 
from  1919  to  1961,  died  here 
March  18.  He  was  an  organizer 
of  the  National  Newspaper  Pro¬ 
motion  Association  and  its  sec¬ 
ond  president  in  1934-35.  He 
was  a  graduate  of  Harvard  Col¬ 
lege. 

UBLISHER  for  April  4,  1964 
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Syndicate  Probe 

{Continued  from  page  12) 

ing  the  condition  or  operating 
results  of  the  company  for  each 
of  the  accounting  periods  during 
the  time  covered  by  this  De¬ 
mand  together  with  any  docu¬ 
ments  containing  explanations, 
discussions  or  commentaries 
thereon  and  any  statistical  com¬ 
pilations,  graphs  or  charts  re¬ 
ferred  to  therein  or  attached 
thereto. 

‘‘7.  All  documents  containing 
estimates,  analyses,  studies,  dis¬ 
cussions  or  forecasts  of  revenue 
and/or  trrofit  to  be  generated, 
produced  or  received  or  which 
could  be  generated,  produced  or 
received  in  the  distribution  of  a 
feature  or  features  either  dis¬ 
tributed  or  to  be  distributed  by 
the  company. 

“8.  All  documents  containing 
summaries,  recapitulations  or 
analyses  showing  the  total 
dollar  revenue  and/or  i)rofit  ob¬ 
tained  by  the  company  '  on  a 
yearly  or  periodic  basis  during 
the  period  covered  by  this  De¬ 
mand  for  each  of  the  features 
which  it  distributes. 

“9.  .411  documents  containing 
or  referring  to  analy.ses,  studies, 
discussion  or  comment  upon  the 
granting  of  exclusive  territories 
in  the  distribution  of  features  by 
other  comtranies.  commonly  re¬ 
ferred  to  as  syndicates,  to  news¬ 
papers  for  publication  in  the 
United  States. 

“10.  All  documents  relating 
or  referring  to  contacts,  such  as 
but  not  limited  to  discussions, 
conversations,  meetings,  tele¬ 
phone  calls,  between  representa¬ 
tives  of  the  company  and 
another  company  or  other  com¬ 
panies,  commonly  referred  to  as 
syndicates,  which  distribute  fea¬ 
tures  to  newsnaners  for  publica¬ 
tion  in  the  United  States  con¬ 
cerning: 

“(a)  prices  charged  or  to  be 
charged  for  the  sale  or  license 
of  a  feature  or  features  dis¬ 
tributed  by  either,  both  or  all 
such  companies; 

“(b)  the  granting  of  terri¬ 
torial  restrictions  to  newspapers 
in  connection  with  the  sale  or 
license  of  a  feature  or  features, 
distributed  by  either,  both  or  all 
such  companies; 

“(c)  the  granting  of  prefer¬ 
ences  in  the  form  options  or  first 
rights  of  refusal  for  feature 
purchases  to  certain  newspapers 
or  newspaper  chains  by  either, 
both  or  all  such  companies. 

Price  Lists 

“11.  All  documents  containing 
or  referring  to  orders,  direc¬ 
tives,  instructions,  plans,  poli- 
o>M,  analyses,  studies,  proposals 
or  recommendations  concerning 
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prices  which  the  company  sells 
or  licenses,  has  sold  or  licensed 
or  will  sell  or  license  features 
to  newspapers  for  publication  in 
the  United  States,  including  but 
not  limited  to: 

“(a)  prices  charged  or  to  be 
charged  when  the  company 
agrees  or  has  agreed  or  will 
agree  with  the  purchasing  news¬ 
paper  not  to  sell  the  same  fea¬ 
ture  or  features  to  other  news¬ 
papers  in  a  geographic  area, 
either  defined  or  to  be  defined; 

“(b)  prices  charged  or  to  be 
charged  for  features  that  are 
sold  or  licensed,  have  been  sold 
or  licensed  or  will  be  sold  or 
licensed  to  newspapers  for  pub¬ 
lication  in  the  United  States 
when  the  features  are  sold  or 
licensed  in  groups  of  one  or 
more,  or  so-called  packages; 

“(c)  prices  charged  or  to  be 
charged  for  a  feature  or  fea¬ 
tures  which  are  sold  or  license<l 
or  have  been  sold  or  licensed,  or 
will  be  sold  or  licensed  wherein 
there  is  no  agreement  or  other 
arrangement  between  the  com- 
l)any  and  a  newspaper  pur¬ 
chaser  prohibiting  the  com¬ 
pany’s  sale  of  the  same  feature 
or  features  to  any  other  news- 
))aper  publishing  in  the  Unite<l 
States. 

“12.  Such  documents  which 
refer  or  relate  to  contacts,  in¬ 
cluding  but  not  limited  to  meet¬ 
ings,  conversations,  solicitations, 
negotiations  or  contracts,  be¬ 
tween  a  representative  or  repre- 
.sentatives  of  the  company  and  a 
representative  or  representa¬ 
tives  of  a  newspaper  or  news¬ 
papers  concerning  the  exclusive 
.sale  or  licensing  of  a  company 
feature  or  features  within  a 
defined  geographic  area. 

Conversations  Wanted 

“13.  Such  documents  which 
refer  or  relate  to  contacts,  in¬ 
cluding  but  not  limited  to  meet¬ 
ings,  conversations,  solicitations 
or  negotiations  between  a  repre¬ 
sentative  or  representatives  of 
the  company  and  a  representa¬ 
tive  or  representatives  of  a 
newspaper  or  newspapers  to 
whom  the  company  has  refused 
to  distribute  a  certain  feature  or 
features  because  of  an  agree¬ 
ment  between  the  company  and 
another  newspaper  or  news¬ 
papers  prohibiting  distribution 
of  the  feature  or  features  to 
other  newspapers  within  a  cer¬ 
tain  geographic  area. 

“14.  All  contracts  and/or 
agreements  together  with  any 
documents  containing  explana¬ 
tions,  discussions  or  commen¬ 
taries  thereon  and  any  graphs, 
maps  or  charts  referred  to 
therein  or  attached  thereto  be¬ 
tween  the  company  and  a  news¬ 
paper  or  chain  of  newspapers 
publishing  in  the  United  States 
which  concern  the  distribution 


of  a  feature  or  features  by  the 
company  for  the  exclusive  use 
of  the  purchasing  newspaper  or 
new’spaper  chain  within  a  cer¬ 
tain  geographic  area  or  areas. 

“15.  All  documents  reporting, 
recording  or  discussing  the  fact 
of  or  reasons  for  the  granting 
by  the  company  of  an  exclusive 


territory  or  territories  in  con¬ 
nection  with  the  sale  or  license 
of  a  feature  or  features  to  a 
newspaper  or  chain  of  news¬ 
papers  within  which  territory  or 
territories  the  company  has 
agreed  not  to  distribute  that 
feature  or  features  to  other 
newsj)apers.” 


Judge  Holds 
Court  Critic 
In  Contempt 

By  Fran  Kelly 

Las  Cruces,  N.  M, 

New  Mexico  new.smen  have 
closed  ranks  to  fight  the  10  days 
jail  sentence  and  $250  fine  given 
newspaper  columnist  Will  Har¬ 
rison  for  what  District  Court 
Judge  Paul  Tackett  calls  “crim¬ 
inal  contempt  of  court.” 

Mr.  Harrison  appealed  the 
sentence  through  his  attorney, 
William  Booker  Kelly,  of  Santa 
Fe,  who  is  his  son-in-law.  Re¬ 
leased  on  his  own  recognizance 
he  returned  to  the  state  capital. 

Mr.  Harrison  admitte<l  having 
written  the  columns  entitled 
“Inside  the  Capital”  that  ap¬ 
peared  in  15  New  Mexico  news¬ 
papers  and  one  Texas  daily,  on 
Nov.  7  and  Nov.  12,  1963,  and 
Jan.  12,  Jan.  13  and  Jan.  22, 
1964,  that  are  under  fire  by  the 
State  of  New  Mexico. 

In  these  columns  the  state 
claims  that  Will  Harrison  criti¬ 
cized  the  verdict  handed  down 
by  Judge  Tackett  on  Nov.  6  in 
the  manslaughter  trial  of  C.  N. 
(Bill)  Morris,  former  assistant 
district  attorney  of  Eddy  Coun¬ 
ty.  The  case  was  tried  in  Las 
Cruces  on  a  change  of  venue. 

“Bill”  Morris,  as  he  is  gen¬ 
erally  known  was  charged  with 
involuntary  manslaughter  for 
the  unlawful  killing  of  Gregorio 
Molina  and  his  wife,  Victoria, 
of  Lakewood,  N,  M.,  and  their 
three  children,  Gustavo,  Daniel 
and  Jose. 

The  traffic  accident  took  place 
June  22,  1963,  near  Arestia, 
N.  M.  Morris  pleaded  guilty 
to  driving  while  intoxicated. 
Judge  Tackett  gave  him  a  de¬ 
ferred  sentence  and  a  $500  fine 
which  was  suspended.  He  or¬ 
dered  Morris  to  report  to  the 
probation  officer  in  Carlsbad 
once  a  month  for  12  months.  At 
the  end  of  that  time  the  former 
assistant  district  attorney  will 
again  appear  before  Judge 
Tackett  for  sentencing. 

At  the  time  of  the  Morris 
trial  there  was  pending  in  the 
Santa  Fe  District  Court,  a  case 
against  Elirio  Trujillo,  20,  of 


Santa  Cruz,  N.  M.,  charging 
him  with  manslaughter  in  the 
killing  of  three  people,  members 
of  the  prominent  W.  W.  Lamor- 
eaux  family  of  Santa  Fe.  He 
was  drunk.  He  got  from  one 
to  three  years  in  prison. 

Will  Harrison  wrote  in  his 
column  of  Nov.  12,  1963,  “What 
the  court  does  with  the  humble 
Santa  Cruz  driver  who  killed 
three  prominent  people  will  go 
on  lecord  with  what  the  court 
did  with  the  prominent  driver 
who  killed  five  humble  people.” 

“This,”  the  State  of  New 
Mexico  said  in  its  charges,  as 
read  by  Assistant  District  At¬ 
torney  C.  M,  Neal  of  Eddy 
County,  “couple<l  with  the  ac¬ 
cusations  that  the  defendant 
was  a  lawyer  and  for  such  rea¬ 
sons  the  sentence  was  deferred, 
certainly  constitutes  a  direct 
contempt  of  court.” 

New  Mexico  Press  Associa¬ 
tion’s  president,  Billie  Holder, 
publisher  of  the  Alamogordo 
Daily  Newn,  witnes.sed  Mr.  Har¬ 
rison’s  hearing  and  said  after¬ 
ward  that  the  press  group  would 
assist  in  the  appeal  to  the  State 
Supreme  Court. 

The  question  has  l)een  raised 
whether  the  comment  on  a  case 
a  year  old  constituted  “a  clear 
and  present  danger”  to  the 
court,  as  defined  in  a  landmark 
decision  by  the  Supreme  Court 
of  the  United  States. 

• 

Ill  New  Activity 

William  L.  Laurence,  recently 
retired  science  editor  of  the 
New  York  Thnes,  has  been  ap- 
iwinted  consultant  to  the  Na¬ 
tional  Foundation-March  of 
Dimes  on  scientific  affairs.  He 
will  serve  as  liaison  between  the 
Foundation’s  headquarters  and 
its  research  grantees  associated 
with  more  than  40  of  the  na¬ 
tion’s  universities  as  well  as  the 
Salk  Institute  for  Biological 
Studies,  San  Diego,  Calif. 

• 

4  Add  Magazine 

Four  more  newspapers  will 
start  carrying  Suburbia  Today 
with  the  April  edition.  They  are 
the  Wallingford  (Conn.)  Post, 
the  Trotwod  (Ohio)  News- 
Tribune,  the  Lakewod  Center, 
Wash.  Suburban  Times,  and  the 
East  Providence,  R.  I.  Post. 
They  bring  the  total  Suburbia 
Today  distributing  list  to  233 
newspapers,  with  1,768,478  paid 
circulation. 
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PHOTOGRAPHY 

Are  Picture  Contests 
Worth  the  Trouble? 

By  Rit'k  Frieilmuii 

The  final  judffing  is  over,  the  winners  have  Ijeen  selected  and 
the  results  will  lie  announced  Ajjril  18  in  E&P  for  the  21st  annual 
“Pictures  of  the  Year”  competition,  co-sponsored  by  the  National 
Press  Photographers’  Association,  University  of  Missouri  School 
of  Journalism  and  World  Book  Encyclopedia. 

About  the  time  the  NPPA  contest  entries  were  first  beinp: 
scrutinized  last  Novembc-r,  we  put  a  (piestion  to  an  award-winning 
newspaper  photographer.  Boh  Williams,  of  the  MciiipliiK  (Tenn.) 
Commercial  Appeal: 

Are  photo  contests  worth  enterinpf 

This  question  had  come  up  during  the  NPPA  Flying  Short 
Cour.se  stop  in  Omaha,  Neb.,  where  a  Kansas  i)hotogi  ai)her  claimed 
that  contests  proved  nothing  and  weren’t  worth  entering. 

We  passed  the  thought  on  to  Boh  when  the  Short  Cour.se  touched 
down  in  Memphis.  Not  long  before,  the  Tennessee  Press  As.socia- 
tion  had  named  him  “photographer  of  the  year”  for  winning  eight 
of  thirteen  places  in  state  competition. 

Bob  told  us  that  entering  a  photo  conte.st  was  “like  getting 
your  wife  outfitted  for  a  vacation  in  the  big  city,  but  it  can  be 
more  important  to  a  photographer  than  a  new  camera.” 

He  said  there  was  no  greater  example  than  himself.  “When 
I  came  to  work  for  the  Commercial  .^pjieal,  I  thought  that  my 
knowledge  of  photography  was  pretty  complete.  Some  three  years 
of  portraiture  and  three  years  as  an  Air  Force  photographei- 
had — I  thought — taught  me  all  it  was  necessary  to  know  alxiut 
photography. 

“After  rocking  along  alwut  eight  years  in  a  hit-and-miss  fashion, 
I  finally  entered  my  first  NPPA  photo  contest.  Knowing  little  about 
the  competition  and  having  little  to  enter,  I  sent  in  two  pictures. 
One  won  first  place  in  the  feature  division  and  the  other  made  an 
honorable  mention. 

“Hurriedly,  I  joined  NPPA  with  the  full  intention  of  bettering 
myself  through  the  organization  and  its  competition.  At  the  con¬ 
vention  that  year,  I  viewed  an  exhibit  of  national  winners  and 
that  kindled  my  spirit  of  competition. 

“The  next  year  I  was  fortunate  to  repeat  with  the  toji  feature 
prize  and  had  about  nine  other  entries  retained  for  the  travelling 
exhibit.” 

Bob  claimed  he  was  still  rolling  on  the  enthusiasm  created  from 
those  early  winners.  Since  then,  Bob’s  had  something  in  the  ex¬ 
hibit  every  year. 

He  felt  that  entering  photo  contests  makes  a  photographer  try 
harder.  “Winning  will  bring  you  recognition  and  a  few  prizes 
but  most  of  all  it  will  bring  you  prestige  and  .self-satisfaction 
for  a  job  well-done.” 

Bob  said  that  if  a  photographer  compares  his  own  work  with 
the  prize  winners  and  he  can  see  the  difference  in  impact,  “you 
know  why  they  won  over  your  entries.  And  you  know  what  to 
look  for  the  next  time  you  shoot.  This  is  a  big  step  toward  success.” 

Bob  added  that  photographers  should  “have  a  little  photo  con¬ 
test  with  their  consciences”  every  time  they  use  a  camera.  “Why 
should  you  settle  for  a  routine  picture  when  you  are  capable  of 
producing  something  different,  pictorial  or  imaginative?” 

The  Bob  Williams  pictures  on  these  two  pages  were  all  contests 
entries.  ^  ^  ^ 

HIGH  SCH(M>L  PHOTOG 

\  search  is  on  for  the  top  high  school  photographer  in  Illinois. 
Spon.sor  is  the  Illinois  Press  Photographers  Association. 

IPP.4  will  also  make  an  award  to  the  Illinois  high  .school  ex¬ 
hibiting  the  best  use  of  photographic  material. 

The  student  “photographer  of  the  year”  will  receive  an  en¬ 
graved  plaque,  a  year’s  honorary  membership  in  IPPA,  a  sub¬ 
scription  to  the  NPPA  magazine  and  other  prizes  to  be  announced 
later.  The  winning  newspaper  also  gets  a  plaque. 

Deadline  for  entering  is  April  12.  Contest  chairman  is  Larry 
H.  Cameron,  chief  photographer  for  Paddock  Publications,  Arling¬ 
ton  Heights,  Ill. 
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GOING  AWAY? — That's  the  mirror's  way  of  saying  Mr.  and  Mrs.  Clay¬ 
ton  G.  Horn  are  aboard  the  SS  Santa  Paula  for  a  13-day  cruise  in  the 
West  Indies.  Mr.  Horn  is  eseeutive  editor  of  the  Canton  (O.)  Repository 
in  the  Brush-Moore  group. 


$303,000  Profit 

(Continued  from  page  15) 


was  $221,800  (8.16%  of  total 
expenses).  Revenue  per  adver¬ 
tising  inch  last  year  was  $2.28 
and  cost  of  securing  was  8.8%. 
In  1962  these  figures  were  $2.21 
and  8.5%.  In  1958  they  were 
$1.82  and  7.9%. 

Local  advertising  in  1963  pro¬ 
vided  72.14%  ($1,817,900)  of 

total  advertising  revenue,  at 
63.52%  ($140,900)  of  total  ad 
department  cost,  and  occupied 
76.42%  (844,900  inches)  of  all 
ad  space.  This  was  an  increase 
of  25,100  inches  or  3.06%  over 
1962.  Local  ad  revenue  per  inch 
was  $2.15  and  cost  of  .securing 
was  7.8%.  In  1962  local  ad  rev'e- 
nue  per  inch  was  $2.09  and  cost 
of  securing  was  7.5%.  In  1958 
local  ad  revenue  was  72.28% 
($1,194,000)  of  all  ad  revenue; 
it  represented  63.36%  ($83,- 

000)  of  department  cost;  and 
produced  76.74%  (695,000 

inches)  of  ad  space.  Revenue 
per  inch  then  was  $1.72  and  cost 
of  securing  was  6.9%. 

National  advertising  revenue 
in  1963  provided  7.29%  ($183,- 
600)  of  all  ad  revenue,  at 
14.34%  ($31,800)  of  ad  depart¬ 
ment  cost,  and  occupied  7.19% 
(79,480  inches)  of  all  ad  space. 
This  was  a  loss  in  linage  of  1,- 
620  inches  or  2%  from  the  pre¬ 
vious  year.  Revenue  per  inch 
was  $2.31  and  cost  of  securing 
was  17.3%.  In  1962  national  ad 
revenue  was  $2.22  per  inch  and 
cost  of  securing  was  16.7%.  In 
1958  national  ad  revenue  was 
8.23%  ($136,000)  of  all  ad  reve¬ 
nue,  departmental  cost  was 
19.08%  ($25,000)  of  all  ad  ex¬ 
pense,  and  volume  was  8%  (72,- 
500  inches)  of  all  ad  space. 
Revenue  per  inch  then  was  $1.88 
and  cost  of  securing  was  18.4%. 

20%  in  Qassified 

Classified  advertising  revenue 
in  1963  provided  20.57%  $518,- 
400)  of  all  ad  revenue,  at 
22.14%  ($49,100)  of  all  ad  de¬ 
partment  cost,  and  occupied 
16.39%  (181,260)  of  all  ad 

space.  This  was  a  gain  of  3,660 
inches  or  2.06%  over  1962. 
Classified  revenue  per  inch  was 
$2.86  and  cost  of  securing  was 
9.5%.  In  1962  revenue  per  inch 
was  $2.75  and  cost  of  securing 
was  8.9%.  In  1958  classified  pro¬ 
vided  19.49%  ($322,000)  of  ad 
revenue,  at  17.56%  ($23,000)  of 
ad  department  cost,  and  oc¬ 
cupied  15.26%  (138,200  inches) 
of  total  ad  space.  Classified  reve¬ 
nue  per  inch  then  was  $2.33  and 
cost  of  securing  was  7.1%. 

Cost  of  operating  the  local  ad 
department  increased  $13,000  or 
10.16%  over  1962,  national  ad 
department  expense  went  up 
$1,700  or  5.65%,  and  classified 
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expense  rose  $5,400  or  12.36%. 

In  five  years,  while  local  ad¬ 
vertising  revenue  increased 
52.25%  ($623,900)  local  ad 

space  increased  21.56%  (149,- 
900  inches).  National  ad  reve¬ 
nue  went  up  35%  ($47,600) 

while  national  ad  space  in¬ 
creased  only  9.63%  (6,980 

inches).  Classified  ad  revenue 
increased  60.99%  ($196,400) 

while  classified  space  went  up 
31.16%  (43,060  inches). 

Circulation  revenue  of  $814,- 
300  in  1963  provided  revenue 
per  1,000  copies  of  $55.89.  In 
1962  the  figures  were  $783,000 
and  $55.87.  In  1958  they  were 
$607,000  and  $53.44. 

Paper  and  ink  costs  per  1,- 
000  copies  were  $32.86  in  1963, 
$32.90  in  1962,  and  $29.40  in 
1958. 

At  a  cost  of  $59,700  the 
press  room  produced  69,049,000 
eight-page  papers  at  a  cost  per 
thousand  of  $.86  utilizing  15,- 
600  man  hours.  Production  per 
man  hour  was  4.43  units  (thou¬ 
sand  8-page  papers).  In  1962 
the  cost  per  unit  was  $.90  and 
the  production  per  man  hour 
was  4.31.  In  1958  the  figures 
were  $1.04  and  3.19,  respectiv'e- 

ly. 

(ionipusing  Cost 

At  a  cost  of  $409,000  the  com¬ 
posing  room  produced  96,060 
columns  of  type  at  a  cost  of 
$4.26  per  column.  With  105,000 
man  hours  the  production  per 
man  hour  was,  91  columns.  In 
1962  cost  per  unit  was  $4.12  and 
production  per  man  hour  .91.  In 
1958  these  figures  were  $3.73 
and  .87. 

At  a  cost  of  $59,900  the 
stereotyping  department  pro¬ 
duced  28,200  plates  at  a  cost 
of  $2.12  per  plate.  With  13,100 
man  hours  the  production  per 
man  hour  was  2.15  plates.  In 
1962  the  cost  per  unit  was  $2.06 
and  production  per  man  hour 
was  2.07.  In  1958  the  cost  per 
plate  was  $1.84  and  the  produc¬ 
tion  per  man  hour  was  1.89. 

With  editorial  costs  at  $493,- 
000,  columns  of  reading  matter 


produced  were  36,265  and  the 
editorial  cost  per  column  was 
$13.59.  In  1962  editorial  costs 
were  $465,100,  columns  of  read¬ 
ing  matter  35,907,  and  cost  per 
column  $1*2.95.  In  1958  the  fig¬ 
ures  were  $285,000,  31,500,  and 
$9.05. 

Paper  and  ink  costs  per  1,000 
eight-page  papers  were  $6.93  in 
1963,  $7.09  in  1962,  and  $7.54 
in  1958. 

• 

Paper  Held  Liable 
For  "Outside’  Pay 

Lowell,  Mass. 

In  an  arbitration  case.  Prof. 
John  A.  Hogan  of  the  Univer¬ 
sity  of  New  Hampshire  held 
that  the  Lowell  Sun  had  no  con¬ 
tractual  basis  for  compelling 
Ray  Foye,  a  display  advertising 
salesman,  to  quit  working  eve¬ 
nings  in  a  department  .store. 

The  newspaper  management 
contended  there  was  a  conflict 
of  interest  since  some  competing 
advertiser  might  suspect  the 
salesman  of  “leaking”  advance 
advertisement  information.  The 
Newspaper  Guild  of  Greater 
Boston  filed  the  grievance  in  be¬ 
half  of  Mr.  Foye,  guild  unit 
chairman  at  the  Sun. 

Professor  Hogan’s  award 
stated:  “We  are  dealing  here 
with  a  fundamental  freedom — 
the  freedom  of  a  man  to  work 
where  he  can  get  and  hold  a  job. 
This  freedom  may  not  easily  be 
set  aside.” 

The  arbitrator  held  the  Sun 
liable  for  Mr.  Foye’s  lost  pay 
from  last  August  until  he  is  re¬ 
employed  by  the  store  or  else¬ 
where. 

• 

Davies  Memorial 

Manhattan,  Kans. 

Ralph  B.  Davies,  publisher  of 
the  Concordia  Kansan,  has  en¬ 
dowed  a  journalism  scholarship 
at  Kansas  State  University  in 
memory  of  his  father,  Gomer  T. 
Davies,  a  native  of  Wales  who 
was  a  Kansas  newspaper  editor 
for  60  years  until  his  death  in 
1950. 


Candidate’s 
Backers  Pay 
For  Section 

The  Asheville  (N.  C.)  Citizen- 
Times,  (comb.  circ.  67,784)  pub¬ 
lished  a  10-page  political  adver¬ 
tisement  section  for  supporters 
of  Dan  Moore,  a  Democratic 
candidate  for  governor. 

The  eight  inner  pages  were 
filled  with  more  than  200 
thumbnail  sketches  of  the  can¬ 
didates  backers.  The  front  page 
depicted  a  large  head  and 
shoulders  view  of  Mr.  Moore 
lieneath  a  headline  that  said: 
“Let’s  Name  This  Great  North 
Carolina  Democrat  Our  State’s 
New  Chief  Executive  in  May 
Primary!”  The  outside  back 
cover  contained  a  biography  of 
.Mr.  Moore  and  photographs 
from  his  family  album. 

The  Citizen-'Times  carried  the 
front  page  in  two  colors  and  the 
Moore  State  Committee  pur¬ 
chased  the  2-color  ad  on  the 
back.  The  biographies  were  paid 
for  by  each  backer. 

As  part  of  this  promotion,  Roy 
Phillips,  director  of  advertising, 
.said  the  Citizen-Times  agreed 
to  supply  the  front  page  mat  to 
any  paper  in  North  Carolina, 
provided  the  paper  consented  to 
carry  a  section  of  two  or  more 
l)ages.  Six  papers  requested  mat 
pages. 

The  net  result  of  the  section 
was  1,557  inches  of  paid  politi¬ 
cal  advertising  in  the  Citizen- 
Times  and  an  idea  that  “very 
definitely  points  up  the  value  of 
impact  advertising  and  the  fact 
that  political  advertising  can  be 
secured  where  there  is  a  con¬ 
certed  sales  effort  made,”  Mr. 
Phillips  said. 

• 

Silurians  Praise 
Series  on  Frauds 

“Misery  Acres,”  a  series  of  ar¬ 
ticles  exposing  the  evils  of  real 
estate  sales  by  mail  throughout 
the  country  has  won  the  public 
service  award  of  the  Society  of 
the  Silurians  for  Newsday,  Long 
Island  daily.  The  reports  were 
written  by  Robert  A.  Caro. 

Other  1964  citations  by  the 
New  York  newspaper  fraternity 
include:  Spot  news.  Journal 
American;  feature,  A.  R.  Ras¬ 
kin,  Times;  pictures,  Harry 
Leder,  UPI,  and  Judd  Mehlman, 
News;  feature  picture,  Robert 
R.  Luckey,  Newsday;  editorial, 
Vermont  C.  Royster,  Wall  Street 
Journal;  cartoon,  Burris  Jenkins 
Jr.,  Journal  American. 

Marshall  E.  Newton  of  the 
Times  is  the  society’s  newly 
elected  president. 
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Gannett  Buys 

(Continued  fronn  page  11) 

irays  have  l)een  dedicated.  Their 
record  of  high  editorial  and 
manaKement  standards  pives 
full  assurance  to  our  employes 
and  their  communities  that 
•here  will  be  no  chanffe  in  the 
constructively  independent  poli¬ 
cies  of  our  newspapers.” 

Gunnell  In  14  (litieN 

Paul  .Miller,  who  is  president 
of  the  Associated  Press,  is  the 
president  of  both  the  Gannett 
Company  Inc.  and  the  Gannett 
Foundation.  The  Group  includes 
newspapers  in  14  cities  in  New 
York,  Connecticut,  New  Jersey 
and  Illinois,  plus  radio  and  tele¬ 
vision  stations. 

A  little  more  than  four  years 
ijto  Gannett  added  the  Camden 
(N.  J.)  Courier  Post  to  the 
croup  at  a  price  in  excess  of 
$0  million.  With  89,803  circula¬ 
tion,  it  is  one  of  the  larpfer  units 
in  the  proup. 

The  other  Gannett  properties 
are: 

Rochester  Democrat  and 
Chronicle  (132,711  morning  and 
196,874  Sunday) ; 

Rochester  Times-Union  (130,- 
!t.)4  evening) ; 

Hartford  Times  (128,545  eve- 
tiin?) : 

Binghamton  Press  (76,686 
evening) ; 

Elmira  Star-Cazette  (48,275 
all-day  and  Advertiser,  52,929 
Sunday) ; 

Utica  Press  (29,278  morning) 
and  Utica  Observer  -  Dispatch 
146,616  evening  and  58,210  Sun- 
day); 

Plainfield  Courier-Xews  (46,- 
472  evening) ; 

Danville  Commercial  -  News 
(34,453  evening  and  34,680  Sun¬ 
day); 

Xiagara  Falls  Gazette  (34,- 
337  evening  and  31,708  Sun¬ 
day)  ; 

Xewburgh-Beacon  News  (29,- 
132  evening) ; 

Ithaca  Journal  (14,957  eve¬ 
ning)  ; 

Saratoga  Springs  Saratogian 
(10,792  evening) ; 

Malone  Telegram  (5,813  eve¬ 
ning). 

The  Gannett  Group  pulled  out 
nf  Albany  several  years  ago, 
selling  the  Knickerbocker  News 
h)  the  Hearst  Corporation. 

• 

Heads  Life  Publicity 

William  C.  Kiefer  has  been 
named  publicity  manager  of 
Dfe  magazine,  succeeding  Mor¬ 
ton  White  who  resigned  due  to 
id  health.  Mr.  Kiefer  has  been 
4  member  of  Life’s  promotion 
'i'partmcnt  since  1958.  Prior  to 
Hint  he  was  with  Carl  Byoir  & 
•^Wociates. 
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Washup  Time  Clogs 
NY  Union  Contracts 


New  York  City  newspapers 
this  week  ner\’ously  started  the 
-second  year  of  contracts  which 
10  unions  hammered  out  after 
a  114-day  strike  that  ended 
April  1,  1963. 

Specifically,  a  question  of 
washup  time  for  printers  on  the 
News,  the  Jourtml- American, 
and  the  Long  Island  Press  and 
Star  Journal  was  clogging  up 
an  otherwise  apparently  happy 
lelationship. 

Under  terms  of  the  two-year 
agreement  a  new  shorter  work 
week  went  into  effect  for  the 
printers  March  31.  The  Pub¬ 
lishers  Association  .said  that  the 
Typographical  Union  agreed  in 
its  .settlement  that  a  reduction 
of  15  minutes  per  .shift  in  con¬ 
tract  hours  is  to  be  limited  in 
cost  to  the  increase  in  the  hourly 
rate.  The  contract  provides  that 
the  “.sole  effect  of  the  reduction 
in  hours  stipulated  in  this  con¬ 
tract  is  to  increase  the  hourly 
rate  on  each  shift  and  therefore 
to  increase  the  overtime  rate.” 

“All  newspapers  that  are 
members  of  the  association  are 
in  consequence  reducing  time 
paid  for  but  not  worked,  in¬ 
cluding  wa.shup  time  by  15  min¬ 
utes,”  the  association  .stated. 

.News  and  JA  Involved 

Bertram  A.  Powers,  president 
of  the  printers’  local,  and  leader 
in  the  strike  said  that  all  papers 
(except  the  News  and  Journal) 
were  allowing  satisfactory  wash- 
up  time.  This  included  the  Post, 
not  a  member  of  the  association. 

The  News  was  not  allowing 
any  time  for  wash-up,  according 
to  Mr.  Powers,  and  the  Journal- 
American  only  five  minutes  at 
lunch  and  five  at  the  end  of  the 
day.  He  noted  that  at  the  J-A 
especially  there  were  limited 
facilities  for  lunch. 

“We  believe  our  men  should 
have  a  reasonable  time  for  wash- 
up,”  Mr.  Powers  said.  He  in- 
.structed  printers  at  the  News 
and  J-A  to  report  to  work  in 
street  clothes.  While  he  said  the 
instructions  would  not  be  con¬ 
sidered  a  “slow-down”  it  was 
apparent  that  work  might  be 
hampered  if  men  were  wearing 
white  shirts  and  good  trousers 
instead  of  work  clothes. 

Papers  Out  on  Time 

On  March  31  both  the  J-A  and 
the  News  got  out  on  time.  Mr. 
Powers  said  he  understood  that 
some  wait-orders  at  the  News 
were  put  aside  and  that  when 
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tlie.se  piled  up,  something  would 
have  to  lie  done.  He  was  at  the 
News  in  the  composing  room 
until  3  A.M.  April  1. 

On  W€*dnesday  Mr.  Powers 
.said  he  could  not  predict  the  out¬ 
come.  The  individual  publishers 
involved  referred  questions  to 
the  publishers  association.  Don¬ 
ald  McVay,  executive  secretary, 
declined  to  elaborate  on  the  fir.st 
formal  statement. 

A  visit  to  the  composing  room 
of  the  News  Wednesday  showed 
men  at  lineca.sting  machines  in 
white  shirts  and  ties. 

JoinI  Board  Mf^ls 

.Meanwhile,  a  meeting  of  the 
Joint  Board,  called  the  “pressure 
valve”  in  labor-management  re¬ 
lations  in  New  York,  is  sched¬ 
uled  for  April  8.  This  will  lie 
the  fourth  time  that  publishers 
representatives  and  union  ex- 
c*cutives  have  met  together  since 
.Mayor  Wagner  helped  organize 
the  Ixiard  Feb.  27.  Under  by-laws 
meetings  are  scheduled  monthly. 

Mr.  McVay,  chairman,  ex¬ 
pressed  the  belief  that  the  l)oard 
was  functioning  very  well  in¬ 
deed.  He  attached  no  significance 
to  the  fact  that  James  Byrne, 
l)resident  of  the  pressmen’s  local, 
had  not  attend^  all  the  meet¬ 
ings  so  far.  The  union  is  actively 
pressing  damage  and  anti-trust 
suits  growing  out  of  the  strike 
againsst  individual  publishers, 
although  the  association  has 
claimed  promises  were  received 
that  the  suits  would  be  dropped. 

Thomas  M.  Laura,  president 
of  the  mailers’  local,  and  secre¬ 
tary  of  the  board,  held  the  same 
opinion.  He  likewise  spoke  op¬ 
timistically  about  what  was 
being  accomplished  through 
meetings  with  the  publishers. 

Oulside  Tape 

Still  unresolved  at  the  Times 
and  Herald  Tribune  is  the  ques¬ 
tion  of  handling  outside  tape  to 
set  financial  tables.  It  has  been 
scheduled  for  arbitration.  Under 
the  contract,  committees  of  the 
union  and  publishers  were  to 
study  time  and  monetary  savings 
resulting,  if  any,  and  to  decide 
what  payment  should  be  made, 
if  any  was  due,  and  how.  No 
agreement  could  be  reached. 
Both  papers  are  continuing  use 
of  the  outside  tape. 

Printers  and  other  union 
members  this  week  began  get¬ 
ting  a  $4  wage  increase.  Last 
year  when  the  settlement  was 
reached  the  cost  was  estimated 


7o  for  News 

New  York  City  newsdealers 
said  Thursday  that  the  Daily 
News  would  raise  its  price  from 
.5c  to  7c  on  Monday,  April  6. 
Officials  at  the  newspaper  would 
not  confirm  the  report.  The 
standard-sized  Times  and  Her¬ 
ald  Tribune  rai.sed  from  5c  to 
lOc  a  year  ago.  The  tabloid 
Mirror  closed  last  Oct.  15.  Eve¬ 
ning  papers  have  been  a  dime 
for  .several  years. 


at  alx)ut  $12.63  a  week  per  em- 
l)loyee  over  the  two  year  period. 
Some  20,000  are  involved.  Re¬ 
cently,  however,  some  newspaper 
executives  have  estimatisl  the 
cost  as  high  as  $17  a  week. 

In  recalling  the  struggle,  Mr. 
Powers  pointed  out  that  when 
the  .strike  l)egan  the  publishers 
were  adamantly  against  any 
change  in  the  36Y4-hour  week. 
Mr.  Powers  figured  the  gain  in 
printers’  wages  for  the  day  shift 
at  36.7c  an  hour;  $1.60  a  day; 
and  $8  a  week;  for  the  night 
shift,  42.9c  an  hour;  $2  a  day; 
and  $10  a  week;  and  for  the 
lobster  shift,  51.6c  an  hour, 
$2.40  a  day  and  $12  a  week. 

The  day  and  night  shift  work 
seven  hours  and  the  lobster  shift 
6%. 

Powers’  Slalemenl 

Mr.  Powers  further  declared: 

“Newspaper  substitutes  have 
also  gained  many  contract  bene¬ 
fits  since  Dec.  7,  1962  (when  the 
last  contract  expired).  Pay  for 
an  office  ‘extra’  hire  increased 
from  $2  to  $3,  a  50%  rise.  .  .  . 

“Protection  against  automa¬ 
tion’s  rapid  encroachment  is  con¬ 
tained  in  the  agreement,  where 
no  protection  existed  before.  All 
regulars  and  subs  with  news¬ 
paper  priority  before  Dec.  7, 
1962  now  have  assurance  in 
their  contract  that  the  u.se  of 
outside  punched  tape  will  not 
cost  them  their  jobs. 

“Also  established  is  the  prin¬ 
ciple  of  employer  payments  into 
a  fund,  bas^  on  savings  brought 
about  by  outside  tape  operation. 
It  is  the  union’s  position  that 
future  computer  operations  must 
fall  into  this  category. 

“Contributions  of  1%%  to  the 
contract  Pension  Fund,  instead 
of  the  previous  fixed  flat  contri¬ 
bution,  guarantees  present  and 
future  increases  in  amounts  paid 
by  the  employer  to  the  Pension 
Fund.” 

The  present  contract  has  a 
common  expiration  date  of 
.March  31,  1965,  as  against  Dec. 
7  for  9  unions  and  Oct.  31  for 
the  Guild. 

Mr.  Powers  called  this  “a 
more  effective  date  from  the 
standpoint  of  economic  cycles  of 
the  industry.” 
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An  Earthquake! 

(Continued  from  pane  13) 

The  siRTiificance  of  this  hit 
newsmen  a  few  minutes  later 
when  Radio  Station  KBVU  of 
Bellevue,  Washinjjton,  phoned 
AP  with  a  report  from  Certon 
Giant,  station  owner.  Giant  had 
just  been  talking  by  phone  with 
a  brother  in  Anchorage.  His 
brother  suddenly  cried:  “My 
God,  we’re  hav’ing  an  earth¬ 
quake.’’  Then  the  phone  went 
dead. 

( !oniniuniculions  Out 

The  eddy  was  l)ecoming  a 
wave  of  serious  proportions. 
Night  Editor  Betty  Hopper  put 
down  the  phone  after  talking  to 
KVBU.  It  rang  again.  John  Wil¬ 
son  of  the  Fairbanks  News- 
Miner  was  calling  with  first 
word  from  Alaska.  The  quake 
was  so  strong  it  knocked  out 
Coast  and  Geodetic  Survey 
measuring  equipment.  Commu¬ 
nications  were  out  and  a  mod¬ 
erate  tidal  wave  was  felt  at 
Ketchikan. 

Seattle’s  fir.st  nationwide  ur¬ 
gent  story,  based  on  Wilson’s 
report,  was  followed  13  minutes 
later  by  a  bulletin  from  Fair¬ 
banks  which  reported  the  An¬ 
chorage  Airpoi’t  control  tower 
w'as  down. 

Many  newsmen,  particularly 
on  the  West  Coast  were  soon  to 
be  off  on  an  around-the-clock 
chase  to  get  the  story.  Murlin 
Spencer,  AP’s  Seattle  corre¬ 
spondent  who  has  charge  of 
Alaska  coverage,  was  one  of  the 
first  to  move  as  he  took  off  for 
the  disaster  scene,  to  join  AP’s 
regular  correspondent  Ward 
Sims,  normally  stationed  at 
Juneau.  He  left  Hoyman  to  co¬ 
ordinate  coverage  at  Seattle. 

Night  Editor  Hopper  and 
staff  members  Jack  Hewins  and 
Steve  Lowell  kept  the  incoming 
reports  flowing  onto  AP’s  na¬ 
tional  circuits  until  reinforce¬ 
ments  arrived. 

AP  has  a  24-hour  leased  Tele¬ 
type  circuit  to  Alaska,  serving 
radio  stations  throughout  the 
vast  state  and  also  connected 
to  the  Anchoiage  Times,  Fair¬ 
banks  News-Miner  and  the  AP’s 
Juneau  bureau.  AP’s  afternoon 
newspaper  automatic  typeset¬ 
ting  circuit  was  closed  down 
for  the  day. 

Fl«»w  of  News  Reverst'd 

The  quake  reversed  the  usual 
flow  of  news  on  the  wire.  Nor¬ 
mally  it  is  filled  with  U.  S.  and 
w’orld  reports  being  fed  into 
Alaska.  Now  the  world  received 
details  of  the  disaster  from 
Fairbanks. 

Meanwhile,  Anchorage  Times 
Managing  Editor  William  J. 


Tobin,  who  once  was  the  AP’s 
Alaskan  correspondent,  sent 
messages  via  ham  radio  opera¬ 
tors. 

At  4:15  a.m.  (PST)  Satur¬ 
day,  communication  with  An¬ 
chorage  was  restored  and  Sta¬ 
tion  KENI  came  in  with  a 
graphic  account  of  the  damage 
in  Anchorage. 

At  7  a.m.  (PST)  Tobin 
jjhoned  from  .4nchorage  with 
information  foi'  a  new  lead  and 
byliner.  He  also  dictated  a 
separate  by-line  story  given  him 
by  Rene  (iappon,  editor  of  the 
.1  nrhorafie  Neivs. 

Th»“  First  Pictures 

Tobin  gave  the  world  first 
pictures  of  the  catastrophe  from 
.4nchorage.  They  were  taken  by 
Anchorage  Times  staff  photog- 
i-aphers  Joe  Rychetnik  and  .41ice 
Puster  and  it  took  ingenuity  to 
get  them  developed  and  on  the 
circuit  to  Seattle. 

Rychetnik  and  Miss  Puster 
had  rushcnl  into  the  street  with 
cameras  after  the  first  shocks. 
A  light  snow  was  falling. 

They  returned  and  found  the 
newspaper’s  building  damaged. 
AP  Teletype  machines  were 
strewn  amid  overturned  type¬ 
writers  in  the  wreckage  of  the 
newsi'oom. 

Beneath  a  pile  of  debris  they 
found  the  Wirephoto  transmitter 
unharmed. 

With  all  power  and  water  sup¬ 
plies  lost,  they  began  a  search 
for  a  functioning  darkroom, 
Saturday  morning,  between  pic¬ 
ture-shooting  sessions,  they  dis¬ 
covered  a  darkroom  in  a  hobby 
•shop  at  Elmendorf  Air  Force 
Base. 

While  Rychenik  and  Miss 
Puster  processed  their  film. 
Managing  Editor  Tobin  and  City 
Editor  Bob  Knox  .set  up  the 
transmitter  two  miles  away  in 
the  headquarters  of  the  restored 
Alaska  Communications  Sys¬ 
tem.  The  fir.st  picture  was  trans¬ 
mitted  at  (»  p.m.  EST,  Satur¬ 
day,  showing  the  falling  walls 
of  the  J.  C.  Penney  store.  The 
second  picture  showed  a  school- 
house  split  in  two.  Four  more 
pictures  followed  in  rapid  suc¬ 
cession  and  they  subsequently 
went  around  the  world. 

Equal  to  War  Coverage 

The  Alaska  earthquake  caused 
a  shift  of  Associated  Press  news 
and  photo  staffers,  reminiscent 
of  war  time. 

Moving  into  Alaska  from  var¬ 
ious  bureaus  were:  Bill  Myers, 
Salt  Lake  City;  Paul  K.  Lee, 
San  Francisco;  Dale  Nelson, 
Seattle;  Dick  Barnes,  San  Fran¬ 
cisco;  Fred  Hoffman,  Washing¬ 
ton,  D.  C.,  Jules  Loll  and  Saul 
Pett,  AP  Newsfeatures  writers, 
went  from  New  York  to  Alaska. 
Once  in  Ala.ska,  the  men  scat¬ 


tered  to  the  several  cities  hit 
by  the  quake. 

Leroy  Hittle  and  Joe  Rigert 
from  the  Olympia,  Washington 
bureau,  moved  into  the  Seattle 
bureau  for  duty  there. 

On  the  photo  side  four  men 
traveled  from  San  Francisco  to 
.41aska:  Sal  Veder,  photo  edi¬ 
tor;  Sammy  Houston,  photog¬ 
rapher;  Wally  Fong  Jr.,  dark¬ 
room  technician;  Jack  Lewis, 
Wirephoto  technician. 

Bob  Schutz  of  the  Washing¬ 
ton,  D.  C.  jihoto  .staff,  flew  into 
Alaska  on  an  Air  Force  jet, 
as  did  Perrj’  Aycock,  Raleigh, 
N.  C.,  photographer  who  flew 
in  on  an  Air  Force  mercy  flight. 

Dick  Strobel,  Los  Angeles 
photo  editor,  moved  into  Seattle 
and  took  charge  of  feeding  the 
AP’s  stream  of  pictures  from 
Alaska  into  the  national  Wire- 
jihoto  network. 

Dallas  to  Alaska 

(Continued  from  page  13) 

headquarters  in  San  Francisco. 

Communications  were  a  ma¬ 
jor  problem  in  the  first  hours 
after  the  quake  hit,  but  Jerome 
Sheldon,  editor  of  Jessen’s 
Weekly  in  Fairbanks,  and  his 
wife,  provided  much  of  the  early 
information.  Sheldon  managed 
to  get  a  phone  line  through  to 
Seattle  and  patched  another  line 
through  to  Civil  Defense  head¬ 
quarters  in  .41aska.  While  he 
got  information  from  CD,  his 
wife  kept  the  line  open  to  the 
Seattle  bureau  for  more  than 
two  hours. 

2  Return  to  Old  Brat 

Sheldon  flew  into  quake-torn 
Anchorage  that  night  on  a  char¬ 
tered  plane  with  some  doctors 
and  provided  some  of  the  first 
eye-witness  accounts.  Sheldon 
also  helped  the  picture  side  by 
taking  a  camera  with  him. 

The  first  UPI  staffers  on  the 
scene  were  a  couple  of  former 
Anchorage  bureau  managers  — 
Tom  Brown  from  the  Seattle 
bureau  and  Gordon  W.  Schultz 
of  the  Olympia,  Wash,  bureau. 
Both  were  to  get  little  food  or 
sleep  during  the  next  three  days. 

Brown  and  Schultz  were  bol¬ 
stered  by  Robert  C.  Miller,  a 
veteran  war  correspondent. 

The  Albany  bureau,  as  did 
some  others  scattered  through¬ 
out  the  nation,  contributed  valu¬ 
able  information  gleaned  from 
ham  operators,  and  Dallas  sent 
John  N.  Fallon,  Southwestern 
Division  news  manager,  by  jet 
to  San  Francisco.  Fallon’s  last 
big  stories  wei’e  the  assassina¬ 
tion  of  President  Kennedy  and 
the  Ruby  trial. 

Alaskan  coverage  was  aug¬ 
mented  by  Joe  Sanders,  a  for¬ 
mer  UPI  staffer  who  flew  into 
Kodiak  on  a  navy  flight  with 


Bob  Ogden,  a  free-lan  e  photog¬ 
rapher  who  helped  out  UPI 
Newspictures.  Sandeis  got  his 
story  out  through  a  bum  radio 
operator,  who  contacli-d  a  fel¬ 
low  ham  in  Concord,  t^alif. 

Valuable  A>>!>i!«laiire 

Communications  were  so 
fouled  up  that  Lone  E.  Janson, 
UPI’s  special  correspondent  in 
isolated  Cordova,  airmailed  a 
piece  written  in  longhand  to  the 
Seattle  bureau  on  the  fate  of 
natives  in  Chenega  and  provided 
the  first  word  on  that  tragedy. 
Other  valuable  assists  came 
from  Marie  McDowell  at  Homer, 
who  with  her  husband  runs  The 
Cook  Inlet  Weekly. 

San  Francisco  assumed  the 
major  responsibility  for  writing 
the  story  with  Fallon,  bureau 
manager  Charles  R.  Moore, 
night  manager  Donald  B. 
Thackrey,  overnight  manager 
Neal  Corbett,  news  editor  Peter 
J.  Hayes  manning  the  typewrit¬ 
ers  and  ev'ery  staffer  in  the  bu¬ 
reau  pitching  in  to  help.  Staffer 
Jim  Healy  handle<l  much  of  the 
main  lead  on  the  night  of  the 
quake. 

Cliff  McDowell,  Division 
Newspictures  manager  at  San 
Francisco,  headed  up  a  team 
that  flew  to  Anchorage  as  soon 
as  they  could  grab  cameras  and 
transmitters  and  get  on  a  plane. 
Helping  Cliff  at  the  battlefront 
were  Jack  Helper,  Roy  Daven¬ 
port  and  Max  Gutierrez  from 
San  Francisco,  Jim  Simpkins 
from  Seattle  and  Robert  Jack- 
son. 

Invaluable  assistance  on  pic¬ 
tures  from  Crescent  City,  Calif., 
shattered  by  a  tidal  wave,  came 
from  the  Eureka  (Calif.)  Hum¬ 
boldt  Times-Standard  with  the 
cooperation  of  managing  editor 
Scoop  Beale  and  chief  photog¬ 
rapher  Neil  Hulbert. 

Also  lending  a  welcome  help¬ 
ing  hand  were  Elmer  Lammi, 
West  Coast  regional  staffer  in 
Washington,  and  Wa.shington 
photographer  Maurice  Johnson, 
who  flew'  into  Anchorage  on 
President  Johnson’s  jet  with  Ed¬ 
ward  McDermott,  the  Presi¬ 
dent’s  personal  representative 
who  was  sent  to  assess  the 
quake  damage. 

*  ♦  » 

Busy  Days  in  News  Room 

The  plant  publishing  the 
morning  and  Sunday  Humboldt 
Times  and  the  evening  Hum¬ 
boldt  Standard  was  unaffected 
by  the  rush  of  water  which  hit 
portions  of  California’s  far 
northern  coast  following  the 
Alaskan  earthquake.  But  the 
wreckage  at  Crescent  City,  near¬ 
by,  and  damage  to  other  areas 
created  conditions  which  called 
for  4ays  of  intense  news  work. 

Preceding  the  tidal  wave 
Eureka  had  a  murder  and  a 
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major  lowntown  fire  and  was 
visited  by  both  Senator  Gold- 
water  and  Governor  E.  G. 
Brown  "n  political  missions. 

These  combined  to  provide  the 
jrreatest  series  of  news  events 
in  his  43  years  here,  declared 
Don  O’Kane,  veteran  publisher 
of  the  dailies. 

Complete  flooding  wrecked  the 
plant  of  the  Del  Norte  Tripli¬ 
cate,  a  weekly  published  at 
Crescent  City  by  Gordon  G. 
Hadley.  Estimates  of  the  loss 
ran  to  $1(»0,000. 

Mr.  Hadley’s  Areata  Union, 
publisheil  in  nearby  Humboldt 
County,  was  not  in  the  area  af¬ 
fected  by  the  tidal  wave. 

• 

Knigiil  Party  SavecI 
When  Yaeht  Sinks 

James  L.  Knight,  president  of 
the  Min  mi  Herald,  and  four 
other  persons  were  rescued 
March  29  when  his  yacht,  Jimi- 
ana,  sank  alwut  40  miles  east  of 
Miami  of  Cat  Cay. 

The  (iO-foot  yacht  sprung  a 
leak  and  the  Coast  Guard  sent 
a  plane  to  the  scene. 

Mr.  Knight  and  friends  had 
been  fishing  in  the  Bahamas.  He 
landed  a  r>85-pound  blue  marlin 
in  the  50-pound  test  line  class. 

After  the  Jimiana  began  sink¬ 
ing,  Mr.  Knight  and  his  party 
were  taken  aboard  the  Miami 
Marlin  owned  by  George  B. 
Storer  Sr.,  radio  and  television 
chain  owner. 

.Mr.  Knight,  his  wife,  13-year- 
old  daughter  and  the  two  crew 
members  wrere  rescued. 


Ruby’s  Prosecutor 
Raps  ‘Sloppy’  Reporting 

Wichita  Falls,  Tex. 
Bill  Alexander,  assistant  dis¬ 
trict  attorney  in  Dallas,  told  a 
Better  Government  group  here 
last  week  he  thought  some  syn¬ 
dicated  columnists  did  “an  un¬ 
fair,  sloppy  job”  of  covering  the 
Jack  Ruby  trial. 

“They  acted  like  they  were 
reporting  a  race  riot  in  Missis¬ 
sippi,”  he  declared.  “Many  of 
the  Yankee  reporters  saw  the 
trial  through  the  bottom  of  a 
bottle.  They  came  late,  left  early 
and  wrote  their  stories  from 
«'hat  they  heard  at  the  Press 
Club.” 

• 

Political  Consultant 

John  L.  Perry,  a  former  po¬ 
litical  reporter  for  the  Tampa 
Tribune  and  St.  Petersburg 
Times  in  Florida,  has  become  a 
consultant  to  the  Advisory 
Council  of  the  New  York  State 
Democratic  Committee.  At  one 
time  he  was  assistant  to  LeRoy 
Collins,  former  Florida  governor 
'cho  is  president  of  the  National 
Association  of  Broadcasters. 
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Publishers 
Assured  on 
Newsprint 

Vancoi  ver,  B.  C. 

MacMillan,  Bloedel  &  Powell 
River  Ltd.  will  fulfill  all  news¬ 
print  commitments  with  pub¬ 
lishers  despite  the  tidal  wave 
which  hit  its  Port  Alberni  facili¬ 
ties,  according  to  J.  V.  Cljme, 
chairman. 

Pipelines  were  knocked  out  but 
the  pulp  mill  and  newsprint  ma¬ 
chines  escaped  damage,  he  ad¬ 
vised.  Production  should  be 
resumed  at  Alberni  in  about  a 
week. 

Powell  River  is  in  full  jiroduc- 
tion. 

Should  any  needs  for  news¬ 
print  develop,  the  company  will 
get  enough  from  the  Ea.st  to 
meet  publishers’  requirement, 
Mr.  Clyne  stated. 

Pipeline  Out 

The  chief  Alberni  damage 
came  from  the  loss  of  (iOO  feet 
of  54-inch  pipe  from  the  lines 
which  supply  water  for  its  three 
newsprint  machines,  a  kraft 
paper  machine  and  a  pump 
machine. 

The  60,000,000  feet  of  logs  in 
a  storage  canal  were  tcs.sed 
against  the  pipe  line  and  all 
about  a  wide  area  by  the  sudden 
surge  of  the  (luake-driven 
waters. 

The  town  itself  was  badly 
damaged  by  the  tidal  wave,  Mr. 
Clyne  said.  Pulp  mill  and  news¬ 
print  machines  “all  very  for¬ 
tunately  escaped  damage,”  he 
noted. 

There  was  some  loss  of  news¬ 
print  inventory.  Two  machines 
have  a  combined  capacity  of 
200,000  tons.  The  third  has  been 
turning  out  newsprint  at  a 
150,000  tons  a  year  rate. 

The  two  newsprint  mills  oper¬ 
ated  in  Canada  by  Crown  Zeller- 
bach  Corporation  affiliates 
escaped  tidal  wave  damage, 
headquarters  sources  advised. 


Movie  Page  Awanls 

Three  winners  of  the  first  an¬ 
nual  Boyd  Martin  Motion  Pic¬ 
ture  Page  Awards  have  been  an¬ 
nounced  by  the  Motion  Picture 
Association  of  America.  They 
are:  San  Francisco  Chronicle, 
San  Diego  Union,  and  Quincy 
(Mass.)  Patriot-Ledger.  The 
awards,  to  be  presented  during 
the  ANPA  convention  in  New 
York,  carry  a  $500  scholarship 
to  the  journalism  school  of  the 
winner’s  choice. 
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Borg  ('loses  Deal 
For  Paterson  Call 

PATER.SON,  N.  J. 

Donald  E.  Borg,  publisher  of 
the  Record  at  Hackensack,  lie- 
came  imblisher  of  the  Paterson 
Morning  Call  April  1  with  the 
closing  of  a  purchase  agreement 
which  had  l)een  under  negotia¬ 
tion  since  Feb.  13. 

Majority  stock  in  the  Call 
was  obtained  from  the  Williams 
family  and  Henry  A.  Williams 
III,  publisher  for  the  j)ast  .sev¬ 
eral  years,  retired  from  the 
business.  Mr.  Borg  named  Carl 
Jellinghaus,  of  the  Record  staff, 
as  acting  managing  editor  of  the 
Call.  The  paper  is  l)eing  printed 
in  the  Record  plant. 

A  40  %  stock  interest  in  the 
Call  was  jiurchased  by  Mr.  Borg 
from  Herman  C.  Sallee,  who 
handled  the  paper’s  classified 
advertising  on  a  contract  basis. 
The  Call’s  principal  revenue  was 
from  this  .source  in  the  last  five 
years. 


Basketball  Writers 
Se«re  Fans’  .4biise 

Kansas  City 

Basketball  writers  have  had 
it  —  fans  who  don’t  like  their 
criticisms  screaming  insults  at 
them  and  crowds  that  get  un¬ 
ruly  at  basketball  games. 

()n  the  matter  of  crowd  be¬ 
havior  the  United  States  Basket¬ 
ball  Writers  Association  adopted 
a  resolution  at  a  recent  meeting 
to  award  a  citation  to  those  col¬ 
leges  where  crowd  behavior 
meets  the  “American  standard 
of  decency  and  fair  play.” 

The  NCAA,  NAIA  and 
basketball  coaches  association 
have  agreed  to  bring  the  resolu¬ 
tion  to  the  attention  of  indi¬ 
vidual  schools  in  an  effort  to 
end  deplorable  crowd  conditions. 

Majority  of  the  USBWA 
membership  expressed  approval 
of  raised  jjress  Ikjxcs  where 
basketball  is  played.  Elevated 
press  boxes  would,  in  most  cases, 
prevent  heckling  of  writers  by 
fans  who  don’t  like  what’s  lieen 
written  about  certain  teams  and 
jilayers. 

The  basketball  writers  pointed 
out  that  they  aren’t  necessarily 
thin-skinned,  but  abuse  by  spec¬ 
tators  during  a  game  interferes 
with  writing  and  other  neces- 
■sary  reporting  duties. 

Irving  Marsh,  New  York 
Herald  -  Tribune,  was  elected 
USBWA  president  and  Dick 
Friendlich,  San  Franciscc, 
Chronicle,  was  elevated  to  the 
first  vicepresidency.  Larry 
Boeck,  Louisville  (Ky.)  Courier 
Journal,  was  elected  second  vice- 
president  and  Ed  Schneider, 
Chicago’s  American,  was  re¬ 
elected  secretary-treasurer  for 
his  ninth  term. 


World’s  Fair 
Supplements 
In  New  York 


Fat  newspaper  supplements 
are  lieing  published  this  month 
for  the  New  York  World’s  Fair. 

The  New  York  Times  will 
issue  a  128-page  gravure  sup¬ 
plement  of  the  Sunday  maga¬ 
zine  April  19.  For  the  New  York 
World’s  Fair  of  1939,  the  spe¬ 
cial  Times  supplement  numbered 
76  pages.  The  largest  all-adver¬ 
tising  .supplement  ran  to  72 
pages. 

A  56-page  .supplement  is  be¬ 
ing  published  by  the  New  York 
Sunday  News  April  12.  Forty 
of  the  ))ages  have  color.  John 
H.  Glass,  advertising  director, 
.said  an  extra  run  of  1,200,000 
copies  is  going  to  the  Socony- 
Mobil  Company  for  distribution 
as  souvenirs  at  service  stations. 

An  extra  500,000  copies  are 
being  printed  of  the  .36-i)age 
tabloid  supplement  of  the  New 
York  Herald  Tribune  for  dis¬ 
tribution  on  the  site  as  a  guide 
to  the  Fair. 

Custom  Plan  Abandoned 

The  New  York  Post  is  pub¬ 
lishing  the  third  of  three  spe¬ 
cial  supplements  April  20.  It 
is  being  sold  separately  at  25c 
a  copy  in  addition  to  being  dis¬ 
tributed  with  the  paper  of  that 
day. 

The  New  York  World  Tele¬ 
gram  &  Sun,  which  also  pub¬ 
lished  a  standard-sized  section 
on  the  Fair  Oct.  21,  is  getting 
out  another  section  April  20. 

The  entire  issue  of  the  New 
York  Journal  American’s  Pic¬ 
torial  Living  Sunday  April  12 
is  being  devoted  to  a  tour  of 
the  Fair  for  New  Yorkeis.  It 
will  l)e  28  pages. 

Newsday’s  new  weekly  48- 
j)age  supplement  Weekend  .April 

4  will  emphasize  the  Fair. 

Also  designed  for  Long  Is¬ 
landers  is  a  96-page  special  sup¬ 
plement  being  published  April 

5  by  the  Long  Island  Press. 

Outside  of  the  New  York 

metropolitan  area,  the  plan  of 
Custom  Supplements  for  a  spe¬ 
cial  section  in  Boston,  Philadel¬ 
phia,  New  York,  Baltimore, 
Pittsburgh,  Washington,  and 
Newark,  was  abandoned,  Charles 
Bienbe^k,  president,  said. 


(]olor  Linaf^e  Error 

The  ROP  color  linage  figures 
(March  28,  page  119)  for  the 
Cedar  Rapids  (la.)  (Ihzette 
should  have  read:  Local,  701,414 
and  National,  165,626. 
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PRIZE  WINNERS  IN  CANADA 


dian  Press,  Edmonton,  and  Bob  persons  aboard. 


Belli  Booked  to  Talk 
At  Awards  Ceremony 


Toronto 

Winners  of  the  15th  annual 
National  Newspaper  Awards, 
for  work  done  in  1963,  were 
announced  this  week. 

The  awards: 

Editorial  writinp  —  Anthony 
Westell,  Toronto  Globe  and  Mail. 

Spot  news  reporting  —  Bob 
Hill,  Edmonton  Journal,  for  his 
coverage  in  March  of  the  rescue 
of  Helen  Klaben  and  Ralph 
Flores  50  days  after  their  plane 
crashed  in  British  Columbia. 

Feature  writing  —  Robert 
Turnbull,  Globe  and  Mail,  for  a 
series  of  stories  in  April  about 
the  Credit  River  in  Ontario. 

Staff  corresponding  —  Alex¬ 
ander  Ross,  Vancouver  Sun,  for 
a  five-part  series  about  the  social 
revolution  in  Quebec  Province. 

Spot  news  photography — Kent 
Stevenson,  Calgary  Herald,  for 
an  aerial  picture  of  a  plane  that 
crashed  near  Calpary  in  August. 

Feature  photography — Boris 
Spremo,  Globe  and  Mail,  for 
photos  of  a  rugger  player  who 
lost  his  pants  in  the  scrum.  Mr. 
Spremo  also  won  the  1962 
award. 

Cartooning — Jan  Kamienski, 
Winnipeg  Tribune,  for  a  cartoon 
March  8  dealing  with  the  split 
within  the  Social  Credit  Party. 

Sports  writing — Gary  Lau- 
tens,  Toronto  Star,  for  three 
columns  on  varied  sport  topics. 

The  awards  will  be  presented 
at  a  dinner  in  Toronto  Saturday, 
April  11,  given  by  the  Toronto 
Men’s  Press  Club  which  estab¬ 
lished  the  competition  in  1949 
to  reward  achievement  and  to 
encourage  excellence  in  the 
newspaper  work  of  this  country. 

Winners  will  receive  $400  each 
and  a  certificate. 


jK. 

AND  COMPANY 

NEWSPAPER  SALES. 
PURCHASES.  LEASES 

DURING  ANPA 
Availakic  at  Waltforf-Astoria 
for  Printc  Conference. 
YOUR  CONFIDENCE 
RESPECTED. 

Tfmpte  3-3018 
PAUIGH,  N.  C. 

1807  McDonald  lane 

NATION-WIDE  PERSONAL  SERVICE 


Melvin  Belli,  counsel  for  Jack 
Ruby  at  his  murder  trial  in 
Dallas,  will  be  the  speaker. 

The  three  awards  to  members 
of  the  Globe  and  Mail  staff 
marked  the  second  time  since  the 
awards  were  established  that 
three  prizes  have  gone  to  one 
paper.  Toronto  Star  contestants 
won  three  awards  in  1960. 

Editorial  Writing 

Anthony  Westell,  38,  won  his 
award  for  a  series  of  editorials 
on  different  topics.  The  judges 
said  they'  liked  the  way  Mr. 
Westell  dealt  with  his  subjects 
and  that  “the  writing  and  the 
contents  were  excellent.” 

Honorable  mentions  were  ac¬ 
corded  to  Gerard  Pelletier, 
Montreal  La  Presse;  Robert 
Nielson,  Toronto  Star;  Peter 
Inglis,  Montreal  Star,  and  Gilles 
Boyer,  Quebec  Le  Soleil. 

Mr.  Westell,  a  native  of 
Exeter,  England,  came  to  Can¬ 
ada  in  1956  after  working  on 
newspapers  in  Exeter,  Bristol 
and  London  and  service  in  the 
Royal  Navy.  He  joined  the 
Glol)e  and  Mail  as  a  reporter 
and  has  been  an  editorial  writer 
since  1959. 

.Sport  Nch's 

Bob  Hill,  32,  is  a  native  of 
Moose  Jaw  who  began  his  news¬ 
paper  career  on  the  Journal  in 
1956.  For  the  last  two  years  his 
“beat”  has  been  Canada’s  Far 
North,  a  250,000-square-miles 
area  covering  the  Northwest 
Territories  and  the  Yukon. 

He  was  in  Whitehorse,  March 
24,  when  he  heard  a  rumor  that 
Miss  Klaben  and  Flores  had 
been  found  alive  near  Watson 
Lake  and  drove  200  miles  down 
the  Alaska  Highway  ov’ernight 
to  get  his  first  story — an  inter¬ 
view  with  the  pilot  of  one  of  the 
rescue  planes.  He  followed 
through  the  following  day  with 
a  full  story  and  with  pictures. 

The  judges  termed  his  copy 
“a  model  of  persistence  and  hard 
work,  a  colorful  and  comprehen¬ 
sive  account”  and  said  it  “could 
become  a  textbook  classic  in  how 
to  handle  a  fast-breaking  human 
interest  story  in  a  remote  area 
with  many  problems  of  commu¬ 
nication.”  They  saluted  him 
“for  his  fine  news  sense,  ingenu¬ 
ity  and  dogged  persistence.” 

The  judges  also  praised  sub¬ 
missions  on  the  same  rescue 
from  Bob  Trimbee  of  the  Cana- 


Porter  of  the  Vancouver  Sun. 

Feature  Writing 


When  Mr.  Stevenson  went  to 
the  crash  scene  for  a  picture  he 
found  the  area  sealetl  off  by 


Robert  Turnbull,  48,  is  Scot-  police  so,  on  his  own  initiative, 
tish  bom.  He  started  his  news-  1^®  arranged  for  a  flight  aboard 
paper  career  on  the  Toronto  ^  helicopter  from  which  he  ob- 
Star  and  joined  the  Globe  and  tain^  a  low-level  photo  .“ihowing 
Mail  in  1946.  He  has  been  city  impact  of  the  crash, 
editor  since  1951  and  also  is  the  „ 

newspaper’s  “Outdoor  Trail”  Feature  Photography 

columnist.  Boris  Snremo.  29.  is  a  nativo 


columnist.  Boris  Spremo,  29,  is  a  native 

His  winning  entry,  “Crisis  on  of  Yugoslavia  who  fled  to  Italy 
the  Credit,”  was  written  to  show  in  1954  to  escape  communist 
the  problems  of  conserv'ation  rule.  After  a  year  in  a  refugee 
generally  by  telling  the  story  of  camp  where  he  worked  part-time 
one  river.  Mr.  Turnbull  devoted  in  a  police  darkroom,  he  went  to 
nine  months  to  research  and  Paris,  earning  his  train  fare  by 
writing  and  shortly  after  his  selling  his  blood  to  a  Rome 
series  appeared  the  Ontario  clinic.  He  came  to  Canada  in 
Government  recommended  ap-  1957  and  did  free-lance  work 
proval  of  $5,500,000  for  dams  liefore  joining  the  Globe  and 
and  flood  relief  projects  on  the  Mail. 

river.  Mr.  Spremo  won  the  1963 

The  judges  said  the  series  NNA  prize  for  a  three-shot 
“dealt  in  a  searching  and  read-  combination  of  a  rugger  player 
able  way  with  one  of  the  most  whose  pants  were  torn  off  in  the 
important  and  neglected  of  the  scrum.  He  took  the  pictures  from 
world’s  problems,  the  conserva-  150  feet  away  with  a  long  lens. 


tion  of  natural  resources,  par¬ 
ticularly  of  water  and  trees  and 
land.” 


Cartooning 


Jan  Kamienski,  40,  was  bom 
Siaff  (^responding  Poland  and  studied  art  there 

and  in  France  and  Germany 
Alexander  Ross,  29,  is  a  for-  before  coming  to  Canada.  He 
mer  editor  of  the  Ubyssey,  the  joined  the  Tribune  six  years  ago 
University  of  British  Columbia  and  before  that  was  a  cartoon 
publication,  and  after  gradua-  animator  and  ran  his  own  com- 
tion  in  1957  he  worked  in  public  mercial  and  advertising  art 
relations  in  Toronto  and  for  business. 

United  Press  International  in  His  winning  entry  showed 
London.  He  joined  the  Sun  in  three  musketeers — Social  Credit 
1961  and  has  written  editorials  leaders  Caouette,  Manning  and 
and  editorial  page  features  for  Thompson — .standing  .shoulder- 


the  last  year. 


to-shoulder 


Caouette’s 


To  obtain  information  for  his  rapier  piercing  his  comrades’ 
Quebec  series  he  spent  a  month  chests  and  theirs  piercing  his. 
in  that  province  and  in  the  The  title  was:  “One  for  None, 
opinion  of  the  judges  his  reports  None  for  All.” 
about  what  is  happening  in  The  judges  said  the  cartoon’s 
Quebec  “performed  a  significant  impact  on  an  important  national 
service  for  the  Sun  and  its  subject  made  it  a  winner. 


readers.” 

The  judges  singled  out  Allan  Sports  Writing 

Harvey,  Canadian  Press  bureau  ,,  ^  ,  „„  . . 

chief  in  London,  for  honorable  ^ary  Lautens,  36,  won  his 

mention  for  “an  excellent  series  f^er  transferring  fmm 

D  „  the  sports  staff  of  the  Hamilton 

OB  ivUSSlBs  Cl  .  _  A.  ^  xi_  _  oa _ ItA 


‘an  excellent  series 


P  .  ,,  the  sports  staff  of  the  Hamilton 

on  ussi  .  Spectator  to  the  Star  where  he 

News  Photography  "ow  writes  a  humorous  column. 

His  entry  was  a  selection  ot 
Kent  Stevenson,  26,  is  the  sports  features  from  his  column, 
London-bom  son  of  Ken  Steven-  dealing  with  subjects  ranging 
son,  a  British  Broadcasting  Cor-  from  the  death  of  a  car  mechan- 
poration  war  correspondent  who  ic  in  a  racing  accident  to  a  color 
was  shot  down  and  killed  over  story  on  Grey  Cup  week  in  Van- 
Normandy  in  1941.  The  son  was  couver  and  reminiscences  about 
taken  to  Vancouver  as  a  war  boxer  Jackie  Callura,  world 
evacuee  in  1940,  was  educated  featherweight  title-holder  in 
there  and  began  work  as  an  1943. 
apprentice  with  CBC  television.  • 

He  joined  the  Herald  in  1962  ...  m _ 

after  working  as  a  newspaper  Circulation  Manag 
photographer  in  Penticton  and  Carl  F.  Schroegel  has  been 
Kelowna,  B.  C.,  and  in  Red  Deer,  promoted  to  circulation  manager 
Alta.  of  the  Seattle  Times  to  suc- 

His  winning  picture  was  of  a  ceed  J.  A.  Grant,  who  retired. 
West  Coast  Airlines  plane  that  Mr.  Schroegel  began  his  career 
crashed  in  a  grain  field.  There  as  a  carrier  for  the  Spokane 
were  no  fatalities  among  the  15  Press. 
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Unions’  Bill 
On  Strike  Aid 
Dies  in  N.Y. 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


ISewgpai>ert  For  Sale 


Newspaper  Appraisers 


CLEAN.  SOUND  SAFE  WEEKLIES 
—  WiH.  $85M-*210M;  Colo.  $6UM  ;  Mo. 
$12.'>M;  S.  Dak.  $60M;  Ark.  $U5M  ; 
('la.  $220M:  Others.  Marion  K.  Kreh* 
hiel.  Box  SS,  Norton.  Kansas. 


APPRAISALS  K)R  ESTATE.  TAX. 
Partnership,  loan  and  insurance  pur- 
|io>es.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel.  Box  88.  Norton.  Kans. 


Newspaper  Brokers 


4-WEEKLY  GROUP.  Zone  2.  not  for 
sale  but  minority  interest  open  with 
bridite  to  more.  Man  with  some  money, 
plenty  of  ener^ry.  promotional  and 
business  ability  to  back  owner  who 
needs  strong  arm  in  growing  operation. 
Write  owner.  Box  1372.  Editor  &  Pub¬ 
lisher. 


WANT  TO  SELL?  List  with  us.  No 
paiier  to  big-  none  t<K>  small.  Enter¬ 
prising  and  financially  <iualifie<l  buyers 
<lesire  to  l>ecome  publishers.  Your  con¬ 
fidence  resiiecletl.  Dixie  Newspniiers. 
Brokers.  Box  .'>78.  (iadstlen.  Ala. 


HIGH-PROFIT  CALIF.  EXCLUSIVE 
Only  SIO.UOO  <lown.  incl.  building, 
plant  and  receivables.  Grossing  over 
*.50.000.  Hurry! 


ITS  NOT  THE  IKyWN  PAYMENT 
that  buys  the  newsi)ai>€r  -it’s  the  |)er- 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  i>ersonul  contact 
selling. 

LEN  FEIGHNER  AGENCY 
P.O.  Box  189.  Mt.  Pleasant.  Michigan 


GOLD  MEDAL  was  awarded  to 
this  ad,  one  of  1,400  pieces  of  art 
work  judged  in  the  1 0th  Boston 
Annual  Exhibition  of  Advertising 
and  Editorial  Art.  The  ad  was  pre¬ 
pared  for  Charlestown  Savings 
Bank  in  the  Boston  Sunday  Globe 
classified  section  by  Ingalls  Asso¬ 
ciates  (Milt  Wuilleumier  and 
Gordon  Chase  on  art  and  Bela 
Kalman  on  photo). 


CALIF,  exclusive  2  weeklies,  fine  |>lant, 
grossing  over  $120. UUO.  $30,000  down: 
Isolate)!  but  good  growth. 


CALIF.  DAILY  POTENTIAL,  explosive 
growth,  needs  chain  buyer  or  publisher 
with  plenty  money  for  expansion. 
Joseph  A.  Snyder.  Broker.  2234  E. 
Romneya  Dr..  Anaheim.  Calif. 


IF  YOU  WANT  A  NEWSPAPER  in 
the  South  or  Southeast  write  News- 
pui>er  Service  Company.  Inc..  P.O.  Dr. 
12428.  Panama  City.  Fla. 


DEAN  SELLERS  sells  Arizona  and 
Western  Newspapers.  62.5  E.  Main. 
Mesa.  Arizona.  Phone  964-2431. 


ISOLATED  WESTERN  WEEKLY 
E.\rellent  retail  trading  center  fur 
30.000  |)op.  No  competition.  Gross 
of  $200M  increasing  10%  annually. 
30%  Job  printing.  Excellent  letter- 
press  oiuipment.  C-ash  How  (int.. 
depr..  pubi.  sal.  &  profit)  $40,000. 

Price  *240.000 
Down  Payment  $70,000 
Box  1422.  Elitor  &  Publisher 


(XJNhIDENTIAL  INFORMATION 
Daily  New8pni>er  Pro|)erties 
H.  Glover  Co..  Ventura.  Calif. 


Newspapers  For  Sale 


PROFITABLE  N.C.  OhTSET  WEEK¬ 
LY.  $40-M  gross  for  $15,000  rash.  P.O. 
Box  3132.  Greensboro.  N.  C. 


MICHIGAN :  Big.  unup|>osed  weekly 
(averages  20  iiages)  grossing  $141,000. 
Three  linos  (two  TTS  units),  web  press. 
I  'p  and  offset  job  department.  A  real 
deal.  Price  $133,000.  gotsl  terms.  Write 
fully.  DIAL.  1503  Nazareth.  Kalama¬ 
zoo.  Mich. 


UPPER  MIDWEST:  Strong  &  grow¬ 
ing  county-seat  weekly,  unuppose*!  in 
6.000  town,  grossing  well  over  $100.- 
000.  A  blue-ribbon  property;  takes 
substantial  rash  to  handle.  Write  fully. 
DIAL,  1503  Nazareth,  Kalamazoo, 
Mich. 


KXCU  SIVE  cot  NTV  .8E\T  WKEKI.Y 
with  job  shop.  Paid  circulation  1.700. 
Average  annual  gross  $43,000.  Guo<i 
budding.  Price  including  building  $58,- 
000  —  29%  down.  Harris  Ellsworth, 
licensed  broker.  Box  509,  Roseburg. 
Dreg. 


Virginia  Newspapers  For  Sale 
FRANKLIN  H.  TITLOW.  JR. 

6  Roanoke  St.,  Christianburg,  Va. 


E&P  Employment  Zone  Chart 


Use  zone  number  to  Indicate  location  without  specific  Identification 


A.MS(piJNCEMENT^ 
>et»4|kapers  For  Salott- 


Equipment  Mart 

BUY  Oltiu  NEW'OB  USED  NEWSPAPER  EQUIPMENT  IN  THIS  BIG  MARKET-PUCE 


PROFITABI >:  < :  A  ROM  N  A  OPFSCT  W  K  K  K  LY. 
$5,000  or  leBS  will  handle.  Only  dedU 
cated,  ex|)erienc'ed.  sober,  civic-minded, 
reputable  editorial-advertising;  man  con¬ 
sidered.  Move  fast.  P.O.  Box  5132, 
GreenslKiro,  N.C, 

1.  WESTERN  SUBURBAN,  1063  Kross 
exceeded  $2(10,000.  Profit  $3r>.(M)0.  > 
Excellent  jdant.  Priced  at  $140,000.  1 
Terms. 

2.  NORTHWEST.  County  seat  semi-  | 

weekly  o|>eratlon.  Publisher  wants  ; 
to  retire.  1063  >;ross  $95.OO0-plus. 
Priced  at  $11.5, 0(»0.  Excellent  terms  ' 
to  qualified  buyer.  I 

J.4CK  L.  STOLL  &  ASSOCIATES 

63H1  Hollyw<M><l  Blvd.  I 

Los  An^elcn^  28,  California  i 

Meu'spapprs  U  anted  ! 

HAVE  SEVERAL  extremely  i|ualifie<l  | 
liuyers  for  newspaiierK  in  2(1. OUO  to 
100,000  circulation  class.  lx>cation  no  ' 
concern.  Ready  to  do  business  NOW.  ' 
Strictest  Cxmfidence  Assured.  Write  or 
call  Bill  Matthew.  P.O.  Box  12, 
Pan^ima  ("ity,  Klorida.  Phone  234-3743. 

Office  Space  For  Rent  \ 

WASHINGTON,  D.C.  desk  space, 
Nafl.  Press  Bldg.  Furniture,  utilities, 
air-conditioning.  Very  reasonable.  Box 
1374,  Editor  &  Publisher.  ' 

Publications  For  Sale  j 

TRADE  MAGAZINE  FOR  SALE— 2.500  ^ 
circulation,  monthly,  old  establisheil 
publication  in  major  industry  covers 
four  states  from  N.Y.C.  base.  Re- 
s|K>n8ible  inquiries  inviteil.  Box  1389, 
^itor  &  Publisher. 

FU)RI1)A*S  LEADING  WEEKLY  tour- 
ist  ma^iLzine.  Krossinj;  in  exces-  t»f 
$1(»0.(MM>.  Includes  (»tfset  ]>laiit.  Bckx 
1407,  Editor  &  Publisher. 


F()R  SALE:  CaiHine  era  ^an^  cli|>- 
pint^s :  also  I>illin>;er  collection.  Box 
1435,  E<litor  &  Puldisher, 

XE\k  SP.\PER  -SERVICES 


HANDY  FILLERS,  printe<l  copy — save 
time  money,  e<iitorial  and  catmistssinK 
costs.  P.O.  Box  .>451,  San  Francisco. 

Management  Consultant 

TyiwBraphical  EngineerinK.  Coordina¬ 
tion  of  Departments.  Technology  for 
Profits.  Formats  and  MtHlernization  for  ■ 
Mechanical  improvement.  GRAPHIC  I 
ARTS  SERVIt'E  CO.,  Sti44  Lemon  ' 
Ave.,  La  Mesa.  Calif. 

Press  Fngineers 

Newspaper  Press  Installations 
Moving — Overhauling — Trucking 
Qualified  Technicians 
GENERAL  MACHINE  WORKS.  LTD., 
911  Jeanne  Mance  St., 
Montreal.  Quebec,  Canada 
UN  1-2491 

Serving  Canada  since  1906 

NewBpai>er  Press  InstallatVms 
MOVING  REPAIRING  TRUCKING 
Exiiert  Service-  World  Wide 
SKIDMORE  AND  MASON  INC. 
55-.'>h  Fourth  Street 
Brooklyn  31,  New  York 
J.Acks<»n  2-6105 


Newspaiier  Presses  and  Conveyors 

THE  EDWARDS  TRANSTOR 
Co.,  Inc., 

1100  Ross  Ave.  -  1315  Ashland  St. 

Dallas  2,  Texas  Rlverdale  1-6363 

ERECTING.  DISMANTLING 
TRUCKING.  REPAIRING 
AND  PROCESSING 
Serving  the  South  and  S.W.  since  1900 


Composing  Room 

TTS  TRANSMISSION 
EQUIPMENT 

Complete  system  consisting  of  six 
Model  20  transmitter-distributorB  with  ; 
tables  (all  equipped  with  AP  rubout  j 
eliminators),  three  AP  polar  repeaters.  , 
jack  box  and  cords,  five  model  20  re-  ^ 
perforators  with  tables  and  with  14-  1 
inch  reels.  j 

This  equipment  has  l>een  used  only 
three  years,  and  is  in  first-class  condi¬ 
tion.  Write  Floyd  H.  Main,  Newsday, 
Inc..  660  Stewart  Avenue,  Garden  City, 
New  York. 

LINOTYPE  35  RANGEMASTER  64592; 
72/90,  6  Molds  30M,  Quadder,  Blower. 
Saw,  Automatic  Ejector;  4  Extra  Split 
Mags;  7  Fonts  Mats  18-36  pt.  Bodonis. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.  N.Y.  17  OX  7-4590 

MODEL  32  LINOTYPE~6.  10.  14,  18. 
24.  36  points;  recently  overhauled.  In¬ 
quire:  Barber  County  Index.  Medicine 
Lod{;e,  Kansas. 

L  &  B.  HEAVY  DUTY 
NEvV.^PAPEU  TURTLES 
are  in  use  all  t»ver  the  Unite*!  States 
and  foreikrn  countries.  “Ask  the  man 
wh'>  uses  them.”  $M4..>0  to  $97. .»0, 
None  lietter  at  any  price.  Write  for 
literature. 

L.  &  B.  SALES  ('OMPANY 
111-113  W.  Market  St..  Elkin.  N.C. 
WorUrs  larjrest  distributor  of 
Newsj>aj>er  Form  Trucks 
Telephone :  835-1513 

NEW  LINCm'PE  MAGAZINES  fulls. 
$130  an<l  $142:  splits.  $115  an<l  $125. 
Refund  kfuarantee.  or  sent  “subject  to 
trial**  on  references.  M.  B.  (Janlner, 
Ivyiand.  Pennsylvania. 

THREE  MODEL  H*s  ami  one  mc^el 
14,  Linotyi>e  machines  with  Mt>hr  Lino 
Saws,  electric  ixils.  air-coole*i  mold 
discs.  Three  90  channel  majrazines,  and 
two  molds  |>er  machine.  The  Ev’eninj; 
Star  NewspH|>er  ('o.  2nd  &  Virginia 
Avenue.  S.  E.  Washington.  D.(\  20003. 

Purchasin^r  Dept.  Phone  Lincoln  3- 
:>oon  ext.  234. 

Material  for  Sale 

PRINTED  ENVELOPES  Iielow  whole¬ 
sale!  S3.95/M  in  25-M  lots.  List  free. 
Contray  Envelope  Co.,  Baden,  Penna. 

Perfttrator  Tape 

LOWEST  PRICE  and  liest  quality 
l>erforator  tat>e8  in  USA.  $.31  per  roll 
for  8"  and  $.95  for  14’ — all  widths 
’<1  fob  Cincinnati.  Ohio.  Cartons  only. 
Order  now  from: 

PORTAGE  NEWSPAPER  SUPPLY 
44  E.  Exchange  St..  Akron.  Ohio 

I’EUFOUATOK  TAPE-TTS  &  FRIDEN 
8"  or  14”  ilia,  rolls.  Quality  &  Economy 
FURMAN  O.  RUFF  SALES 
I’.O.  Box  12256.  St.  Petersburg.  I'la. 

PhoUtengraring  Equipment 

COMPLETE  NEWSPAPER  Photo-En¬ 
graving  equipment  still  operating,  but 
our  newspaper  is  going  "’OGRAPH’’ — 
camera,  lens,  lights,  65-85-120  screens, 
light  'rtegrator,  sink,  depth  gauge, 
whirler,  printer  and  lights,  developing 
tanks,  etcher,  etc.  No  reasonable  offer 
refused.  Box  1324,  Editor  &  Publisher. 

Presses  &  Machinery 


Presses  &  Machinery 

LIQUIDATION 
Remaining  Mechanical  Plant 
Equipment  of  the 

NEW  YORK  MIRROR 

(all  cut-off) 

3  HOE  VERTICAL  TYPE  PRESSES. 

1  HOE  6-unit  STRAIGHT-PATTERN 
PRESS. 

1  HOE  6-unit  STRAIGHT-PATTERN 
PRESS. 


3  10-ton  Metal  Pots. 

I  4  Wood  Automatic  Autoplates. 

I  2  Wood  Junior  Autoplates. 

I  3  Wood  Standard  Autoshavers. 

I  _ 

!  10  Intertype,  Models  C/H/F. 

Extra  Magazines,  Racks,  &  Mats. 

'  Vandercook  Proof  Presses,  320  &  325 
I  Ad  Makeup  Frames,  etc. 

Monotype  Strip  Caster. 


I  FLAT  STEREO  Bkjuipment ;  Hoe  Re¬ 
melt  Pot.  Jig-Saw  Si  Drill,  Radial  Arm 
Router.  Mono-Rail  Saw  Trimmer,  etc. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.  N.Y.  17  OX  7-4590 


Presses  &  Machinery 

COMPLETE 

MECHANICAL  SET-UP 

FOR  10  to  20  M  CIRCULATION 

DAILY  OR  LARGE  WEEKLY  AT 

VERY  LOW  COST: 

Complete  mechanical  plant  to  producs 
high  quality  newspapers  efiiciently. 
Single-width  Goss  Straightline  4-deeli 
I>re8S,  21>/4"  cutoff,  combination  color 
top  deck  plus  color  hump,  32  regular 
or  64  tab  pages  plus  color;  all  stereo 
equipment  including  late  mode!  Sta-hi 
mat  former,  Sta-hi  enclosed  plate  rout¬ 
er,  largest  size  heavy  duty  Goss  mat 
roller  .  .  .  Chemical  engraving  plant 
including  almost  new  rapid  etcher  .  .  , 
Complete  composing  room  including  five 
Linotypes  (two  Comets  and  Model  8 
equipped  TTS;  Model  31  and  2-in-l 
Model  14).  three  Fairchild  tierforatore; 
Ludlow  with  seven  full  mat  cabinets; 
Elrod  with  22  molds;  four  Hamilton 
heavy  steel  top  8-foot  make-up  tables 
with  racks:  Hamilton  electric  page  stor¬ 
age  cabinet;  Hamilton  ad  make-up 
tables.  Rouse  miterer.  turtles,  saws, 
Dural  chases  including  double  truck 
chases,  plus  all  necessary  miscellaneous 
equipment.  Linotype  metal,  stereo 
metal. 

All  first-class  equipment;  no  junk.  Now 
producing  superior  product  which  we’ll 
match  in  quality  with  any  paper  of  any 


5  Units — Goss  Unitube— 600  scries. 
Color  deck,  '4  page  folder,  built 
in.  Complete  w  vacuum  casting 
boi  and  late  style  stereotype  equip¬ 
ment  including  tubular  router. 

Universal 

Printing  Equipment  Co. 

Lyndhurst,  New  Jersey 
N.J.  GE  8-3744  OX  5-S45S  N.J. 


18  GOSS 

I  PLATE  CYLINDERS 

I  Plate  stagger  60®;  22%’  cut-off:  cen- 
,  ter  rings  and  clips  .699"  wide:  clips  %’ 
high;  rings  A":  bevel  68*.  Presently 
.  arranged  for  61"  web;  can  be  modified 
for  60’  to  64’.  Sixteen  cylinders  used 
,  10  years;  two  used  eight  years;  ail 
equipped  with  bearings. 

I  These  cylinders  are  crated,  available 
immediately,  on  our  premises.  They 
have  been  removed  from  Goss  Head- 
I  liner  press  No.  2184.  replaced  by  ten- 
I  sion  lockup  cylinders.  Write:  Floyd  H. 
Main,  Newsday,  Inc.,  650  Stewart  Ave¬ 
nue.  Garden  City,  New  York. 

DUPLEX 

TUBULAR  PRESS 

24-Paqe  Capacity 
Manufactured  1947 

I  standard  mo<iel  2/1  press  with 
regular  half  page  folder  delivery 
GE  50  H.P.  AC  motor  drive. 
Stereo  furnace  &  pump.  Vacuum 
casting  box,  heavy  duty  boring  | 
machine  &  tubular  router. 

;  JOHN  GRIFFITHS  CO..  INC.  ; 

420  Lexington  Ave.,  N.Y\,  N.Y.  10017  j 

8  GOSS  HSLC  UNITS 

Arch  Type  Units.  2  double  folders.  | 
22%''  cut-off,  2  reverse  cylin<ler«.  3  ' 

,  color  humi>8,  6  sets  of  nn^le  liars.  2-100 
'  H.P.  AC.  C-W  drives,  Cline  reels,  Cline 
tensions.  2  C-H  conveyors.  Available  | 
Now!  Located  Pasadena.  California.  ; 
Will  divide.  | 

LOYAL  S.  DIXON  CO. 

*'Xe7vspaper  Equipment  Dealers” 

\  11426  Penrose  St.,  Sun  Valley,  Calif.  ' 

COLE  FOLDERS  | 

j  Quarter,  Eighth,  double  )>arnllel  or  any  . 
combination.  Accurate  fold-  high  si>ee<i 
for  Rotary  Presses.  Okla.  City  Machine 
Works.  Inc.,  1637  W.  Main,  Okla.  I 
City,  Okla.  Call  CE  6-8841.  1 


We  are  interested  in  disposal  in  one  lot, 
and  will  accept  a  very  reasonal  price. 
Available  September.  1964.  For  addi¬ 
tional  information  and  current  sample 
papers  contact:  Publisher,  Daily  News- 
Miner,  Fairbanks,  Alaska. 

SAMT^GOSS  PRESS 

Arch  Type — 22-3/^" 

One  Extra  Color  Cylinder  plus  two 
Reverses,  for  Full  and  Spot  Color. 
Reels  and  Tensions.  Double  Folder  with 
Conveyors.  Balloon  Formers. 

Excellent  condition. 

Available  June-August. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.  N.Y.  17  OX  7-4590 

ONE  UNITUBULAR  UNIT,  can  be 
added  to  your  Unitubular  press.  George 
C.  Oxford,  Box  903,  Boise,  Idaho. 

Stereotype  Equipment  For  Sale 

1  KEMP  5-ton  Obround  .Stereotype 
Furnace  oom|)lete  with  ho(xi  and  2  JtS 
Series  "T”  Industrial  Carburetor., 
$3000.  Press-Enterprise,  P.O.  Box  792, 
Riverside,  Calif. 

Pony  Autoplate  23  A’  cut-off. 

Tul)ular  curve<i  plate  router 
Tubular  Plate  finishing  machine 
30  to  100  HP  motor  press  drives 
Extra  Control  lioards  for  presses 
George  Oxford,  Box  903,  Boise.  Idaho 

Wanted  to  Buy 

'  PONY  AUTOPLATE  for  22%  cut  off. 
21>/i  inch  printed  page,  in  good  con¬ 
dition.  Complete  with  water  cooled 
I  arch,  vacuum  hack  and  pump.  Con- 
i  tact :  Charles  Wahlheim.  Production 
[  Manager,  South  Bay  Daily  Bneez*. 

'  P.O.  Box  191,  Redondo  Beach,  Cali- 
■  fornia. 


NEWSPAPER  PRESSES 
OOMPLEn-E  PLANTS 
MAT  ROLLERS 
.STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St..  N.Y.  17  OXford  7-4590 


BALLOON  UPPE®  FORMER  Linotypes— Intertyi^-  Ludlowr 

for  standard  2  to  1  Tubular  PRINTCRAET  REPREISEN  •  ATIVEd 

George  Oxford,  Box  903,  Boise,  Idaho  '  136  Church  Street,  New  York  7,  N.  . 
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Help  Wanted 

READ  THESE  COLUMNS  FOR  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  INDUSTRY 


trademir 

Classified  Advertising 

Display  Advertising 

1  Editorial 

SPORTS  PHOTO  COMBINATION.  Up- 
itaM  Zone  2  college  seeks  productive 
iports  'Tiler  with  photography  ex¬ 
perience  to  l)ecome  sports  information 
director,  head  up  public  information 
photo  deiiartment.  Male  college  gradu¬ 
ate.  P'nll  details  first  letter,  please. 
Box  1344.  Editor  &  Publisher. 

STATE  UNIVERSITY.  Zone  2,  needs 
photo-journalism  teacher  next  fall. 
tS.OOO  ten  months.  Box  1334,  Editor 
A  Publi.sher. 

yOUNO  NEWSPAPERMEN:  Earn  a 
master’s  dettree  and  $3,000  a  year. 
Graduate  assistantships  open  at  major 
university  professional  school  of  jour¬ 
nalism.  Craduate  study  includes  work 
on  big-city  newspai>ers.  If  you  have 
tome  experience,  a  bachelor’s  degree 
and  earned  a  B  average  in  college, 
jrou’re  eligible.  Box  1340,  Editor  & 
Publisher. 

■idminintrative 

HUSBANn/WII'E  TEAM  to  operate 
old  established  weekly  newspaper. 
You’ll  be  the  erlitor-photographer,  busi¬ 
ness  manager,  ad  salesman,  circulation 
manager,  printer  and  pressman.  Good 
salary  -i-  l>onua  on  yearly  profit.  Young 
couple  with  experience  preferred.  This 
is  a  golden  opportunity  I  Apply  today  ! 
Box  13S0.  Editor  &  Publisher. 

PER.S()NNEI,  MANAGER:  The  Char¬ 
lotte  tN.C. I  ttbserver  and  News  seeks 
a  cumiietent  iiersonnel  man.  lueferablv 
in  his  .’lO’s.  with  newspaiier  background, 
acumen  and  enterprise  we'gh'ng  more 
heavily  th.-in  exi)erience.  Write  J.  E. 
Dowd.  Kii'ght  Publishing  Company, 
Charlotte,  N.C.  2H201 

WORKING  CflNTROELER  for  estab¬ 
lish^  offset  ilaily.  Young  man  with 
ability  to  grow  in  newly-established 
position.  Chart  Area  2.  Box  1420,  Kli- 
tor  &  Publisher. 


ART  DIRECTOR 

For  new  mnss  circulation  travel  maga¬ 
zine.  Must  lie  experienced  in  maga¬ 
zine  layout  and  production,  with  extwrt 
know-how  in  jihoto  selection  and  color. 
Salary  open.  Relocation  to  large  East 
Coast  city.  Semi  resume  to  Box  1432. 
Editor  &  Publisher. 

Circulation 

EXPERIBJNCBD  .STREET  SALESMAN 
for  assistant  street  sales  manager’s 
poaition  large  evening  and  Sunday 
metropolitan  paper,  zone  6.  Send  com¬ 
plete  personal  and  job  background  in¬ 
formation  plus  salary  requirements  to 
Box  1385,  Editor  &  Publisher. 

HRCUIIATION  manager  for  Georgia 
May  daily.  Thoroughly  experienced  in 
wneral  circulation  and  promotion. 
Good  salary.  Give  details,  age.  expen¬ 
se#  and  avai’.ability.  Box  1418,  Editor 
«  Publisher. 

reE  NEVV  A’CLANTA  TIMES.  evening 
and  Sunday,  Invites  applications  from 
experience*!  circulation  t>ersonnel.  Con- 
J.  O,  Akins,  TOO  Forrest  Rd,, 
Atlanta.  Cia. 

(Aassified  Adrertisinfi 
immediate  opening  on  small  daily 

■or  a  top-notch  classified  advertising 
•alesman.  Real  opportunity  for  ad- 
'apcement  within  the  department. 

record  will  earn  position  and 
B*h*r  income.  Complete  resume  to : 
Jwhert  Rossi,  1116  Tribune,  New  Al- 
wpy,  Ind. 


CAM  to  supervise  department  and 
handle  outside  automotive,  real  estate 
and  retail  sales.  Daily  Ledger-Gazette,  i 
P.  O.  Box  711,  Lrfincaster.  California.  | 

SALES  PROMOTION  MAN.  with  6  to  . 
:  lU  years’  us  Classified  Manager  or 
:  Supervisor.  Permanent  work.  Excellent 
chance  for  advancement.  Circulation  ! 
I  over  200,000.  Area  5.  Send  complete 
'  resume  and  salary  to  Box  1384,  Editor 
&  Publisher.  I 

FldVRIDA  P.M.  DAILY  has  immediate  j 
o|a:ning  for  to|)-llight  automotive  rlussi-  j 
fietl  salesman.  Growing  newspaiter  ' 
group  offers  gotsl  future.  .Salary  +  I 
bonus  many  l«netits.  .Semi  resume  to; 
'Com  Ricketson,  Sun,  Gainesville.  P'la. 

Display  Advertising 

I  AD  DIRECTOR  —  Excellent  oppor- 
:  tunity  for  leader,  hard  worker  as  ad 
)  director  with  25,000  daily,  chart  area 
4.  This  newspaper  affiliate  with  larger 
organization  always  seeking  proven 
producers  for  advancement.  Box  1345, 
Eiditor  &  Publisher. 

ADVERTISING  SALESMAN  for  45.- 
000  daily  in  Zone  2.  Fully  experienced, 
with  strong  background  in  sales  and  ' 
layout.  Excellent  salary  plus  fringe  I 
!  I>enelit8.  Send  complete  resume  and 
.  photo  to  Box  1338,  Editor  &  Pub-  i 
lisher,  | 

FLORIDA  DAILY  in  one  of  the  fastest  I 
growing  retail  markets  in  the  nation 
has  an  opening  for  an  experienced 
I  retail  salesman  l>etween  the  ages  of  I 
25  and  35.  He  will  work  on  a  long  | 
established  and  progress-minded  news¬ 
paper  in  one  of  E'lorida’s  most  delight¬ 
ful  cities.  He  will  receive  a  realistic  | 
salary,  l>onu8  and  other  supplementary  ’ 
benefits.  Send  complete  resume  with  [ 
letter  of  application  to:  Box  1363,  | 
Elditor  &  Publisher. 

I  _  , 

;  ADVERTISING  SALESMAN  for  six- 
day  paper  in  California's  San  Joaquin  i 
Valley.  Starting  salary  $125  per  week.  ^ 
!  Write,  giving  age  and  extterience,  to  | 
:  Box  1388,  Editor  &  Publisher.  I 

i  ADVERTISING  SALESMAN  5-day  | 
I  Midwest  daily.  Good  opportunity  and  i 
chance  for  advancement  for  capable, 
aggressive  jierson.  Permanent.  Salary  | 
-|-  commission.  Write:  William  Bur- 
feindt.  Daily  Sentinel.  Woodstock,  ' 
I  Illinois,  giving  resume  plus  references. 

i  EXCELLENT  OPPORTUNITY  on 
I  large  daily-Sunday,  zone  2,  for  experi- 
>  enced  display  advertising  salesman. 

I  Start  $7500.  Send  complete  resume  to 
I  Box  1405,  Editor  &  Publisher.  Replies 
I  confidential. 

EXemNG  OPPORTUNITY  for  2 
experienced  salesmen  in  wonderful 
Southern  city.  Young,  ambitious,  and  j 
dependable  men  will  join  fine  new 
paper.  Send  brief  background  resume  | 
for  interview  consideration.  No  phone  | 
I  calls  now.  Write  Adv.  Director.  The 
I  Atlanta  Times,  P.O.  Box  5298,  Station  I 
j  E.  Atlanta,  Georgia.  30307  j 

'  EXI'ERIENCEa)  DISPLAY  SALESMAN 
,  needed  now  on  8,500  West  Coast  daily  | 
in  group  of  seven.  Sales  ability  and 
I  layout  a  must.  Permanent.  Excellent 
weather  in  Central  California  on  Mon¬ 
terey  Bay.  Write,  giving  complete 
I  resume  and  picture  to  Charles  Peebles,  | 

:  Register-Pajaronian,  Watsonville,  Cali- 
'  fornia. 

I  KXPERIENCED  DISPLAY  SALESMAN  I 
<  for  zone  2  daily-Sunday  with  real 
growth  potential.  Ideal  for  man  de- 
I  siring  spot  where  all  his  time  can  be  ' 
'  spent  on  sales  rather  than  production.  , 
Salary-bonus.  Write  Box  1402,  Editor  : 

I  &  Publisher.  Replies  confidential.  I 


RETAIL  ADVERTISING  SALESMAN 
FOR  METROPOLITAN  NEWSPAPER 
We  have  an  opening  on  our  sales  staff 
for  an  ambitious  young  man.  Appli¬ 
cants  should  have  experience  in  ad¬ 
vertising  sales  or  creative  selling.  This 
is  an  unusual  opportunity  to  join  an 
organization  in  zone  chart  2.  that  is  a 
leader  in  its  field.  The  starting  salary 
is  modest,  hut  the  future  is  extremely 
inviting.  For  a  personal  interview, 
please  write  a  short  letter  of  applica¬ 
tion  as  to  references,  military  draft 
status  and  resume  to:  Box  1368,  Editor 
&  Publisher. 


EXPERIENCED  REPORTER  for  ag¬ 
gressive  Texas  daily.  Excellent  oppor¬ 
tunity  for  man  with  ability  and  enter¬ 
prise.  Give  full  details  education,  work 
experience.  Write  (no  calls)  Managing 
Elditor,  Globe-News,  Box  2091,  Ama¬ 
rillo,  Texas. 


$8,840 

That’s  the  salary  ef  a  2’1-year-<)hl 
salesman  in  this  rompany — he's  l>een 
with  us  two  years. 

If  y<»u  want  to  l>e  with  a  yountr. 
dynamic  newspa|>er  organization  in 
North  Jersey  that  will  all(»w  you  to 
jfrow  as  rapidly  as  your  ability  war¬ 
rants.  this  is  your  home. 

Reqtjirements Marrie*!  men  and  recent 
colleLre  Lrra<luates  preferre*!  must  own 
car--and  l»e  willing  to  work  as  lont;  as 
necessary  to  ad<l  to  the  momentum  of 
an  exceptionally  efticient  and  hitfh- 
l>owere<l  10-man  sales  team.  Sen*l  your 
resume  to:  Advertising  Director.  Hox 
2S:l.  Wayne.  New  Jersey,  or  call  Area 
Cisle  201.  H0fi-'>0O0  for  appointment. 

Ask  for  Mrs.  Schwartz. 

advkhtisim:  \r.\x.\f;Kit 

for  estahlishe*!  'Ifi-iJaLre  weekly.  Excel¬ 
lent  iK)sition  for  the  ri^rhl  man.  Tlease 
pive  complete  resume  anfl  salarv  re- 
nuire*!  in  first  letter.  Hox  I23.T,  Editor 
&  I*uhlisher. 

ADVERTISING  SALESMAN  for  suh- 
urhan  ChienKo  17.000  (AH(’>  weekly. 
Prefer  younjr  man  with  imntfinnti*m 
Hn*l  ex|)erience.  able  to  create  layout 
an<l  sell  display  advertisintr.  Estal>- 
Psheil  territory,  salary  and  commission. 
Contact  Mr.  Harrett.  The  Skokie  News. 
5000  Harvard  Terr..  Skokie.  III. 

REAL  OPPORTUNITY  for  ml  sales 
l>er8on.  The  Pictorial  Mail,  P.  O.  Hox 
1204,  Eni*l,  Oklahoma. 


I  uuuiiiy  vAperi 

•MEDIATFI  SPOT  AVAILABLE  on  '  salesman  take  over 
chain  of  suburban  weeklies  for  1  accounts.  Good  worl 
classifietl  manatrer.  Must  know  i  tcrowina:  daily.  Staf 
sales,  account  control  and  pro-  I  vertisement.  Write, 
^wn.  Send  resume,  photo  and  salary  '  mation  to;  Georsre 
[jjui^ments  to:  Graphic  Newspapers.  1  Advertisinif  Manage 
w  Main,  I^nnont.  Ill.  I  Journal,  Mansfield, 

editor  8C  publisher  for  April  4,  1964 


I  PERMANENT  OPENING  SOON  for 
I  thoroughly  experienced  advertising 
I  salesman  take  over  established  list  of 
I  accounts.  Good  working  conditions  on  a 
I  growing  daily.  Staff  knows  of  this  ad- 
I  vertisement.  Write,  giving  full  infor- 
'  mation  to:  George  R.  Poynter.  Retail 
;  Advertising  Manager,  Mansfield  News- 
I  Journal.  Mansfield,  Ohio. 


Editorial 

OTY  EDITOR — CThallenging,  reward¬ 
ing  opportunity  awaits  intelligent,  hard 
worker,  25-45,  on  7-day  20-25M  news¬ 
paper,  chart  area  4.  ^cellent  oppor¬ 
tunity  to  move  UD  in  organization  for 
man  who  can  build  extensive  local 
coverage.  References  required.  Inquires 
confidential.  Box  1304.  Elditor  &  Pub¬ 
lisher. 

LOOKING  TO  MOVE  UP? 

If  you’re  No.  2  gal  in  women’s  depart¬ 
ment  and  you're  blocked,  here’s  oppor¬ 
tunity  to  hit  top  rung  and  get  out  of 
rut.  Growing  metropolitan  daily  seeks 
women's  editor  with  modern  ideas, 
creative  approach,  flare  for  attractive 
presentation.  Prompt  interview.  Re¬ 
plies  confidential.  Day  hours.  Write,  in¬ 
cluding  resume,  atUary  desired,  to 
Managing  Editor.  The  TVentonian.  366 
Last  Front  St.,  Trenton,  N.  J.  08602. 

DESKMAN  who  is  fast  enough  to  find 
time  to  also  write  on  small  5-<lay 
daily.  Must  have  know-how  to  coordi¬ 
nate  work  with  shop.  Scan-A-Graver. 
darkroom  experience  desirable.  Ex- 
cltisive  of  benefits,  pay  was  in  excess 
of  $5800.  Send  resume,  pix,  salary 
needs.  No  calls.  Area's  future  tre¬ 
mendous.  Healthful,  mild  climate,  out¬ 
door  recreation,  vacation  haven.  Mar¬ 
ried  man  preferred ;  must  be  depend¬ 
able,  no  boozer.  Montrose  (Colo.) 
Daily  Press. 

EDITORIAL  LIBRARIAN 
Midwest  Metropolitan  newspaper  needs 
an  experienced  librarizin.  Should  have 
Library  Science  degree  or  equivalent 
experience  as  chief  librarian.  Ebccellent 
working  conditions  and  salary.  Write 
giving  personal  and  employment  his¬ 
tory  to  Box  1335,  Editor  &  Publisher. 


REPORTER  for  police,  courts  and  gen-  ■ 
eral  assignments,  7-day  central  Vir- 
!  ginia  morning  newspaper  with  5-day, 
40-hour  week.  E'xperience  preferred 
hut  will  consider  recent  J-School  grad- 
'  uates.  Numerous  fringe  benefits.  David 
I  W.  Wright.  The  News,  Lynchburg,  Va. 

REPORTER — Aggressive  50,000  sub¬ 
urban  daily  seeks  young  man  who  haa 
'  had  two,  three  years’  experience  on 
I  smaller  daily  who  wants  to  move  up 
I  to  where  merit  is  recognized  by  better 
I  pay,  opportunity.  Or  would  pay  excel¬ 
lent  salary  to  more  experienced  man. 

I  Box  1364,  Editor  &  Publisher. 

j  REPORTER  with  top  writing  ability, 
initiative,  news  sense;  camera  knowl¬ 
edge  helpful.  Northern  Illinois  daily 
I  offers  fine  opportunity  —  good  pay  — 
many  extra  benefits.  Excellent  facili- 
!  ties  in  growing  city.  Send  details,  few 
j  clips,  in  confidence  to  Box  1333,  Editor 
j  &  Publisher. 

I  TWO  JOURNEYMAN  REPORTERS 
and  three  beginners,  or  with  one  year 
experience,  for  East  Coast,  50,000 
I  morning  daily.  Give  experience,  salary 
required.  Box  1350.  Editor  &  Pub¬ 
lisher. 

,  WOMEN’S  NEWS  EDITOR  needed  by 
I  near  30,000  Illinois  daily.  Ideas,  en- 
I  thusiasm,  news  sense  important.  Will 
direct  3-memher  staff  that  covers  all 
:  phases  —  home,  family,  social,  civic 
!  life.  Top-notch  pay  and  benefits  in 
!  progressive  community.  Send  resume  to 
[  Box  1354.  Editor  &  Publisher. 

A  MATURE  NEWSMAN  will  find 
i  challenge  and  hits  of  room  for  cre¬ 
ativity  with  this  big  circulation,  com- 
l>etitive  weekly  near  Chicago.  Must  bo 
sol»r,  astute,  productive  and  strong  on 
photos.  Send  resume,  photo  and  salary 
requirements  to:  Graphic  Newspapers, 
200  Main.  I-emont,  Ill. 

!  DESK  MAN  to  handle  wire  copy  (AP 
tape)  and  sports  desk  with  heads,  page 
layout,  and  fili-in  on  staff  days  off ; 

I  other  days  general  reporting.  Two 
I  years’  experience  minimum.  Good  work- 
!  ing  conditions  and  l)enefits.  Afternoon 
<laily.  Write:  S.  H.  Wendover,  Meriden 
Journal.  Meriden,  Conn.  Give  full  de¬ 
tails,  educational  background.  No 
■phone  call  accepted. 

GENERAL  REPORTER— 10.000  daily. 
Familiarity  with  camera  helpful  but 
,  not  essential.  Send  full  details  includ- 
1  ing  training,  experience,  references. 

I  salary  requirements  and  picture  if 
I  available  to;  R.  S.  Marvin.  Beatrice 
I  (Nebr. )  Sun. 

COPYREADER  AND  MAKEUP  for 
financial  department.  Immediate  open¬ 
ing,  Metro|K>litan  daily.  Bo.x  1110,  Edi¬ 
tor  &  Publisher. 


Writer 

Wanted 

for  Marion.  Ohio,  Advertising 
Agency.  Three  or  four  years 
of  experience  as  news  writer, 
company  publication  writer  or 
comparable  experience  essen¬ 
tial.  Good  opportunity  for  man 
who  can  grasp  information 
quickly,  organize  his  thoughts 
effectively  and  write  persua¬ 
sively.  Starting  salary  range 
$6,000  to  $7,500  depending  on 
ability.  If  interested,  write  to 
us  at 

The  Jay  H.  Maish  Co., 
Marion,  Ohio 
No  I'hone  calls,  please 


HEIJ>  WANTED 

Editorial 


HEIJ*  WANTED 

Edititrial 


HELP  WANTED 

Editorial 


HEIJ*  WANTF.D 

Free  Lance 


CREATIVE  WRITER 

Major  blue-chip  corporation  has  ex¬ 
cellent  opportunity  for  a  writer  to 
aerve  as  associate  editor  on  its  publi¬ 
cations  staff  in  its  PittsburKh,  Pennsyl¬ 
vania,  offices.  Re<iuires  (lejrree  in  Jour¬ 
nalism  or  English  and  several  years' 
editorial  exi>erience  on  weekly,  small 
daily,  radio,  or  TV.  Prime  res|K>nsi- 
bility  will  be  reportinpr  and  heavy 
feature  writinir  for  several  company 
publications.  Involves  considerable  con¬ 
tact  with  manaitement  personnel. 
Salary  fSOO-S.^.IO. 

Please  submit  a  complete  resume  in- 
cliKlini;  educational  backKround  and 
work  experience  to  Box  1408,  Editor  & 
Publisher.  All  replies  will  ^  held  in 
confidence. 

An  equal  opportunity  employer! 


j  <X)Py  EPITORS:  Fast-Krowinc  pro-  ■ 
ttressive  dailies  have  opportunities  for  ' 
exiierienced.  fast  and  accurate  desk  ! 
men.  .Salary  $2..i0  to  $4.25  an  hour,  ' 
dependine  on  exiierience  and  qualifica-  | 
tions.  Personnel.  The  Record.  150  I 
River  St.,  Hackensack,  N.  J.  I 


DEPBNPABLE  SPORTS  EDITOR  for  | 
11,000  daily  in  .Southern  Indiana,  Mon-  | 
day-Friday  p.m.,  Sunday  a.m.  Air-  j 
mail  luirtirulars,  includini;  salary  ex-  : 
pectations.  to  John  Anderson,  The  I 
Tribune,  New  Albany,  Ind. 


DESK  MAN  :  One-two  years’  experience 
helpful,  not  necessary.  Desire,  ambition 
•  a  must.  Excellent  chance  to  learn  whole 
oiieration.  Write:  Frank  W.  Barn- 
j  dollar,  ManaitinK  Editor,  Evenintt  Sen- 
i  tinel,  Keene,  N.  H. 


CLASSIFIED  ADVERTISING 
Order  Blank 


g  Name- 


Address. 
City _ 


By. 


Classification. 
COPY _ 


_Zone- 


,5tate. 


O  Assign  a  box  number  and  mail  my  replies  daily.  g  | 

To  Run: . Times  . Till  Forbidden  3 

Mail  to:  J  ' 

EDITOR  t  PUBLISHER  •  8S0  Third  Avenue  e  New  York,  New  York.  10022  1  | 

uiMiiiiimiiiii^^  ! 


EDITOR 

Top  h|K>t  on  new.  mass  circulation 
travel  matrazine.  Must  l)e  highly  Hkilled. 
ex|terience<l  e<litor.  capable  of  turning 
out  a  quality  monthly  publication. 
Prefer  knov^’lwlge  and  experience  in 
travel  writing  and  editing.  Salary  oi>en. 
Relocation  to  large  Gaat  Coast  city. 
Sen<l  resume  to  Box  1414.  &litor  & 
Publisher. 


GENERAL  ASSIGNMENT  REPORTER.  I 
Exiierience  preferre<l  but  would  con-  | 
suier  recent  J-Hchool  gra<l.  Write  all 
iletails.  salary,  references,  or  call  A.  j 
W.  Crosbie  (Oosbie)  Willimantic  j 
(Csonn.)  Daily  Chronicle.  ' 


GFINERAL  REPORTERS  (2) 
37*0  hour  week.  Degree 
Courier-Express,  Buffalo,  N.  Y, 


IMMEDIATE  OPENING!  Executive  ' 
e<litorial  position.  Midwest  newspaiier,  ' 
circulation  over  40,000.  Must  lie  man-  | 
aging  e<Iitor  of  newspaiier  in  10-20,000  i 
circulation  range,  anxious  to  improve  | 
his  financial  and  professional  stature,  i 
All  replies  held  in  strictest  confidence. 
Box  1430,  Editor  &  Publisher. 


NKWS  0KIBNTF:I>  \.4.  HABIO  STATION 
has  goo<l  op|K>rtunity  for  reiiorter  with 
minimum  «>f  5  years'  experience  on 
daily  imiier.  Must  lie  fast  writer, 
capable  of  meeting  hourly  deadline. 
Knowie<lge  of  Central  Jersey  a  must. 
Salary  oiien.  Send  resume  and  samples 
of  your  newswriting  to:  Tony  Marano, 
wore  Radio.  New  Brunswick,  N.  J. 


REPORTER:  Elderly  semi-retire<l  pub¬ 
lisher  seeks  assistance.  Up  to  $125 
weekly  with  liberal  contingent  bonuses 
for  part  ownership.  Unusual  opjior- 
tunity  for  unusual  man,  ex|)erience<l 
and  not  allergic  to  long  hours.  Spayth  | 
Weeklies.  Dunellen,  New  Jersey.  201-  | 
1»6'^-40(i0  lietween  10  A.M.  ami  3:30  i 
P.M. 


REPORTER  (man  or  woman  1  wanted  I 
for  iMisition  on  Pekin  (III.)  Daily  I 
Times.  Write  to:  Managing  Editor. 


REPORTER  who  can  also  e<lit  on  large  | 
semi- weekly.  Work  is  about  75%  re- 
|K>rting  and  includes  all  phases  of 
community  newspapering.  Six  months* 
or  more  practical  experience  <lesirable. 

op|)ortunity.  Iioth  financially  and  | 
professionally,  for  alert  worker.  Write:  ■ 
Clarion  Newspaiiers.  Clarion,  Pa.,  • 
giving  references,  although  correspond-  | 
ence  will  l>e  kept  confidential  if  desire*!. 


REPORTER,  at  least  3  years*  exi>eri-  | 
ence  wanteil,  to  cover  police  beat  for 
36.000  aftern<M>n  i>ai>er  where  bit  of 
extra  effort  imys  off.  We  want  quality 
reiiorting.  Contact:  Managing  Editor, 
Odessa  (Te.x.)  American, 


REPORTER  for  suburban  bureau  in 
town  of  25,000  by  afternoon  daily  in 
Connecticut  city  of  55,000.  (lood  work¬ 
ing  conditions  and  lienefits.  Write  Box 
1412,  Editor  &  Publisher,  giving  full 
details  of  exiierience  and  education. 


REPORTER-  -Dayton  Area  Daily  needs 
exi>erience*l  man  for  top  beat.  Must  be  i 
imaginative,  able  to  Interpret  local  | 
jiolltica  for  e<litor  who  gives  free  hand.  | 
June  I  start.  State  all  first  letter,  j 
Dave  Summers,  Troy  Daily  News,  Troy,  i 
Ohio.  i 


SPtmTS  KDlTcm— <;KNKlt.4b  KKPORTFHl.  j 
Young  man  for  5,500  circulation  daily.  | 
Elxiierience  preferred  but  J-school  train-  I 
ing  acceptable.  Start  $95  with  guaran-  | 
tee<l  weekly  pay  plan.  Write  fully  with 
references.  The  (^mmercial-Review,  , 
Portlancl,  Ind.  I 


ITtEE-lAANCB  WRITER 
Free-lance  writer.  specializing  in 
human  interest  stories,  for  I'Xiianding 
national  newspaper.  (Jet  in  on  the 
ground  floor.  Send  resume  to:  Marvin 
S.  Weiss.  2713  N.  Pulaski  Rd.,  (TiU 
cago,  Illinois,  60639, 


WRITBKS  .  ARTISTS  -  I'IBKnHiKArHERR 
for  assignments.  De|>artment  7, 
Box  530-E,  No,  Hollywmxi,  (iftlif. 


Mechanical-Production 


MAtTIINIST:  17-machine  plant.  TTS 
experience  necessary.  Union.  35-hour 
week.  niRhts.  $152.50.  Scale  will  in¬ 
crease  to  $160.60.  Excellent  fringe 
lienefits.  The  Bakersfield  ('alifomian, 
Bakersfield.  California.  Attention; 
Composing  Room  Foreman. 


MACHINIST-OPERATOR:  East  Coast 
newspaiter  seeks  experienced  machinist- 
<>|)erator  or  apprentice  with  at  least  2 
years'  machine  experience.  Near  major 
metroiK>litan  center.  Excellent  scale 
and  working  conditions.  Must  lie  non¬ 
union.  Write  full  details  in  first  letter. 
B<ix  1436,  Editor  &  Publisher. 

Miscellaneous 

JOB  OPPORTUNITIES  on  Pennsyl- 
Vania  Newspapers.  Our  members 
well-qualified  reporters,  editors,  adver¬ 
tising,  circulation  and  back  shop  per¬ 
sonnel.  Write,  PNPA,  2717  N.  Front 
Street.  Harrisburg,  Pa.  17110,  for  ap¬ 
plication  form. 


Puhlic  Helations 

CHICAGO  PR  DIRECTOR  needs  J- 
grad  assistant’s  trainee.  Must  type 
well.  Box  1425,  Elditor  &  I*ubli8her. 


Salesmen 

CIRCULATION  SUPPLY  SALESMAN 
for  Midwestern.  Southern,  Eastern  ter¬ 
ritories.  Must  be  self-starter.  .Salary  t 
Commission.  Extensive  traveling.  Box 
1415,  Hklitnr  &  Publisher. 


TRADE  S(-HOOLS 

Linotype  School 


OHIO  UNOTYPE  SCHOOL 
LOGAN  4,  OHIO 
Linotyjie,  Intertype  Instruction 
Free  Information 


SITUATIONS  WANTED 

Academic 


MANAGING  EDITOR  reaching  for 
goal  of  journalism  teaching  after  20 
years'  of  metropolitan  daily  newspaper 
work.  Has  strong  background  of 
porting  and  editing  on  all  desks.  IxAm 
of  administrative  and  personnel  experi¬ 
ence.  Familiar  with  problems  of  busi¬ 
ness.  advertising,  circulation  and 
chanical  departments.  Strong  on  his¬ 
tory,  too.  Columbia  MSJ.  Family.  Box 
1357,  Editor  &  Publisher. 


PHOTO  JOURNALISM .  TEACHING 
I>osition  wanted  by  photojournali^  Z9» 
with  10  years’  wire  service  experience: 
also  skilled  in  reporting,  writing  and 
editing.  Family.  Box  1400,  Editor  ft 
Publisher. 


Administrative 


TELEGRAPH  EDITOR  and  assistant 
news  eiiitor  who  knows  headline  writ¬ 
ing  and  ]iage  layout.  Immecliate.  Uni- 
versity-oriente.!  community;  18-M  cir¬ 
culation  afternoon.  Excellent  family 
educational  opiiortunities — goo<l  place  to 
live  and  work.  Write  full  details  re- 
(luirements  and  availability.  ’The  Mes- 
>enKer,  Athens,  Ohio. 

Free  Lance 

STRINGERS  WANTED 
Monthly  Printing  Trade  Newspaper 
Box  1413  Eklitor  &  Publisher 


TOP  MANAGEMENT 

available  for  interview  at  ANPA.  Eif 
perienced  aa  publisher,  general  man¬ 
ager,  editor,  advertising  director  on 
papers  up  to  160M.  Educated^  in  busi¬ 
ness  administration,  journalisni  and 
law.  Experienced  aa  financial  advisor  xo 
millionairee.  Splendid  resulta, 
lent  20-year  record  in  multi-miiu^ 
dollar  operations,  but  likes  the  smaliw 
ones,  too.  Heavy  chain  and  competiwve 
background.  Not  too 
disgusted  with  internal  politics,  wnsi 
is  your  needT  Write  Box  1S42.  Editor 
£  Publisher. 
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SitUBtlons  Wanted 

YOUR  FIRST  SOURCE  FOR  QUALIFIED  PERSONNEL  IN  ALL  NEWSPAPER  DEPARTMENTS 


Administratire 


Circulation 


editorial 


CONTROLLER-AUDITOR  | 
OFFICE  MANAGER 

folleffe  trained.  Experience  in  all  de- 
putmenU.  BIxcellent  references.  Strong: 
oo  methods  and  procedures.  Will  accept 
tnj  reasonable  olTer,  Box  1403,  Editor 
i  Publisher. 

PUBLISHERS'  OFFICE 

Arailable  soon  for  relocation  with  ait- 
presiive  newspaper  seeking  improve¬ 
ment.  Familiar  all  departments.  Initia- 
i\n.  ext>erience.  leadership,  integrity 
qulifies  this  man  to  assist  Publisher, 
General  .Management  or  Production 
Management.  Box  1397,  Editor  &  Pub- 
liiher. 


EXPERIb240BD  MANAGEMENT  and 
Ittor  relations  executive  available  for 
interview  ,\NPA.  Currently  employerl 
metropolitan  newspaiier.  Policy  differ¬ 
ence  reason  for  relocation.  Strong  pro¬ 
duction  and  engineering  background. 
Twelve  years  of  intense  labor  negotia¬ 
tions.  Elucated  in  law.  Age  40,  top 
references.  Box  1411,  Editor  &  Puli- 
lisher. 


Newspaper  All-Rounder 
Editorial  and  Advertising 

Wide  exiierience  (11  years'  M.E. 
newspaper  plus  five  years’  consumer 
magazine;  .SVj  years'  advertising  di¬ 
rector  chain  six  news|>apers,  six  maga- 
tines;  exceptional  display  sales  record 
highly  romi>etitive  market  Canada), 
proven  capacity  executive  responsibility, 
excellent  references  and  real  worker : 
wants  job  States  (Zone  9  preferred) 
utilizing  this  background.  British  born, 
age  43.  marrieel.  three  children.  Full 
resume  on  re<iuest.  F'or  serious  proposi¬ 
tion  preparexl  travel  interview  own  ex- 
lense.  Box  1409.  Editor  &  Publisher. 


CIRCULA’nON  MANAGER 
FOR  SALE: 

Twenty  years’  -|-  exirerience  in  circula¬ 
tion  management  and  promotion;  s|>e- 
cialist  in  Home  Delivery  and  "Little 
Merchant  System.”  Creative,  aggres¬ 
sive  promoter.  Cost-conscientious,  serv- 
ice-minde<l.  Married,  age  38.  Metro  or 
non-metro.  Box  14'i4.  Editor  &  Pub¬ 
lisher, 

Display  Adrertising 

AD  DIRECTOR,  32,  display  and  classi¬ 
fied  9  years,  4  as  manager.  Reputed  top 
promoter  —  account  builder.  Quick  on 
ideas,  layout  exi>ert.  Secret  of  suc¬ 
cess:  "benefits  dramatically  presented.” 
Zones  2,  3  or  4  medium  daily.  Box 
1246,  Editor  &  Publisher. 

EXCEPTIONAL  BACKGROUND! 
Twenty  years’  experience  —  promotion, 
administration,  sales  —  all  phases  of 
management.  For  small  daily  or  sub¬ 
stantial  weekly  —  would  invest.  Box 
1376,  Editor  &  Publisher. 

Display  ADVERTISING  SALESMAN, 
32,  family  man,  7  years’  experience 
sales- layout-copy.  Desire  Florida  daily 
newspaper.  Hard  worker.  Box  1427, 
Editor  &  Publisher. 

Editorial 

SPACE  AGE  EDITOR  seeks  dayside 
job  as  wire-makeup  editor,  small  paper 
M.E.,  or  metro  sports  makeup.  Need 
$160.  Box  1297,  Editor  &  Publisher. 


EDITORIAL  WRITER 
Crisp,  imaginative,  enthusiastic  writer  ;  \ 
have  flair  and  passion  for  exlitorial  ] 
writing.  .Sober.  Box  14'23,  Fklitor  &  i 
Publisher. 


32-YEAR-OLD  EXECUnVE  desires 
publishing  iHwition  with  group  own¬ 
ing  daily  with  10,000  to  .’>0,000  circula¬ 
tion.  Top  references  available.  Experi¬ 
enced  in  all  phases  of  newspaper 
iiperetion  and  community  activity  in¬ 
cluding  background  in  banking  and 
industrial  work.  Box  1428,  Editor  & 
Publisher. 

Artists 

EXPERIENCED  MAN  to  direct  lay¬ 
out  and  production  of  magazine  supple¬ 
ment  or  special  section.  Complete 
knowledge  of  editorial  design.  Single : 
college  graduate.  Consider  any  area. 
Box  1378,  Editor  &  Publisher. 

Circulation 

HRCULATION  supervisor  experi¬ 
enced  in  ali  phases.  Good  promoter  — 
top  references.  Prefer  Zones  8,  9.  Box 
1187,  Editor  &  Publisher. 

COMPHH’raJT  DISTRIBUTOR.  12 
rears’  circulation  experience.  Hard- 
joking,  married,  two  years’  college; 
xess  large  suburban  dealership — news- 
rOids,  home  delivery  or  both.  Chart 
Areas  8  or  9.  Box  1367,  Editor  &  Pub- 
lnher. 


EXPERIENCED  NEWSMAN  with  ten 
years’  ex|>erience  seeks  i>08ition  in 
newspaiter  or  allied  fields.  Family  man, 
excellent  scholastic  background.  Quali- 
fieil  for  rei)orter,  phot^rapher.  E.\- 
perienced  in  sports  desk,  wire  ilesk, 
bureau  chief.  Available,  two  weeks. 
Contact  B.  Gerry  Campbell.  16  Mead 
Avenue.  Norwalk,  Ohio. 


WRITER:  Looking  for  a  man  with  a 
wrist  tattoo?  Tough.  23,  trenchant, 

.  seeks  challenging  position.  Will  go  any- 
i  where,  anytime  after  August  5th.  Box 
1296,  Editor  &  Publisher. 

I  - 

ARTS  REPORTER 

I  Reporter  of  proven  worth  seeks  spe¬ 
cialization  in  theater-music  field.  Ex- 
!  cellent  background.  Permanent  posi¬ 
tion.  Box  1347,  Editor  &  Publisher. 

EXFERIENCKD  NEWSPAPER  WOMAN 
I  wants  job  small  daily  or  weekly.  Zones 
'  6,  8.  Reply  Box  1343,  Editor  &  Pub- 
I  lisher. 

I  CRISP,  COLORFUL  WRITER,  35, 
BSJ,  married,  seeks  interesting  career 
I  opix>rtunity  in  newspaper,  press  rela¬ 
tions,  magazine  or  PR  field.  Combine 
I  excellent  writing-editing  ability  with 
1  7  years’  corporate  PR  (press  contacts, 
publications  and  advertising)  and  4 
years’  solid  newspaper  news-feature  ex- 
|)erience.  If  you’re  after  experienced, 
versatile  pro  who  likes  people  —  is  an 
energetic,  imaginative  producer — write 
Box  1379,  Editor  &  Publisher. 

EDITOR,  small  or  medium  daily,  in 
Zones  2,  3,  1,  5.  Married.  Eleven 
years’  experience.  Box  1401,  Editor  & 
Publisher. 


27- YEAR-OLD 

area  circulation  manager 

mi  36.000-f-  daily,  experienced  in  all 
?*•»«  of  department,  wants  manager’s 
jf”*-  Top  references.  Box  1394,  Editor 
«  rublisher. 

CAPABLE  AND  AMBITIOUS  District 
Aaviior  ready  to  move  up!  Exi>erience; 
J  (all  phases)  with  30-M  p.m. 

Wy.  fxlucation :  B.A.  Journalism.  Afre 
marriwl.  H<»x  1419,  Editor  &  Pul)- 
'iiher. 

«  YEARS’  CIRCULATION  and  ad- 
wtiiing  exiierience;  16  years’  man- 
Wnw  capacity.  Resume  available. 
()p  1312  State,  Lima, 


IF  YOU  seek  P.M.  Sports  Editor — ac- 
'  curate,  sensible,  enthusiastic,  strong 
local  coverage— I  have  had  12%  years’ 
reliable  reporting,  editing  experience 
I  to  offer  medium,  small  daily.  Prefer 
I  zones  2,  3,  8,  9.  Age  35,  married. 

Minimum  $140.  Box  1395,  Editor  & 
j  Publisher. 

TELEGRAPH  EDITOR,  presently  em¬ 
ployed.  desires  move  to  Midwest  or 
East.  Exiierienced :  tape,  make-up,  off- 
set.  Must  l)e  top  job  —  26,000  to  100,- 
000  city.  Box  1371,  Editor  &  Publisher. 


WRITER-EDITOR :  Exiierienced  in, 

fields  of  art  history  and  criticism, 
sociology,  business  administration,  BA, 
MBA.  Available  November  1964  after 
European  tour.  Box  1326,  Editor  & 
Publisher. 

ACE  STARTFjR,  award-winning  editor 
of  two  college  weeklies,  seeks  position 
as  rei>orter  on  small  daily,  big  weekly 
or  trade  pai)er.  Zone  2.  Box  1434,  Edi¬ 
tor  &  Publisher. 

DESK  MAN  seeks  responsible  iiosition 
in  Ohio,  Michigan  nr  Indiana.  Mature. 
No  drifter.  Box  1429.  Hilitor  &  Pul>- 
I'sher. 


PXIRMER  NEWSPAPERMAN,  now 
teaching,  seeks  desk  job  for  summer, 
area  .'>.  Box  1406,  Etiitor  &  Publisher,  j 

GOING  UP!  I 

.Some  competitive  metroi)olitan  daily 
s|)orta  department  is  due  for  new 
leadership  within  next  few  years.  1  am 
rea<ly  when  opi)ortunity  knocks.  Am 
young,  aggressive  head  of  top  100,000- 
plus  morning-Sunday  operation.  Am  in 
no  hurry  to  leave  present  job.  but 
when  I  do.  I’m  GOING  UP  I  Write  Box 
1417,  Editor  &  Publisher. 

.MANAGING  OR  CITY  IDITOR  small 
<laily;  eclitor  or  assistant  meilium 
daily;  or  consider  progressive  weekly 
or  chain.  Management  goal  in  any 
rase.  Central  eastern  seaboard  or 
southern  New  England.  Young.  Exiieri- 
ence<l  metro  reporter.  Former  small 
daily  editor.  Box  1433,  Editor  &  Pub¬ 
lisher,  I 

NEWS.  WIRE.  SWING.  COPY  EDITOR  I 
12  years’  experience.  William  French.  I 
4, GO  Parker  Street.  Newark  4,  N.  J. 
Phono  (201)  HU  2-1399.  | 

PALE.  INTERESTING  REPORTER 
seeks  robust  job  on  P.M.  Four  years’  ’ 
<laily  experience.  B.A.  Box  1421,  Editor  j 
&  Publisher.  I 

WRITER-ASSISTANT  EDITOR,  now 
1  with  lively  etlucation  )>eriodical — I'-j 
I  million  annual  press  run— seeks  edi-  | 
I  torial  work  with  magazine  or  news-  i 
I  paper;  BA  journalism,  female,  age  24,  \ 
;  bi-lingual  English-German.  Will  go  i 
I  anywhere.  Box  1416,  Editor  &  Pul)- 
lisher. 

I _ 

Employment  Agencies 
EDITORIAL 

We  specialize  in  Editorial  and  support-  ^ 
'  ing  staff  placements  throughout  the 
U.S.  Agency  is  discreetly  operated  for 
the  l>enefit  of  Employers  and  Employees.  , 
PRESS 

j  Employment  Service 

1107  National  Press  Building 
Washington,  D.  C.  tel.:  638-3:)92 

;  ♦♦EDITORS  &  REPORTERS** 

j  National  clearing  house  for  competent 
I>ersonnel  coast  to  coast  at  no  charge 
'  to  employer.  Phone.  Write  or  Wire 
1  HEADLINE  PERSONNEL  (Agency) 

I  56  W.  4,5th  St.,  N.Y.C.  212  OX  7-6728 
I  _ 

Mechanical-Production 

;  MANAGEMENT-ORIENTED  Mechani¬ 
cal  Superintendent-Composing  Room 
Foreman.  Age  44,  sober,  dependable, 
conscientious.  Thoroughly  competent  all 
composing  operations,  ITS,  color,  sys¬ 
tems  development.  Elxperienced  super¬ 
visor  stereo-press-engraving.  Desire 
Chart  Areas  4  or  6.  Box  1362,  Editor 
&  Publisher. 


MECHANICAL  SUPERINTBa^^DENT  or 
Composing  Room  Foreman  on  molium 
sized  (iaily.  Supervisory  experience  on 
large  and  small  dailies.  L'Yiiversity 
Graduate.  Union.  Age  41.  Resume  on 
request.  Prefer  Western  States.  Box 
1426,  Editor  &  Publisher. 
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PRESSMAN  —  magazine,  job  work  — 
Miehies,  Miller  major  2-color,  Kellys, 
platens.  Lockup,  some  composition. 
Permanent  only.  Don  Bollman,  Rte  5. 
Box  59,  Marshall,  Illinois. 


Mechanical-Production 

FJXPERIENCED  AD  &  MAKEUP  MAN 
.seeks  day  work  in  area  2.  Now  work¬ 
ing.  Reliable,  ^x  1381,  Editor  &  Pub¬ 
lisher. 


PRODUCTION  MANAGER 

Experience,  leadership,  initiative  and 
integrity  qualifies  this  man  to  call  the 
signals  for  your  Production  team. 
Available  at  Box  1366,  Editor  &  Pub¬ 
lisher. 

Photography 


PHOTOGRAPHER— Young  (age  27) 
and  imaginative  photojournalist  has 
experience  in  magazines  and  newspapers 
in  both  photography  and  feature  writ¬ 
ing.  College  and  photo  school  grad. 
Single.  Box  1404,  Editor  &  Publisher. 

Public.  Relations 


I  COMMUNICATE! 

Now  managing  editor,  business  maga¬ 
zine.  Previously  company  publications 
eilitor.  Before  that,  technical  writer; 
also  traine<l  employees.  Seeking  chal¬ 
lenging  public  relations  i>08t.  Box  1431, 
Eilitor  &  Publisher. 

Special  Editions 

Any  size.  Long,  successful  experience. 
Financially  responsible.  Positively  no 
aftermath.  Attending  ANPA  meeting. 
Box  1382.  Editor  &  Publisher. 


CLASSIFIED 

Advertising  Rates 

Line  Rates  EACH  CONSECUTIVE 
Insertiee 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  ®  80e  per  line  each 
insertion;  3  times  @  90c;  2  ®  $1.00; 
1  time  $1.10  per  line.  If  keyed,  add  50c 
for  box  service  and  count  as  1  addi¬ 
tional  line  in  your  copy.  3  lines  minimum. 
Air-mail  service  on  blind  ads  $1.00  extra. 
Do  not  send  irreplaceable  clippings,  etc. 
in  response  to  Help  Wanted  ads  until 
dirKt  request  is  made  for  them.  EAP 
cannot  be  responsible  for  their  return. 
ALL  OTHER  CLASSIFICATIONS: 
4  times  ®  $1.25  per  line  each  insertion; 
3  times  @  $1.35;  2  ®  $1.45;  1  time 
$1.55  per  line.  If  keyed,  add  50c  for  box 
service  and  count  as  1  additional  line  in 
your  copy.  3  lines  minimum.  Air-mail 
service  on  blind  ads  $1.00  extra. 
NEWSPAPERS  FOR  SALE 
(Payable  with  order) 

52-Time  Contract  Rate 
S5c  per  line 

MEASUREMENTS  AND  CHARGES: 

E&P  classified  advertising  is  set  in  6-point 
type.  Advertisements  set  completely  in 
6-point  up  to  a  maximum  of  20  lines, 
without  white  space,  display  heads,  etc., 
will  be  billed  at  the  specified  rate  (sec 
rate  chart  of  various  numbers  of  inser- 
tions)  on  a  line  count  basis.  For  example, 
an  advertisement  of  ten  lines  will  be 
billed  at  10  times  the  classified  line 
rate,  etc. 

Advertisements  using  extra  white  space 
and/or  display  heads,  text,  or  signature 
in  Vogue  Light  8.  10,  12.  or  14-point 
maximum,  will  be  charged  by  agate  rule 
measurement — (14  lines  per  inch)  at 
I  the  prevailing  rate  for  the  number  of 
insertions. 

DISPLAY  CLASSIFIED:  The  use  of 
rules,  boldface,  cuts,  or  other  decorations 
changes  your  classified  ad  to  "classified 
display."  The  rate  for  Classified  Display 
is  $2.50  per  agate  line— $35  per  column 
inch  minimum  space. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Tuasdoy,  S:00  P.M. 
Count  five  average  words  to  the  line.  No 
abbreviations.  Box  holders’  identities  held 
in  strict  confidence.  Replies  mailed  daily. 
Editor  &  Publisher  reserves  the  right  to 
edit  all  copy. 

Editor  &  Publisher 

8S0  Third  Ava.,  N.  Y.,  N.  Y.,  10022 
Pheti*  PLaio  2-7050 
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Many  Houston  Press 
People  in  New  Jobs 


HorsTON 

ilost  of  tlie  350  fomuT  em¬ 
ployes  of  the  Houston  Press 
have  found  new  employment  or 
have  l)een  offered  it.  The  Press 
ceased  publication  March  20. 
(E&P,  March  28). 

Just  10  days  after  the  52- 
year-old  Seri  pp.s- Howard  news¬ 
paper  died: 

— .411  but  three  in  the  edito¬ 
rial  department  and  four  in  the 
advertising  department  had  new 
jobs  or  considered  job  offers, 
many  of  them  from  outside 
Houston. 

— Entire  circulation  depart¬ 
ment,  excepting  Earl  Buell, 
manager,  worked  on  a  temporary 
basis  for  the  Houston  Chronicle, 
which  bought  the  property  and 
certain  other  assets  of  the  Press. 
Mr.  Buell  said  he  hoped  that 
after  .\pril  1  alx>ut  half  of  this 
personnel  w’ould  l)e  retained  by 
the  Chronicle. 

— Unions  reported  75  to  80 
percent  of  craftsmen,  slugged 
up  at  the  two  newspapers  or 
other  publishing  houses  in  Hous¬ 
ton,  and  that  virtually  all  of 
them  \yere  getting  SOME  work. 
Job  offers  from  outside  Houston 
were  under  consideration  b>'  a 
numl)er  in  all  unions. 

— Fourteen,  or  nearly  half  of 
the  business  office  personnel, 
were  still  on  the  job  closing  out 
Press  lxx)ks.  Ralph  Johnson, 
comptroller,  said  most  of  the 
workers  had  job  offers. 

Executives  Keinain 

Executives  of  the  Press 
planned  to  stay  on  their  jobs  for 
at  least  two  weeks  to  close  out 
books  and  place  personnel. 

George  Carmack,  editor,  and 
Ed  Ray,  managing  editor, 
worked  to  place  editorial,  com¬ 
posing  room,  and  engraving  em¬ 
ployes. 

Ray  Powers,  business  man¬ 
ager,  coordinated  placement  of 
advertising,  business  office,  ster¬ 
eotype,  and  press  room  employes. 
He  was  assisted  by  Frank  Moore, 
advertising  director;  William 
Bauerkemper,  classified  adver¬ 
tising  manager;  Earl  Buell,  cir¬ 
culation  manager;  E.  E.  (Pat) 
Friou,  office  manager,  and  Mr. 
Johnson. 

Said  Mr.  Powers: 

“We  are  most  gratified  by 
calls  from  all  over  Texas  and 
many  parts  of  the  nation  offer¬ 
ing  jobs  to  our  people.  A  number 
already  are  placed  and  others 
are  considering  offers.  I  think 
all  will  be  cared  for  within  a 


reasonable  time.” 

Executives  reported  they  were 
not  ready  to  announce  where 
they  would  go  until  they  finished 
closing  Ixjoks  and  placing  people. 

.Mr.  Powers,  Mr.  Carmack  and 
.Mr.  Ray  will  remain  with 
Scripps-How’ard,  it  was  an¬ 
nounced  when  the  ))aper  closed. 

Placements  Repenied 

.4s  of  March  30,  this  was  the 
l)icture  of  employment  of  Press 
editorial  employes  showing  jobs 
they  formerly  held: 

To  the  Houston  Chronicle: 
Charles  Murray,  assistant  man¬ 
aging  editor;  Maxine  Mesinger, 
columnist;  Ken  Demaret,  le- 
porter;  Betty  Ewing,  society 
inlitor;  Frank  Grizzaffi,  photog- 
lapher;  Louis  Hofferbert,  re¬ 
write;  Ted  Hutchison,  news  edi¬ 
tor;  and  Arlo  Wagner,  public 
.service  director. 

To  the  Houston  Post :  Bob 
Rule,  sports  (nlitor;  Ernest 
Bailey,  Marge  Crumbaker  and 
Paul  White,  reporters;  Ann 
Valejitine,  women’s  editor,  and 
Leon  Forcheimer  and  Ronald 
Bookman,  copy  readers. 

To  public  relations  and  adver¬ 
tising  agencies  in  Houston:  Joel 
Carroll,  assistant  city  editor; 
Tommy  Thompson,  sports  copy 
reader;  Bill  Cooksey,  photogra¬ 
pher;  Wayne  Chastain,  re¬ 
porter;  Keith  Ozmore,  outdoor 
editor,  and  Martin  Samperi, 
copyboy. 

To  Wnshington  Daily  News: 
Hugh  Powers,  city  tnlitor,  and 
Don  Branning,  reporter. 

To  Miami  Herald:  Don  Mc¬ 
Guire,  reporter. 

To  Cincimiati  Post  and  Times- 
Star:  John  K.  Russell,  reporter. 

To  Santa  Fe  New  Mexican  as 
Los  Alamos  correspondent: 
Mack  Bialy,  reporter. 

To  l)e  announced  in  two  weeks 
— job  in  Houston — Margaret 
Davis,  c-ourthouse  reporter. 

cighing  Job  Offers 

Offered  jobs  but  undecided: 
Millie  Budd,  tv'  editor;  James  V. 
Carroll  Jr.,  editor  of  the  edito¬ 
rial  page;  Garvin  Berry,  city 
hall  reporter;  George  Thomas 
and  A1  Thorny,  sports  writers; 
Bill  Robins,  Robert  Forshaw, 
Sigman  Byrd,  Charles  Turby- 
ville  and  Jack  Sheridan,  report¬ 
ers;  Tony  Triolo,  photographer, 
and  Pat  Cox,  fashion  editor. 

Retiring  after  long  service: 
Sidney  Van  Ulm,  artist,  and 
Mable  Burkett,  editor’s  secre¬ 
tary. 


Paul  Hochuli,  veteran  amuse¬ 
ments  editor,  was  offered  a  job 
with  the  Chronicle  the  day  after 
the  Press  closed,  but  he  died 
four  days  later  after  a  .series  of 
.strokes,  the  first  one  in  Febru¬ 
ary. 

As  of  March  30,  this  was  the 
jiicture  of  employment  of  Press 
advertising  employes  showing 
jobs  they  formerly  held: 

To  Radio  Station  KODA, 
Hou.ston:  John  Cullen,  general 
advertising  manager. 

To  the  Chronicle:  Millie 
Standafer,  .secretary  in  general 
advertising,  and  F.  Wallace, 
feature  adv'ertising. 

To  the  Post:  Clharlene  Had- 
don  and  Lula  Bennett,  classified. 

To  the  University  of  Houston: 


lAPA  Decries 
FreedomLoss 
In  6  Nations 


Santo  Do.mingo 

The  Inter  American  Press 
.4ssociation  board  of  directors 
I  in  semi-annual  convention  here 
last  weeh  declared  there  is  no 
freedom  of  the  press  in  six  Latin 
American  nations. 

Cuba,  Haiti,  Guatemala,  Hon¬ 
duras,  Paraguay  and  Bolivia 
were  cited  as  denying  press 
freedom. 

The  directors  also  expressed 
alarm  at  developments  in  Brazil. 
They  adopted  a  resolution  that 
said  “destruction  of  the  inde- 
Ijendent  free  press  of  that  coun¬ 
try  would  be  a  signal  for  the 
death  of  all  liberties  in  that 
great  nation.” 

A  committee  reported  foreign 
newsprint  suppliers  have  been 
unable  to  obtain  payment  from 
Brazilian  newspapers  because 
the  government  refuses  to  re¬ 
lease  foreign  exchange. 

Reservations  were  also  ex¬ 
pressed  concerning  a  new  press 
law  in  Chile,  although  it  was 
IKjinted  out  the  press  there  re¬ 
mains  free  under  the  present 
government. 

The  lAPA  denounced  as  a 
“threat  to  freedom”  a  conven¬ 
tion  on  freedom  of  expression 
drafted  last  year  by  the  Inter- 
American  Commission  on  Hu¬ 
man  Rights.  The  draft  was 
criticized  as  an  attempt  to  regu¬ 
late  the  freedom  of  the  press. 

“The  best  law  for  protection 
of  the  press  is  no  law  at  all,” 
an  I A  PA  subcommittee  state¬ 
ment  said. 

Honor  (Conferred 

The  Dominican  Republic  be¬ 
stowed  its  second  highest  deco¬ 
ration  on  the  officers  of  lAPA 
and  several  other  journalists. 


Gladys  Dawson,  classified. 

To  a  real  estate  firm:  Kath¬ 
erine  Rogers,  classified. 

To  All-Church  Press — Mau¬ 
rice  Turner,  feature  arlvertising. 

Offered  jobs  but  undecided: 
Norman  Lemly,  Mural  Baker, 
Hubert  Lagnion,  Mary  .Milligan, 
Joe  Rios,  Harold  Oden,  George 
.Main,  Milo  Rasmus.sen,  Hebe 
Lowenthal  and  Floyd  Ross. 

Retiring:  Pat  Kenney  and 
Estelle  Resier,  classified,  and 
James  Mantooth,  art  director. 

Setting  up  his  own  business: 
(^uin  Harrison,  display  adver¬ 
tising. 

Don  Gaskins,  veteran  feature 
advertising  manager,  said  he 
would  rest  for  six  months  before 
deciding  what  to  do. 

The  Order  of  Duarte,  Sanchez  y 
Mella,  was  conferred  by  the  rul¬ 
ing  triumvirate  at  ceremonies  in 
the  National  Palace. 

Recipients  were:  John  R. 
Reitemeyer,  Hartford  (Conn.) 
Courant,  lAPA  president;  Rob^ 
ert  U.  Brown,  Editor  &  Pub¬ 
lisher;  Jack  Howard,  Scripps- 
Howard  Newspapers;  Andrew 
Heiskell,  Time-Life;  Mrs.  Mar¬ 
ian  Dryfoos,  New  York  Times; 
John  Herl)ert,  Quincy  (Mass.) 
Patriot-Ledger;  Harold  Fitzger¬ 
ald,  Pontiac  (Mich.)  Press; 
Mrs.  Lee  Hills,  Detroit  Free 
Press;  Jules  Dubois,  Chicago 
Tribune;  Hal  Hendrix,  Miami 
Herald;  John  O’Rourke,  Wos/i- 
ington  Daily  News;  Pedro  Bel¬ 
tran,  Lima;  Alberto  Gainza  Paz, 
Buenos  Aires;  and  Jose  Dutriz, 
Costa  Rica. 

The  Scholarship  Fund  award¬ 
ed  nine  scholarships  —  eight  to 
Latin  American  newspapermen 
and  students  for  a  year  of  jour¬ 
nalism  study  in  the  United 
States,  and  one  to  a  United 
States  newspaperman  for  a  year 
of  study  in  Latin  America. 

The  winners  are: 

From  Latin  America  — 

Nelson  Aidukaitis  of  Porto 
Alegre,  Brazil;  Jose  A.  Amorim 
of  Belo  Horizonte,  Brazil;  Al¬ 
berto  I.  Carbone  of  T relew,  Ar¬ 
gentina;  Maria  E.  Fernandez 
Castilla  of  San  Luis  Potosi, 
Mexico;  Rosa  Majian  of  Buenos 
Aires,  Argentina;  Francisco  J. 
Marchesini  of  San  Salvador,  El 
Salvador;  Guillermo  Martinez, 
born  in  Havana,  Cuba  and  now 
living  in  exile  in  Miami,  Flor¬ 
ida;  and  Guillermo  Zavala  of 
La  Paz,  Bolivia. 

From  the  United  States  — 
Jerry  Conn  of  Belton,  Texas. 


Stave-  ^  -  - 

Price  Uoubleu 

[krnferred  ,,,  BIRMINGHAM,  Ala. 

The  Birmingham  News  and 
:an  Republic  be-  the  Post-Herald  have  raised 
md  highest  deco-  their  copy  price  from  5c  to  10c. 
officers  of  lAPA  The  Sunday  News  remains  at 
ther  journalists.  20c. 
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JULY  12-10:02  AM  2:00  PM  8:17  PM  JULY  13-1:57  AM 


UP  AND  OPERATING  IN  LESS 
THAN  A  DAY.  Within  21  hours  and 
55  minutes  from  the  time  of  the  alert, 
a  new  microwave  tower  was  up  and 
operating.  That  was  the  result  of  a 
recent  restoration  drill  by  the  Bell 
System,  when  an  announcement  at 
4:02  AM  triggered  a  realistic  test  of 
a  ‘‘Condition  Red”  emergency. 

The  existing  tower  and  buildings 
at  Lenape,  Kansas,  were  reported 
destroyed.  Knocked  out  were  circuits 
along  the  whole  Kansas  City-Wichita 
microwave  route. 

As  men  and  equipment  rushed  to 
the  site,  the  thousands  of  circuits 


were  rerouted  according  to  a  prear¬ 
ranged  plan.  In  less  than  an  hour 
service  was  restored,  and  within  18 
hours  after  work  began,  the  entire 
300-foot  tower  and  all  replacement 
equipment  were  in  operation. 

Capable  of  withstanding  100-mile- 
an-hour  winds,  the  portable  relay 
tower  assembles  quickly  in  sections. 
And  uniquely  packaged  in  weather¬ 
proof  aluminum  cabinets,  the  elec¬ 
tronic  equipment  comes  completely 
wired  for  simple  Installation,  and 
ease  of  operation. 

Each  restoration  unit  has  power 
capacity  to  relay  7200  telephone  con¬ 


versations  simultaneously,  or  24  one¬ 
way  television  programs,  or  combina¬ 
tion  of  calls  and  TV  programs. 

The  emergency  restoration  pack¬ 
ages  were  designed  by  Long  Lines 
Department  of  A.T.&T.  and  produced 
by  Western  Electric.  Located  at  stra¬ 
tegic  points  across  the  United  States, 
they  can  be  rushed  into  service  when¬ 
ever  installations  are  damaged  by 
disasters  such  as  hurricanes  and  tor¬ 
nadoes,  or  by  warfare  or  sabotage. 

In  serving  people  and  the  nation 
with  reliable  communications,  drills 
such  as  this  pay  off  in  speedier  res¬ 
toration  abilities. 


BELL  TELEPHONE  SYSTEM 

Serving  you 


>€Z  LOOKIN 
SOAATmM 
Mull  2 


&RAND  NE\M 

BOTTLe^  / 


OUGWT  TO 

MAV£  SOME 

\DEAS  IM  a  ^ 


Willard  Mullin  is  America’s  foremost  sports  cartoonist,  a 
genius  with  pen  and  brush  whose  drawings  for  29  years  have 
appeared  on  the  lead  sports  page  of  the  afternoon  New  York 
Worid-Telegram  &  Sun,  and  entertained  millions.  They  have 
also  brought  honors,  a  few  of  which  are: 


Willard  Mullin  of  the  New  York  World-Telegram  &  Sun 


—Man  of  all  sports— genius  with  pen  and  brush 


school  of  cartooning— no  formal  training.  Sports  column^ 
Joe  Williams  recommended  him.  |j 

A  typical  cartoon  takes  five  hours  to  do,  though  he  ona 
spent  40  hours  on  a  special  drawing  in  which  he  wished  flj 
Merry  Christmas  by  name  to  almost  everyone  he  knew.  |j 


Named  Cartoonist  of  the  Year  by  the  National  Cartoonist 
Society,  and  five  times  the  society’s  top  sports  cartoonist;  one  of 
his  cartoons  hangs  in  the  baseball  Hall  of  Fame  at  Cooperstown ; 
another  was  purchased  by  the  Metropolitan  Museum  of  Art. 

Mullin,  61,  joined  the  World-Telegram  in  1935,  via  an 
Ohio  farm,  a  boyhood  in  California,  one  year  on  the  old  Fort 
Worth  Record,  and  11  years  on  the  old  Los  Angeles  Herald. 
He  learned  the  art  in  what  he  calls  the  “wash-the-paintpots” 


The  Dodgers  long  ago  departed  Brooklyn,  but  MulliaV 
Brooklyn  Bum  (shown  above),  conceived  in  the  late  308,  is  U 
most  famous  cartoon  character  and  remains  the  symbol  of  tM 
club,  even  in  Los  Angeles.  | 

He  uses  no  sport  as  a  whipping  boy,  finds  boxing  easiw 
because  “it  offers  all  kinds  of  action.’’  The  one  subject  tM 
gpves  him  trouble  is  a  rowing  regatta.  “What  do  you  do,’’  M 
asks,  “with  eight  men  all  doing  the  same  thing?’’  F 


SCRIPPS-HOWARD  NEWSPAPERS  I 


NEW  YORK  WORLD-TELEGRAM  &  THE  SUN  •  ALBUQUERQUE  TRIBUNE  •  BIRMINGHAM  POST-HERALO  •  FORT  WORTH  PRESS 
CINCINNATI  POST  &  TIMES-STAR  •  CLEVELAND  PRESS  •  PITTSBURGH  PRESS  •  EL  PASO  HERALD-POST  •  EVANSVILLE  PRESS 
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